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The Demand for Burroughs Bookkeeping Machines Has Neces- 


sitated This New 4-Story Factory Building 
Containing 78,3525 Square Feet. 


During 1909 we sold 15,761 machines; in Decem- 
ber, 1909, alone we sold 2,521 machines; during the 
first six months of 1910 we have sold 8,311 machines. 
We will sell 20,000 machines in 1910 and many 
more than that in 1911. 

Our Directors realizing that the demand for our 
machines is ever on the increase have authorized 
this new 4-story building giving us nearly 80,000 


sq. ft. of additional factory space. It is a modern 
concrete and glass structure, light and airy. The 


same ideal working conditions will prevail here as 
throughout the Burroughs plant. 


Burroughs Adding Machine Co. << 4 


39 Burroughs Block 
Detroit, Michigan, U.S. A. 


This building will be completed about January 1, 
1911, and will increase our output 25%. 

All of this means to you, Mr. Business Man, that 
we are ready as never before to supply you with 
any kind of adding and listing machine that your 
business may require. 

There are Burroughs Sales Offices in 66 cities in 
the United States and every foreign country, so that 
no matter where you are we can serve you. 
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How’s Your Aim? 





The score that will appear in dollars and 
cents on the sunny side of your ledger depends 
upon what part of the Typewriter Target you hit. 


Take a sight on the bullseye above and shoot 
us an order or a request for further intormation. 
Hesitating may throw off your aim and spoil your 
score. 


WHOLESALE TYPEWRITER COMPANY 


108-110 Duane St., New York 
London Office: 136-137 Long Acre, W.C 
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KERLEX - CARBON-LESS 


The New and Improved Carbon-Less Paper 


THE CAKBON-LESS PAPER COMPANY 


To those who know what CARBON - LESS PAPER is, this announcement 
of REFLEX -CARBON - LESS will be particularly interesting. To those 
who do not know what CARBON - LESS PAPER is, we say get acquainted. 


Samples sent free to responsible business concerns. 


REFLEX -CARBON - LESS does all that the original CARBON-LESS 
PAPER does and 1 addition makes a second copy without the use of any 
old style, smudgy carbon paper. This result is obtained by means of a 
thin adamant coat of carbon on the back of our CARBON - LESS PAPER. 
To obtain two copies of any written or typed matter it is only necessary 
to insert a sheet of REFLEX-CARBON-LESS PAPER between the 
original and second or copy (plain paper) sheet. The REFLEX -CAR- 
BON - LESS PAPER receives a copy of the matter and transfers another 
copy to the second plain paper sheet. It gives clear, clean work, such as 
is desired in every office and does it without the loss of time and the 


annoyance attending the handling of regular carbon paper. 


Of course we will continue to manufacture our CARBON -LESS PAPER 
—our factory is working full capacity to fillorders. REFLEX-CARBON- 
LESS is introduced to fill a popular want. It merely extends the useful- 
ness of CARBON - LESS PAPER. 


We want you to see our REFLEX -CARBON - LESS PAPER, want you 
to use it, test it thoroughly. We know you will like it. You can't 
appreciate its value without trying REFLEX -CARBON-LESS so we 
ask you to send for a free sample. Write on your business letterhead 


and do it now, while you have it in mind. 


(Inc.) 


GENERAL OFFICES AND WAREHOUSE 
400-402 w-23" St NEw YorRK CITY 


PRESIDENT AND TREASURER, WILLIAM C. BETTS 
VICE-PRES. AND GEN. MGR., GILBERT CLAUDE LUTZ 


European Representative, M. Eriebach Naohfoiger, Frankfort-on-the-Main, Germany 





SEC’Y AND ASST. TREASURER, A. R. BETTS 
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“THE combination Column Finder and Para- 

grapher is a feature so essential to successful 
typewriter operation that it will eventually be 
incorporated in all typewriters. The typewriter 
now offering this feature in most complete form 
is the 


mithPremier 


VISIBLE MODEL 10 


Let us send complete description of this and 13 other 
exclusive Smith Premier features 











THE SMITH PREMIER TYPEWRITER COMPANY, Inc., SYRACUSE, New York. Branches Everywhere. 
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A TYPEWRITER rents for $2 to $3 a Month 
A VACUUM CLEANER rents for $2 to $3 a Day 


In an office where you rent or sell ONE typewriter there may be FIVE people who would 
buy a KELLER-SANTO for their homes—there are surely a number who would rent from 
you-——to “‘clean house”’ in one or two days. 


Think over what these additional profits mean to you without additional expense. 














Low grade typewriters are bad things to sell and worse to rent out. High grade typewriters, or the 
one high grade vacuum cleaner, can be relied upon as steady income producers. 


That is one way of making money while selling the 


KellerSant 


VACUUM CLEANER 


A few years ago there were dozens of ‘‘wild-cat,’’ experimental, immature typewriters on the market. 
Today, the field is dominated by a few honestly made machines—each a demonstration of mechanical per- 





fection according to its type. 

Vacuum Cleaning is no longer an experiment, but an established fact. Behind KELLER- 
SANTO stands the genius and patents of the man, who during two decades has been regarded as 
an authority on all air driven tools and appliances. The huge steel buildings of the world 
resound to his wonderful pneumatic riveting hammers, and in the engineering field the name of 
Julius Keller is an absolute guarantee of mechanical perfection and honest manufacture. 


Each part (motor excepted) manufactured in our own factories—of the best material, whether it shows 
or not—built to give a life time's service. Practically noiseless. 

Working parts can be exposed to view in an instant—by twisting three wing nuts with the fingers. 

One look proves highest type construction— 

One test proves supreme efficiency and silent running. 

But it takes years of use to demonstrate its durability and ‘‘wearability.” 

Each part made to gauge and absolutely interchangeable. Being manufactured in our 
own factories, we can vouch for what goes into it. 

KELLER-SANTO is not “farmed out” and assembled. 

Every place where typewriters are sold—every dealer in office appliances—can sell the Keller-Santo 
safely. It stays sold. 

And don't overlook the fact that complete set of tools is included with every machine. 


Write us for special quotations and literature. 


Keller Manufacturing Company 


3133-3159 N. 21st St., 
Keller-Santo Philadelphia, Pa. 


is protected by 5 patents of 
our own, and licensed under 
the basic Kenney Patents. 
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The Name Typewriter Means 


emington 


and the Name Remington Means 


Typewriter 


The development of 
the Remingfon is the 
history of the writing 
machine, and the. 
development of the 
Remington Organiza- 
tion is the history of 
the typewriter busi- 
ness. 








Remington Typewriter Company 


(Incorporated) 


New York and Everywhere 
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12th Annual Business Show 


Madison Square Garden, New York 


October 22-29, 1910 inctusive 


@ Your best salesman’s brain power, his closing ability, is often limited 
by his leg power. He has to walk about for hours hunting for the man 
he can sell to, on whom he can use his brains. 











@ At the 12th Annual Business Show the prospect will use the leg power 
(or maybe he’ll come in his auto) but he will come to get to your sales- 
man, to see your goods. 






@ There will be over 15,000 people every day at the Show. Thousands 
of them can use your goods. 






@ No Sales Organization, no matter how perfect and efficient could get to 
all the people in a year of hard work that you will reach at the show. No 
other known advertising method could reach more than a fraction of them. 






@ Representation at this Show will enable you to get at them, to show 
them your goods, and to sell to them. They come to see you, they want 
to be convinced and they want to and will buy. 








@ Secure a good space at the show, turn some of your best selling talent 
into it, and the results will be a reyelation to you. The atmosphere of 
enthusiasm that pervades the Show will make things move, make sales 
and friends for you. 







@ Close for your space now and have plenty of time to plan your exhibit 
—to get out your special Show literature and display—so that vou will 
get the best possible results from the Show. 







@ This is the only Show of the kind in 1910. 







@ Write now for a diagram and details. There are a few of the most 
desirable spaces to be had but it will take prompt action on your part to 
get one of them. Write today. 










One-half of the floor space has already been sold. 


ANNUAL BUSINESS SHOW CO. 


A. L. FIERLEIN, Rand-McNally Building :: cuicaco L. H. MORY, 
President. 150 Nassau Street NEW YORK Treas. @ Bus. Mgr 

















Responsible dealers and purchasing agents who contemplate visiting the Show are invited 
to send us their names NOW for season passes to be issued to them without charge 
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The Office Manager 
knows the 


UNDERWOOD 


STANDARD 
TYPEWRITER 


As a Result Producer 
More and Better © 
Work Per 


Hour 
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Underwood Typewriter Company, Incorporated 


New York and Everywhere 
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For Attention of the Boss 











@ Just suppose someone came along and wanted to borrow 
a thousand dollars, and offered you 25% interest and 
satisfied you beyond a question of a doubt that it weuld 
be a safe loan, and the law permitted you to take 25% 
interest. You'd go to the bank, if necessary, and borrow 
the thousand and pay 6% to take in the 25% and thereby 
make $190 on the transaction—Sure. 


@ Elliott-Fisher is an investment. Sometimes it earns 
25%, it often earns 50%, occassionally 100%, and in some 
cases only 10%. The-saving it makes on work in your 
office is the interest it pays you for the small investment 
you make, and we show you—prove to you that it will pay 
you good interest on your investment before you are asked 


to invest. 


@ Now won't you let us show you or your man in charge 
of the office detail how Elliott-Fisher writes and adds at 
one operation, enters orders, does billing, posts to your 
ledger—keeps books by machinery, proves its own work as 
it goes along, does away with the troublesome trial balance, 
gets the statements out the first of the month, gives you 
the figures that tell you where you are and how you stand 
early in the month? There isn’t any law against, and no 
one objects to your saving 10% or 100% on your office 
detail. Let us send our representative to talk it over with 
you. Write us today. 














Elliott-Fisher Company 


82 Cedar Street - = - : - Harrisburg, Pa. 
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REVILO—TO HAVE AND TO HOLD 


REVILO is a distinguishing word used to designate 
a superior excellence of Ribbons and Carbons. 


REVILO Ribbons were originally designed for 
exclusive sale with the Oliver Typewriter. The 
quality demanded for the specific purpose was 
far and away beyond that considered essential 
by other manufacturers, just as the Oliver Type- 
writer itself was .made on a higher standard. 
Nothing but the very best in accessories as well 
as machine would satisfy us. 


The perfect results secured with the ribbon by 
Oliver users created a wide-spread demand 
which we are now filling through dealers in 
every part of the country. 


REVILO Carbons came into being for the 
same purpose. Their advent into the field seta 
new standard. The great quantity produced 
permits of their sale at prices about the same 
as ordinary lines. 


The REVILO Typewriter Paper Sample Book 
contains 21 grades of the greatest variety. These 
various papers are designed for specific uses. 
Compared grade for grade with any other line, 
they are manifestly superior. The prices are 
interesting. 


TO HAVE THE REVILO LINE IS TO HOLD THE BUSINESS 


Permanent success is to be achieved only 
through a line of goods that gets the repeat 
order. The profit on a single sale is but one 
brick in the foundation of your business. 


The man who is compelled to look for a new 
customer for each sale is doomed to failure. Let 
us equip you to make your business permanent 
and profitable. We are in position to do it. 


As an initial step, write for our 24-page catalog which shows our complete line of type- 
writer accessories, and Sample Book of Typewriter Papers. 


Our proposition means as much to you as it does to us. 


We will co-operate with you 


in every way—give you the advantage of our experience and organization. Write today. 








Fe—— 
OLIVER 


Typewriter @. 


Supplies Department 


Chicago, . - 
Ill. 
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Dealers, Attention! 


WE WANT YOUR CO-OPERATION 


We help you sell Simplex 
Stamp Affixers through ad- 
vertising that brings 


RESULTS 








THIS 2D _—>>> 


iS BEFORE 


300,000 
BusinessMen 
IN 


August 
‘4System’’ 


Wherever possible we will 
sell only through the trade. 


Every inquiry from your 
territory will be referred to 
you, if you are our exclusive 


agent. 
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Write for 
Full Particulars 
Immediately 





This Is The 


Simplex 
Postage 






Fully 


e 
Goma Stamp Affixer 
for 
One Year Actua] size, just as it 
from Date would look on your mail- 
of ing desk, ready to stamp 


your mail faster and bet- 
ter than three clerks 
could do it by hand. 


The Simplex Stamp Aft 


has arrived it 1s 


Purchase 


truly an essential t 
conomy as the 
the adding machine 
other of the great oft 
pliances. Within t 
not one business off 
will be sticking stamps 11 
old, slow, mussy, spong 
wa\ For business 1 
bound to realiz 
mailing desk 1 
more place 


work must vield to t 
Speedier, Better, 
FarLess Expensive 


machine. They wi 
Simplex. And to try the Simplex means to keep it always. Everyw! 
the severest tests, the Simplex has more than made good 

Consider for amoment how reasonable, how logical, the Simplex is. Here is a ma 
little cylinder in which you ‘nsert a roll of 500 stamps of any denomination You 
these rolls from any post office in the United States for the 
eral, recognizing the certain general use of them, has given 
shall supply them on demand 


Third Assistant Postmaster | 
rders that everv local 1 


You simply use the Simplex Affixer as you would a rubber stamp or a numbe 

and one pressure of the hand upon the handle moistens, severs and attache 

the envelope. More than that it registers the number so that you have an exact 
e number of stamps used With a Simplex even an ordin operator ca 


2000 Pieces of Mail Per Hour 


Compare this with the work at your own mailing desk Isn't it the capacity o 
clerks working by hand? Then write us now and let us send you prices and full part 
about the Simplex And please be sure to mention the name of your regular 


Stamp Affixer Department 


The Simplex Manufacturing Company 
90 West Street, New York 


























OFFICE APPLIANCES 13 











American Factory Rebuilts 


have undoubtedly ‘‘made’’ more successful typewriter dealers 
than any other so-called ‘“‘rebuilt’’ line on the market today. 







In every city consumers and prospective purchasers who want 
quality at a price that fits their pocket-book, look for the 





‘‘American Writing Machine Man.”’ 






He is an established institution in every large town and every 
consumer knows that he is backed by a tremendous factory, 
organization and capital—they know that he has been selected 
as an expert in machines and that he knows his business from 







the ground up. 





These are a few of the reasons why the ‘“‘American Writing 
Machine Man” handling ‘‘American Factory Rebuilts”’ gets 
so many sales that the rest of the ‘boys’ “never get a 
smell at.’’ They wonder how he did it—they don’t appreciate 
the prestige and unknown avenues for business that come to 
the man who handles ‘‘the most famous rebuilt line in the world.”’ 















Our co-operative plan for helping the dealer work his territory 
to the best advantage is making every American Writing Ma- 
chine Mana WINNER. We are in this business to help you, 
and if you take our agency you may be sure that our efforts 
won't cease when we have sold you a bill of goods. We help 
you buy—but what is more important to you, WE HELP YOU 
SELL. 


Do you get the point? Then write at once for full particulars 
regarding our dealers’ proposition. If you don’t we both lose. 


American Writing Machine Co. 


345-347 Broadway 
New York, N. Y. 
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What have you on hand for the 
fall trade which opens Sept. Ist e 


Now is the time to Order! 
Be on time. 


General Rebuilt 
Typewriters 


Best on earth 


Rebuilt like new. Nickel like new. 
Electric baked finish. Chemically cleaned. 


AAA 1 profit makers 











W. H. BEARDSLEY, Manager 
21 Murray Street, New York, U. S. A. 









ROYAL 


STANDARD A Iypeuriter that is 
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TYPEWRITER Outof the Beaten Track 
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people a day are still following a path that was first marked out when a blind 

calf wandered through a meadow. 

A flock of sheep followed next day, and after that everybody took the beaten 
path, until it became the street of a village, and then of a city. 

When the first typewriters were built, they had a square, upright frame, to 
which the mechanism was attached. Every later model was built along the same 
line, so that to-day nearly all typewriters, except the Royal, are still following that 
beaten path. 

The inventor of the Royal, instead of accepting the crooked path, surveyed 
a straight line. He began back at first principles, designed his mechanism first, then 
made a frame to fit it. That is why the Royal has less than half as many parts as 
any other standard typewriter. 

The price of the Royal is $65. This is a rational price, giving the purchaser 
the benefit of the best materials, the finest workmanship and the most highly 
developed manufacturing facilities, with a reasonable profit to the manufacturers. 

The simplicity of the Royal saves friction, wear and tear, and practically 
obviates repair troubles. This means thorough-going efficiency, during a long period 
of years, with a liberal saving in the original investment for office equipment. 

Thousands of large users, who demand and can afford the best, regardless of 
cost, have proved that the Royal is the most satisfactory typewriter to adopt for 


p ‘HERE is an old story about a crooked city street, where one hundred thousand 


their offices. 
The Royal typewriter is a machine of the highest grade of mechanical con- 
struction, made by a responsible company, and backed up by a genuine guarantee. It 
is a visible writer, with universal keyboard. Every essential improvement of the 
latest models of other standard machines 
to be found in the Royal, with certain use- 
ful features all its own. It is all that you 
would expect of a high-grade typewriter, 
and is equal to every demand of standard 
typewriter work. 
GF Ask our representative to call, 
or stop in at our offices and see the 
machine for yourself. The more . 


you know about it the more you 
will like it. 


ROYAL TYPEWRITER CO. 
Royal Typewriter Building, 
NEW YORK 


London Office: 75-A Queen Victoria St 
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Typewriter 


DEALERS 


Ghe Standard Folding Typewriter 


offers you a source of profit that is worth your 






























most careful consideration. 


Ghe Standard Folding Typewriter 
isnotatoy. It isa practical, front stroke, port- 
able, visible writing machine, fully guaranteed 





and possessing every feature that a first-class 


Showing the Standard Folding Typewriter Open 
nd Ready for Use 


typewriter should. It is fitted with a two color an 
ribbon, has perfect alignment; weighs but eight pounds, case and all, and will do every- 


thing that any typewriter will. 


Ghe Standard Folding Typewriter can be trusted to deliver the goods no matter 
where you send it. You have no “kicks” or ‘“‘comebacks’’ from your customers. It eliminates 
competition for ‘‘/t is in a class by itself.’’ The retail price is $50.00 with a good profit for you. 


Someone is going to handle the Standard Folding Typewriter 
in your territory. This is YOUR chance to be that ONE. 


Here are extracts from a few letters showing how 
The Standard Folding Typewriter has been received 


Railroad Man 
‘‘When I saw it I knew at last I had found what I wanted 
—Geo. S. Stone, Law Agent, L. & N. R.R 
Clergyman 
“Light; compact and just the thing for anyone who travels 
—Rev. C. P. Curry, Evangelist 
Train Dispatcher 
“It is the best machine I have ever seen for a traveling man 
—R. R. Hosss, Chief Despatcher, L. & N. R. R 
Newspaper Man 


‘‘The traveling fraternity will ‘rise up and call you blessed’ for putting 
this machine on the market. I dragged a thirty-pound machine 
about for years, and I threw up my hat when I saw the 
ard Folding.’ ’’ 


I. 1. Murpnuy, N. Y. Herald 


Traveling Man 


‘I bought my machine in Baltimore in January, 1909, and have had 
it in use on the road every day for thirteen month It is in 
as good condition today as it was when I bought it.’ 


W. C. MayviLue, Akron, Ohio 


Write today for complete particulars 
and a copy of our booklet; you need it. 


Standard Typewriter Co. 





Showing the Standard Folding Typewriter Groton New York 
in Leatherette Cas GENERAL EUROPEAN REPRESENTATIVE 
A. MUELLER & CO., ZURICH, SWITZERLAND 


Cee ee ee 
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| Such figures as these are typical examples of how | 
)| it is possible to save money and make money with the 
































The Multigraph 


Saves Money 
by printing office and 
factory forms, in 
large or small quantt- 
needed, at 


75%. of the 


ties as 
257 to 


year’s printing-bills. 


Composition and lock-up 
Make-ready 
Running 
Foldir re4 
Stitching, insertion, trim, et« 
Total, original cost 
Cost of reprint 


© 


What the Printer Bid 





MULIIGRAPIT 






— 


What the Multigraph DID 





Printing 10 M Booklets 


$28.00 
13.00 
60.00 
12.00 
16.00 
$128.00 
128.00 





8.00—Running (no make-ready needed). 

l 50 Fol ling on Universal Fold Mch 

15.00—-Stitching, insertion, trim, etc. 
$02.50 


Printing 10 M Booklets 
28.00—Composition and lock-up. 
10.009—Multigraph electrotypes 


24.£0—Cost of reprint (same plates). 





Printing 25 M Letterheads 


_17.50 








Composition and lock-up, 2 electros.$ 3.50 
Make-ready and running 
Total, original cost $2 
Cost of reprint 2 


21.00 
21.00 








Printing 25 M Letterheads 


$2.50—Com position and lock-up, 1 electro. 
2.50—Running make-ready needed). 
$5.00 


2.50—Cost of reprint (same plates). 





Printing 25 M Sales-Record Cards 


Composition and lock-uyt 


Make-ready and running 
Total, original cost 
Cost of reprint 





3 electros.$16.50 
17.00 

$33.50 

33.50 


2.50—Running (m 
oa hs 








Printing 25 M Sales-Record Cards 
14.50—Compo’nand 1 Multigraph electro. 
») make-ready needed). 








Total Multigraph Saving on the Original 
Total Multigraph Saving on any Sut 
In this comparison w 


As a Multiple Typewriter 


-FY\HE MULTIGRAPH produc es 


actual type- 


written form letters, matched to the ribbon 
of your correspondence typewriter and to 


the ‘‘touch 


a thousand. 


’’ of your operator, at the rate of from 
2000 to 6000 an hour, and at a cost of 
With its own equipment of type 


35c or less 


writer type it will print many office and factory 
forms that otherwise would have to be sent to the 
job printer, or that would not be used. 


Editions 
sequent Editions—A, B 
e have not included the cost of paper, as 


$17.00 : 
2.50—Cost of reprint (same plates). 
A, B, and C—$98.00, or 44% 
and C—$153.00, or 83% 


this would be 











The Multigraph 
Makes Money 


by producing attrac- 
tive, convincing, 
attention-securing, 
business - getting 
advertising at low 
cost. 


® 


© 


the same in either case. 


As a Printing Machine 


FYN\HE 


MULTIGRAPH prints from curved electro- 


types of any style of type, using real printing-ink 
not aniline—in any color, and turns out office 


stationery, 


booklets, folders, circulars, bill-stuffers, 


and other forms of direct advertising matter in a way that 
would do credit to almost any master printer. 


The American Multigraph Sales Co. 


1806 East 40th Street 


CLEVELAND, OHIO 


Fifty Branch Offices. 
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STANDARD 


when applied to the 


EMERSON TYPEWRITER / 


means 


‘STANDARD OF EXCELLENCE.” 


OMCLSCIL- —| 
Typewriter 


Wl 
Dealers find this one of the best selling $ 
propositions ever offered to the trade. 
The Profit to the dealer is liberal, satisfac- 


tory, and the buyer gets full value for his frame Mit 
investment. The sale of the Emerson 

Typewriter offers an opportunity for the 
establishment of a permanent, paying bus- 
iness. The E merson Typewriter 








~~ 





d 
vod fel 









VIMY lito 
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other peer of machine, and the price 


on o - A abr cc edd Ez tlt db. 
is just half of the standard price. 








INQUIRE 
TODAY 


S 


ae 





he UMMM UOMO 0 Lp 





iamemendla Yl 
THE EMERSON TYPEWRITER COMPANY 


Geo. M.A. Feeke. Vice Prendent and Gen. Manager 
Factory 
(Address all communications to the offices at Chicago) 
EXCLUSIVE DEALERS POR THE EASTERN HEMISPHERE: A. MULLER @ CO.. ZURICH, SWITTERLAND 


W ocodstock, 





SAVE HALF gag 


hoes 
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Money and Character 


ITH regard to money it is often 
V V said, “Easy come, easy go.” This 

is a modern proverb, whose real 
meaning is seldom understood. That those 
who come by money easily value it lightly 
may be true. Perhaps most often it is true 
To spend a dollar found brings less of a 
pang, perhaps, than to get rid of a dollar 
one has for. So the gambler, 
whether he of the green cloth 
spinning ball or the happy-go-lucky spend- 
thrift, taking a chance with Fate and 
spending his last dollar as jovially as his 
first, is commonly looked upon as a man 
who may some day come to himself and 
citizen of 


worked 
and the 


careful and conservative 


And so he 


be a 
may—not because 
and kind-hearted, 
makes ev- 


substance. 
indulgent 
isn’t; because it 
price before it 


the world is 
but because it 
ery man delivers 
the goods 

Those who inveigh against the idle rich 
do so not because they are rich nor be- 
cause they are idle, but because they are 
son or daughter, or, maybe, his 
idle wife. If papa is of the lusty type that 
makes his own money and chooses to idle 
awhile, we “Go it, old man; you've 
earned yours,” because we know that when 
papa tires of the fruits of idleness, he'll 
come back again—or can come back, which 
is the same thing, and be a factor again 


pay its 


papa’s idle 


say, 


in the big game 

The other day a rich but effective gen- 
tleman, in a of abstraction, ate 
breakfast at a Gotham hotel. When they 
called on him to separate himself from 
$2.75 for a soft boiled egg and a piece of 
toast, he let go of a roar that was heard 
at every dinner table in the United States. 
The newspapers didn’t publish his vigor- 
ous remarks because they thought it served 
him right to be robbed, but they reported 
his speech because he had the big fisted 
character to make what he said worth lis- 
tening to. Because he was so rich lent 
spice to the situation and made the story 
Had Percy de Billionbucks or Ros- 
amond Dukehunter protested at the same 
bill they would have been laughed at, for 
the obvious reason that they wouldn’t have 
been supposed to know or care about the 
market price of cold storage “strictly fresh” 


moment 


news 


How an Old Saw is Sometimes Misunder- 
stood and Misapplied. 
yet, 


or the reasonable cost of service. And 


that is not all of the reason why the rich 


man got understanding and sympathy. The 
reason at bottom was that the man had 
character; and every mother’s son of us 


rallies to the side of the man who can 
back what he says by what he can do and 
can point to what he has done as Exhibit 


A of the evidence. 


Power the Real Riches. 
The rich man who has made his own 
money is still rich even if he loses it—a 


paradox but true, unless the loss of the 


money means the loss of faculties. 
of us who are utterly orthodox believe that 
work was imposed on man in expiation of 
Some of the rest of us 
work 


Those 


an original sin. 
got so perverted as to believe that 
is the original blessing. 
When the _ hard-working, 
American “makes his pile” we 
grudge him his reward, because if he has 
been honest he is entitled to the fruits of 
If he cuts while 
million” we are 
natural 
and the 


close-thinking 


don’t be- 


loose once in a 
tolerant, be- 


his toil. 
“bets a 
we know that 
somewhere 


and 
cause exuberance 
must get out 
grown-up boy who does his spending in a 


big way still has it in him to win another 


same 


fortune. 

No man ever built a house with hand 
and brain who didn’t build himself into 
it. No man ever made a competency by 


honorable industry who didn’t make a big- 
ger fortune in the coin of his own spirit 
The gambler of the green cloth or the 
gay idler may become useful—when they 
pay the price that nature exacts. 

Reward is not alone in dollars, for be- 
fore money comes loyalty, energy, perse- 
verance, patience, hope, en “urance, and a 
dozen lother qualities, all of surpassing 
value. 

Once let a man 
occupatic; and his work will be of more 
interest to him than all life’s other attrac 
Often the midnight candle will send 


become enthused in his 


tions. 
its gleams across his tired, eager face as 
he bends over the task he loves—unmind- 
ful of all save its accomplishment. With 
his mind concentrated; his attention fixed, 
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his interest showing in every movement, 
he who looks upon such a man is in- 
spired by example, catching a like spirit 
and going to his task with increased buoy- 
ancy and determination. 

By use we learn. When the blood pours 
through the brain washing the mind clear 
of selfish thoughts, bent only upon an- 
swering the inner voice, “I will,” then is 
the time when character and capacity are 
born, to be translated into achievement 
and laid away in that first of all filing cab- 
inets, the mind, to be called out again 
when the Man demands their presence. 
And depend upon it—nature never puts 
any false labels on the boxes. 

The only file capable of an almost in- 
finite degree of expansion as to contents 
with correspondingly little expansion as to 
bulk is the human brain. No matter how 
great man’s inventions may be, Nature 
keeps ahead, showing him a 
mechanism in himself that forever defies 
his comprehension. Man may fill his brain 
boxes with what he will, but if he looks to 
the future he will file away that which will 
make him strong in mind when his body 
begins to weaken. 

It is sometimes pleasant to believe in 
heredity, but it is mighty risky. The he- 
redity that counts is the kind that shows 
in a sound constitution and a normal brain. 
And kind Nature sometimes has to pull a 
tolerably heavy load up hill to achieve 
even that. When the gambler pays the 
price—when he builds character from days 
spent in labor and nights in honorable as- 
sociation and serene sleep, then will he 
have earned the right to do what he will 
with the tangible evidences of his achieve- 
ments, serene in the confidence that the 
fountain has not run dry. And the fun- 


always 


_ny part of it is that, like the boy who was 


going to lick the schoolmaster when he 
grew up, but found when he became a 
man that the master was a kind old soul, 
the chap who has earned the right to do 
as he pleases, then pleases to do what is 
best and most sensible. Thus does Nature 
play pranks with us, making us work to 
achieve riches and paying us off, not with 
bonds and stocks, but with a strength that 
finds its reward in the ladder by which we 
climbed. 








British 


HE summer months are now with 

us although judging by the weather 

conditions which have been prevail- 
ing, the inhabitants of these islands might 
lose sight of the fact. We could have 
done with some of the over-flow from the 
heat waves you have been having in the 
United States. Instead of which ours have 
been wet waves. Still the calendar says 
it is summer and the slack season has been 
duly observed. The typewriter and gen- 
eral office appliance has_ slack- 
ened down and stocks of machines and ap- 
pliances have been accumulating. The 
gradual upward trend of trade generally 
on the year, however, is undeniable. Em- 
ployment in all the staple industries except 
cotton is improving. This nation is re- 
covering by degrees from the depression 
of a year or two ago and better times are 
looked for. So far as those things are 
concerned that come under the _ general 
heading of this journal busy business is 
expected after the holidays. Good trade 
or bad, wet summer or fine, English busi- 
ness men and their staffs take their holi- 
days and commercial activity slackens 
down. Practically the holiday season will 
be over by about the beginning of Sep- 
tember. Then the country wakes up. Then 
the houses selling typewriters, duplicators, 
card systems, leaf ledgers, and all 
the hundred and one happy ideas that have 
transformed the office, will start putting 
out goods. Everywhere from my trade 
correspondents, I find rosy prospects out- 


business 


loose 


lined. 
Especially 
development in this country of the rebuilt 
typewriter business. Three or four Amer 
ican firms have now entered this territory 
and have finally conquered the scepticism 
of the British typewriter user. It must be 
confessed that the cheapness of the ma 
chines put out have gone a long way to- 
wards securing a_ hearing. Strangely 
enough this does not prevent bigger and 
bigger business by the typewriter houses 
I gave last month 


noticeable is the increasing 


even at increased prices. 
a few details about the newest rebuilt com 
er here, the Grady, and I hear that that 
company’s being pushed 
vigorously on with every prospect of a big 
success. Eastern manager Harding finds 
that now he has a little time to cross the 
channel and take a look at French condi 
tions. 

The original rebuilt typewriter 
here the Anglo-American Wholesale Type- 
writer Company in the capable hands of 
R. Parker Drake, reports that it found June 
to be the largest month in the history of 
rebuilt typewriters in the eastern hemis- 
phere, that company’s business being more 
than 50 per cent greater than in its previ- 
ous highest month. Mr. Drake was a per- 
sonal friend of the late George Patterson, 
founder of “Office Appliances” and recalls 


organization is 


house 





Office Appliances Notes 


Simmer Slackness Prevalent, But Big 
Trade Expected in September.—lIncreas- 
ing Development Both in the New and 
the Rebuilt Typewriting Business.—Re- 
ports from Many Leading Houses Tell a 
Story of Heavy Sales and Best Records 
Broken.—Important Fountain Pen Case. 
—British Pen Manufacturers Disapprove 
French Charge—Coming of the Tele- 
writer. 


(Exclusive Correspondence of “Office 
Appliances.”) 





with interest that when this journal was 
first established he secured a considerable 
number of subscriptions for it. 

June was characterized not only for the 
large addition of new customers, but also 


by .the increased number of orders from 
old customers. The Anglo-American 
Wholesale Typewrite Company has 


dropped the term rebuilt in favor of the 
term, “remanufactured,” and will move on 
to a new designation should it think it 
necessary. Just as in America it confines 
itself over here to dealing with the trade 
only. It has been in operation here four 
years. Its first three months was a period 
of propagandist work, but then for twelve 
months every month showed 50 per cent 
more sales than the previous month. At 
the end of that practically the trade had 
been made. It communicates with the deal 
ers by direct letters once a week, and finds 
that sufficient advertising on this side. The 
whole of Europe and the Orient and even 
China, is covered by the activities of the 
3ritish department, and as I write a large 
typewriters is 
month’s 


remanufactured 
Russia. The record 
eighteen hundred machines \ 
very large stock of Anglo-American re: 
builts is kept in Acre, 
reaching, this summer, two thousand ma- 
chines. A mechanical staff of thirty is 
kept fully occupied. 

The Universal Polygraph 
cated in the same building 
good trade. Charles E. Kelly of this com- 
pany, has just returned from a very sucess- 
ful trip on the Continent, appointing agents 
for the Polygraph, and is just about to 
start off on another trip to India and Aus- 
tralia. For this machine, June has again 
proved to be the biggest seller in its his 
tory in the Eastern hemisphere. 


order for 
going out to 
output is 


Long probably 


which is lo- 


also reports 


Typewriter Offices Prosperous. 


Good reports also come as I have indi- 
cated from the typewriter companies. 
Amongst those who have furnished late 
information, the Empire Typewriter re- 
gards that the sales for the first half of 
this year show an increase over the same 
period last year of quite 25 per cent. The 
number two model which is being offered 
here at a price twenty dollars higher than 


the number one, is found a good trade 
maker. 

The Barlock Typewriter reports that its 
half year’s business is the largest on rec- 
ord. Visible writing machines are coming 
more and more into favor, whether sold 
by the Barlock, Remington, the Smith Pre- 
mier, or the Yost. The first writ 
ing typewriter on the British market was 
introduced here by the Barlock Company 
in 1888. attractive advertisement is- 
sued by the Barlock here stated that “When 
His Majesty King reads his 
speech at the opening of Parliament; when 
Secretary writes to a British 
Chancellor of the 


visible 


One 
George V. 
the Foreign 


Ambassador; 
Exchequer reads his Budget speech in Par 


when the 


liament; when the Archbishop of Canter 
bury preaches a sermon; and when the 
Town clerks of London, Liverpool, Glas 
gow, Leeds and Birmingham, write a let 
ter, the speeches, letters and sermon are 


all written with a Royal Barlock. 

Since the introduction of the new models 
10 and 11, the Remington business in Great 
Britain has been characterized by phenom 
For months the 


British 


success eighteen 


trouble the 


enal 


only Department ex 


perienced was the inadequate supply of 


machines, the world’s demand was far in 
excess of even the record output 1909 
proved to be a record year in every re 
spect and Remington business records re 
quire some beating 1910 has produced 
sales beyond brightest hopes. June busi- 
ness showed a 25 per cent increase over 
the corresponding month of 1909—and June 
1909, was a great month. The British 
Department ‘recognizes that the factory 
has given it a machine which sells easily 


and up to the time of writing it has been 


only concerned with the trouble of getting 
sufficient machines from the factory where 
with to satisfy the ordinary demand An 
active advertising campaign was com 
menced in the spring of this year, but 
shut down in a measure towards the mid 
dle of the summer, orders having raced 
ahead of machine supply. There is no 


doubt that Remington business in Great 
Britain for 1910 will set up astonishing fig- 
ures. 

The 


unanimous in declaring 
tory and development in fact quite beyond 


other typewriter companies seem 


business satisfac 
expectations. 

A big seller of card index and other bus 
iness here, the Rockwell-Wabash 
Company (1909) Ltd., formerly the Rock- 
well-Wabash Company, Ltd., with branches 
Manchester and Bristol, 
December, 1909, 


systems 


in Glasgow, was 
reconstructed in 
now under the able management of W 
Kestle, secretary of the old company. The 
offices and factory were removed in March 
last to more convenient and central prem- 
ises. Although the new company has elim- 
inated the provincial branches, T. Baxter, 


and 1s 


Glasgow manager, is handling Scot- 
Bristol and the Prov- 
inces generally are being handled from 
London and the results of the first six 
months trading have been much more fa- 
vorable than the corresponding six months 
lust year, and there is every prospect of 
further improvement 


Modern 
house 


late 
land, Manchester, 


Methods is now issu- 
ing a organ entitled the 
“Loose Leaf Record,” in which the manag- 
ing director, Chadwick H. Moore, has a 
heart-to-heart talk with his agents, who 
now number 131 in this country. He de- 


Moore’s 
monthy 


clares that he has never had experience 
before with such an intelligent body of 
men. 

A rather important fountain pen case 


has just been fought here on the question 
of a breach of agreement not to undersell. 
Mabie Todd and Company, manufacturers 
of the Swan fountain pen, the most widely 
fountain pen in this 
It was 


advertised and sold 
country, sued one of their agents. 
explained that they allowed a discount of 
35 per cent on their pens for sale in Eng- 
land, and part of the bargain made with 
the retailers was that the retail sale price 
to the public half a guinea 
($2.50) each. The agent purchased the pens 
in August last to export to a dealer who 
carried on at Teneriffe. A_ bar- 
gain was made and the pens were not to 
be re-imported into the United Kingdom. 
The agent bought seventy-four dozen and 
paid $1.25 for them, that amount being ar- 
rived at by allowing him 45 per cent dis- 
order, and a further 
discount for cash. At the end of October 
Mabie Todd and Company found that 
Gamage’s, a big London store, was adver- 
tising Swan pens at the price of two dol- 
these pens were pur 


should be 


business 


count on an export 


lars each. Some of 


ADVERTISING is a process of salesmanship. 


tising is salesmanship on paper.” 


OFFICE APPLIANCES 


chased and identified as part of the quan- 
tity which had been sold to the Teneriffe 
For the defence it was argued that 


agent. 

it was not proved that the Gamage pens 
were those that had been sold to _ the 
agent. Judgment, however, was given for 
Mabie Todd and Company and they se- 


cured $1,000 damages. 

Whilst on fountain 
tion that with regard to the accusation by 
Deputy that British pen manu 
fraudulently marking with 


pens, I might men- 
a French 
facturers 
French names the goods they exported to 
France, which allegation indignantly 
denied in England, a reply has now been 
received from the deputy stating that, so 
concerned, 


were 


was 


far as British pen-makers are 
he willingly admits that the use of French 
marks is very rare; but, on the other hand, 
who im- 


then put 


he cites cases of French houses 
port British pens in bulk 
them up in boxes marked with their own 
“With regard to these latter in- 
stances,” remarks the British Chamber of 
Cothmerce, in its forthcoming monthly cir- 
cular, “we can, of course, say nothing, hav- 
ing no information on the point, but we 
will point out that what we took exception 
to was the charge, definitely and publicly 
made against British pen manufacturers, 
that they were in the habit of fraudulent- 
with French in- 
admitted to lack 


and 


names. 


their goods 


This is 


ly marking 
scriptions. 
foundation.” 
The telewriter has 
public appearance here. 
was opened in London on July Ist with 
forty subscribers The annual charge is 
$100 for a private installation between two 
points not more than three miles apart. The 
subscription to the new exchange 


now 


now made a definite 
The first exchange 


annual 
is sixty dollars plus two cents a call with 
a minimum of 720 calls makes the 
total charge for a limited service $75. The 


which 


23 


charge for the unlimited service is $112. 
The telewriter itself, except as to detail 
improvements, is not new, but a brief out- 
line of its principles may nevertheless be 
of interest. A telewriter requires only 
two wires, but there are really two circuits, 
each wire and the earth forming one. The 
pencil which writes the messages is guided 
by or controls when transmitting two 
links, the other ends of which are connect- 
ed to the ends of two arms fixed like 
cranks to the ends of two spindles. Hence 
if the pen is moved over the paper its mo- 
tion produces corresponding rotation in 
each of the two spindles. At the transmit- 
ter the crank arms on these spindles each 
carry a roller which makes contact with a 
resistance, cutting more or less out accord- 
ing to the amount of rotation. Each of 
these resistances is in one of the two lines 
of circuits, and hence the current flowing 
varies with the position of the transmitting 
pencil. At the receiving end of each line 
is a coil pivoted between the poles of a 
magnet very much as in many ammeters 
and having an arm and link connection to 
the receiving pen just like that at the 
transmitter. The coil is deflected by the 
current flowing, and hence the receiving 
pen takes up a position dependent upon 
this current, and this again is controlled 
by the writing at the transmitter so that 
the receiver writes a true copy. In order 
to leave blanks corresponding to when the 
transmitter pencil is off the paper the pres- 
sure of the pencil is made to depress the 
writing-board, and complete a_ circuit, 
which superimposes on the main-line writ- 
ing current, but which causes the receiving 
pen to be pressed on to the paper. When 
the transmitting pencil is lifted from the 
paper, this secondary current is cut out by 
the writing-board breaking circuit, and the 
receiving pen is then held off the paper. 


We hear it said that “‘adver- 
That is partly true, but it is not all the truth. 


Advertising is more than salesmanship; it is salesmanship plus publicity. A 
salesman can talk only to one or two people at a time, so it might be properly 
said that salesmanship applies only to the individual, while advertising reaches 
the public as well, because by advertising you can reach hundreds and thousands 
and millions of people, while the salesman can only reach one or two at a time. 


—Hugh Chalmers. 








New Machines and Devices 


O department of human activity is 
more fertile than that of office ap- 


pliances. The field of invention in 
this line teems every month with new 
ideas. Below a few of the recent inven- 


tions are described: 
Typewriter for Telegraphing. 

A new telegraph typewriter called the 
“American” is being put on the market by 
the American Telegraph Typewriter Com- 
pany of 27 William street, New York. The 
machine is the invention of Dr. G. A. 
Cardwell of Brooklyn, an expert on elec- 
trical matters, and inventor of the Auto- 
matic Telephone Switch, Anti-Induction 
Cable and several well-known patents. 
After many years of labor and the expen- 
diture of large sums of money the Ameri- 
can Telegraph typewriter has _ been 
evolved. 

In appearance the machine does not dif- 
fer materially from an ordinary commer- 
cial typewriter, being about the same size 
and having the standard key-board, with 
a shift key for figures. It writes only in 
capital letters, the writing being visible all 


the time. The machine uses a ribbon, and 
the printing is done with a small type 
wheel, which revolves on somewhat the 


same principle as the printing telegraph 
machines, but horizontally instead of per- 
pendicularly. It is actuated by electricity, 
the touch being very light and rapid. The 
paper is on a roll at the back, and is 
shifted upward on touching a key. There 
are special keys for line spacing, back 
spacing, and carriage return, and the ma- 
chine is operated entirely from the key- 
board and by means of the keys. 

The operation of the keyboard on the 
Telegraph typewriter will transmit the 
message written and reproduce it in print- 
ed characters on all machines on the cir- 
cceuit, or the message can be reproduced 
on one or two or more machines to the ex- 
clusion of the others when so required. 

The striking of a letter or character on 
the typewriter in the sending office is im- 
mediately recorded on the typewriter in 
the receiving office. This requires but one 
depression of the key as against several 
exacting muscular impulses in using the 
ordinary telegraph key. 

It can be used on a telegraph wire, or 
on an ordinary telephone wire without in- 
terfering in any way with the messages. 
It can transmit messages more than four 
times as fast as by the present system, it 
is said, and the records are made auto- 
matically at both end of the wire. Mis- 
takes are eliminated, as the correctness of 
messages is not dependent on the proper 
translation of a combination of sounds 
representing dots arid dashes ticked off in 
the receiving office. The machine can also 
be operated over any fire, police or messen- 
ger call wire in use to-day and the manu- 
facturers say it is not influenced by out- 


Some Recent Inventions in the Office Ap- 

pliances Field. 
side electrical conditions or atmospheric 
changes of any kind. 

No operator is required at the receiving 
end, and the sender can transmit messages 
as rapidly as a letter can be written on an 
ordinary typewriter. The message is re- 
ceived without interruption, and the whole 
is accurately printed in plain English at 
both ends of the line. The sender at once 


sees if he has made a mistake, and can 
correct it there and then. 
A representative of Office Appliances 


saw the machine in operation at the office 
in William street, New York, and mes- 
sages were quickly sent and received from 
another office on Fulton street. Messages 
have been received with accuracy and dis- 


patch between New York and Philadel- 
phia. 
The company does not sell these ma- 


chines, but leases them on a yearly rental, 


and will always retain the title to their 
machines. 
It is stated that the machine has been 


months by the 


from a letter 


in daily use for over 11 
Long Island Railroad, and 
written by the Superintendent, we gather 
that the system ig economical, flexible and 
rapid and invaluable for railroad service. 
Its use in other fields of endeavor are evi- 
dent. 


A New Bulletin Typewriter. 

A typewriter for printing bulletins is the 
invention of Messrs Campbell and Davis 
of Williamsport, Penn., and has lately been 
the center of attraction in the window of 
the New York Times Building at New 
York. The machine is the outcome ‘of 
some six years of investigation and ex- 
periment. It consi@ts chiefly of a frame 
made to any convenient size, containing a 
suitable roll of paper. This is guided over 
another automatic roller at an elevation 
sufficient to present a large reading surface. 
Connected with this is a large typewheel 
on which are 40 characters including the 
letters, figures to 9, and the punctuation 
marks. Attached to this mechanism by 
wire and electricity is a typewriter. When 
a typewriter key is pressed, the electrical 
selector in with it, sets in 
motion the more complex machinery which 


connection 


causes the typewheel to revolve until the 
letter is stopped directly under 
the typebar. The roll of paper is at once 
pressed down upon the letter, which has 
already been automatically inked, and the 
The typewheel jumps to 


indicated 


impress is made. 
the next space like the carriage of a type- 
writer, and is ready to make the next im- 
pression, whirling in the same plane until 
stopped at the letter indicated. This is 
kept up until the end of the line is reached, 
when the typewheel automatically slides 
back to the starting point of the next line. 


The longest period between letters, about 
30 seconds, occurs when the letter is 
doubled, as the wheel has to make a com- 
plete revolution. 

The letters printed by this machine can 
be read many feet away, and the reading 


surface presented is 33 inches wide by 
70 inches in length. Many bulletin presses 
may be operated from the same type 
writer, and the machine works very rap 


idly. 

The machine is controlled by the Auto 
matic Bulletin Company of New York, and 
will be manufactured by the Electric Press 
Bulletin Company of Philadelphia, Pa 


Something Useful for Bankers and For- 
eign Exchange Houses. 

Mr. W. A. Morschhauser, agent and rep- 
resentative of the Millionaire Calculating 
Machine, of No. 1 Madison avenue, New 
York, has just prepared in connection with 
his well known machine a set of interest 
and foreign exchange tables to be used in 
conjunction with the machine 

Any foreign exchange cal 
culation can 
30 seconds. 
ascertain the interest on $1,526 at 3% per 
cent for 56 days on the basis of 360 days 
One multiplies the principal by 


interest, or 
be ascertained in 
For example one desires to 


from 20 to 


per year. 
50550 (ascertained from the tables) and 
the interest $7.71 is shown instantly on the 
machine. 

Foreign exchange calculations are also 
shown in these tables. Pounds sterling, 
marks and francs. For instance, 27,824 


marks, at 943-16 cents for 4 marks minus 
3-64 of 1 per cent. By looking at the table 
one gets the value of one mark, which is 
.2353584 and the result—$6548 is shown in 
stantly on the machine and the time con 
sumed in making the calculation is less 
than 30 seconds. 

Pounds sterling and francs are worked 
just as readily anl rapidly on the machine 
These of tables have been prepared 
for all of business and all kinds of 
calculations and have been copyrighted by 
Mr. Morschhauser. 


sets 
lines 





A New Wage Calculator. 


The American Mechanical Calculator 
Company, of Cincinnati, O., have placed 
on exhibition at the International Office 


New York, one of 
It is an elapsed time 


Equipment Bourse, 
their new machines. 
and wage calculator and is about 18 inches 
square and 6 inches high, made entirely 
of metal. On the left upper surface is a 
clock dial with a revolving handle and 
pointer, which is rotated placed ac- 
cording to the number of elapsed hours to 
be calculated. On the right of the machine 
is a wheel, which operates the rolls con- 
taining the rate of wages. These run from 


and 








9% to 48% cents, and, of course, may be 
arranged to suit the demands of any busi- 
ness. To make a calculation one turns 
the wheel to the per hour 
shows in an aperture. Then on revolving 
the handle of the dial for the number of 
hours, the exact amount of the wages with 
the number of in another 
aperture, covered with glass, on the top of 
the machine. The appears to be 
very accurate, rapid and noiseless in opera 
tion. No machines are yet ready for sale, 
but the exhibition for 
promotion purposes \s soon as sufficient 
will be 


rate which 


hours shows 


machine 


model is now on 


capital has been raised, machines 


manufactured. 





Extraordinary Claims Made for a New 
Duplicating Paper for Stencil Ma- 
chines and Addressing Stencils. 

A new stencil paper is about to be put 
on the market for which some great claims 


are made. It is the result of nearly 12 


years of experimenting and is _ being 
brought out by the Dermatype Company 
of 37 Liberty street, New York. The pa- 


and has all the 
Paper treated 


per is opaque appearance 


of Japanese Copying with 
some special preparation, which has dark 
ened it. This is first dampened slightly, 
placed in the typewriter, and written on in 
the ordinary way without the ribbon. The 
typewriter type strike sufficiently through 
the paper to make a fine stencil 
When dry the stencilled paper is inserted 
duplicator, either 
hand or rotary, and ink forced through in 
The results are 


of the best typewrit 


very 


in an ordinary stencil 


the regular way very 


fine—exact facsimiles 


OFFICE APPLIANCES 


ing. It is stated thousands of 
taken 
been run 


impressions 


can be from one stencil, in fact 


5,000 
has then been placed in a drawer and sub 


have from one stencil, it 


sequently used over again with the best 
possible results. The stencil paper does 
not crack, and does not shrink. In fact 


normal condition under all 


The paper can be crumpled 


it retains its 
circumstances 
up, rolled up and stepped upon, and then 
be put in the machine and impressions 
under a water 


To all who 


run off. It can be washed 
tap and dried out 
have used duplicator stencil paper the ad 
for this Dermatype Pa 
seem to be little 

The manufacturers are 
substantiate al] the claims 


and used. 


vantages claimed 


per will short of extra- 


ordinary pre- 
tared to they 
make for it, 


are splendid 


and the results of its work 


duplicator work, which can 


not be distinguished from ordinary typs 
writing, it is said. 
Another use for this paper is for sten- 


cils for addressing machines. It dispenses 
with the special stencilling machine, with 
The paper is attached to 
frames to fit the 


its needle type. 


the ordinary cardboard 
special addressing machine. The paper in 
the frame is first dampened, and inserted 
typewriter, the ribbon being re 
One writes in the ordinary 
the desired address. This makes the sten- 
cil. When dry the card is inserted in an 
and the ink forced 
The results are 
sharp, 


in the 


moved way 


addressing machine, 
through in the usual way 
exact facsimiles of typewriting, so 
clear and distinct that one would say they 
The cards are practical- 


used indefi- 


were typewritten 
ly indestructible, and can be 


nitely 
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Addressing Envelopes on the Envelo- 

graph. 

A new device for addressing envelopes 
on the typewriter has just appeared in 
New York. It is an English invention and 
is called the Envelograph. Claims are 
made for it that it will enable the user to 
address envelopes two or three times 
quicker than ordinarily. 

The Envelograph consists of an end- 
less band running on three cylinders, which 
may be fitted to any make of standard 
typewriter. In the band is a series of 
very fine metal lips, which automatically 
pick up the envelopes as they are held in 
a small hopper, and bring them to the cor- 
rect printing point. At the back of the 
machine a device is fitted, which automat- 
tically ejects the envelopes when ad- 
dressed, causing them to fall in the same 
order as typed. 

The band holding the envelopes is 
moved by the action of the typewriter rol- 
ler, and a twist of the platen handle brings 
each envelope to the printing point in per- 
fect alignment, always in one position and 
with space always identical. A packet of 
25 or 50 envelopes is placed in the hopper, 
and each one is brought up to be written 
on by revolving platen. They can be ad- 
dressed at the rate of 250 per hour. 

It will take envelopes up to 5 inches by 
9 inches, ordinary commercial size, that is 
with the flaps on long edge. The end- 
less band is guaranteed to carry through 
the typewriter 20,000 envelopes. The price 
of the Envelograph fitted to any machine 
is $25, and it may be seen in operation at 
the Envelograph Sales Office at 319 Broad- 
way, New York. 


A lie, subterfuge or deceit is wholly contrary to the intent of business. Business 


is built on confidence, and confidence is founded in truth. 
fidence P Untruth, every time. 


What breaks con- 


Business implies truth and fact, also facility in 


exchanging commodities, buying and selling. — The Fra. 








The European Territory 


NE of the first things that the 

American manufacturer must 

fully and earnestly study is the 
fact that Europe is divided into separate 
countries, having different languages gov- 
erned by separate laws and possessing in- 
dividual ideas and traditions, which, in 
most cases, are clung to with most conser- 
vative and obstinate pride. 


care 


It is only when a man has had experi- 
ence of these countries that he is likely to 
be successful in the matter of organization. 
I do not mean that it is absolutely neces- 
sary for him to have an intimate knowl- 
edge of a particular language (although, of 
course, this is a most useful asset), but he 
must have some experience of the business 
customs, prejudice, value of the market 
to be exploited, etc., etc.; in fact, he must 
have put in the time necessary to get ac- 
quainted with the country, and this is often 
a somewhat lengthy business. 

[ am afraid I must admit that, in 
many cases in Europe, the foreigner is not 
received with that kind hospitality which 
is always such a pleasant memory to those 
who have visited America. Therefore, let 
the firm remember, when they send over a 


very 


representative, he has that hard and un- 
tangible thing to grapple with and live 
down—prejudice. Also let the man who 


comes recollect that the older nations are 
very often sensitive, and do not wish to 
learn about, or use, up-to-date methods, and 
are liable to remark: “Oh, well, that may 
be all right in America, but it 
here.” Such expressions are, I fancy, pret 
ty familiar to every one who has done busi 
ness over here, and like most sayings, they 
of truth. If, how- 


won’t do 


carry some foundation 
ever, the manufacturer would try the ways 
and methods in vogue in the country in 
which he intends to work, 
but surely add some of the more vigorous 
methods prevailing in America, he will un 
doubtedly achieve success in the long run, 
but he must adapt himself to the place in 
which he works. 

Impatience at 
the main cause of the 
man who has been sent out to do the pio 
He is expected to get results 
America; the ex 


and gradually 


the home office ts often 


non-success of the 


neer work 
as quickly as he would in 
penses run up and the 
home say “that if they had been sent, they 
better,” etc., and 


other fellows at 


would have done much 


the man who is out fighting against long 
odds, begins to get the “hurry-up” kind of 
letter He has been expecting “to find 


so cheap, you know,” but he 


everything 


By Ernest Avery, Brussels. 


In writing this article, I am actuated by 
a desire to help those dealers or manufac- 
turers who may be desirous of extending 
their business in Europe. I feel that I am 
in a somewhat unique position, as I have 
been salesman in several countries, district 
manager, teacher in sales schools, office 
manager, sales manager, general manager 
and buying agent. 
finds that he spends as much and very 
often gets less for it than in America; the 
climate takes some of the ginger out of 
him, and the people at home do the rest, 
the result is failure. 

I have often been asked as to the reason 
why American fail in England. 
My answer is that it is because when they 
compare the difficulties of the European 
territory with the home field, they at once 
see that they are better off at home, and 
the novelty wears off, they 
It is not that 
they 


travelers 


as soon as 
wish to return—and do so. 
they 
don’t want to. 

American Best Salesman. 


I do not think (and I speak from expe- 
rience) that there exists any better 
man than the high-grade, clean-cut Ameri- 
can man, and I know that when hiring 
men on the Continent, we have all felt 
how we should like to be able to find some 
like remember years ago, 
when I was a teacher in a_ salesman’s 
school, a whole batch of successful Ameri- 
over to sell the 


cannot succeed; it is because 


sales- 


him. I some 


were sent 


England, 


can salesmen 

same goods in three parts of 

them failed, because, when once they had 

got over the freshness and novelty of it, 

they that they could make 

more money at home, and with less trouble 
them read these 


truth of 


began to see 


—and if some of lines, 


they what I 


will recognize the 
Say. 
So that 


guage, you are obliged to pick your sales- 


apart from the question of lan- 
man in the country in which you work; the 


best material, as a rule, will be found 
among young men who have not been com- 
mercial travelers, but who sufficient 
ambition to make a start; it will pay, as a 
rule, better to spend money on training and 
backing up this class of man than in send- 
ing out the man who has been on the road 


for a number of years, and thinks he knows 


have 


it all. Get hold of good, raw material and 


make your own specialty salesmen, but—be 


patient 


office staff, have at least one 


For your 





man who knows thoroughly all the routine 
of the home office, and who is able to keep 
up all reports, systems, etc., right from the 
start, so that the manager need not spend 
most of his time attending to purely sec- 
ondary matters. 


Your manager must have full power, and 
the people at home must sufficient 
confidence to be guided by his judgment, 
otherwise don’t have him, as nothing will 
be achieved by half measures. He should 
come over and get in touch at least once 
a year with the people at home, or else he 
will get stale, and will not be able to fol- 
low up the ideas he from head- 
quarters. Of course, the refers to 
those companies who are wanting to or 
ganize in Europe on the lines of direct 
representation, which is generally the most 
satisfactory in the long run. There are, 
however, naturally a large number of manu- 
facturers whom it would not pay to attempt 
this, and they, of course, operate through 
dealers or buying agents. 


have 


receives 
above 


At one time, when dealing with buying 
agents, from a managerial standpoint, I 
used to think that they had a fine, easy 
thing of it, but since trying it myself, I 
have altered my opinion. 

As a rule, the discount allowed is inferior 
to that given to the manager of a branch 
company, who has all the help behind him 


of prestige—anything he wants from the 


factory, big capital, large stock, etc 


The agent has often to pay for the goods 
gets them. No stock and he 
must make a profit on his discount with- 
help at all. The first 
as a rule, is to raise the price and half kill 
trade he se- 


before he 


out any thing done, 


the article; the amount of 
cures does not content him or the factory 
either, and consequently, the market for 
such and such goods becomes spoiled Far 
better is it tao than 


the reputation of having been represented 


remain unknown have 


when nothing has come of it. 
The 


help your man with sample machines free; 


first thing to be done, then, is to 


secondly, get out some advertising of use 


in his country; thirdly, and most imporant, 
have one man who directly represents you; 
go round to all agents and visit them once 
push 


a year, seeing what they are doing to 


your goods, and telling him what other fel 


lows are doing, giving him all the latest 
ideas which have proved successful else 
where. This method will pay your agent, 
and it will pay you, but you cannot do it 


by corresp¢ mndence. 





Some Hints from Germany 


Where a deals in at most four 
or five different 
ticles, it is well to have a sales book ruled 
in vertical for of these 


having one column for the total sales; 


concern 
articles or classes of ar 


columns each and 


then 
the amount of business done in each line 
can readily be determined. 
book would be, 
bricks 


table 


Such a for a business 


coal, and lime, about as 


the 


selling 


shown by on this page. 


Leaks in the Office. 


By Dr. Robert Grimshaw. 


being unfaithful, she was a “natural born 


gossip—and here was the leak 
[It is just possible that there are such leaks 
in the establishments of scme of my read- 


ers; and it may be well to take steps to 


discover them, and also to supply, on short 
notice, the places of those who cause them 


Cable Codes. 


ness man, in a neighboring city of a couple 
of million inhabitants, that was in the in- 
terest of both. No answer came. Further 
inquiries were also unanswered. At last 
came a scratch from the principal “My 
typewriter has appendicitis, which has put 
us back.” 

Now within three blocks of that office 
there are four or five dealers in typewrit- 
ers, and several offices where typewriting 
is done for firms that have no machine or 




















[here are certain advantages to be ob operator. It would have been the easiest 
Not long ago it was more than probable tained by the proper choice of words tor thing in the world, or at least the second 
that certain business transactions in which private cable codes. Their length, for in easiest, to get a temporary operator to 
1 was interested were known outside the stance, has much to do with the possibility fill the vacant chair. 
office in which they were discussed. Ther of error. The shorter the word, the more Do you know where you would get your 
seemed be no other way of accounting likely that it can be misunderstood, or not “supply” in case your typewriter was ill? 
for this, than that —_— 
there was some on * ipa aaa Form Letters. 
: L. I Ledger Folio; P. B Yr Book F: 
in the office who Where form let- 
“leaked.” This ide 2 ters are to be writ- 
leak his 1 L. I P.B ) 09 ( Lime Brick Total , 
was ¢ rmed ry “ aes BTR ten in great quan- 
j | ‘ A " 
subseque nt events, H } | } tity, the main thing 
| . 

44 details Calne } | ‘ ave © one 
wher Lil ul = ‘on oy ee 15 Go is to have each ' 
to my ears, through | Seer individual—that is, 
third fourth and |---+-200 addressed to each 
fifth persons, whicl ~ person as though it 
had been mentioned 57 + 00 20 |00 | were for him only; 
to me only by the 10 2 \ 15 00 150 100 | 170100 —without, however, 
principal wit] omitting any single 
whom I was deal item that should be 

W.A 
ing Chere was thereon. 
questionably s SF - a iv me Instead of hav- 
on s off 16 00 80 |00 | 102 |50 ing only one form, 
who vas ithe which is to be writ- 
weak o1 true. Tl aa. Bo ten by several type- 
remedy vas tl writers at once, a 
knife good way is to have 
Son irs ago | 7 |50 | all the points in the 
had tl comfort ag l desired letters writ- 
ible g that | ten on a black- 
B 230 |00 : 
things my ov board, allowing 
fies e not ; a -ach writer to make 
actly tight, be nevutn janes up the text of the 
was pelled t letter to suit the 
lay a p to prove recipient — accord- 
it \ fte making up my mind just understood at all, should one ett ing as he is an old customer or a new 
where the leak ccurred, I tested a (1) carelessly written by the sendet 2 one, a heavy one or unimportant, a fre- 
typewriter at my house; made arrang incorrectly telegraphed, (3) translated quent or only an occasional buyer, etc. 
ments her to come to the _ office the receiving telegrapher, or (4) read y Firms in large cities prefer short letters; 
on very short notice; dictated a challenge the addressee. If the word contains th those in small country towns will often be 
to a duel with revolvers to an imaginary full ten letters allowable in ocean cabling better reached by such as are more ex- 
person, and took the letter in order to hand and one of these is indistinct in any i plicit and full of the persona! appeal. 
it to an equally imaginary second for de the senses here likely to obtain, the others 
‘ry to » challenge arty ri will hel ut it right, and save the trouble 
livery to the challenged party. . Within Cip pes Kg — oe . : PAPER MAKER PASSES AWAY. 
twenty-four hours I received a visit from and expense of repeating ocr querying. Such P 
: era gi Pix James Arthur Crane, a well-known paper 
one of the reporters of a daily paper hav words as “can” etc., are risky things; it : : ‘ 
z ey < manufacturer, and a cousin of United 
ing its offices in the same block, who had would however be rather hard to leave out ; r 
Z Cade a States Senator Winthrop Murray Crane 
heard “rumors” of an approaching duel in a letter from “comedians” and have it mis : : 
: ae, ; hai of Massachusetts, died on July 21st at 
which I was to be one of the principals understood by the last person in the chai ‘ ‘ . 
. oe eee Westfield, Mass., after a long illness. Mr. 
Within twenty-five hours there was one All codes should, however, be revised by 


typewriter out of employment and another 
filling her place in my office. 

It seems that my young lady was in the 
habit of eating her mid-day lunch with one 
of the same “persuasion” from the office 
of the newspaper in question; and while 
she would have resented the imputation of 


1 


practical telegrapher who can eliminate 
ters likely to cause mistakes when sent by 
the Morse or other telegraphic code 
“Typewriter Ill.” 
Quite recently the writer found it desir 
able to get certain information from a busi 


Crane was 62 years old at the time of his 
death. He was one of the leading paper 
manufacturers of Bay State. 

His death is a loss to the industry. 





Many a man says he’s sick when he is 
only sick of work. 








ECENTLY I was looking over some 
R back numbers of Office Appliances 
at home and I came across the arti- 
cle, “Practical Follow Up System De- 
scribed,” a paper read before the St. Louis 
Stationers’ Association on Nov. 18 of last 
year. This may be rather ancient history 
in a way, yet it seems to me that my own 
follow up system is in advance of the one 
described, and, furthermore, so very much 
less cumbersome that I venture to send 
you the details of it in the hope that some 
other subscribers to Office Appliances may 
find it of advantage in the conduct of their 
business. 
I give the ingredients first, in cook book 





style: 

A vertical letter filing case of four draw- 
ers and the corresponding transfer cases 
for “dead” matter. 

A six drawer card filing case for 
cards. 

One 4x6 index for the twelve months. 

One 4x6 index for the 31 days. 

One alphabetical index divided 
divisions for convenience. 

Cards for “correspondence” and cards 
for “orders,” samples of which are en- 
closed. 

Cards with the history of the different 
typewriters we have sold. 


4x6 


into 80 





Blank index cards ad lib. 

Credit good for $2,000 
Nombre Ike Davis, Gen'l Mdse 
Direccion Mazatlan, Sinaloa, P. O. Box 154 
Catalogos Green” 5/22/10 
7 ee 31] 10) 23) | 
Cartas | 24 | 31 |6/10| 16 | 22 
- | | 
5/22/10 Be 4 | 20 | 
Observaciones 


5/22 Wants cat. ‘‘green"’ and desires a smal! safe 
for his office. 

24. Send cat. with prices on smaller sizes, recom 
mending the V. make. Testimonials enclosed; also 
order blank. 

31. Fearing that his urgent business has prevented 
him coming to a conclusion, I again call hisattention 

6/10. Trust I shall be favored with his order as he 
can't find better goods nor cheaper prices 


By Victor C. Lewis, General Agent and 

Commission Merchant, Representative 
of the Oliver Typewriter and Other 
Office Appliances, Culiacan, Sinaloa, 
Mexico. 


I then turn to the . “correspondence” 
cards in the D’s and look for the name of 
Ike Davis, but it is not there, and I know 
that he is an absolutely new customer. I 
write to him and send him the catalogue 





with the information that he desires and 
then make him a card like the enclosed. 
(Order No. 246) 
Nombre Ike Davis 


Direccion Postal P.O. Box 154, Mazatlan, Sinaloa 


Hidalgo 23,467, Mazatlan 


Direccion Express 


No. de Pedido 247 Fecha Recibido 6/16/10 
Procedencia “Green” advertising 

Anotado por JTM Fecha 6/16/10 
Mandado por Frt. por FAR Fecha 6/22/10 
Pagete per Cosh... 

Charged in Books JMG Fecha 6/22/10 


Serie de Pagares 


Observaciones See order No. 246 











Pedidos 








(Reverse side of same card) 


6/14. He sends in order No. 246-7—cash 
16. Thanks. Safe shipped today. Desk and chair will 
go forward shortly as shipment has passed the customs 
house in Nogales three days ago 
Safe received O. K. and encloses check in pay 
ment 


22. Thanks. Desk and chair shipped today 


How the System Works. 
Suppose that I receive a letter from Ike 
Davis asking for my “green” catalogue and 
stating that he wants such-and-such a safe 
or other article. I turn to the card file 
drawer which has the letter “A” for ad- 


vertisements and find that the “Green” 


catalogue is the key word for the Pacific 
Daily of Mazatlan and I put the name of 
Ike Davis on the card of that paper, with 
the date of his letter. 





He wrote to me on the 20th and I received 
his letter on the 22d, which 1s the date of 
my reply. It is fair to presume that he 
will receive my letter on the 24th and if 
he replied at once, I would have his an- 


swer on the 26th. I give him five days 
more, however, and with a lead pencil, 
mark 31, as shown. On a small slip of 


paper I put his name and drop the slip in 
the monthly index in the 31. If he replies 
before that time, I find the card and note 
at once the 31, which causes me to take 
out the small slip of paper. If he does 
not reply before, I find his name on the 
3lst and then take out his card. Each 
time that he writes to me, I make a note 
of the date of his letter on the lower one 
of the two lines for dates. My dates go 
on the upper line. Each time that I send 
a letter to him or receive one from him I 
make a small extract, brief as possible on 
his card. This saves me revising all of 
his correspondence in the VLF to get at 
the meat or the question and is infinitely 
more rapid. 

I finally receive an order from him. This 
order is given its proper serial number, 
and the original filed away in his folder 
in the VLF, but an extract of it is made 
“order” card enclosed. If the trans- 
action is a cash and his 
O. K. (three must be given on all orders), 
the goods are shipped and all of the corre- 
sponding notes made on the card order. 
If it is an installment sale, his references 
are written to, each having a card made 
for him and the paper slip containing the 
name of the reference and of Davis. When 


on the 


one references 





A Modern Follow Up System 


the references have replied, the goods are 
shipped or not, as the case may be. If 
the order contains goods which are not on 
hand at the time, a second order is made 
containing only those goods which are 
lacking. The orders for the goods shipped 
go into a drawer by themselves, marked 
FILLED ORDERS. The other order goes 
drawer marked LACKING. 
filled order is 1,675, 
one would be 1,676. Both of 
“correspondence” 


into another 
If the number of the 
the unfilled 
these numbers go on his 
card on the bottom in the 
numbers. This one to tell at a 
glance all of his order numbers and thus 


space for such 


enables 


trace every one of them in a few seconds. 

Of course carbon copies of my letters 
are attached to his originals and all filed 
in order in the VLF, but alphabetically 
Filing by numbers is a waste of time, as it 
takes as much, if not more, time to look 
for the register of the numbers, find the 
corresponding one and then search it out 
in the VLF. 

The result of this system of 
that I never can forget anything 
can find any detail of my business within 
from the time that I want it. 
If I want to know Ike’s balance, I open 
the LEDGER card drawer find his 
card in its alphabetical place. 

I make it a point that my stenographers 


mine is 
and I 


30 seconds 


and 


(Reverse side of card) 





Cantidad Articulo Precio Extras 
1 Chair No. 51 | §$ 35.00 
1 Desk No. 41 200.00 
"235.0 











(Order No. 247 is similar to No. 246 but has reference to 
the filling of the order for a Victor safe.) 


(Guide Card) 


I. DAVIS ps Ua 


Local Agent in Fuerte 
Commissions only 








Safes and Typewriters 10% 
Furniture and Fonografs 10% 
Small Supplies 15% 
Cash Registers 18% 











and office employes familiarize themselves 
with all the details of this system so that 
any one of them can give me a needed de- 
tail instantly, either in person or by 'phone 
in case I want it. 

In another drawer, under lock and key, 
are my cost cards and “stock on hand” 
records. In a separate “nest” of drawers 
are the cards of the mailing list, accessible 
to the Writerpress. 

On the first of every month I look into 











this month index and sort the slips that I 
find there into the daily index according 
to the dates on which I wish to write my 
correspondents. 

Each agent has an index card with his 
name in plain letters, these cards being 
placed with their correspondence cards and 
upon each index is written the special con- 
etc. 


ditions, prices, 


OFFICE APPLIANCES 


Many times an agent (I mean _ local 


agents from out of town points) comes in 
and card. Before admitting 
him I glance an instant at his 


sends in his 
“conditions” 


card and also at the “correspondence” 
card. If necessary, I do not replace this 
in the card file, but leave it on my desk, 
where it can be seen by me, but not by 


him. Thus I do not make any mistakes, 


29 


but rather impress the agent with my won- 
derful memory for dates and facts. It is 
all as simple as falling off a log, and one 
of the things worth a great deal of money 
to the man who will take the time to in- 
stall it properly. This system, once com- 
menced, becomes second nature and runs 


automatically. 


The Furniture Line and the Office Appliances Dealer 


E THOROUGHLY believe that 
V V the stationer should be in a posi- 
tion to handle the needs of his 
customers, not in part, but as completely 
as possible in the lines which go to make 
up his business equipment. The stationer 
who confines himself to the small lines is 
missing opportunities every day, and such 
stationers, among the progressive cities, 
are becoming fewer and fewer every year. 
We believe that the stationer should han- 
dle office furniture—that unless he does so 
he canot maintain the position to which he 
is entitled in the business community. 
Four years ago our firm saw a light and 
began stocking a line of filing cabinets and 
devices, supplies, etc. The success of this 
policy led us to add a line of desks, chairs, 
etc., and we have had daily cause to con- 
the wisdom of 


gratulate ourselves upon 
this move. 
Our space at the present time is not 


quite sufficient to enable us to carry all 
the goods we would like to carry, nor to 
display them in quite the ideal manner, but 
we do the best we can and find that the 
results never fail to justify our time, ef- 
fort and investment. Better to display our 
office furniture lines we have arranged in 
the front part of store in Dallas a 
model office, consisting of roll top desk, 
flat top desk, a stack of different kinds of 
filing cabinets, both swivel and plain desk 
chairs, etc., arranged about as one would 
have them placed in an office. In the rear 
of the store we have a more complete line, 
with the desks in one place, filing cabinets 
and indexes in another, chairs in another, 
etc. When the customer comes in, he is 
greeted in the model office and if he wants 
furniture, his needs are discussed with ref- 
erence to his business, the arrangement of 
his office, etc., and after he has from the 
model stock made or failed to make a se- 
lection he is taken to the rear of the store 
where the complete line is kept, to com- 


our 


By Fred Rockett, Manager of the Station- 
ery Department of the Hargreaves 
Printing Company, Dallas, 

Texas. 





plete the deal and make a final selection. 
We carry as complete a line as we can, 
but have able to many fine 
orders by means of photographs and blue- 
As a general proposition, however, 


been secure 


prints. 





FRED R. ROCKETT. 


the bird that gets the worm is the one 
that can show the goods. 

Our window display is a feature that we 
give our special attention. We make it a 
point to bring up every week into the win- 
dow some special piece of furniture with 
the price marked on it, a desk, chair, etc., 
but we never make any special prices. All 
our goods are sold at full price 

The furniture stock brings in many val 


uable orders for the other departments of 
the store. Dallas is the distributing point 
for a very large southwestern territory. It 
is now a great center for the sale of auto- 
mobiles, naturally the agent who opens an 
office in Dallas, prefers to buy his office 
equipment in that city, for he is largely de- 
pendent upon favor of the citizens for his 
success. He buys his office furniture of a Dal- 
las dealer and it is the most natural thing 
in the world for him to look to the same 
dealer for the rest of his office equipment. 
One sale makes another. The man who 
comes to buy stationery makes his pur- 
chases and is attracted by a desk or a chair 
or some other piece of furniture, or his at- 
tention is called to the furniture depart- 
ment by the salesman. On the other hand 
when a man comes in to buy a piece of 
office furniture he cannot escape without 
being made aware that the store has an at- 
tractive stationery line. 

I believe that any city of 10,000 people 
or over is an appropriate field for a com- 
mercial furniture store. As a rule the gen- 
eral furniture man knows nothing what- 
ever about selling office furniture. To him 
a desk is a desk and a file, a file. He 
knows nothing of special desks or special 
files for the use of men in different lines 
of work. For this reason where the sta- 
tioner posts himself upon office furniture, 
and makes himself an expert in that par- 
ticular line, capable of suggesting to a per- 
haps puzzled office man some particular 
piece of furniture that will exactly meet 
his filing requirements, he is in a position to 
get business that the regular furniture 
house has neither the time nor the inclina- 
tion to go after. I believe that a really 
successfuly commercial stationer cannot 
stay out of the office furniture business— 
one thing calls for the other. A man would 
rather give his printer and stationer his of- 
fice furniture business than to go to a fur- 
niture store and open a new account. 


IT takes humanity a long time to learn that a plain, honest statement in business 


or in any transaction in life is the only way to success. 


A man who is always 


trying to drive a sharp bargain has little time to do work, and can get little of 


it done. 


Besides, the one who is cheated once seldom comes again. — 7 he Fra. 











Salesmanship as a Fine Art 


ship in one sentence, I would say 

it was nothing more nor less than 
making the other fellow feel as you do 
about the goods you have to sell. Adver- 
tising and salesmanship are the connecting 
link, and always will be, between the in- 
vention and the use of any article. The 
best invention the world has ever seen 
would have been worthless if the man had 
not told anybody else about it, if he had 
not advertised and given the widest pub- 
licity to his invention. 

The Problem of Distribution. 

“The business problem before the Amer- 
ican people today, commercially speaking, 
is the problem of distribution—of getting 
things from where they are to where they 
ought to be. The two big factors in this 
problem are advertising and salesmanship. 
Now, the relationship between the two, in 
my opinion, is the closet relationship it is 
possible to have. It is closer than a team 
under a single yoke; it is closer than 
friends; it is closer than brothers; yes, it 
is closer than the relation between man 
and wife, because there can never be-a 
separation or a divorce. Advertising is 
salesmanship, and salesmanship is adver- 
tising. Every ad is a salesman, and every 
salesman is advertising difference; adver- 
tising is salesmanship plus publicity; sales- 
manship is advertising plus getting the or- 
der signed. Advertising creates the atmos- 
phere of business, and the salesman follows 
and takes the orders. 

“The foundation of business is confi- 
dence. And advertising and publicity are 
the greatest builders of confidence known 
to the business man. A sale does not end 
nowadays with the making of it; it never 
ends as long as the man is using the ar- 
ticle you sell. 

No Necromancy in Advertising. 

“There is no mystery about this adver- 
tising and selling of goods. Some would 
have you think so, and some do not take 
it up because they think it is too hard 
Some of the best copy I have ever seen 
was written by men who were never known 
as advertising men, but they sold the goods 
and made their copy accordingly. I once 
hear it said that a man with a little idea 
always uses big words to express himself, 
because he wants to surround his idea with 
as big words as he cam; hereas the man 
with the big idea uses little Anglo-Saxon 
words to express himself, because the idea 
is so big it needs no surrounding. When 
you come to write copy bear that in mind. 
Write it so plainly that the man without 
an education can understand what you are 
talking about, and then it will be a cinch 
that the college graduate can, or ought to, 
understand it. 

“Now then, I believe advertising copy 
should be so written that its first two lines 
shall be the attractive feature of it, be- 


|: I were asked to define salesman- 


Selected from an Address Delivered by 
Hugh Chalmers Before Advertising 
Club and Business Men of 
Minneapolis. 


Reprinted from the Fra. 


cause if a man starts to read your copy 
and does not finish reading it, don’t blame 
him—blame yourself, because he gave you 
the chance. 

The Making of Goods. 


“It is easier to make goods than to sell 
them. Any man with money can buy ma- 
chinery and hire men to run it and make 
goods, but it does not follow because he 
can do this that he can sell those goods. 
His money is of no use if he can not sell 
the goods after they are made. When you are 
manufacturing goods you are dealing with 
both men and metals, and you can put a 
thousand more men to work and make 
more goods; but when you cross the line 
and attempt to sell those goods you will 
meet a different proposition. When you 
make a sale of anything, whether in a re- 
tail store or on the road, that sale does not 
first take place in the pocketbook; nor yet 
does it first take place in the order book; 
it does not even first take place in the 
check-book. Rather, every sale takes place, 
whether it be a paper of pins or a house 
and lot, in the mind of the man who buys 
the goods. 

Qualities Needed by Salesmen. 

“It is hard to analyze the successful 
man; but after all, the analysis gets down 
really to the personal equation, personal- 
ity. There is nothing helps a man so 
much as to take care of himself. Most of 
us have injurious habits: we smoke too 
much, we eat too much, or we drink too 
much—we are handicapped in some way. 


I know men with good minds, but their 
bodies are not healthy, and I would rather 
take my chances with a healthy mind in a 


healthy body. 

“The next quality is honesty. | 
refer to it in the baser sense, because a 
man is a fool nowadays unless he is abso- 
lutely There is an old maxim, 
“Honesty is the best There is 
nothing “best” about it, honesty is the only 
policy. From any ethical or religious stand- 
point, I leave it to you that in the last 
analysis nobody knows whether a man is 
honest but himself. 

“Most men I have met have two arms, 
two legs, two eyes. two ears, a nose and 


do not 


honest. 
policy.” 


a mouth, and, considering their height, 
they weigh about the same. What is the 
difference in men? Power, ability! Some 


people may have that developed more than 
others, but I say nine-tenths—yes, ninety- 
nine one-hundredths—could develop abil- 
ity. If a man has no other quality but 
honesty he does not deserve much credit; 
he was born that way, and he does not de- 


serve much credit for staying that way. It 
is what we develop that counts. 

“I find just three kinds of men in this 
world: The kind you tell once to do a 
thing, and you can bet your life it is done. 
The second class you have to tell four or 
five or a dozen times to do it because they 
do not think. The third class is the great 
class of men who have made this country 
what it is—men with initiative—men who 
do things, who do things before you have 
a chance to tell them what to do. We 
must do things quickly, we must have ini- 
tiative, and that is the greatest quality a 
man can possess. 

“Next to that a man ought to have a 
thorough knowledge of his business. I was 
at a convention in Berlin, Germany, of 
two hundred salesmen. There was a man 
there who had carried off the banner for 


tributing the prizes I said to him: “Mr. 
Hoffman, will you tell the men why you 
have been leader for four years in suces- 
sion?” he could not have given a better 
answer than he gave. He said: ‘“Gentle- 
men, I defy anybody in Germany to ask a 
question about my business, that I cannot 
answer.” That was a secret of his success; 
he knew his business. 

“Another quality we need is tact. Tact! 
What is tact? That ability—although it is 
rare—that enables one man to deal with 
other men of different temperaments in the 
right way, and get along with them all. 
Tact is not so much what a man says, as 
how he says it. 

“The next thing we ought to have is in 
dustry—the man you always find on the 
job, who does a good day’s work. 

“And, then, sincerity is a quality we 
ought to possess. Next to being honest 
and able we ought to be sincere men. Sin- 
cerity is that quality which not only makes 
friends, but holds them. A man can not 
be insincere without injury to 
Whether you are talking to one man or to 
a thousand, whether you are talking to me 
or to a customer, you are throwing 
thoughts to his brain; you can not see 
them, but they are tangible, and you can 
not throw insincere thoughts to the brain 
have the brain catch insincere 
thought. We must perfect this quality of 
Sincerity if we are to attain success. You 
know men in whom you absolutely be- 
lieve, because they are sincere. You say 
you like a man you can believe in, because 
he can sell the goods. Insincerity has 
taken some orders, but it has never held a 
job. 

“In addition to all these things 
tioned, a man must have enthusiasm. Un- 
less he has enthusiasm he is a mere statue; 
because enthusiasm is the white heat that 
fuses all these qualities into one effective 
mass. I can best illustrate it by telling you 
that if you will take a piece of plain blue 


himself. 


and not 


men- 


glass and a piece of sapphire, and polish 
the glass until it has a surface as hard as 
the sapphire, then put them both on a 
piece of white paper you will find the sap 
phire has a thousand glittering little lights 
which you cannot get out of the blue glass 
in a Those little lights 
can be compared with the enthusiasm that 


thousand years 


from a man’s eyes—he can not hide 
enthusiasm he is no 


shines 
st! If a 
good. If 


man has no 
you ever get enough money so 
don’t want to retiré 
not 


you could do so, 
Men 


as long as those who 


you 


who retire from business do live 
do not—no more than 
a plant will grow and thrive that is trans 
planted from one kind of soil into another 
What we our 
such shap¢ get 


of it as well as work 


want to do is to have busi 


ness in that we can some 


pleasure and play out 
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nate business and pleasure Chere is not 
one man in a thousand who reaches the 
goal where he can retire 

“We must keep up enthusiasm if we 


want to keep out of the rut. The only dif 
+} 


ference between a rut and a grave ts in the 


width and depth. We graduate from one to 
the other. 

“This use of publicity in advertising is 
one of the greatest ethical forces in busi 
ness today, because dishonest goods ca! 
ot stand advertising, and dishonest meth 
ods can not stand publicity Therefor 
advertising is the honest man’s greatest 
bulwark, while it is the dishonest man’s 
greatest bugaboo. You can catch the peo 
ple once, but you can’t continue to do it 


Dishonesty hides in dark places, 


iS! is getting out into the lig 


1g 
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licity corrects the abuses in public life. 
We know men are decent for one of two 
causes, either from fear of punishment or 
from hope of reward, and I am thankful 
to say that decency in business as well as 
in other things is becoming fashionable 
in this country.” 

Note.—It was worth $72,000 a year to 
the National Cash Register Company to 
have Hugh Chalmers manager its sales— 
and he began with them as an office boy. 
That’s going some. Hugh Chaimers has 
nerve as well as brains. It takes nerve to 
let go of $72,000 a year to go into another 
business, but it is the Chalmers’ brain that 
is making better than $72,000 a year out 
of the Chalmers-Detroit Automobile Com- 
pany. Merit and hard work did it. Chal- 
mers never sells what the Chalmers’ word 
and character can’t back up. 


Being Ready for a Better Job 


Let us enjoy our work, and let us alter 
HEN a drops on the field 

of battle a non-commissioned of 
ficer, or the officer next in rank 
below, steps into the breach. When the 
captain falls, his place is taken by the first 
lieutenant. When the first lieutenant falls, 


the second lieutenant assumes his position, 


and in the event that all three of the rank 
ing officers are disabled, the company is 
thereupon commanded by the senior ser- 


takes command without await 
the 


geant, who 
ing 
business of the minor officers to be in read 


orders from his superiors. It is 


iness to take command next above them 
They are supposed to be prepared to un 
dertake the duties of a higher position at 
any instant the fortunes of war may call 
them into it. 

This suggests a moral to the man in 
civil life. The secret of getting on in the 
world is to be prepared for emergency, to 
be ready to step into the next higher po 
sition when accident or expediency make 
the way open. The successful man is 


the one who has prepared himself in such 
that he fill the executive chair, 
host of workmen—in short, to 
a superior on instant no 


a way can 
command a 


take the place of 


tice without having to make excuses for 
not being equipped with the necessary 
knowiedge of affairs 

A young man employed by a Chicago 


corporation was at one time offered a po- 
the executive staff, but while his 
had been of several years dura- 
tion, he had gained no knowledge of the 
business and could do nothing but his ac 
After being forced te 
nothing of the real 
the corporation, 
young man, his 
personality, 


sition on 
training 


customed work. 
that he 


affairs of 


admit knew 


business and 
after 
ferior in education and 
into the much coveted place, he at once 
study business affairs and ac- 
a store of knowledge that would 
answer the next call with 


seeing another in- 


step 


began to 
cumulate 


enable him to 


By Joseph S. Vogel. 


self asserted confidence and the assurance 
that he was in every way capable of filling 
a better position than the one he then 
cupied. 

His opportunity did not again come un 
til two years later, but by that time he 


was ready for the call and stepped into a 
superior position with the confidence of a 
man who rightfully belongs at the head 
of his department 

Another young man just green from the 
country entered the employ of a mercantile 
establishment, but on account of his lack 
of experience and ignorance of up-to-date 
methods he was frequently abused by his 
fellow workmen, some of whom found fun 
in telling the old which 
he was in the habit of using when making 
The country lad accepted these in- 
did his 


best to improve his salesmanship methods, 


him of methods 


a sale. 


structions in a sincere spirit and 


his arguments and his peronal appearance. 


It was but a short time before his fellow 
clerks noticed that he was selling goods 
to customers that were always hard to 


please. He had profited by his abuse and 
learned real salesmanship by selling to the 
customers that over to him 
by clerks who thought themselves too val- 
customer 


were turned 


uable to try to sell goods to a 


that was exceptionally hard to 
country lad is now buyer for the mercan 


please. This 


tile establishment and his fellow salesmen 
wonder how he influenced the proprietor 
to give him so superior a position. 

A house salesman employed by a whole- 
sale dry goods house was forced to take 
the place of a road 
under the doctor’s care and unable to make 
regular trip. This salesman had al 
looked down upon the men on the 
road as inferior to the men in the house, 
but after visiting several country merchants 


forced to admit that he himself 


salesman who was 


his 
ways 


he was 


was only an order taker, while the man on 
the road was a real salesman. He found 
the merchant in the country more inquisi- 
tive that those who bought merchandise 
in the house. They often wanted to know 
certain things about the house, its business 
methods, the merchandise, and many other 
things that this salesman was unable to 
answer intelligently and was therefore 
forced to go without an order, where the 
regular salesman would have overcome 
the merchant’s prejudice and sold a bill of 
goods. 

When this man again took his place as 
house salesman, he pursued entirely differ- 
ent methods; he had learned some of the 
requirements of a real salesman, and for 
months afterward he spent many evenings 
reading trade journals and business litera- 
ture that equipped him with the knowledge 
that is part of every successful salesman’s 
education. He learned to talk intelligently 
on the merchandise he offored for sale, 
and a year later when he again had oc- 
casion to try his ability as a salesman on 
the road, he sold dry gods to the country 
merchant; he could tell the merchant how 
goods were manufactured, how they 
would wear, whether they were fast color 
or not, and whether the merchant would 
find it profitabie to handle a certain line 
of goods that he had never sold before. 
This salesman never went back to the 
house. He became a top notcher on the 
road and received double the salary he had 
made while in the house. 





Worry is an enemy to best work. Culti- 
vate this thought and live up to it: I have 
done the very best I can today. Every- 
thing must come right because I have done 
the best there is in me to do. 





Karl Durant is a new addition to the 
selling force of the Quincy office of the 
Dalton Adding Machine Company. 
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Editorial 


CTOBER will bea big month for the dealer and the manufacturer of office 
O appliances. The first part of the month will see the annual convention of 
the National Association of Stationers and Manufacturers at Baltimore, 
while the last of the month will witness the annual business show at Madison 
Square Garden in New York. Both of these events are of national importance, 
and Orrice APPLIANCES wishes that dealers generally could so arrange their 
time during October as to visit both. There are some, of course, notably 
among the manufacturers who will make it their business to be in personal atten- 
dance both at the convention and at the business show. Indeed, for those who 
reside in New York the arrangement of the two big events in the East is most 
convenient; doubtless the Gothamites will take full advantage of this happy com- 
bination of circumstances. 


The stationers’ convention 1s going to be a big event. Even we who have 
had the privilege of attending previous conventions have hardly realized the im- 
portance and interest that will attach to it. The National Association is no longer 
a Stripling—it is a powerful organization guided by men who 


STATION- 
ERS’ are in earnest in promoting the welfare of the stationery trade 
CONVENTION throughout the United States. The Association is the net re- 


sult of hard work put into it by men who know how to make hard work count, 
and there is no other trade organization whose sessions are better worth attending. 
Witi regard to the manner in which the delegates and guests at the conven- 
tion will be cared for at Baltimore—well, Baltimore entertainment is proverbial. 
But the committee down there, headed by Falconer, has not left us in doubt. They 
tell about it on the first page of the Stationery Section in this issue of Orrice Ap- 
PLIANCES. Anyone who can read about what Baltimoreans are going to do with 
out wanting to go to Baltimore has ice water in his veins insted of good red blood. 


abilities been called in to promote the success of a business exposition 

than those which are at work on the coming business show to be held at 

New York on the 22nd to the 29th of next October. In addition to the wide busi- 

ness show and commercial experience of A. L. Fierlein, the company has added to 

its staff in the person of L. H. Mory, an ad vertising man of experience—one who 

in his capacity as business manager of the show, will do everything that fore- 

THE thought and experience can suggest to make the event both profit- 

BUSINESS able and pleasant for the exhibitors. In addition to Fierlein and 

SHOW Mory the show people have a trained and competent staff to assist 
them in every detail of the work. 

The outlook for the business show is of the brightest. 
idea has decidedly “caught on.’’ Every few weeks one hears of some event of the 
kind somewhere. In England and in Germany, and even in the Netherlands, suc- 
sessful business shows have been held, but the annual event in New York City, 
with the biggest amount of experience behind it, will remain, no doubt, for some 
time the greatest feature in the business show world. 


» ERE are two candidates in the field for the office of president of the Na- 


Nit before in the history of the business show movement have better 


The business show 


tional Association of Stationers and Manufacturers. Both gentlemen are 
well and favorably known to the trade and both are admirably fitted to 
fulfill the duties of this position In the words of the poem, ‘“‘How happy we 
could be with either were ‘tother dear charmer away!’ The southern stationers 
are enthusiastic over the proposition to make Charles E. Fal- 


THE t ( ; 
NEXT coner of Baltimore president of the association, while the 
PRESIDENT members of the Buffalo, New York, stationers’ association are 


exerting themselves, according to reports, to convince the members of the national 
body that Millington Lockwood is the proper man for the place. Both are ex- 
perienced and successful stationers thoroughly cognizant of the needs of the asso- 
ciation, supporting its policies with the right sort of zeal and enthusiasm. There 
may be some reason why one should be preferred over the other, but if there is it 
is a reason which will develop entirely apart from the personalities of the two gen- 
tlemen under discussion. It will be something outside, perhaps some geographical 
consideration, that will lead the association to make its choice between the two. 


have come to us about the July Special Office Furniture Number of Orrice 
APPLIANCES. Of course, we tried hard and did the best we knew how, just 
as we always do when we get out this magazine; but the editor and his assistants 
cannot take the flattering unction to their souls that the July number was their 
THANKS, own, much as they would like to do so. The reason why that 
GENTLEMEN, issue was so good is that somebody else wrote most of it, to- 
THANKS! wit: the dealers themselves—the real heavyweights of the trade 
who get right down to brass tacks and drive their words home with the convic- 
tion born of experience. 


T DOES stiffen up our backbone to read the letters of commendation that 
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Revised Rules and Regulations 


For the International Typewriting Contest for speed and accuracy and the 
championship of the world. Held annually under the management of 
Office Appliances, assisted by Prof. J. N. Kimball, 1358 Broadway, New 
York, Stenographic Expert and Associate Editor of the Phonographic World. 


The Records 
PROFESSIONAL NOVICE 


Ninety-five words per minute held by Seventy-three words per minute, held b 
Miss Rose L. Fritz of New York. Miss Florence E. Wilson of New York 
Champion T’ypist of theworld andholder City, N. Y. 

of Office Appliances’ Silver Trophy. 


ONE MINUTE RECORD Glo 


One hundred and ten words per minute, 


held by Miss Rose L. Fritz of New Y ork. 


AMATEUR 


Seventy-five words per minute, held by 
Mr. L. H. Coombes of Toronto, Can. 








Rules 


Only such attachments may be used upon 
any machine as are described in the catalogue 
issued by the maker of that machine, or which 
are on public sale at the time of the contest. 
No special attachment made solely for use in 
contests will be allowed. 

The management will provide the best possi- 
ble light for all parts of the stage and no 
special lights provided by operators or machine 
manufacturers will be allowed. 

A plan of positions on the stage will be 
given to each contestant, from which he will 
be required to select his position and retain 
same as per diagram—positions being selected 
in order of entry. 

Tables, chairs and paper will be furnished 
by the management, but any contestant may 
furnish his table and chair if desired. 

Machines must be furnished by contestants. 

Contestants may use the machine of their 
choice. 

In the event of a breakdown of machine, 
another may be substituted. 

Contests will begin promptly at time desig- 
nated, and the stage will be cleared fifteen min 
utes previous to the contest to allow an oppor- 
tunity for preliminary practice. 

All entries must be in not later than 12 
o'clock, noon, on the day the contest takes 
place 


PROFESSIONAL CHAMPIONSHIP CON- 


TEST. 
Open to all. Grand Prize Silver Trophy. 
value $1,000, awarded to the winner and to be 


held in trust for Office Appliances for one 

year, or until the next professional contest. 
One hour writing from printed copy. 
Prizes—Title, Trophy, and Gold Medal to 

to second. Entrance 


winner: Silver Medal 


fee, $5. 


Governing All Contests. 


Paragraphing may be done with an indenta- 
tion of five or ten spaces, but must be uniforrn 
throughout the work. 

For every error named below, Five Words 
will be deducted from the total number writ- 
ten: 

Striking wrong letter. 

Improper spacing. 

Omission of word. 

Transposition of words or letters 

Piling letters at end of line, or elsewhere. 

Failure to commence line at starting point 

Deviation from Copy in Punctuation, Para 
graphing, Capitalization, etc 

Inclined margin, caused by improper inser- 
tion of paper. 

Faulty use of Shift-key. 

Undue margin at bottom of sheet. 

3ut one error shall be counted in any one 
word. 

The writing Liné shall be seventy spaces 
long, with the usual allowance of three spaces. 

All writing shall be double space on paper 
furnished by the management. 

In all matter which is rewritten, the first 
writing only will be considered, the rewritten 
matter being neither counted nor penalized. 

The Operators writing correctly the greatest 
number of words in the given time, after pen- 
alties have been deducted, will be declared 
winners. 


The Contests. 


ONE MINUTE CONTEST. 
Open to those paritcipating in the Profes- 
sional Final and held directly after that event. 
One minute from printed copy. Souvenir 
prize. No entrance fee. 


NOVICE CONTEST 


Fifteen minutes writing from printed copy 
Confined to typists who did not use the type- 
writer previous to Sept. 1 of the year preced- 
ing that in which the contest is held. Certifi- 
cates to this effect will be required with entry. 

Prizes—Silver and Bronze medals to first 
and second respectively. Entrance fee, $2 


Copy will be selected by the Editor of 
“OFFICE APPLIANCES” and handed to the 
contestants at beginning of contests. 

Judges will be appointed by the Editor of 
Office Appliances. 

No one will be permitted upon the stage 
(except judges and contestants) until after the 
results have been announced. 

The breaking down of any machine will not 
be taken into consideration by the Judges. 

The decision of the Judges will be final. 

The work of the contestants will be exam- 
ined by the Judges behind locked doors and 
immediately following each event. 

The results of the contests will be an- 
nounced as soon after their completion as 
possible, 

Each contestant’s work will be passed upon 
by the Judges in charge of the correcting room, 
and in case of any question arising thereupon 
will be referred to the whole board. 

Contestants will be allowed to examine their 
work at a suitable time and place after the 
awards have been announced, for the purpose 
of ascertaining (for their personal benefit 
only) the kind of errors made, but in no 
event will any criticism of the decision of the 
Judges be allowed. 

The audience will remain seated during con- 
tests, and loud talking or other disturbance 
will not be permitted. 

This entire schedule may be added to or 
changed at the discretion of the management. 


AMATEUR CONTEST. 


Thirty minutes writing from printed copy. 


Prizes—Gold, Silver and Bronze Medals for 
first, second and third respectively, the winner 
to hold the title of Champion Typewriting 
Amateur. Entrance fee, $2. 

The winner of the Amateur Championship 
Gold Medal cannot again compete in the ama- 
teur class. 

Note.—All operators who have competed 
for the World Championship Trophy are con- 
sidered professionals and are not entitled to 
enter the amateur contest. 


For further information, blanks, etc., address: 


Office Appliances, 303 Dearborn St., Chicago, Ill., or 508 Tribune Bldg., New York City 
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962,053, 964,572. 


No. 962,053. Fountain pen attachment; patented June 21, 1910, by Otto von Rottenburg of Frankfort-on-the-Main, Germany.—No 


964,572. Inkstand; patented July 19, 1910, by Coral L. Smith of Cortland, N. Y.—No. 953,189. Stationery filing case; patented March 29, 
1910, by Hamilton Sayers Bane of New Ulm, Tex.—No. 962,556. Typewriting machine; patented June 28, 1910, by William G. Dunham of 
New York, N. Y., assignor to Wyckoff, Seamens & Benedict of Ilion, N. Y.—No. 963,253. Paper fastener; patented July 5, 1910, by Frank 
H. Sawyer of Casper, Wyoming.—No. 963,340. Hand stamp. patented July 5, 1910, by George W. Walters of Sharon, Pa.—No. 963,780 
Loose leaf binder; patented July 12, 1910, by Henry A. Kretschner of Princeton, Ill—No. 964,856. Duplicating device for typewriters; pat- 
ented July 19, 1910, by Charles E. Foster of Washington, D. C., assignor to the Smith Premier Typewriter Company of Syracuse, N. Y 








953,316—Fountain Pen. Francis’ C. 
Brown, New York, N. Y. 

953,385—Paper Carriage for Typewriting 
Machines. Emmett M. Ingersell, Wood- 
stock, Ill., assignor to the Oliver Type- 
writer Company, Chicago, IIl., a corpora- 
tion of Illinois. 


953,438—Fountain Pen Filler. George F. 
Robertson, Charlotte, N. C. 
953,440—Typesetting Machine. Charles 


H. Shepard, New York, N. Y., assignor to 
the Monarch Typewriter Company, Syra 


cuse, N. Y., a corporation of New York 
953,489—Typewriting Machine. Nelzire 

F. Petit, Charleston, S. C. 
953,494—Typewriting Machine. Herbert 


assignor to the 
Syracuse, 


H. Steele, Marcellus, N. Y., 
Monarch Typewriter Company, 
N. Y., a corporation of New York. 
953,544—File Attachment. Salve 
Walworth, Wis 
953,559—Typewriter Carriage Mechan- 
Charles Spiro, New York, N. Y. 


Olson 


ism. 
953,560—Tabulating Mechanism for 
Typewriters. Charles Spiro and Walter J. 
Spiro, New York, N. Y 
953,561—-Typewriting Machine. Burnham 
C. Stickney, Elizabeth, N. J., assignor to 
Union Typewriter Company, Jersey City, 
N. J., a corporation of New Jersey. 
953.571—Typewriter Erasing Attachment. 
John B. Zimdars, San Francisco, Cal. 
953.622—Calculating Machine. Erwin 
Jahnz, Berlin, Germany, assignor to 
Grimme, Natals & Co., Kommandgesell 


chaft auf Aktien, Braunschwieg, Bruns- 


wick, Germany, a corporation of Germany. 
953,638—Pencil and Pen Holder and 
Guard. William D. McGaa, Douglas, Wyo. 
953,793—Typewriting Machine. Harry S. 


McCormack, New Rochelle, N. Y., assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of New Jersey. 

953,794—Typewriting Machine. John C. 


McLaughlin, Jersey City, N. J., assignor to 
Underwood Typewriter Company, New 
York, N. Y., a corporation of New Jersey 


953,816—Typewriting Machine. George 


B. Brand, Syracuse, N. Y., assignor to the 
Monarch Syracuse, 


[ypewriter Company, 


N. Y., a corporation of New York. 
953,819—Numbering Machine. Benjamin 
B. Conrad, New York, N. Y., assignor to 
American Numbering Machine Company, 
3rooklyn, N. Y., a corporation of New 
York. 
953,851—Tray Attachment for Typewrit- 


Isaac H. Mallin, Chicago, 
Ill., assignor to the Gregg Publishing Com- 
pany, Chicago, IIl., a corporation of Illinois. 
953,854—T ypewriting Machine. Harry S. 
McCormack, New Rochelle, N. Y., assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of New Jersey. 


ing Machines 


953,875—Typewriter. Edward M. War 
ing, New York, N. Y. 
953,898—Typewriting Machine. Frank A. 


Conn., assignor to Under 


Cook, Hartford, 


Patents 


Copies of any one of these patents can 
be obtained by sending fifteen cents in 
stamps to E. G. Siggers, patent lawyer, 
Suite No. 33, N. U. Building, Washington, 
D. C., by mentioning Office Appliances. 





wood Typewriter Company, New York, N 
Y., a corporation of New Jersey 
953,917—Inkstand. Charles C. Miles, Chi 
cago, Ill 
953.938 
Mechanism. 
Salem, N. C 
953,956—Renewal Check 
sristow, Okla. 


Return 
Winston 


Carriage 
Anderson, 


Typewriter 
Neal L. 
Book. Henry F 
Johnson, 

953,963—Bookkeeping File. (¢ 
Leer, Paris, Ky. 

963,998—Pencil Sharpener. Frank E. Hi- 
ner, Rockford, IIL, one-half 
to E. W. Bunker, Spooner, Wis 

954.063- - Le Ose Leaf 
Trini, Chicago, Ill., assignor to Charles P. 
Well and Fred P. Well, Chicago, III. 

954,111 Holder for Typewriting 
Machines. Knapp, Woodstock, 
Ill, assignor to the Oliver Typewriter 


ourtland E 


assignor of 


3inder. Anton 


Copy 
Theron L., 
Company, Chicago, IIl., a corporation of 
Illinois. 
953,138—Back Feed Mechanism for Type 
writers. Marshall B. Sargent, Momence, 
Ill., assignor to Emerson Typewriter Co., 
Chicago, Ill., a corporation of Maine. 
954,246—Manifolding Book. Paul Aus 
cher, Paris, France. 
954,247—File Cabinet. 
Alanreed, Texas. 
954.277—Word Counting 
Wilberforce D 


William J. Ball, 
Device for 
Typewriters. Girand, Abi- 
lene, Texas 
954,306—Pen. 
Burlington, N. C. 
954,334—Index or Directory 
O’Sullivan, West Orange, N. J 
954,415—Fountain Pen. Claes W. Boman, 
New York, N. Y., assignor to Eagle Pencil 
Company, New York, N. Y. 
954,439—Typewriting Machine. 
C. Kavle, Syracuse, N. Y., assignor to Har 
vey A, Moyer, Syracuse, N. Y 
954,470—Attachment for 
Schauer, Pittsburg, Pa., 


Herbert W. Keuffner, 


Denis T. 


Oscar 


Typewriter 


assignor 


Oliver VY. 


of two-thirds to Eugene N. Price, Pitts 
burg, Pa. 
954,514—Fountain Pen. Paul J. Helmer, 


Cucamonga, Cal. 
954,581—T ypewriter. 
Kittanning, Pa. 
954,637—Typewriting Machine Alfred 
G. F. Kurowski, New York, N. Y., assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of New Jersey 
954,791. Ledger Locking Device. Thomas 
4. Glendinning, New York, N. Y., assignor 


John W. Paul, 


to William Mann Company, New York, 
N. Y., a corporation of Pennsylvania. 
954,793—Rubber Stamp Rack. Zachariah 


D. Graham, St. Paul, Minn. 


954,812—Pencil Sharpener. Henry W. 
Kohnes, Dayton, Ohio, assignor of one- 
third to Charles W. Alday, Dayton, Ohio. 

954,843—Typewriting Machine. Oscar 
Woodward, Montclair, N. J., assignor to 
Yost Writing Machine Company, Ilion, 
N. Y., a corporation of New York. 

954,884—Envelope Opener. Olaf A. Roed, 
Denver, Colo. 

954,911—Typewriting Machine. Walter 
E. Barnard, Hartford, Conn., assignor to 
Underwood Typewriter Company, New 
York, N. Y., a corporation of New Jersey. 

954,912—Typewriting Machine. Edwin 
E. Barney, Syracuse, N. Y., assignor to 
Monarch Typewriter Company, N. Y., a 
corporation of New Jersey. 

955,010—Type-writing Machine. Herbert 
H. Steele, Marcellus, N. Y. assignor to 
The Monarch Typewriter Company, Syra- 
cuse, N. Y., a corporation of New York. 

955,038—Index System. Eugene A. Bag- 
by, Louisville, Ky. 

955,114—Book Mark. George H. Brooks, 
Louisville, Ky. 

955,205—Fountain Pen. 
New York, N. Y. 

955,207—Typewriting Machine. William 
Roche, Cochrantén, Pa., assignor to The 
Smith Premier Typewriter Company, Syra- 
cuse, N. Y., a corporation of New York. 

955,224—-Sight Assisting Attachment for 
Typewriters. Perry E. Taylor, Schoharie, 
we 

955,293—Lead and Crayon Pencil. Jo- 
seph Soss, New York, N. Y., assignor of 
one-half to Harry R. Canfield; New York, 
Ni: cae 


Felix Riesenberg, 


955,307—Loose Leaf Binder. Christian 
L. Bartling, Portland, Ore. 

955,325—Loose Sheet Holder. James C. 
Dawson, Webster Groves, Mo., assignor 


to Sieber & Trussell Manufacturing Co., St. 
Louis, Mo. 

955,327—Typewriting Machine. Jacob 
Felbel, New York, N. Y., assignor to Union 
Typewriter Company, Jersey City, N. J., a 
corporation of New Jersey. 

955,328—Typewriting Machine. Jacob 
Felbel, New York, N. Y., assignor to the 
Union Typewriter Company, Jersey City, 
N. J., a corporation of New Jersey. 


955,330—Loose Leaf Holder. John R. 
Haldeman, Independence, Mo. 
955,368—Typewriting Machine. Herbert 


H. Steele, Marcellus, N. Y., assignor to 
The Monarch Typewriter Company, Syra- 
cuse, N. Y., a corporation of New York. 

955,386—Tool for Applying Clips to Foun- 
tain Pen Caps. Martin R. Crossman, 
Boston, Mass. 

955,430—Pen and Pencil Clip. Joseph H. 
Pilkington, Waterbury, Conn. 

955,432—Ink Well. Jeptha B. Randolph, 
Omaha, Neb., assignor to Randolph Novel- 
ty Company, Omaha, Neb., a corporation. 

955,475—Fountain Pen. Bert Rentz, 
Wells, Minn. 





N REARRANGING its factory on the 

fourth floor of the big building at 312 

328 North May street, Chicago, the Re- 
built Typewriter Company is preparing for 
a record-breaking business this fall. Presi- 
dent Baldwin has prepared a campaign of 
co-operation with the dealers throughout 
the country which ensures an added im- 
petus to the rebuilt typewriter business all 
over the land. 

The Rebuilt Typewriter 
remarkable concern, in fact, it is one of the 
big industries of the typewriter world, and 
like pretty nearly everything else that 
achieves permanent value, it had its incep- 
tion in a man and an idea, beginning small 
and working up gradually until every fiber 


Company is a 





Well Known Company Plans for Big Fall 
Trade Which, It is Believed, All 
Signs Show to be Near. 


Company must conform to a certain stand- 
ard, a high standard, and no matter what 
the condition of the machine when it en- 
ters the factory, if it is worth rebuilding at 
all it must emerge just as good, according 
model, as the machine 
better condi- 


make and 
originally 
tion. Thus the 
form standard of excellence in its product, 
a standard which may be defined to be “As 
good as the company’s experts can turn 
out.” 

No rebuilding factory in the whole coun- 


to its 
which arrived in 


company preserves a uni- 





Rebuilt Typewriter Co. Prepares for Big Business 


Finally, 


of nickel in the electroplating vats 
when all the parts are ready and the frame 
work of the machine has come forth shin- 
ing with the luster of new enamel, the ex- 


perts take the parts and assemble and ad 
just the machine. Other experts take it 
and test it for action, alignment, etc., and 


only then, after this thorough testing and 
overhauling is it deemed fit to be placed on 


the market as a representative of the Re- 
built Company’s product. 
To do this work so thoroughly requires 


a large factory space and a numerous force 
A visit to the factory of this com- 
pany is a rare and instructive 
and demonstrates beyond peradventure the 


of men 
experience 





of its structure is 
tested by the buf- 
fetings of experi- 
ence. 


The factory of the 
Rebuilt Typewriter 
Company is one of 
the factories 
tor rebuilding type- 
writers in the coun- 


finest 


try. It is located on 
the fourth floor of 
the building shown 
in the cut, where 
every convenience is 
afforded for the 
prompt and _ rapid 


dispatch of business. 


The building is sit- 
uated on the Wse 
Side and is conve- 


niently located with 
regard to facilities 


for the shipment of 





goods to and from 
the factory. The 
proximity of  sur- 


face and elevated 
lines makes the 
factory easy of ac- 


officials of 
company, Its 


cess to 
the 
employes 


and vis- 


iting customers. 

Here machines’ are taken as. they 
come in and _= stripped to the’ very 
frames. No part is left without thor 
ough overhauling and every part 
which betrays evidence of wear is dis 


carded and replaced by a new part 
An old machine, taken through the Rebuilt 
Typewriter Company's plant emerges like 
new in appearance and in action, defying 
the not an expert 
to distinguish the difference. When a 
chine comes out of this plant it may be 
said to be even more than rebuilt, if that 
is possible, for it is all but renewed if such 
thorough treatment is found to be neces 
sary. 

The product of the Rebuilt Typewriter 


eye of almost anyune 


ma- 





HOME OF REBUILT TYPEWRITER CO MPANY. 


try has a more thoroughly equipped plant 
or a better staff of 
When the machines have gone through the 
hands of the strippers, each part is labeled 


trained mechanics 


and inspected and all parts that are worn 
are thrown away and new parts are substi- 
tuted and ticketed for that particular ma- 
chine whose corresponding part been 
The bare framework is scraped 
and then 


has 
discarded. 
enamel, is re-enameled 
in the company’s own ovens after 


free of 
baked 

having been decorated and striped accord- 
ing to the manner of the original model. 
In the meantime all of the old parts which 
have not been affected by rust or wear are 
being cleansed and polished, or, in the case 
of nickel parts are receiving another coat 





value of thorough preparation for the work 
in hand 

7 in the few months 

during which Mr 

Baldwin has been in 

charge of the affairs 

of the Rebuilt Type 

writer Company he 

has justified in every 

way the onfidence 

of the other mem 

bers of the om 

pany. The Rebuilt 

Typewriter Com 

pany is “keeping up 

its lick” and forg 

ing ahead to the oc 

cupation new 

helds its iness 

is increasing and 

more and more nu 

merous. a! hose 

who are ming 

colverts to the idea 

of the rebuilt ma 

chine Ch om 

panys sales mis 

sionar;ries, the 

able guida: and 

enciuragement ot 

President Baldwin 

are proving every 

rebuilt typewriter 

occupies a distinct 

place of usefulness 

in the typewriter field—a place which 

cannot be filled by the merely second hand 

The properly rebuilt typewriter is a con 

servator of value. It takes that which 

would otherwise be waste, and recreates 


a unit of value fit to take its place again 1n 
the world of labor-saving machinery 

Whatever and 
new unit in the scale of the world’s advan 


conserves values puts a 
tages benefits every industry, including the 
typewriter industry itself, for the mere edu 
value of the rebuilt 
coming as it does, within the reach of 
ble purses, is of incalculable influence in 
promoting and increasing the demand for 
that of business 
ties—the typewriter. 


cational typewriter, 


hum 


most necessary necessi- 
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f (iy The 
Y Only Machine 


a Y Adding Machine _ °%"" 


the machine that does things Touch Method 


, 





did it. 
128345 x 2425—311236625. Computed and verified in 10 seconds 
2463 x 1324419876 x 1245414864 x 24a: 772918382 25 seconds 
7.13/16 x 13-1 268.515625 8 seconds 
1328 
List 10 bales, giving number and weight of each, total 
weight, and the amount at t-1/8c. 30 seconds 
12 1421 bu. & 534 wheat at $1.12-1/2, $1599.61-1/2 6 seconds 
219 53 424004 oats at 72-1/2c per bu. (dcKF 160.62-1/2 7 seconds 
15 23 sacks (2004) at $16.75 per ton, . 52- 1/2 4 secon 
79 42 sacks (1004) at $17.35 per ton, 43-1/ ‘2 3 seconds 
) 17365 ft. at $13.25. Wt. 22004 per 1000, Frt rate 22c 
1 0 Amou 230.09. Freight $84.04 16 seconds 
3€ 21 pieces 1" x 10"-16' at $13.25, $21.37 ) seconds 
engths 12! 14! 16! All 1-1/4" x 5" 


re 


394 348 375 11979 ft. 30 second 


Paw) 
0 


« \ V 
23 79 From $2143.54 subtract $987.65, $1155.89 3 seconds 
3 20 
17 75 extension and verification. 
15 7 5/12 doz. at $14.50, - - ~ $252.54 5 seconds 
y 76 1/2 yds. calico at 3-1/8c - és 8.64 6 seconds 
- 17.95 3) seconds 


ugar, 3344 at 5-3/8c , _ 


a 
1 
ow 
.@) 
—) 


] s 
2 50 23 1/2 doz. eggs at 25c & 17-1/24 butter at 35c 
14 50 (One operation) Eggs, $5.87-1/2; Butter, $6.12-1/2 & seconds 
LY 26 
38 30 Lengths 13'-10" 14!'.§" 16! 18'-7" 20'-2" at 22c 


H 


Pieces 123 52 132 124 45 
7775 ft) $53 40 seconds 


740 2 Less 65-10. (7770 f1 


20) 


t> 
J 
A. 
0O 

pe) 


vt 
12 50 Give yds. running measure, of lineolium 2 yds. wide, to cover floor 
90 52 12'-10" x 8' 6", and amount at $1.50 per sq. yd. 
12 50 6.06 running yds. (6 yds 2-1/6"), Amt. $18.18 20 seconds 
1 00 
9 00 28-7/8 days at $2.02-1/2 per day $58.47 6 seconds 
298 79 56 hrs. & 35 min. at 21-1/2c per hour 12.17 6 seconds 


av) 
00 <O 
+ 


23.17, 3 mos. 21 days at 4-1/27 $1.71 seconds 


~ 
© 
© 
© Od 
oO » 
A 
re 


70-10-10% $2.92 3 seconds 
20 $30.38-1/2 6 seconds 


fA 
F oO 
A ) 
Thy 
> 
© 
mn 
+ ct 
Mm O, 
4) 
~3 hs 
© 2d 
HO 
oO 
I~ 
=) 
Oo 
1 » 
1m! 
1 Q 
< 


37 long tons to short tons ~ 41.44 short tons 4 seconds 
35 short tons to long tons - 31.25 long tons 7 seconds 
724004 Pig Iron to long tons - 32.32 long tons 10 seconds 
741004 Sand to cu. yds. (2646#) 28. cu. yds. 10 seconds 
745004 Slag to cu. yds. (23007 32.39 cu. yds. 10 seconds 


‘| | i Yaltor = without doubs the simplest, fastest, most perfect, practical, durable 

nd versatile adding and calculating machine ever invented. It is in 
a class by itself. It Bare Pi all the work of any of the old style eighty-one key machines 
with greater speed and ease and in addition thereto does many things that they cannot do. 


FACTORY AND MAIN OFFICE: 


VY ADDING MACHINE Ct \\Y POPLAR BLUFF, MISSOURI, U. S. A. 
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WILL YOU LET 











@ ‘As the ocean liner is to the canal 
boat’’—even so are Grady-Rebuilts 


in comparison. 


@ You might go around a corner on 
two wheels, but you may go in the 
ditch and you might climb a tele- 
graph pole, in any event you'll come 
down with a mighty thump. 


@ If you are trying to build a reputa- 
tion by selling cheap goods, you'll 
lose your reputation if you keep try- 
ing—it’s not in the cards, Mr. Dealer. 


@ “Sold 250 of your machines last year 
and never had a complaint.” 


@ “We cannot buy machines for even’ 


more money as good as yours.” 


The fall campaign will soon be upon us. 








q@ “‘Enter our order for —— machines. 
You can have our business as long 
as you keep up the quality.” 


@ ‘“‘ We will purchase machines of you 
in the future to the full capacity of 
our credit. We find it pays.’ 


@ Letters like the above come to us 
daily. Now you know why we be- 
lieve in “‘Quality,” and why we 
make less, but give more. 


@ We build every machine just a little 
better than it seems necessary. 


@ Better have one satisfied customer 
than a dozen kickers. The one is 
your stock in trade—the other; well 
he’s a blot. You don’t want any 
blots, nor do we. 


Let us help you organize for business. 


Build up your broken fences, repair the worn roads, get in shape to take care 
of the orders, which you can get IF you couple ‘ ‘QUAL ITY” with HARD | 


WORK. 


You’ve been thinking about trying a Grady-Rebuilt. 
thoughts into action and get in line. 


DO IT NOW. Put your 


WE’LL HELP YOU MAKE MONEY. 


You will find us right here at the same place every day, excepting Sunday. We 


want to put you into the business right. 


WILL YOU LET US? 








BUILT “AS GOOD AS EVER** 











TVPEWRITER. 


COMPANY 





NEW No. 312-328 NORTH MAY STREET, CHICAGO, ILL. 


Headquarters and General Offices for the Eastern Hemisphere : 


THE GRADY-REBUILT TYPEWRITER CO., Lid., 


W. T. HARDING, Managing Directo 





8 NEWGATE STREET (opposite the new General Postoffice), LONDON, E. C. 





‘TheBasinessWOman 


In the Office Appliance Field 
Miss Erdean F. McCloud 


manufacturing 


EW indeed are _ the 
plants in the office 
that have the distinction of 
Why this condition 


a problem, for women 


appliance world 
being 
managed by a womar 
exists is, of course, 
successfully en 
But, 


have been actively and 


gaged in business for many years. 


when it comes to the management of large 


concerns, few women have cared to assume 
the burde: 
Miss 


exception to the rul 


McCloud is a notable 
that women prefer 
managerial positions. Miss Mc 
Davis Chair Com 
firm which 


Erdean F. 


other than 
Cloud is manager of the 
Marysville, Ohio, the 
loud office and type 


pany of 
manufactures the Mc‘ 
writer chairs. In the list of women suc 
Miss McCloud is con 
her rapid rise. How she has 
point, to the position of 
a most interesting story, prov 


cessful in business, 
spicuous for 
risen, point by 
manager is 
ing conclusively, to paraphrase a familiar 
woman will, she 
initiative, com 
into her occu 


quotation, that “whe a 
that 


mon sense, and hard 


can”; when she puts 


work 


pation, the most important positions it 
the commercial world may be hers. Here 
are a few incidents which tell the story 


of Miss McCloud’s 
Shortly after the 


1dvancement: 
death of her father, th: 


late S. N. McCloud, who built up the busi 
ness of the Davis Chair Company, Miss 
McCloud entered the office of the firm 
This was in 1907, hardly three years ago 
In December, 1908, she had proven het 


ability in such a marked degree that shi 
secretary and treasurer of the 


was elected 


company, and in February of this year, 


1910, she became the company’s business 


manager, still retaining her former official 
posit fe] 

[To prove that women may “make good” 
as managers one has only to scan the re 


ords of the Davis Chair Company to b: 
satished of the truth of the assertion; he 
that at least one woman has 
yle to efforts count, for 
management of Miss McCloud 


ompany has increased 


been a make her 
under th 
the business of the 


substantially, and the improvements which 


have been made in the plant speak for 
themselves. Aside from all of this, trad 
extending policies have been entered into 


which are materially promoting the firm’s 


growth. 


It is a well-known fact that the Davis 


Chair Company furnishes many of the 
large typewriter companies. with office 
chairs It is also well known that this 
company does an_ exceedingly large 
amount of business with the office appli 


ance and furniture dealers generally 
throughout the country. But the firm has 
not been content with domestic trad 


alone. It has 


glimpsed a larger vision, 
best of it An 


value has been 


and has made the export 


trade of great worked up, 
an illustration of the scope of terri 
tory into which the product of the Davis 


Chair Company is finding its way, it 1s 


ited that chairs were shipped last month 








by the firm to the following foreign mar 
kets: South America, Cuba, New Zealand, 
Mexico, Canada, Porto Rico, Hawaii, Hol 

| 

] 

| 

| 

MISS ERDEAN F. M’CLOUD. 

land, England and even to far off Aft 


and Australia 


And when we realize that Miss 


has charge of this entire business we be 
gin to doubt whether any man under lil 
conditions could have bettered such a re 
ord, and to admire the pluck of a womar 
so successful in performing this feat, 
addition to taking charge of the buying 
the firm, the supervision of the factors 
and the superintending of the domesti 
sales department as well every 
stance the work is handled with quicl 


sure, accurate judgment—which accounts 


for the rise of the lady to the business 


manager’s chair 


Miss McCloud is a firm believer in mag- 
azine advertising as a bringer of profitable 
business. The principles of sound adver- 
tising have not escaped the keen vision of 
Miss Erdean F. McCloud, and she is reap- 
ing the returns of her foresight and good 
business judgment, by the growth that is 
so manifest within her own. company. 

A point not overlooked by this progres- 
sive lady is the value of a trade mark—and 
the suggestive quality of the firm’s prod- 
uct is most forcibly brought out in a fa- 
miliar picture of two ponies trying the 
strength of a McCloud chair. These ponies 
are the personal property of the manager 
of the Davis Chair Company. 

Miss McCloud is a good manager, a 
good superintendent, a good business 
woman generally, and if one has any pre- 
conceived notions about the impossibility 
of women becoming competent to hold ex- 
ecutive positions, he is sure to change 
them when he becomes acquainted with 
the work of Miss McCloud, for as he 
studies the progress of the Davis Chair 
Company he cannot help but realize that 
the service of Miss McCloud is rendering 
her company speaks most conclusively of 

business well managed. 

A cordial welcome awaits the visitor at 
the office of the Davis Chair Company, and 
the invitation extended to the public is an 
invitation that may be taken advantage of 
with benefit, for any one who enters the 
doors of this growing concern will leave 
them with a better knowledge of one wom- 
an’s worth in the business world, and a 
high personal regard for Miss McCloud. 





PERCEPTION IN SALESMANSHIP. 

There is a finer element to perception 
than merely measuring your man. It is the 
element that reads his thoughts and gets a 
hold on his logic, even before he has ut- 
tered it. The good salesman will train him- 
self to anticipate and head off objections 
which he sees coming, and this, too, without 
letting the customer know he is reading 
him. 

The keen judge of human nature, there- 
fore, will keep his conclusions absolutely 
to himself. If you anticipate a man, don’t 
let him know you are doing it. Your argu- 
ment will have two-fold force if it appears 
to come as a coincidence, rather than by 
design. He will be flattered to think that 
his unuttered objection has given you 
thought, as well as himself. 
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THE REMINGTON BALL TEAM 


SIXTH ANNUAL REMINGTON FIELD 
DAY AT ILION. 


Typewriter Workers Hold Big Outing. 
LION weather is noted for its uncer 
tainty, but it always seems to smile on 
the occasion of the Remington Field 

Day. The Sixth Annual Field Day of the 
employes of the Remington Typewriter 
Works, held at Ilion on Saturday, June 25 
Unclouded 
skies and a moderate temperature marked 
the day as it has marked other field days in 


was no exception to the rule. 


the past, and insured another tremendous 
Remington fun 
estimated at 


success for this annual 


tion. The attendance was 
some 5,000 persons, a number certainly as 
great if not greater than any which ever 
attended a Remington field day in the past 
In other ways also the occasion was an es 
pecially notable one. The number of out 
of town visitors was unusually large, in 
cluding an impressive delegatian from the 
Smith Premier Works at Syracuse and the 
Yost Works at Bridgeport, one of the spe 
cial features of the afternoon being the 
game between the Remington typewriter 
and the Yost typewriter baseball 


Recreation Park was in fine condition for 


teams 


the events, and was decorated for the oc 
with the 


flags of all nations and 


casion 
signal flags 

At 1 o'clock the Remington 
Band and the Typewriter Hoss 
made a short parade through the business 


[ypewriter 


Company 


section and then to the park. The band 
rendered a delightful program during the 
afternoon as the events were contested 
The contests resulted as follows 


The first event was the 100-yard dash 


which was won by Brown in 11 1-5 se 
onds; Prokop second, and Condon third 
In the shot put, Supplee was first, dis 


tance 25 feet 5 inches; Stebbins second, and 


Brown third 


» 


Half-Mile Run—Skogland first, 2 minutes 


17 seconds; Supplee second, and Billing 


ton third 
Supplee first, distanc« 
Urtz 


Hammer Throw 


82 feet 2 inches; 


Grout second and 


third 


High Jump—Eox first, distance 5 feet 4 


inches; Grout second, and Prokop third 

Obstacle Race 
ond and Prokop third. 

The pole vault was won by 
height 9 feet 6 inches, Grout second and 
Prokop third. The contest between Sup 
plee and Grout in this event aroused great 
interest, the vaulting being very fine. In 
the picture published herewith, showing the 
general view of the field, the camera has 
caught Supplee in the act of clearing the 
bar 


Relay Race—Half mile, won by 


Supplee first, Grout sec- 


Supplee, 





~ 
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Supplee and Prokop, time 1 minute 4: 


seconds 

Sack Race—Won by Fox, Brown second 
and Supplee third. 

A new feature of the field day was the 
push ball contest, which proved to be one 
of the most interesting events on the pro- 


‘ram. This event was fiercely contested, 
and for a long time it was an open ques 


tion which would become winded first, the 
ball or the players. After much struggling 
and pushing, the team captained by Charles 
Rhodes won by three yards 


\fter this contest, the prizes wer: 


ed by Manager Calder They all con 
sisted of cash prizes amounting to $100 
which are annually donated by Senato 
Heacock 

[he Benedict Gold Medal for the bes 
all-around competitor at the games was 
won by George H. Supplee with a total 
score of 26 points. This medal was pre 
sented to Mr. Supplee on behalf Presi 
dent H. H. Benedict, the donor, by Mr 
Fred J. Miller. 


The McClain Gold Medal for the 220 
yard indoor dash through the big factory 
Arthur W 


t \ 


was presented to the winner, 
behalf of the dor 
McClain, by Mr. A. ¢ 


Reming 


Prokop, on 
President J. F. 
Reiley, advertising manager of the 
ton Typewriter Company. 

The sports of the day ended with a base 
ball game between the Yost and the Rem 
teams. The former team 


ington the 
of ( nnecti 


semi-professional champions 


cut, and the Remington Typewriter team 
is the champion team of central New 
York. The splendid record of both teams 
aroused every expectation of a great con 
test, and these expectations wer t dis 
appointed The game was nip and tuck 
up to the eighth inning, when the scor: 
stood 3 all A fine batting rally by the 
Remington Typewriter boys in the latte 





MPMINCTON TVPEWHLLEL. 
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DOING THE POLE VAULT. 





half of this inning by which they scored 
6 runs, decided the issue, the game going 
to the Remington team by a final score of 
9 to 3. The grade of baseball played by 
the Remington Typewriter team explains 
why they have won 90 per cent of all their 
games for over a year. 

Following the field day sports occurred 
one of the most enjoyable features of the 
day, namely, the foreman’s banquet at their 
new country club on one of the hills near 
Ilion. The repast was an excellent shore 
dinner, prepared and served by the fore- 
men. The Remington Typewriter foremen 
are certainly to be congratulated on this 
new club which they owe to the generosity 
of Mr. C. W. Seamans, who donated the 
plot and materials, the actual labor in th 
building of the house having been done by 
the foremen themselves. The clubhouse is 
really a big bungalow with an immense fire 
place which adds to the general effect of 
good cheer. The location is ideal in its 
beauty, commanding a view of the Mohawk 
Valley and its encircling hills for many 
miles, while in the rear the setting is a 
dense forest. The beauties of the Mohawk 
Valley are certainly nowhere unfolded to 
better advantage than from the spacious 
veranda of the Foremens’ Club. 

The concluding event of the program was 
a concert given at Recreation Park in the 
evening by the Remington Typewriter 
band under its able director, Mr. P. H 
Putnam. This concert was attended by a 
jiarge audience who enjoyed the excellent 
music, especially the descriptive piece en- 
titled, “The Death of Custer,” which was 
played with great spirit. 

The Remington Typewriter band, by the 
way, is about to depart upon an extended 
concert tour through northern New York 
state, and Canada, and the best wishes of 
all Remington men go with them. 


BIG DESK AWARD. 

The Derby Desk Company of Boston, 
Mass., has secured a part of the award for 
furnishing the new city hall in Chicago, 
making a contract with the city for about 
$60,000 worth of furniture. Jas. S. Hunter, 
the company's expert in manufacture, was 
in Chicago recently conferring with the 
architects of the city with regard to the 
special terms and requirements of this 
order. 

These desks will be made to fulfill the 
demands of the architects for the furnish 
ing of the new city hall. 

This is a good plum for the desk com 
pany to pull down, and the company is to 
be congratulated upon landing this big 


order. 





DO GOOD BUSINESS IN SAN JOSE. 
Erle R. White & Company, of 106 East 
Santa Clara street, San Jose, Cal. are 
among the progressive dealers of the Gold 
en State. They are the San Jose agents 
for the L. C. Smith & Bros. Typewriter 
Company, and are doing a fine business 
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New Devices Spring Up Every Day 
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PPUREON PAPER 











Which Require an Ink Ribbon 








Weare prepared 
to furnish any- 
thing special re- 
quired. 

You can come to 
us with your 


wants knowing 


that we can fill 
them satisfac- 
torily. 

This means 
success for the 
machine. 








This also means that we, as the 
Great Specialists in this line, are 
making today without reservation 











the finest line of 


Typewriter Ribbons=Carbons 


in the world 








our goods 


You can only reach our standard by using 





SEND FOR OUR NEW TRADE CATALOG AND AD. MATTER 





BRANCHES: 


AGENCIES: 


CHICAGO, ILL., 200 MONROE 
ALL OVER THE WORLD. 





MITTAG & VOLGER, Inc. “tetera.” 


PRINCIPAL OFFICE AND FACTORY: 


NEW YORK, N. Y,, 280 BROADWAY 
LONDON, 7 AND 8 DYERS BLDG., HOLBORN, E. C. 


PARK RIDGE, N. J., U.S. A. 
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DICTATE to the 
Dictaphone 








A stack of mail a yard high has no terrors for the man who 
dictates to the Dictaphone—and it’s no burden on the operator 
who takes the dictation, either. 


Speak as you think—just as you would talk to your correspondent if he 
were in your office—and your operator writes. it down just as you said it. She 
doesn’t make you read back. She can read back herself if it’s necessary. She 
doesn’t have to stop and wait every time you stop and think—she is busy 
writing all the time. This cuts out two hours a day of your operator’s time— 
and if you want merely an economy argument just start and figure up the total 
of that in a year. 


You don’t have to accommodate your thoughts to your stenographer's 
speed—you say what you want to say and she gets it just that way, for the ear 


is quicker and surer than the hand 
IC 
min 
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It’s the direct method of dictation—no lost motions in between. Your 
operator really copies what you say. You get through your stack of mail much 
faster than you would by any other method of dictation and you have the 
comfortable feeling in your inside, right along, that the first ten letters you 
dictated were already in process of typewriting the minute you said ‘‘Yours 
truly”’ on the tenth one—and you can keep ahead of your operator all the rest 
of the day. 


You ought to write for particulars 








ADDRESS 


“THE DICTAPHONE” 


TRIBUNE BUILDING NEW YORK 




















CHANGES IN GLOBE-WERNICKE 


STAFF. 
The two gentlemen whose likeness ap 
pear herewith are respectively the newly 


elected secretary of the Globe-Wernicke 
Company, and the newly elected treasurer 
of that company. 


M. M. Lyon, the new secretat 


tive of Kentucky. There are few 

the country who are better equipped than 
Mr. L to fulfil the duties of | fee 
Education and experience have ¢ hin 
ripe judgment in spite of his parat 
youth, while natural ability has 
fitted him for any executive positio1 the 
gift of the company. 

Mr. Lyon entered the employ f the 
Globe Company in January, 1895 mat 
ager of their Cincinnati salesré Phi 
position he held until March, 1898, whet 
he was sent on the road and solicited cot 
sumers’ business in the middle and north 
western states. Upon the format! of the 
Globe-Wernicke Company, Mr. Lyon was 
made agency supervisor in the sat terri 
tory and remained in that posit intil 











M. M. LYON. 


he was sent to New York in january, 1901, 
as assistant manager of the New York 


branch [This position he held until July, 
1901, when he was made manager of that 
branch. He was transferred to ( innati 
and made sales manager in July, 1909, and 
was elected secretary ol the company 1 
July, 1910, which position he now Ids 
connection with his general duties as sales 
manager of the company. 

J. E. Blaine, Jr., is another live wir 
whose native ability has been brought out 
in the service of the Globe-Wernicke Com 
pany. Like Mr. Lyon, Mr. Blaine 1s inti 
mately conversant with the details of th 
company’s business and during his many 
years of service has shown himself to bi 
a man of rare clearheadedness 1 sound 


judgment Mr. Blaine has been with th 
company for fifteen years, during whicl 
time he has had charge of several of th 
departments, thus being thoroughly in touc 


with the development of the busi: 





A number of his inventions have been 
patented and put on the market by the 


company 


During 1902 and 1903 he was sent abroad 
where he was associated with the Globe- 
Wernicke C Ltd., of London, England 











J. E. BLAINE, JR. 


He succeeds his father as treasurer of | 
the company, to which office he was elected 
at the last annual meeting of the company 

He is popular with all employes, having 
worked at one time or another in every de 
partment of the office, and they naturally 
are pleased that so capable a man has been 
selected for this important position. 


COL. ROOSEVELT BUYS NO. 10 REM- | 


INGTON. 

One of the very first acts of Col. Roose 
velt upon his return home from Europe 
was the purchase of a new No. 10 Reming- | 
ton typewriter 

Long and close has been the association | 
between our ex-President and the Reming- 
ton This association began far back in 
his first presidential campaign and has con- 
tinued without a break ever since. Rem- 
ingtons served him during his campaigns 
served him while he was in the White 
House, served him throughout his Euro- 
pean trip, and are serving him now. 


TAKES ADDRESSING MACHINE 


AGENCY. 

The Office Device Company, Philadel 
phia, has taken the sole agency for Penn 
sylvania and Virginia of the F. D. Bel 
knap Addressing Machine with the sensa 
tional new typewriter stencil. An ordinary 
typewriter can make the stencil on the 
specially prepared and coated transparent 
fibre of which the stencil is made. It has 
a long life and a merry one, weighs prac- 
tically nothing, can be stored in the min- 
imum of space and is always ready for in 
stant use The cost of the stencils is but 
a trifling one. The new device sells on 


sight 
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Experience forthe MimeoGragh User 


Any novice in a business capacity very soon realizes the 
great need of his dependence on securing experience. The 
successful business man fully realizes what experience has 
done for him and the great necessity to secure still more 
experience to attain greater success. All business success 
if based on one word must be attributed to experience. All 
the world’s development in education, sciences, art, archi- 
tecture, medicine, law, ministry, government, business 
building, etc., is successful in the greatest degree through 
experience. Natural talent and developed ability orig- 
inate, but it is experience that makes the final success. 
Who do you depend upon in all things—the beginner or 
the experienced man? In buying anything would you not 
knowingly purchase that which has been developed through 
the longest and best experience? In buying an office device, 
would you not prefer to buy experience in its production 
rather than have the manufacturer experiment on you? 
Would you not prefer the dependable kind rather than take 
your chances on something “just out’? produced through 
inexperience, something claimed to be “just as good,” 
something that may be simply an imitation or an infringe- 
ment, or something that can not stand the test with quality 
and experience?. In the stencil process duplicating machine 
business we have the unique position of being the origina- 
tors, pioneers, and the only manufacturers having imi- 
tators. When you buy our goods, you buy quality, ser- 
vice, experience—the best brains and money can make and 
the best the market affords. Is that worth something to you? 


A. B. DICK COMPANY, newvork 


Duplicating Machine Makers of Longest Experience 





Here is illustrated our very 
lastest product with improve- 
ments that place it in a class by 
itself. It has an Automatic 
Self -Inker — the greatest ad- 
vancement ever made since dup- 
licating machines were first in- 
vented. 


Ask for Catalog “A.” 
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The New Number 76 Rotary Mimeograph 

















How 


TEEL office furniture is no longer a 

novelty, and the permanence of the 

demand for this equipment is assured 
beyond a doubt. 

The original idea in designing steel office 
outfittings was to provide protection for 
records which, for convenience or through 
lack of vault space, were usually left to 
take their chances of escape from fire 
should one occur. 

When the idea was put into execution 
the numerous points of superiority 
sessed by this type of equipment 
quickly recognized and. the demand for it 
grew at an astonishing pace and is still 
growing. It is up to the progressive dealer 
to recognize this demand and prepare to 
cater to it intelligently. 

There is no class of 
dealer in office supplies handles that can 
show a cleaner proposition nor yield more 
attractive profits than steel office furniture, 
is there one which furnishes a more 
convincing fund of strong, making 
talking points. The best way for the dealer 
to become familiar with these points is to 


pos 


were 


goods which the 


nor 
sales 


install the equipment in his own office 
where he can gain first hand knowledge 
of just what it is. 

The writer remembers the dubious 


thoughts with which he greeted the first 
trial of steel filing cabinets in his own of 
fice. A visit to our plant now will show 
all of our ten department offices equipped 
with steel furniture and, begging your par 
don, the volume of our business necessi- 
tates a high grade equipment and plenty of 
it. Our experience with steel office furni 
ture has made the writer an enthusiast on 
this point. 

The principal feature of this 
furniture is the protection from fire it af 
fords valuable records. This point can be 
enlarged upon because the steel not only 
resists the fire but, being non-combustible 


type of 














to Sell Steel Furniture 


By F. A. Schwertner, Treasurer of The 
Berger Manufacturing Company, Can- 
ton, Ohio. 
statistics 


actually retards it. Insurance 


show that 98 per cent of fires start from 


the interior. Obviously, where there is 
nothing that can burn, there can be no 
fire, hence the advisability of installing 


A man whose office equip- 
included leave his 
office knowing that his the key- 
stone of his business, are certain of protec- 
fire. While 
and 


metal furniture. 


ment steel furniture can 


records, 


tion against any ordinary 


touching on this subject an amusing 





F. A. SCHWERTNER. 


almost pathetic situation suggests itself. It 
is that of the who locks the safe or 
vault containing a books 
and goes away without giving a thought to 
the thousand and details of his busi- 
ness which he leaves unprotected in com- 
In the event of 
could 


man 


few and papers 


one 


bustible cabinets and files. 


destruction most of those records 


never be replaced 
Apart from being fireproof, steel furniture 
vermin proof and sanitary 


is rodent proof, 


to the last point. This feature is extremely 
valuable as applied to transfer cases par- 
ticularly when in storage. 

Many readers of this paper have had ex- 
with the ordinary filing devices 
swell and stick in damp or rainy 
weather. When this occurs on a hot, mug- 
gy day one indeed needs the patience of 
Job himself to refrain from some ultra- 
marine conversation. On the other hand 
any extended period of dry weather makes 
that same furniture warp, work loose and 


perience 
which 


at times come apart under a slight strain. 
These faults are 
steel furniture. 
In durability alone this equipment pre- 
sents a convincing argument, for we know 
metal furniture dis- 


conspicuously absent in 


of no case where was 
carded on account of 
Where space is a consideration, one 
go no further to fill that 


strength of sheet metal permits of a re- 


being worn out. 
need 
need, as the 
duction in bulk. 

There is no requirement in filing equip- 
ment which cannot be met by this line, 
and it can be built up in the usual way from 
a unit to the largest installation necessary. 
The can be procured in any finish 
necessary to match that of an 

The fireproof idea has been carried to 
tables, desks, chairs, waste baskets, etc., all 
of which can be procured in steel, and it 
is impossible to distinguish this furniture 
which it is made to rep- 


cases 


office 


from the wood 
resent 

As previously stated, the market for this 
line is well established and the demand for 
it is increasing, not only through the nat- 
ural growth, but through the vigorous ad- 
vertising which is being done in behalf of 
the goods. That demand must be met, and 
he is a wise dealer who will familiarize him- 
self with the situation and go after his 
share of the handsome profits to be made 
handling steel office equipment 
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One important advant- Automatic Paper Fingers with Auxiliary Rolls hold 
f thi ee Card—small as postage stamp if desired—enabling you 
age of this typewriter to write at very edge, top, bottom or sides. Then the 


is its readiness, without Fingers are automatically put out of the way until wanted. 
any special preparation, 
for every kind of work. 








Instead of having to ad- 
just mechanism or man- 
ipulate attachments, 
you simply insert paper, 
file card or loose-leaf 
sheets and proceed 
with whatever work is 
in hand. 
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There’s no fuss, no bothersome 
preparation. Just putin your paper 
and write — simple as writing a 
letter. And when through, there’s 
nothing to change back. The Inbuilt 
Special Devices attend to that, 
automatically. 


Send postal for Illustrated Book. 
L. C. SMITH & BROS. TYPEWRITER CO., - SYRACUSE, N. Y., U. S. A. 


Head Office for Eur ope, Asia and Africa, [Branches in all Large Cities} 19 Queen Victoria Street, London, E. C. 


‘Mode L. C. Smith & Bros. Typewriter 


ALL THE WRITING ALWAYS IN SIGHT 








—_, — 











ey 


NO 2 tc. Swizn &Bnoa TrrewnirenCo. Ne2 2 
































Are You After 
British Trade ? 


If so, advertise in the ‘‘ Stationer 
& Printer”—the paper read 
by the good class Re- 
tailer and Whole- 


Ideal Sealer 
Best One Out 


Only 50 Cents 





ler. ° 
Specimen Copy aii on Receipt a Sanitary 
e=—o Seals Envelopes, Attaches Stamps, Labels, Etc., Quicker and Better 





Than Any Other. Great Thing for Canvassers. 


STATIONER & PRINTER IDEAL ENVELOPE SEALER CO. 


160a Fleet Street 
LONDON, ENG. 22 Blackstone Building CLEVELAND, OHIO 
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Ribbons and Carbons 
have created a special de- 
mand for Indeliba quality 
in every locality where 
typewriters and carbon 
paper are used. 


INDELIBA 


Hard finish varieties of 
carbon paper appeal to 
the particular trade. 
Hundreds of dealers have 
built up a paying business 
with our carbon papers 
alone. The favorite car- 
bon paper with the mer- 
chant, banker and busi- 
ness man generally. 


INDELIBA 


Bichrome and Trichrome 
ribbons are made in a 
variety which ensures the 
dealers’ order being filled 
every time. We are never 
“out” of any line. Rib- 
bons for any machine. 
Our specific formula guar- 
antees colors and durabil- 
ity seldom equaled. 


Better get our prices to- 
day. It will mean a big 
increase in prosperity for 
your ribbon and carbon 
department. 























Indeliba Mfg. Co. 


ROCHESTER,.N.Y. 
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Big Exposition Soon to Occur 


Appalachian Territory to be Exploited. 





HE resources of the Appalachian 
District have lain dormant for a 
long time, but the realization that 


the best wealth of the world lay hidden in 
the bowels of these mountains and that the 
watersheds and the this section 
were being despoiled, caused public spirited 
organize a 


forests of 
and philanthropic citizens to 
great exposition for the exploitation of the 
district. 

The Appalachian Exposition, which is to 
Knoxville, Tenn., Sept 12 to 
attracted national attention 
recognized by the 


be held at 

Oct. 12, has 
and was quickly 
road companies, which accorded to it the 


rail- 


lowest rates ever given to an exposition 
in this country. At the meeting of the 
Southeastern Passenger Association, held 
at the Waldorf-Astoria Hotel in New 
York on May 18, the scope, magnitude 
and importance of this exposition were 
recognized and the excellent rate referred 
to was unanimously accorded, extending 
over the entire territory of the South- 
eastern Passenger Association. 


The exhibits will be national, state, city 
and county, and will include forestry, min- 
horticulture, machinery, 


ing, agriculture, 

manufacturing, live stock, poultry, pet 
stock, domestic science, arts and crafts, 
and, in fact, everything possible, even to 
historical and educational features. Th 
watchword of the exposition is the ex- 
ploitation of the forests and watersheds 


District. It will be 


educational 


of the Appalachian 


an exposition of rare value, 
remarkable in the variety and interest of 
its entertainment features and pretentious 
abounding with fruitful 
which it is intended 
the nation 
resources of a 
enter- 


execution, 
to the district 
It will benefit 
the 

it will 


in its 
results 
to exploit. by 
helping to advertise 
and likewise 


features of 


land; 
with 
value. 


wonderful 


tain visitors unusual in- 


Among the features of 
entertainment is 


Bros. with 


terest and 
far as 
the Wright 
Stroebel, the 
balloon, 


other 


concerned will be 


their aeroplanes; prize-win- 
the old- 


known 


his dirigible 
balloon 


will be in 


with 


fashioned and every 
evidence. 

the hand- 
covering 80,000 
$10,000 in 
for the best 


agricultural 


aerial device 
The building is 
somest in. the South, 
feet of floor 

awarded 
for 


main one of 


square space; 
will be live 


like 


prizes 
stock, a 
hibits. 


amount ex- 
The sum will 
and prizes for racing 
$10,000 will be spent in bands and 
Weber’s Brooke's 


There spe- 


be awarded in 
horse 


same 
purses and 
shows. 
and 


music, including 


etc. will be a 
fireworks, one of the 
ever witnessed in the South, the contract 
having been made with Payne of London 
Knoxville, situated in the heart of the Ap- 
ipalachian territory, is one of the best lo- 


Marine Bands, 


exhibit of finest 


cial 


cated cities in the South and offers ex- 
cellent advantages for holding this exhi- 
bition and handling the crowds which will 
attend Within a radius of 100 miles 


Knoxville there are over 1,500,000 
people. Within a radius of 
there are over 6,000,000 people, and within 


a radius of 300 miles more than 15,000,000 


around 


Z00 miles 


hgures, it 1s sate to as 


these Sal 
the best at 


In view of 


sume that this will be one of 
tended expositions ever held in the coun 
try. 

The United States government, as well 
as the State of Tennessee, and the county 
in which Knoxville is located, will have 
exhibits complete with interesting and en- 
tertaining features. President Taft and 
other leading citizens of America will visit 
the exposition, and it has just been learned 
that Colonel Roosevelt will be in attend- 
ance on Oct. 7. Special days have been 
arranged with all of the large cities of 
the South, so that in addition State 
and city days, every day will iture 
day and every night a gala night 





SCOTTISH SCHOOL MAN VISITS 


AMERICA. 

George Stewart, of Glasgow, Scotland, 
proprietor of the Skerry Colleg Scot 
land,- located at Glasgow, Edinburg, Du: 
dee, Scotland, New Castle and Liverpool 
England, arrived in this country t the 
middle of May, accompanied by his wife 
Mr. and Mrs. Stewart, during their visit 
were the guests of the Smith Premier 
Typewriter Company. 

Upon arriving in New York City, J. A 
Zellers, manager of the New York office 
of the Smith Premier Typewriter Com 
pany, accompanied them upon a number of 
sight-seeing excursions about York 
City They visited Washingt where 
Smith Premier Manager McFee took care 
of them. From thence St. Louis was visit 
ed where Smith Premier Manager Reid en 


tertained them, introducing Mr. Stewart to 


some prominent school men ther: Omaha 
was then visited where the convention of 
the Western Commercial Teachers’ asso- 
ciation was in session. Mr. Evans, assist 
ant secretary of the Smith Premier Com 
pany took them in hand, showing them 
Omaha and introducing them to many of 
the prominent educators of the United 
States who were present at this conven 
tion. Mr. Stewart made an address to the 
convention which was most interesting and 


instructive and was cordially recei 


They then visited Chicago, where Man 
ager Lenderson piloted them around Chi- 
cagi Mr. Stewart and his wife then pro- 
ceeded to Detroit where Manager Boldry 
entertained them. Next they visited To- 


ronto, Quebec and Montreal, where Smith 


Premier representatives, Messrs. Hall of 





of Toronto, 
They made 
River 


Montreal and Robertson 
showed them every courtesy. 
the trip the St. Lawrence 
through the Thousand Islands, from there 
visiting the factory at Syracuse, 
their entertainment was in charge of Mr. 
Dyer, the the Smith 
Premier Company. 

In connection with Mr. 
f interest to know that his schools 
about 


down 
where 
general manager of 


Stewart’s visit it 
may be of 
in Scotland have an enrollment of 
4,000 students from 2,500 to 
5,000 yearly 

Mr. Stewart was in this country, 
his eyes open, looking for American ways 
to increase the efficiency of his educationa! 
greatly struck with the 
Americans 


graduating 


with 


institution. He was 
energy and rapid work of the 
and thought the Smith Premier 
one of the derful 


modern industry he 


factory 
most wi examples of 


had ever seen. 


GOOD HOUSE ORGAN. 


\\ ul receipt of the latest number 
of Byck Broadside, that clever littl 
house organ published by the M. S. & D 


A. Byck Company, of Savannah, Ga., and 
edited by Joseph M. Byck of that company 
Mr. Byck is a clever and interesting writer, 
iders of Office 


as the r¢ Appliances are al- 


ready aware from his article published 
the July issue of this magazine. 

The July issue of Byck’s Broadside con 
tains a pretty complete exposition in its ad 
vertising pages of the new things that the 
Bycks are pushing in their big office ap- 


pliance store down in Dixie. Then thers 


are some clever editorials and sensible sug 
merchants and to buyers, and 
benefit of the 


of relaxation. 


gestions to 
some humorous stories for the 
moments 


sroadside is bright and snappy 


man in his 
Byck’s 


and filled with gingery stuff; it is good for 


the liver, and, as there are plenty of laughs 
in it, it good for the digestion, because 
laughter, as the small boy said, “jiggles the 


diagram” (diaphragm) and promotes the 


imilation of the food. 


GOOD MACHINE FOR DEALERS. 


The Zono Manu 
Pasade1 mm al., has 
markable success with their machine which 


facturing Company ot 


achieved quite a r 


they call the “Zono Check Protector.” 
A Bakersfield dealer sold five of thes¢ 

machines in less than an hour. If 1 

can't find Bakersfield on the map it is bi 


cause it is not yet quite so big as San 
Francisc The fact that a man can sell 
these goods in a small town so success 
fully indicates that they ought to be salable 
in the larger cities in 
The Zono Check 
pensive machine which does good work in 
protecting checks, forcing an indelible acid 
proof ink into the body of the paper. 


They 


remove the 


proportion. 
Protector is an inex 


claim that chemical agent can 


limiting line without destroy 


ing the paper on which it is written. 
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Interchangeable Carriage ? 


Yes, 


and best of all it takes but a 
few seconds to do it. 





[It is not necessary to send for a mechanic to come and file, 


and fit, and make a repair shop of your Office. 


body can make the change, 


Ssevel 


If you are doing 
VICTOR and someb dy 
slip out the 
replace it with another carriage and you are ready for business. 
Remember, it takes but a few seconds to make the change. 


stop where you are, 


Send for a catalogue today. 


You or any- 


it’s so simple. 

‘al copies of manifold work on the 
‘wants a hurry message written, just 
carriage with manifold work, 


Victor Typewriter Company 


812-814 Greenwich St. 


NEW YORK 











GET OUR LIST 


of REBUILT and SLIGHTLY 
USED TYPEWRITERS 


At Remarkably Low Prices 


” We make a specialty machines of th« 
lesser known makes. Als ), We are interest 
n orders from dealers w not carry lars 


st ck : of Rebuilt Teonesinens but who perfer t 
r ONE or TWO at atime 


WRITE FOR FULL PARTICULARS. 
WHAT YOU NEED 


Plummer & Williams, 
Postal Telegraph Bidg., Chicago, IIl. 


TELL US 








NOISELESS AUTOMATICS 


Give the typewriter, 

Better Sound, 

Better Touch, 

Better Action, 

Better A ance, 

Better Wear, 

Better Control, 
And they never wear out. Every typewriter 
cabinet should be fitted with this excellent 
system of attaching and detaching the ee 
chine. Thoroughly automatic. C 
invisible, sanitary, permanent. The only 
scientific setting for the typewriter in cab- 
inet use. 

Send for illustrated booklet. 


Typewriter Economy Co. 
Tribune Building. - NEW YORK 
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TYPEWRITER DEALERS 


Everywhere are interested—in low PRICES and STOCK. We Lead in Both. 
WE CARRY AN IMMENSE STOCK OF 


Ne: Serena. 


S i ling 
Sal 


“VISIBLE” “Sse 420 REBUILT 
WRITERS jl Ses 


or otherwise. 


or 


‘In the Rough’ 





We will mail promptly TO ANY DEALER 


OUR SPECIAL WHOLESALE LIST 


Including L. C. Smiths, Olivers, Underwoods, Remingtons, Smith Premiers, etc. 


Our large Stock enables us to make PROMPT SHIPMENT. 
Get in Touch With Us. PRICES and SERVICE right 


TYPEWRITER EMPORIUM 


(Largest Independent Dealers in the World) 


Established 1892 92-94 LAKE STREET, CHICAGO. 














ENSDERFER 
Typewriters 
Visible 
Writing 


Light 
Action 








BLIC 


Interchange- 
able Type 


Back- 
Spacer 





NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 





SEND FOR CATALOG THIRTY-TWO 


The Blickensderfer Mfg. Co. 


STAMFORD, CONN. — 
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DEMAND FOR FIRST-CLASS MEN. 

The following article sent to us by a 
subscriber in Bridgeport, Conn., is full of 
suggestion to young men who desire to 
make their way in the world. It is clipped 
from the Bridgeport Morning Telegram 

A prominent business man was telling 
us about the demand for first-class men in 
business. “Opportunities on all sides for 
high-salaried men, and where are they?” 
he challenged. 

This is worth considering. It is a fact 
Competition in business has driven the 
sellers to their wits’ end to make sales in 
the market already crowded with commer 
cial men. 

The man who can sell goods to-day can 
reach any heights of business attainment 
he is capable of. If he does not do as 
well as he wants to he may well do some 
thinking, place the blame, and correct it 

He may find it in himself. If not too 
late, he can overcome it. 

He may be in the wrong line of goods 
Change for something else. 

He may be with the wrong house. Get 
out and engage with some one else 

He may not be fitted for a salesman, 


but rather for a producer. “Know thy 
self.” 

The products of the machines in the 
great industrial world must be sold It 
takes a man with a genius for selling to 
make a market for them, but such a man 


can make a splendid business for himself 


if he has his soul in the work If he 
would rather sell goods than do anything 
else he has made a beginning; if 
the tact to know when to talk and whe 
to keep still, to know when to show sam 


has 


ples and when to close his case, he has 
gone a long way on the road to s ess 
But along side this genius for selling a 
character for strict integrity and true man 
liness and nothing can beat him. He may 
be down at times, but never out His 
value to his employer is limited only by 
the producing capacity of the establish 
ment. 

All our large manufacturing plants send 
representatives into the field. The manu 


facturers are looking and _  prayit 
heaven to send them men to beat out their 


| competitors. Can you do this thing 
A successful traveling salesman says it 
| means physical vitality. He sleeps regu 
larly; he allows nothing to take from him 
the strength he cannot retsoré ht’ 
rest. He hypnotizes, in a word, his 
| ers, by his very personal magnet H 
goes with a determination 
trade and if he fails to get it looks first 
to his own self for the failure If he has 
| a difficult proposition he sees that mat 
| when his battery of vital energ s in 
prime condition. 
A young woman handed his rit » het 


lover saying: “Our engagement is broken 
until you bring me your graduation pa 
pers. I will be true to you; will marry 
you, but not before.” That meant a wait 


of seven years. -Four of those years are 


gone and they are happy in each other’s 
confidence, but glad they took the step. 
“That is a woman in a million!” I hear 
you say. So much the better for her, but 
there are others. Women believe in the 
men of their choice as a rule, and are the 
greatest sufferers in case of their failure. 





THE OCEAN CITY CONVENTION. 


The annual convention of the Maryland 
State Teachers’ Association was held at 
Ocean City, Md., June 28th to July Ist, 
inclusive. Members of the School Board 
of Baltimore, also of each of the twenty- 
three counties in the state were in attend- 
ance, as well as teachers from the rural 
schools, city and town high schools among 
these going a number of commercial teach- 
ers. The number in attendance was, ap- 
proximately, 450. 

The principal meetings were held at the 
Casino of the Atlantic Hotel, and at the 
entrance to the Casino, the Baltimore of 
fice of the Smith Premier Typewriter Com- 
pany had an exhibit. This company was 
represented by Manager G. A. W. Bell, 
Miss Stewart and Leslie Wilson, Mr. Wil- 
son being speed demonstrator of the No. 
10. The exhibit consisted of an electric 
sign gotten up in purple and gold with 
electric bulbs displaying “No. 10.” “The 
World’s Best Typewriter, The Smith Pre- 
mier Visible.” Here was also another 
sign giving the following statistics: “Posi- 
tions secured for 25,420 stenographers dur- 
ing the year 1909 by the Smith Premier 
Employment Department in the United 
States. The yearly earnings of these sten- 
ographers were $13,188,400.00. These fig- 
ures demonstrate the popularity of the 
Smith Premier Typewriter.” There were 
tables draped with the American flag, dis- 
playing No. 10 Smith Premier in the cen- 
ter, with suitable advertising matter. At 
the beginning and the close of the meeting 
Mr. Wlson operated the No. 10, and his ex 
cellent work attracted much attention and 
favorable comment 





H. E. SMITH RETURNS FROM 
EUROPE. 


Some months ago we had the pleasure 
of chronicling the fact that Mr. E. H 
Smith, the energetic and enterprising pres 
ident of the Interstate Commercial Com 
pany was about to visit Europe. He has 
just returned from this trip in the inter 
ests of his company, and speaks glowingly 
of its success. He demonstrated the ma- 
chine in all the large cities of Europe, and 
was successful in establishing many agen 
cies. Everywhere he met with a v*ry cor 
dial reception, and the fine points of the 
Interstate Duplicator were readily recog- 
nized. As a matter of fact the business 
secured far exceeded Mr. Smith’s most 
sanguine expectations 

While abroad Mr. Smith visited France, 
Italy, Germany, Spain, Switzerland, Aus- 
tria, Belgium and England. 
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Don’t sidestep the greatest opportunity 
that ever came your way 


Show us the business man who won't listen to a straight 
talk on how to cut the operating expenses of the office 
in two—or double the productive power of everybody 
on his staff. With the 


Edison Business Phonograph 


you can show any business man how the dictating speed 
in his office can be increased 50 per cent, the transcrib- 
ing speed increased 50 per cent, the transcriber’s 
time now consumed in taking dictation, entirely utilized 
in actual production and the cost of letter writing in his 
office cut in two. 

A generation ago the typewriter revolutionized busi- 
ness by cutting 50 per cent from the cost of letter writ- 
ing by longhand. Today the Edison Business Phono- 
graph is cutting 50 per cent from the present cost in 
every office in which it is installed. And it is now in 
active service in offices of every size and character 
throughout the United States today. 


Where do you wish to locate? 


We can place live salesmen with active dealers already hand- 
ling the Edison Business Phonograph. Or if you have small 
capital we can help you to start in business for yourself. The 
Edison Business Phonograph is the biggest thing in business 
appliances today, the profit is generous and the field is wide. 


Get in now. Write us toda’ 


Edison Business Phonograph Company, 205 Lakeside Ave., Orange, N. J. 
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ONARCH 
Touch. 


Light 


ue 


Fete iE » 











| Fatigue 


Monarch Light Touch is not a mere 
** talking point.’’ Itisa mechanical fact 

Monarch Light Touch means ‘‘all 
day efficiency’’—no mid-afternoon 
letting down of the operator’s speed 
through muscular weariness. 


Monarch 
Light Touch 


4° increases the output— permits the pro- 
i duction of more work in a day and 
‘ therefore reduces the cost of typewrit- 
; ing to the employer. 

Monarch Light Touch and other 
Monarch features are well worth 
learning about. Let us give you a 
demonstration. Write for illustrated 
descriptive literature. 


The Monarch Typewriter Company 
Executive Offices, Monarch Typewriter Building 
300 Broadway, New York 
Branches and dealers throughout the world. 
Montreal. 


Canadian Offices: Toronto 





pe 2 























OFFICE APPLIANCES 


Plea For Better Information 


Prominent 


German Importer 


Points to 


Need for Specific Replies to Neces- 
sary Queries. 


Consul-General Robert P. Skinner, of 
Hamburg, in presenting a letter from an 
extensive importer of American manufac- 
tured articles, who is personally 
ble for a share of 
trade in Germany, comments as 

My correspondent is a practical importer 
of financial standing, who is at all 
times prepared to examine propositions re- 
lating to manufactured goods and to make 
an effort to introduce them if there seems 
to be any likelihood of being able to create 


responsl- 
considerable American 


follow s 


zood 


a demand. His letter, in which he sets 
forth the unsatisfactory nature of much 
commercial correspondence received from 
the United States, merits close scrutiny on 


the part of all exporters or manufacturers 
who propose to engage in the export trade: 
to 


friends, 


very seldom that | venture crit 


business of our American 


“Et a9 
icize the 
but I have to do so now in one particular 
believe it would be for the mu- 
interest of the 
and the European importer if you were 
call public attention to the following 
\mer 
lit 


case, and | 
tual manufacturer 


to 


American 


“It happens daily that we receive 
ican catalogues, trade papers, and other 
erature which we peruse and which are of 
interest to When 
lustrated in this printed matter that inter- 
that we believe can im- 
the manufacturer 
details. We 
purposes of 


us we see an article il 


ests us, and we 


port, 
explain 


and 
to 
what 


write to 
him all 
know custom-house 
material the article is 
whether it is polished, painted, japanned, or 
dull finished, whether brass or brassed sil- 
for all these 
figuring 


we 
to 
for 


want 


principally made, 


and so on, 
big difference in 
We must know gross and 
packed for export and 
prices New York 
inal cases or stated quantities. 
“What happens? We 
ous reply, but we do not receive the de 
tails asked for; if prices are quoted they 


ver or silvered, 


points make a 
the actual duty. 
weight when 


f. o. b. 


net 


vessel for orig 


receive a courte- 


are f. o. b. cars at some western city or 
shipping point, so that we are unable to 
figure landed cost, having no means of as- 


certaining the cost of freight from point 


of manufacture to seaport 3ut this is not 
the worst 

“Most manufacturers reply that before 
making a price they want to know the 


probable quantity required to make a price 
Now, how can we know the quantity that 
we will require of a new article not yet in 
troduced on this side? Shall we state an un 
truth? Naturally, the quantity we re 
quire depends on the quality, the finish, and 
last but not least the price of the article 

“Why do not our friends, instead of wast- 
ing our time and theirs, simply give prices 
based on quantities and say, for instance: 


will 


‘The article you inquire about is made of 
cast iron and is brassed, or is made of 
wood and is polished or stained any color, 
weighs so much gross and so mu et, 
an original case contains 6 doz and 


measures so many cubic feet; prices 


vessel New York, Baltimore, Philadelphia 
or Boston are: For 1 gross, $10; 5 gross, 
$9.50; 10 gross, $9.25; 50 gross, $9 100 
gross, $8.75; lots of 500 gross and over, 5 
per cent further discount.’ Or let them 
give a ground price and discounts rd- 
ing to quantities. With such information 
in hand we can figure and can co! nce 
work, especially if a few catalogues and a 
sample accompany the offer. But when a 
manufacturer asks us to state rst what 
we can use of an article, which w not 
yet know and which we might troduce 
if we had the necessary details, w yt 
to drop and forget the line rather t 
bother with it : 

“T have had the same expert lh 
manufactured articles, such as ure 
tools, machinery, as well as in wooden 
ware, and even in raw and semi 
rials. I therefore decided to put this mat 
ter before you, hoping that if you give it 
publicity through the proper channels this 
might help to remedy and to improve upo 
a method of doing business which ems 


to be antiquated to say the least 


REMINGTON TYPEWRITER BAND 
ON EXTENDED TRIP. 


The Remington Typewriter Band, com 
posed of employes from the great Keming 
ton Typewriter Works, at Ilion, N. Y., 1s 
at present on an extended trip in the 


New York and the eastern 


west 


ern part ol part 


of Ontaria 

They were at Sacandaga Park during the 
week of July 17th and the following week 
were at Cooperstown, N. Y. August Ist, 
2nd and 3rd they were at Murray Isle in 
the Thousand Islands, and August 4th, 5th 
6th and 7th at The Inn, Gananaque, Ont 
During the week of August &th they were 
scheduled to appear at the British Amer 
ican Hotel, Kingston, Ont 

After leaving the latter point, the trip 
will be completed under the direction ot 
the Delaware and Hudson Railroad Com 
pany and will undoubtedly take the prin 
cipal resorts on Lake George and Lake 
Champlain 

It is safe to assume that the high char 
acter of their performances will earn a 
warm welcome for the band at every point 
they touch. “Glad to see you come, but 

epitomizes the feel 


sorry to see you go” 
ing entertained for the band by its audi 
ences wherever it has played upon the nu 
merous trips it has made in the past 





FINE SCHOOL CATALOG. 
When it 


catalog the Gem City Business College, of 


comes to getting up a handsom«: 
Ouincy, Illinois, knows how to do the job 
just right Their annual catalog for 1910- 
1911 commemorating the 40th year of the 
school’s existence is beautiful piece of 


work. It eains 68 pages printed on su 


per-calendared paper with frontispiece on 


sheepskin showing excellent halftone 
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GEM CITY BUSINESS COLLEGE. 


portrait « founder of the college, Mr 
D. L. Musselman [It is bound in limp, 
marbleized covers and tied with a white 
silk cord [The title is embossed in gold 
on the cover [The catalog contains a com 
plete history the school, photographs of 
the differ lasses, of the officers, of the 
various school departments, describes the 


courses and gives a number of letters from 


students who have attended the schoo! and 
have achieved success in their work out 
side 

This catalog is about the strongest, most 
convincing piece of school literature we 
have seen for a long t1 


MOVED FACTORY AND OFFICES. 

The Technical Supply Company, former 
ly of New York City, has moved its of 
fices and factory to Scranton, Pa., where 
the general headquarters of the company 
will be from now o1 The company has 
discontinued its New York store. In the 
announcement of its removal the company 
states that the dry atmosphere of Scran 
ton and the excellent quality of its water 
are peculiarly favorable to its business— 
the manufacture of print paper, draw 
materials and supplies. Scranton also 
shipping facilities. 

[he headquarters of the company’s New 
York Cit fourth 


floor of th Spinnit 


salesmen are on the 
ewheel building at 7 
West Twenty-second street 


MAKE GOOD IN MEXICO. 


\llen & Co. of Mexico City, who repre 
sent the Standard Typewriter Co. of Gro 
ton, N. Y., in the southern republic, have 
had flattering success in the sale of the 
Standard Folding Typewriter. Their or 


ders have been growing steadily ever since 


April, and the demand for this 


convenient little machine promises to gain 


large proportions in Mexico 
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8 Months Old but Years Ahead of 
ANY Other Duplicating Machine 


The Flexotype 


ree if you can, typewritten 

duplicates you can’t tell from the 

original. Duplicates that are uniform 

in color throughout—no heavy short 
, 


lines or blurred letters the last letter 


in arun exactly like the first. Add 


to this, letter heads, form letters, 
booklets, every kind of printing, all 
done incomparably cheaper and bette 
than the average printer can do it 


Then you have an idea of what the 
‘“‘Flexotype’’ will mean to you in your 


1 
Dusiness 


The Gravity Typesetter 
alone places the ‘‘ Flexotyps in a 
] 


class by itself It really 


makes the 
‘Flexotype’’ two machines, for one 
operator can set or distribute type 
while another does the printing. A 
single touch at the bottom of a type 
column drops one type, and only one, 

A line 
| 


be set in 30 seconds and qui kly 


into the hollow composing fork 
can 
slid into the flexible type form clipped 
on the composing cylinder. In ten 


seconds more the form can be clipped 





a) 





AREF WPS AE 











Gravity Typesetter 
Composing Cylinder to left 


THE FLEXOTYPE COMPANY :: 





‘ 


Printing Machine 
Hand or Electric Driven 





Type forms are of unbreakable steel, 
t-inch thick, and can be filed for 


future use like sheets of paper. 


The Printing Machine 


is of the rotary type, and for type- 
writer duplicating prints through a 
ribbon 16 inches long, automatically 
re-inked at each impression. The ink 
distribution system is as perfect as 
can be constructed. These are some 
of the features responsible for the 
superb work of the ‘“ Flexotype.” 
There are others you will like at first 
sight — the automatic device that 
prevents offsetting, the resilient 
plates, ball bearings, interchangeable 
ink fountains, etc. 


lt is to your advantage to investi- 
gate the ‘‘ Flexotype,’’ regardless 
of what you know or have been 
told about other printing and dupli- 
cating machines. We can prove 
the ‘‘Flexotype’’ can do your 
work cheaper, better and faster 
than any other machine. We 
can prove the ‘‘Flexotype’’ elim- 
inates the enormous ribbon ex 
pense common to other machines. 
Be sure to ask us to prove this 
particular claim. 


Your questions will receive prompt 
attention and convincing answers. 
Write us today. 


Burlington, N. J. 


| Sep SSN tn 
et 
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Typewriter Ribbons as Lasting as 


The Pyramids 


They will present a well balanced combination of colors, fabric and skill 
Dealers—Write today for our proposition. 


The International Carbon Paper Company 
241 Center Street, New York, V. S. A. 


Agents, First National Bank Building, Chicago 
Philadelphia, Distributing Agents for Pennsylvania 
Kansas City, Mo 


THE BOCK COMPANY, Western 
QUAKER CITY OFFICE SUPPLY CO 
CENTRAL TYPEWRITER SUPPLY COMPANY, 












The Taft-Peirce 
Manufacturing 
Company 


Woonsocket, 


R, I. 







g We develop and manufacture 
high grade mechanical specialties 
on the contract basis. 









@ We have the largest establish- 


ment in the world in our line, con- 
ducted solely on the contract basis. 













Contract 









@ We can handle any sized contract, 


particularly 





q Our proposition is . 
attractive to new appa. Figure Means 
@Send for our literature before 


building a plant of your own. 





An Assured Profit 


LEADING KANSAS HUSTLERS. 

Concerning the Wilson Office Supply 
Company of Topeka, Kan., “Commerce of 
Greater Topeka” had the following to say 
recently, in part: 

“Holding quite a prominent 


among the of 


position 


business concerns the city 









is the firm styled the Wilson Office Sup 


ply Company. They have the only ex 
clusive office supply house in Topeka 
Established here in October, 1907, their 


| business has constantly increased until to 


day they occupy one of the finest stores 
in the city and control their full share of 

| the business in this line that this territory 
has to offer. 


| “They carry a large and select stock of 
| all kinds of office supplies, stationery and 
|_typewriters. They are agents for the well 


known L. C. Smith typewriters that have 


had such remarkable success the last few 
years. This firm has sold more than 200 
L. C. Smith machines during the last three 
years in the city of Topeka. They are also 


agents for the Burroughs adding machines 
and Herring-Hall safes. 

“They 
with the outlook for 
Jos. C. Wilson, the 
citizen of Topeka for thirty years, 
is needless to say is interested in the wel 


last year 


Mr 


been a 


business 
1910 
manager, 


report ge od 
excellent. 
has 
and it 


fare of the city and a booster for Topeka 
first, last and all the time 

“This firm moved into their present lo 
cation at 110 West Sixth street on the Ist 


of April.” 


THE HEART OF THE TYPEWRITER. 


This is the title of a little booklet given 
out by Ames & Filstead, of New York, 
Chicago and Denver. This firm is well 


known for the unusual quality of its platens 
They make the Amfil recovered platen by a 
In this they 
They have a 


special process of their own 
have gotten something new. 
special grinding attachment which they say 
has made Amfil possible. 


30th Ames and Filstead are experts in 
all the processes of platen making, handling 
much of their work personally. Any one 
who wishes to know a few things about 
good typewriters should send to Ames & 
Filstead for their little booklet which gives 
a very sensible talk on the reason why 
some platens are good and others are not 

The business of the Ames & Filstead 


Company is constantly increasing. They 


now have three factories with their im 
proved process installed in all them, 
and the demand for the Ames & Filstead 
goods is keeping each factory busy the 
full time every day 





BIG SCHOOL DEAL IN CAPE TOWN. 


City Manager Fern of the Smith Premier 

| agency at Cape Town, reports the inter 
esting news that a contract has been made 
by the International Correspondence 
Schools, Ltd., through their general man 
ager for South Africa for the exclusive use 
of Smith Premier typewriters for one year 
Mr. Fern considers this a most important 


| contract 





A LIFE STORY—AND DEATH. 
THINK IT OVER. 
Rose Maysival. 
Defying the warnings of doctors, Rose 


Maysival worked for eight years in sweat- 
shops to support her widowed mother and 
two younger sisters and yesterday died a 
victim of consumption. 

She had been told repeatedly to go into 
country, sacrificed 


she willingly 


shelter for the 


the but 
her health to buy food and 
family. 

When 


where re 


the shops 
manufac- 


When 


she began work in 
clothing is 


old. 


made 
only 13 


ady 
tured she was j 
she died she was 21. 

can gild this story. Out 
life it springs, 
selfless love. If we 
that mystery 
infinite, and the 
which the 
questioned since hu- 
would lie before us as 


years 


No fine phrases 
of the soil of the common 
the eternal mystery of 
into the 


measure 


heart of 
the 
puzzle of the 
have 


could 
could 


see 
we 
mighty universe, 
wisest of men 
man thought began, 
toy. 

the long days creeping 
inevitable dark end— 
piled high on the 
altar of her devotion. And upon this sacri- 
laid the last full measure, 
priceless gift of conscious existence 
a nameless mound over her 


plain as a child’s 
Pain, 
to their end, 


these this 


weariness, 
their 
simple girl 
fice she even 
the 
Now 
and a silence 

Yet the building of 
moment than this 
conquests 


there is 
where she was. 
empires 
life. 
crusades, 
are light things 
balance with the 
spring from its ex 
and faith is all 
ceaseless strug 


is of less 
Laws and 


re- 


obscure 
institutions, and 
revolutions 
weighed in the 
and faith that 
For in this hope 
for mankind’s 


forms and 
when 
hope 
ample. 
the sanction 
gle upward.—Chicago Tribune. 


OPPORTUNITY IN SPAIN. 


According to information received by 


the government from Consul Chas. L. 
Hoover, of Madrid, the Spanish govern- 
ment is cting a palace for its Depart- 
ment of Posts and Telegraph and a pri 
vate company is erecting a large modern 
hotel in Madrid. A club house costing 
$800,000 is also nearing completion. 


This indicates that there will be oppor 


tunity \merican manufacturers of of 
fice devices to bid some part of the 
equipment for these new enterprises. They 
are to be equipped according to the very 
itest methods and should require some 
goods of American construction not un 
kt wn ft the office appliance field 


TYPEWRITER MAN WEDS. 
\V\ \ \ 
ble 


president of the Mar 
Company, of Knox- 
on August 3rd 
will travel about 
days two the East, after 
they will Atlanta. Office 
Appliances extends congratulatios and best 


Johnston, 
Uity ao 
Tenn 
Mrs 


or 


rpewriter 
was married 
Johnston 


weeks in 


ville, 
Mr 


ten 


and 
which return to 


wishes 
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If it’s multiplication or division, in 


whole numbers, fractions or decimals 





You can do it quicker 
with the 





1T PROVES AS!IT CALCULATES 


wih an Infallibly Accurate Result. 


interested in the fact that 





tors were found correct 
costing 


Human liability to 
of the vear 


€rror 1S 
every day 
This element of error is evet 
work is 
THE CALCULUS. 


as it is performed. 


the 
OF 


of calculating, unless 
SINGLE EXCE PTION 


work is automatically checked 


This machine and its unlimit¢ eld in every 


Ellastone Bldg., Cleveland, Ohio 





The modern business man is vitally 
recently out of thirty-five applicants for government positions 
as operators of adding machines, the results of only four opera- 


1 business men untold sums 


present in any known method 


checked, WITH THE 


Here the 


of this device are wonder- 


mechanical brains. 
this machine for cost find- 
percentages, 


The accuracy, speed and ve tility 

ful—almost beyond belief. There seems to be no problem too 
complicated or too extended for these 

Business men everywhere are using 

ing, inventories, pay-rolls, discounts, invoices, 

CtC., Cte. 


High Class Specialty Salesmen and Dealers 


business office, 


offers you the opportunit f decade for making a big kill- 
ing. Here is a product that is well worthy of your finest 
mettle, that will bring out t best of your salesmanship, and 
broaden your field of activit 
In a few cities we 1t representatives of big calibre and strong 
enough mental fibre to swing big thing among big business 
len. Your earning power will be tremendous if you can put 
this proposition over. Write at once for particulars. You 
nay be just the man we art king for. If you hesitate now 
yu’re not the maz We must have action at once, TODAY. 


JAMES J. HINDE COMPANY 
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Start _ Remarkable Calculating Machine 








Cleveland Company Stands Sponsor for 
Unique Machine, which Performs 


a business _ Sancta wodes 


of our own HEN we think of the word “calcu- the Treasury Department at Washington, 
y \ \ lus” our minds go back to our D. ¢€ [he aftermath of this interesting 

college days when we wrestled’ exhibition, proving the remarkable work 
with the calculus, more than often being which the Calculus does, was the purchase 
the one who fell beneath our adversary, by the government of several Calculus 








but the Calculus referred to herein is the machines for different departments In 

name of a machine, the product of the addition to the machines used by the 

52s you the ambition to forge — J. in Stared of Cleveland, United States Government, more than 

no. The Calculus is said to be a sort. fifty of the largest and most successful 

ahead, to make the most of of mechanical brain. It is more accurate manufacturing concerns in the country are 

your opportunities, and are willing than Euclid, because Euclid was human. making daily use of this machine, and, like 

hose who have witnessed the demonstra-_ the little girl in the pop corn advertise 

to work, and work hard. tions of the Calculus have experienced a ment, the more they use it, the better they 
sensation of the unreal, an uncanny feel like it 

ns ing that follows an exhibition of the work The Calculus comes on the field at an 

We have a plan that will = machine which turns out Looe that opportune time, when the public mind is 

seem to require nothing less than the open to receive improved machinery in the 

enable you to start a human faculties for their achievement. line of labor and time saving office de 
. The mechanical accuracy, the speed and vices 

business of your own. the versatility of the Calculus is remark Very little opposition has been encoun 











Pett ome! ® 


ee ee ee eee 


We can place you in a position 

where you will not have to 
worry about losing your job next 
pay day, and where your income 
will ke sure, and will increase with || | 
the passing of the years. We can 
help you to build up a_ business 
that will be permanent, one that 
will insure you a steady income as 
long as you live. We offer you 
an opportunity to become indepen- 
dent. Hundreds of our represen- 
tatives have built up an ever in- 
creasing business, and you can do 


oot} eas pens, oy 


[ae ay a eS ome ee 























the same. 
THE CALCULUS. 
All we ask is that you are hon- able. No problem seems too long or too tered by the Calculus, the use of which is 
d li k complicated for its performance, and it increasing the better known its value be 
est and willing to work. supplements the work of the adding ma comes 
chine, rather than takes the place of the The features of this machine are its 
Write us today, and we will adding machine. It multiplies and divides quickness and accuracy, its reduction of er 
‘ with equal facility, and is said to be a - 
- rors to the final minimum, and the com 
send you full particulars. eee ere tear ge aR ' | 
y P uperior medium sOF cost finding, invent parative simplicity with which it will per 
ries, pay rolls, discounts, invoices, pur form the processes of arithmetic 
chases and the necessary business calcula ; ; 
. ; The Calculus, in addition to its other 
tions which are the bugbear of the book 
' uses, is an ideal machine for figuring pay 
keeper and bill clerk 
- ; rolls, interest, inventories, and reports of 
The Calculus has been made as nearly : 
4 eas . all kinds 
fool prool as it 1s possible to make a , 
be superior to 


The Dodge Company machine, the makers aver. The Calculus, [he machine ts age : 
ie >» human brain in the performance of 
remarkable to relate, proves its work as it the 
MAKERS OF multiplication and division, and it is stated 
that mechanically it is simplicity 


goes along. The Calculus goes one step mt 
TYPEWRITER RIBBONS a ae ae raped res There are no intricate or delicate oudie 0 


chines by removing still more of 


CARBON PAPERS man equation in the work. get out of order. There are no levers to 


pull, and no keys to press. 


S N y The Calculus was displayed at the exhi- 
yracuse, % ® | bition of office appliances recently held in The Calculus is built for every occupa- 











tion, and hundreds of the largest American 


firms have found it almost invaluable 11 
carrying out the many mechanical calcula 
tions incident to their work. The machine 
will work in common numbers, fractions, 
or decimals, with equal ease, and its re 
sults are accurate and unvarying. 

Among the features claimed for this 
machine by the James J. Hinde Company 
are the following: 

It prevents errors 

It does twice the work in half the time 


It makes play of tedious examples in 
multiplication or division. 

It instantly inspires complete confidence 
in its absolute accuracy 

It positively relieves the operator of all 
brain work and worry incident to comput 
ing tedious problems 

It never gets tired 

It car be especially idapted to one’s 
work nd does not require special forms 
or stationery 

It is noiseless in operation 

[It does not get out of order, hence no 
repairs 

It requires no outlay for supplies. 

Those who desire to get further infor 
mation regarding this machine should 
communicate with the James J. Hinde 


Company, Cleveland, Ohio. 


NEW DEVICE FOR TYPEWRITERS. 

The Tabulator Company, of Steelville, 
Mo., are marketing an automatic tabulator 
which they declare costs a quarter and 
saves a dollar every day. This tabulator 
is a neat celluloid, seven inches long and 


one inch wide; on the front of the rule are 
two scales, the upper one being a repro- 
duction of the typewriter scale, number O 
to 72. Directly beneath each number ol 
this upper scale, from 0 to 36, is a num- 
ber which is read vertical and is equal to 
the difference of the scale number and 72 
That is under scale number 10 is found 6 


over: 2 which is read as 62. 

This lower scale reads from 0 to 36, and 
above it to be read vertical are placed num 
bers which are computed by substracting 
the scale number from 36 and multiplying 
the difference by two and then adding one. 


[That is: above the scale number 10 is 
found the number to be read vertical, is 
52. That is: 36 minus 10 equals 26; 26 
times 2 equals 52 

On the back of the scale is found marked 
the distance between single space lines on 
one edge and the distance between double 
spac the other edge 

Chis ile is for the use of competent 
typewriter operators and is found in of 
hces where the neat appearance of corré 
sponde: is a major factor in office work 
[It enables the typewriter to space his or 
her work vertical and horizontal center 
lines accurately and without consuming ‘any 
additional time It guarantees to fill each 


typewritten page without a single line pro 
truding a single letter beyond the other 


It will be sent prepaid for 25 cents 
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Description 
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Our “Quality Line” Cat. 


This fine new grey Cat. fully describes and illustrates the complete, 
up-to-date ‘‘B-M Quality Line”’ of Office Furniture. 





This includes all devices to meet present day office needs. “The Cat. 
shows Standard Horizontal and Lateral Sections—our famous ‘‘Cabin- 
ettes’’ (fractional sections)—-Transfer Cases—Card. Trays—Cards, Etc. 

Have this new Cat. sent to you postpaid—FREE. 


Simply write on your business stationery ‘‘Send me the Cat.”’ 





As soon as we receive your request, we will get. busy. he 
» . 
| Live Dealers Increase Profits 
| - 
| Experience has taught dealers who take on our line that so doing 
greatly increases their profits—adds good trade—holds all the old. 


We have an ‘‘Exclusive Agent’s Proposition” that shows some speed. 
Dealers now planning fall business should investigate. 


[f interested, mention your inclination when you write for our Cat. 


ADDRESS— 


Browne-Morse Co., 108 5: Muskegon, Michigan 





OLIVER 


2-Color Attachments for Oliver and Remington 
Typewriters, 75c each, $6.00 per Doz. 


: BEAUBIEN @ BOOTH COMPANY 





43-45 LaSalle St., CHICAGO, ILL. 


Manufacturers of Typewriter Tools and Parts Send for Catalogue 








POPPI III IS 








Business Men Take Big Trip 


ORTY men, department managers 
for the Globe-Wernicke 
of Cincinnati, left that city early in 

July upon an excursion’ which included 

Chicago, Milwaukee, Sandusky, Put-in-Bay 

and other points before their return home 

They left Cincinnati on July 6, spent the 

following day in Chicago, where they were 


Company 


entertained by the members of the Chi 


cago office, and on Friday, the 8th, went to 


Milwaukee, where the force of the North 
western Furniture Company, the Globe 
Wernicke agents for Milwaukee, had ar 


entertainment. From 


to complete its 


elaborate 
party left 
Cincinnati on the 


ranged an 
Milwaukee the 
itinerary, returning to 
following Sunday. 

The picture 
shows the members of the 


page 
they 


reproduced on _ this 
party as 


appeared in Milwaukee, “chaperoned” by 
the force of the Northwestern Furniture 
Company of that city. The members of 


the main contingent reached Milwaukee by 


| 


Department Heads of the Globe-Wernicke 
Company Visit Neighboring Cities. 


steamer on Friday morning, and after 
breakfast at the Schlitz Hotel 
taken on a special car to the plant of the 
\llis-Chalmers thence to 


the Schlitz brewery. 


they wer 


Company, and 
Both companies pro- 


I 


liberally for the entertainment « 


After luncheon the excursion- 


vided 
their guests. 
ists proceeded on tally-hos to the store of 
Furniture Company, 
whence proceeded through Juneau, 
McKinley Lake Parks to Whitefish 
Bay, where a special program had been ar- 
ranged, including dinner. At 7 o'clock they 
left for Chicago on their way to Sandusky, 


the Northwestern 
they 
and 


Put-in-Bay, etc. 
The 
gentlemen: 


consisted of the _ following 


Judge H. D. Armstrong, an 


party 


invited guest, E. Z. Blagg, vice president. 
B. Abplanalp, J. Bass, J. Behrens, H. Cur 
tis, S. T. Danks, C. Englert, B. J. Fey, H 


Froehlich, H. A. Guenthner, A. Hahn, J 
C. Halliday, R. Hartigan, T. E. Jones, | 
Knoble, H. W. Kroeger, J. H. Kroeger, J 


Knab, F. Lobitz, J. J. McGrann, L. Menk 
haus, B. E. A. Miller, William Owen, G. M 
Ott, G. Pohlman, A. Pierson, G. R: er, 
F. Rohrscheib, L. Senge, J. Siegler I 
Snelbaker, W. Suhre, G. Vossmer, G. West, 
C. F. Wolf 
( \. Netzhammer of the Northw 

Furniture Company had charge of the ar 
rangements for the entertainment f the 


while in Milwaukee, and they wer« 


enthusiastic in 


guests 
their 


one and all praise 


the handsome way in which everything was 
with which all 


done and the smoothness 


the plans worked out. E. Z. Blagg, vice 
president of the Globe-Wernicke Company, 
who was in charge of the party, said that 
they had derived so much pleasure and 
benefit from their outing that it was pro 
posed to make the affair an annual event 


hereafter 
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DEPARTMENT HEADS OF GLOBE- 


WERNICKE COMPANY ON RECENT VISIT TO MILWAUKEE, IN 


FURNITURE COMPANY OFFICIALS. 





TOW OF NORTHWESTERN 
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No Six O’clock Rush at the Mailing Desk 


Take a look just before you go home tonight at the 
scene at your mailing desk. About the time you and 
the other people are getting ready to leave 
for the day, three or four clerks are prob- 
ably working desperately at the stack of letters 
before them, tearing stamps from great 
square sheets and jabbing them hurried- 
ly at the corners of the envelopes. Every 
night this part of your force works over- 
time and though they do the best they can, still your 
letters are fed into the mail in soiled envelopes with 




















the stamps askew 














Put one boy at your mailing desk with a 








White Stamp Affixer 


and this scene is banished forever from your office 
No more trusting to human hands to stamp your mail and 

get it out on time. One White operated by a boy will do 
all the stamping that it takes three clerks to do now and do 
it with a neatness and accuracy only possible in a machine. 
No more trying to keep track of your stamps—the White 
keeps an absolute check upon then 






° : : The White 
It Keeps, it Counts, it Sticks Your Stamps 370) Ne noias your 
stamps in a perforated roll of 500 or 1,000 just as they are prepared by the Govern 
ment for this purpose—holds them under lock and key where only the proper person can use them 
time as you press the lever and it counts and registers each one as it comes 0 


It issues them one at a 


t matter how fast you operate it. 
Surely here is a saving in time, a saving in trouble, an absolute protection against loss that you cannot afford to pass by. Let 
us show you just what a White Stamp Affixer will save you in your office. Write today on your letterhead for full information. 


OFFICE APPLIANCE MFG. CO., - - SO. WATER ST., PROVIDENCE, R. L 
Sales Office for New York, New Jersey, Pennsylvania and Maryland, 177 Broadway, New York City 


It motstens the corner of the envelope and sticks the stamp upon it—squarely, accurate]; 




















DEALERS--SALESMEN!W 


The advertisement reprinted above which is appearing in the leading general 
business magazines, is bringing in hundreds of inquiries for demonstrations 


of this wonderful machine. 





You can make more money during the next three months by accepting this 
opportunity than you could make on a staple line in a year’s time. Perhaps 
we have some queries right now from interested business men in your own 
town. Better write us at once and find out. Every day means money to 
you now. We’ll make September, October and November, 1910, the ban- 
ner months of your whole career, if you drop us a postal today. 








Bear in mind that this handy little device is sold under a rigid manufactur- 
er’s guarantee against all mechanical defects, and a guarantee certificate is 


given to the purchaser with each machine. 


Don’t miss the value of our advertising campaign. We are spending hun- 
dreds of dollars to help you win, and win big. 


OFFICE APPLIANCE MFG. CO. 


PROVIDENCE, R. I. 



































BIG VALUE 
for SMALL COST 


*35.00 


The 
economical publicity agent 
Nothing 
no 


most effectual and 


ever invented. 
to get 
expensive supplies—no li- 


out of order 


cense restrictions. 


UNDERWOOD 


Revolving Duplicator 


at ‘35> 


will reproduce perfect type- 
written personal letters in un- 
limited quantities at very small 
cost. It will 
dollars a year in printing ex- 


It will earn you many 


Save you many 


pense. 
dollars a year as a sales pro- 


moter. 


Every merchant progressive 


enough to use a typewriter 


should have a_ duplicator 
Every wise merchant will get 
an Underwood Duplicator not 
only because of its low cost 
but because it is the simplest, 
and highest 


most durable 


grade machine obtainable 


Write jo? Booklet 


UNDERWOOD 
TYPEWRITER CO., Inc. 


Dept. C 3 Park Row, NEW YORK 
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INTERESTING WINDOW DISPLAY. 


The Picture shown herewith was repro- 
duced from a photograph of a window dis- 
play in the office of Harold McD. Brown, 
the Standard 


Groton, N Y 


Philadelphia, 


manager tor 


Typewriter Company, of 


The circumstances under which this dis- 
play was made are as follows 
J. Alden Loring, field naturalist of the 


Smithsonian Institution, at Washington, 


who accompanied Colonel Roosevelt 


through his 13 months’ expedition in the 


South African jungle, wrote the following 


letter to the Standard Typewriter Com- 
pany: “It may interest you to know that 
the machine that I got from you before 
leaving Africa did satisfactory work and 
behaved perfectly. Its compactness and 


The Roaseved | nection 





BUYS OUT OKLAHOMA COMPANY. 


S. A. Charles has purchased the inte 
ests of the Muskogee Office Supply Cor 
pany, Inc., of Muskogee, Okla., and OW 
sole proprietor of that well k: 
cern 

Mr. Charles is also in the w 
typewriter business, and as he is recog 
nized as one of the liveliest of th ve 


wires in the southwest, his territ: 


be described in about the same te 
Proctor Knott described the city ) 
luth, which was “so nearly in th te! 
of the visible universe that thi 

came down precisely the same distance 
around it.” In other words Mr. ¢ 


bounded by a fixed 


Muskogee 


territory is not 
He started in 








WINDOW DISPLAY OF STANDARD TYPEWRITER COMPANY 


light weight combined with the quality of 


its work, make it the best machine of the 
kind that I have used. It is a neat piece 
of machinery and well worth the money 
invested.” On receipt of this letter, the 


Standard Typewriter Company requested 
Mr. Loring to let the 


machine in exchange for another one and 


company have his 





the idea of using that particular machine 
for advertising was conceived by Mr 
Brown, the Philadelphia manager. On the 
right is the original of Mr. Loring’s letter 
framed with an appropriate description of 
the circumstances under which it was writ 
ten The placard on the left gives a littl 
more information and the machine itself 
in the original case rests upon the lion’s 
head. The display attracted much atten 
tion 

Perception should apply to the read 


ing of your customer’s immediate frame of 
mind. Failure to do this causes trouble for 
a great many salesmen 


IN PHILADELPHIA. 


a place and under very unfavorab 
tions and has brought his business t g 
success 

The success that Mr. Charl 
achieved in a small but thriving city the 


southwest is a lesson to men whi 
ness in larger cities and reminds 
what Emerson says that “if one has what 
men want, though he live in the depths of 
a trackless desert, the world will 1 " 
pathway to his door.” 

Mr. Charles has the goods ar t 


sonality, therefore, in Oklahon 


lead to Muskogee when it comes t the 
special things Mr. Charles has 

ing Oklahoma as the field of his 

Mr. Charles has done the right 

state has livelier lot of enterpri 
habitants There, where every t is 
growing, where confidence and enthusiasm 


permeate the very air, is the place 


blooded nre 


roressive men 





REMINGTON-WAHL EXHIBIT AT 
COLORADO SPRINGS. 


A very interesting exhibit of No. 11 


Remington Typewriters with Wahl Adding 


and Subtracting Attachments was a promi 
nent feature of the annual meeting of the 
Association of Railroad Auditors held in 
the Antlers Hotel at Colorado Springs 
from June 29th to July 2nd. 

This Remington-Wahl exhibit was located 
in the lobby directly opposite the entran¢ 


to the elevators on the main floor of th 


1 was the only exhibit on that 


hotel an¢ 


main flo 
The advantages which the exhibit en 
joyed in location were emphasized by th« 


attractiveness of the exhibit itself, which 
was gotten up with due regard both to its 
pleasing effect upon the eye and its in 
structive value to th mind. 


The Adding and Subtracting Attachment 


au ix 
of the } 11 Remington aroused the same 
deep interest which it does wherever it 1s 
exhibited 

J. J. Anderson, the manager of the De 
troit Remington office, Mr. R. S. Zimmer 


man, the local Remington dealer at Colo 


rado Springs, and Messrs. Farnham and 
Flagler, from the New York Remington 
office constituted the force in attendances 
at this Remington-Wahl exhibit and car 


ful and thorough demonstrations were 
made to a great many railroad afditors as 
auditors and proprietors of local 


| 
well as te 


institutions 


JOHN T. UNDERWOOD TO ERECT 
OFFICE BUILDING. 

Plans have been filed by Goldwin, Star 
rett & Van Vleck, architects of New York, 
for the erection of 
north-east corner of Church and 


an 18-story office build 
ing at the 
Vesey streets, New York, and 73 to 77 
Church street, New York, immediately ad 
joining St. Peter’s Roman Catholic Church 
in the rear. John T. Underwood is the 
new owner, having purchased the holding 
recently in a partition sale from the 
Meekes estate The John T. Underwood 
Company have had offices in the building 


for some years, and over 200 years ago the 
corner was occupied by the Meekes saw- 
mill. 

The facade of the new building will be 
of brick, granite, terra cotta and lime 
stone, with a frontage of 52.5 feet on 
Vesey street, and 75 feet on Church street 


The building is now being pulled down, 
and pending the erection of the new build 


ing the John T. Underwood Company ar 

now located at 44 Park place, New York 
NEW CIVIL SERVICE RECORD. 
Miss Katherin Romansky, of Sparta 


Wis., who stood highest in the stenographi 
examinations held by the civil service com 
missio1 t Madison, Wis., recetly, set a 
new record when she took 175 words ir 
one minut This 1s the best record made 


by any woman in the civil service examina 
tions 


| 


| 
| 


| 
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FOR OFFICE USE 


WE MAKE 
Office and 
Cafe Tables 


Costumers 


Umbrella 
Stands 


Medicine 
Cabinets 








Our Lines shown in 
Grand Rapids and 
Chicago during July 





Send for Catalogues No. 40 Umbrella Stand 


CONREY-DAVIS MFG. CO. 


SHELBY VILLE, IND. 
No. 23 Costumer i eer 








Carbon Paper and 








Typewriter Ribbon 
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**The Pink 
of Perfection’ 


A MESSAGE TO DEALERS 


From Aurora, not East 


Aurora, just Aurora. 
q But at that, a vitally interesting live proposition to the 
kind of dealer who will admit that he hasn’t learned all 
there is to be known about typewriter ribbons and carbon, 


4 ¥, 
wh 
r 
, 


=_—> 





and the maximum profit in the game. 
@ We will guarantee it to be interesting, instructive and 
maybe profitable. You don’t know that it won’t be prof- 
itable — isn't the chance worth a stamp— you will forget 
it if you turn the page. 

What is your name * 


Your address ‘ 


Miller-Bryant-Pierce Company, - Maia Office and Factory: AURORA, ILL 
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Typemaieee Demon- 
ting Stand. 








on our Stand. 


IDEAL 
Tubular Stands 


complete the usefulness and convenience 
of such office appliances as adding ma- 
ohines, typewriters, envelope seal- 
ers, stampers, letter duplicators, 
coin counting, changing and as- 
sorting machines, laundry mark- 
ers, phonographs, dictation and 
transcribing machines, letter cop- 
lers and other office appliance 
machinery. They arecom , Sanitary, 
stronger, lighter, more rigid, and in every 
way superior to any other kind of stand 
for business office use. 

4 They are made of cold-drawn, seam- 
less, steel tubing, highly finished; trim- 
mings nickel plated and feet are equipped 
with easy revolving casters, that will not 
mar the floor, or with nickel plated ball 
feet, or rubber tips. 

{ The typewriting demonstrating stand, 
shown, has a revolving table top, which 
can be locked in position so as not to re- 
volve, permits demonstrator to show all 
sides of machine without moving from 
one position. Every retailer of these de- 
vices should have them on his floor. 

If you are interested in a stand that 
will increase the value of your product, 
send us your specifications and we shall 
be pleased to submit sample with quota- 
tions. 

The cuts herewith show but 3 

of a great variety of Styles. 


§ Our stands are used by most of the 
principal adding machine manufacturers 
and manufacturers of other business office 


machinery. 
For further information and 
catalogue write the 


Fowler - Manson - Sherman 
Cycle Mig. Co. 
Lake and Peoria Sts., Chicago, Ill. 





Typewriter mounted on our Stand. 





Comptograph Adding Machine 











GOOD HOT WEATHER BULLETIN. 

During the dog days it is customary for 
most enterprises to slacken up a littl— 
not so, however, with the Oliver Type- 
writer Company’s organization, or for the 
gentlemen who make the 


The July number is just 


enterprising 
Oliver Bulletin. 
as breezy as ever, just as full of snap and 
Suggestions as previous numbers, and in 
fact contains some things which are rather 
unusually worth while. 

The September number of Office 


ances will take up one of the topics briefly 





— 
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in Providence, and draw many people in 
from surrounding towns and cities 

The Anthony & Cowell Company is a 
live, up-to-date concern that has done big 
things, and is going to do bigger things 
in the future. It will pay to watch their 


smoke 


LEWIS PRESIDENT ADVERTISING 
MANAGERS’ ASSOCIATION. 


At the first regular meeting of what will 











4 $ 


\ppli be known as the National Association of 
Advertising Managers, held at the Hotel 

HOME OF THE ANTHONY & COWELL CO. AT PROVIDENCE, R. lI. 
Ponchartrain, Detroit, June 24, Mr. E. St 


treated in the Bulletin, which subject we 


believe will interest every subscriber to 


this magazine. 


INTERESTING STORE. 
The illustration which appears on this 
page will no doubt be of interest to office 
appliance dealers, and especially to those 
who handle office furniture. It is a photo 
Anthony & 


of Providence, R I 


graph of the store of the 
Cowell 
Probably there is no better known con 


than 


Company, 


cern among office furniture dealers 


this company. They handle sizeable 


furniture line aside from office furniture, 
all their departments they are suc- 
Their annual busi- 
trade 


but in 
cessful and up-to-date 
ness shows are big features of the 


Elmo Lewis, the well-known advertising 
manager of the Burroughs Adding Machine 
Company, was elected as its first presi 
dent 

Besides having won 


as the director of publicity of the 


many laurels for 


himself 
Burroughs Company, Mr. Lewis has long 
been of the pioneers in the work of 
placing advertising on a scientific basis. 
So that it is really a very just tribute 
to Mr. Lewis’ earnest and conscientious 
work for the good of advertising at large 
that he has selected to lead this 
organization through the first year of its 


been 


history 
The association promises to accomplish 


great things for advertising and for its 


members 








TYPEWRITER MAN DIES. 
son of the in 
rifle, a member 


Carver Remington, the 
ventor of the 
of the great Remington typewriter family, 


late Levi Z. Leiter, 


Remington 


and a nephew of the 


died on July 28th at the Practitioners’ 
Hosptal in Chicago. His widow and two 
brothers, Franklin Remington and Lee 


The body was taken 
July 29th, where the 
held. 

about sixty years of 
age. He fine education and 
rare personal charm, and had traveled ex 
tensively in foreign countries. At one time 
he represented the Remington Arms Com- 
pany in Europe, and it is said that during 
war he sold 


Remington survive. 
to Ilion, N. Y., on 
funeral services were 
Mr. Remington was 


was a man Ol! 


the Franco-Prussian large 


quantities of arms to the French. 


During the latter years of his life Mr 
Remington was connected with the type 
writer business; with his brother, Frank 


lin Remington, he organized the Reming 
ton-Sholes Company. On their withdraw 
al from that Franklin Reming 
ton entered business in 


company 
the contracting 


New York City, while his brother, the 
late Carver Remington, has been con- 
nected with various enterprises since 
then. 

Mr. Remington was a man who made 


friends readily, and his passing causes a 


deep sense of sorrow and regret among 
the many who came in contact with his 
genial and pleasing personality. He was 
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a cultured gentleman at all times, and 
always evinced a consideration for othet 
which endeared him to every one wh 
knew him. 


NEW MAN ON FORCE. 
Hadley & 
nd dealers in office appliances at 
added to 


Bowen, who was tormerly con 


Hine, business systems met 


Denver 
es depart 


have recently their sal 


ment R. L. 


nected with the Elliott-Fischer Company 

Cleveland, Ohio, where he was located 
for several years Mr. Bowen is a good 
salesman, thoroughly familiar with th 


Elliott-Fisher Writing 


On his second day with 


application of the 
Adding Machin« 
Hadley & Hine he.closed a sale for one of 


these machines and reported several other 
good prospects 

Mr. Bowen is in charge of the depart 
ment of thd Hadley & Hine business, 


Elliott-Fisher machines, and 
that the 


sale in 


which handles 


there is every reason to believ« 


company will enjoy a very active 


that department under his management 
GOES TO CREATE EUROPEAN 
AGENCY. 


Russell, formerly general 


Elliott-Fisher 


George C., 
manager of the Company 
vice-president of the 
Toronto, Can 


and now Dominion 
Register Company, Ltd., of 
ada, July 


Caledonia for England and Scotland, where 


sailed on 30th on the steamer 


61 


he expects to organize a field force and 
establish a British organization. 





ADDITION TO WELL-KNOWN LINE. 


On another page of this issue will be 
found the announcement of an addition to 
the Weis No. 1220 line. Their cabinet No. 
1225 is the first of a line of very high 
grade filing cabinets, containing the pur- 
chaser’s choice of a variety of nine kinds 
drawers. The general construc- 
tion of this line is similar to the now 
popular No. 1220 cabinet. 

In addition to the regular No. 1220 they 
now make a legal cap size cabinet and 
five-drawer cabinet for invoices. 
standard height and align 
addition there are two and 


of filing 


ilso a 


These are of 
perfectly. In 


three drawer heights of both letter and 
legal cap size cabinets and the combina- 
tions above referred to will also be fur- 


nished in heights equivalent to two and 
letter drawers. 

Cabinet No. 1225 above referred to is 
but one example of the many varied com- 
binations that can be furnished in this 
style of filing cabinet. Complete informa- 
tion regarding this line will appear in the 
new catalogue which is now in prepara- 


tion. 


three 


Dealers wishing information regarding 
this and other popular Weis lines should 
address the Weis Manufacturing Com- 
pany, 162 Union street, Monroe, Mich. 








Any Old Line Wont Do 

















soo SHEETS 


N FILIGREE 

N LICHT WEIGHT 

N TYPEWRITER CARBON 
. aS. ae 








NEW YORK, Cor. Pearl and Elm Sts. 
CHICAGO, 383 Dearborn St. 

ST. LOUIS, 322 No. Third St. 
BUFFALO, 145-147 Ellicott St. 
PHILADELPHIA, 1217 Cherry St. 
MINNEAPOLIS, 729 Fourth St., South 
SAN FRANCISCO, 545-547 Mission St. 





IF YOU want to keep your Ribbon and Carbon Sales on 
the increase, handle the best goods—pay the right prices 
-get the most prompt service, and you can increase your 
sales by taking them away from your competitor, who 
does not enjoy these advantages. 
The Ault°& Wiborg line has placed many dealers in 
position to get more than their 
share of business. 
it out yourself ? 


Why not try 


THE AULT & WIBORG COMPANY 


Factory: Cincinnati, O. 


TORONTO, Canada, 19-23 Charlotte St. 

MONTREAL, Canada, 302 Lagauchetiere St., W. 

HAVANA, Cuba, Calle Lamparilla 50 

CITY OF MEXICO, Primera Calle de Lopez, 
Nos. 16-20 

BUENOS AIRES, §S. A., 1059 Calle Mejico 

PARIS, France, 82 Quai de Jemmapes 

LONDON, E. C., England, 4-5 St. Johns Square 











iii \ 


ii 

















62 























0 Years 


We have enjoyed constant pros- 
perity through selling right 
goods under right methods at 
right prices. 


WHY NOT STOCK A LINE OF 


OUR “or GOODS 


——IN—— 


YOUR BOXES? 


Build upon a brand or trade- 
mark of your own! It elimi- 
nates competition and enables 
you to fix and maintain prices. 

Are you not getting tired of 
promoting other people’s goods 
to the profit of some cheap com- 
petitor? Look about, can you 
find a single large, prosperous 
concern who have built and 
maintained their business upon 
some other man’s controlled 
brand? 

We are specialists in imprint 
goods, will attend to all the de- 
tail and will furnish goods at a 
price which will enable you to 
realize Jarger profits. At the 
same time the pleased customer 
will come back to you every 
time! 

Let us send samples and our 
plan. It leaves you absolutely 
free in every detail. 





New Process Carbon Papers 


and Inked Ribbons 


for every known purpose. 


Contract work a Specialty. 








U. S. Typewriter 
Ribbon Mfg. Co. 


Sansom & 8th St., Philadelphia, Pa., U. S. A. 
Cable Address, MUSTR. 
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(By Special Correspondence.) 





Albany, N. Y. 
Mr. Thos. J. McMahon has returned to take 
the management of the Albany office of the 
Underwood Typewriter Company. The attrac- 


tions of the typewriter business were such that 
he has come back into the fold The welcome 
he received from the Albany staff plainly showed 


how much his services were appreciated. 
Appleton, Wis. 

A lease on the second story of the new Carey 
building at Appleton, Wis., has been taken by 
the Molle Typewriter Company for temporary 
quarters to be used for manufacturing the Molle 
typewriter. At a recent meeting of the direct- 
ors of the company an assessment of sixty-two 
and one-half cents per share was levied on the 
capital stock of the corporation. This money is 
to be used in purchasing equipment for the 
factory 

Atlanta, Ga. 

L. Gray, dean of the Atlanta sales force of 
the Oliver Typewriter Company, is piling up a 
sales record that is making his competitors 
“take notice.”’ 

. > > 

The employment department of the Atlanta 
office of the Oliver Typewriter Co. showed an in- 
crease of 75 per cent in positions filled in June 
over any previous month 

* . > 

The Monarch Typewriter Company, of At- 
lanta, Ga., is now located at 97% Peachtree 
street. The Atlanta spirit prevails, and the 
manager and his office force are all smiles which 
is typical of the Monarch spirit 

> 7 > 


Mr. T. E. Timmons has returned to his old 


love—the Monarch Mr. Timmons is an old 
typewriter salesman in the southern field, and 
his return is noted with pleasure 

> > . 

Mr. E. A. L. Phelps has been put in charge of 
the supply department of the Monarcl Type- 
writer Company in Atlanta, and has taken hold 
of the line with a zest that betokens the best 
results for the Monarch 

Atlantic City, N. J. 

During the Fifth Annual Pow Wow Order 
Kokoal, held at Atlantic City, from the 11th to 
the 18th, inclusive, Mr. Harry D. Jacobs repre- 
sented the Light Touch Monarch Monarch 
pencil clips, mirrors, paper clips, and other 


novelties of various kinds were distributed 


among the members who attended the con- 
vention. 
Ballinger, Tex. 

J. B. Blaffer is again back in the typewriter 
business. He is now with the Underwood Type 
writer Company, out of their Dallas branch, 413 
Main Street, Dallas, Texas 

Baltimore, Md. 
The Baltimore office is right up with its fellow 


Monarch offices, having made a substantial in- 


crease in business during the six months just 
ended 
> > 7. 
Mr. lL. H. Colsten came on from New York 
to assist Mr. George Sholes, the genial and 
popular Baltimore manager, in looking after the 


Light Touch Monarch exhibit at the Maryland 
State Teachers’ Association Convention at Ocean 
City, June 28th to July Ist The exhibit was a 
success in every way, and Manager Sholes has 
been busy ever since following up the potnters 
obtained 

. > > 

Mr. H. lL. Disney, one of the leading Monarch 
boosters, has returned from his two weeks’ 
vacation, and says he is going to make some | 
topnotch records from now on. 

> > > 

Tl. L.. Donellan has joined the Monarch sales 

force 
> . > 

The recently installed Monarch employment 
department is already “‘swamped” with calls 
for stenographers, due largely to the efficient 
voung lady in charge 

Chicago, Ill. 

This is the season of the year when Monarch 
employes recuperate for the strenuous month 
later in the fall. Each employe is given two 
weeks’ vacation and at the present time about 
one-half of them in the Chicago office of the 
Monarch Typewriter Company have taken, or 
ire taking their vacation 

. > o 

W. R. Fox, of Grand Rapids, Mich., president 

of the Fox Typewriter Company was in Chi- 


being 
ymising 


business as 


He 
outlook 


reports 
for fall very pr 


week 
the 


last 
and 


cago 
good, 


indeed 











Tinie and Money 


Seals 50 Envelopes a Minute 










Sealing envelopes in the old, disagreeab gun 
lunch" way wastes expensive time Even the wet 
sponge method is slow and sloppy when ired 






with the rapidity and neatness with which 


The New Model 


AUNDERS 
EALER 


Easy to use and ee st 







does the work 







ity of your mailing clerks With one mot _ ‘it 
automatically moistens, closes and seals envel- 
opes a minute. Will seal 2,000 envelopes without 
refilling. Simply constructed of brass finished in 






polished nickel; no wearing parts or adjustments 
will not rust, leak or corrode. Requires filling with 
water but once a week and lasts a life time 


Price $2.00 Postpaid 


with agreement to refund money if you a! ot 
perfectly satisfied after 10 days’ use 

Aeents Wanted. Exclusive 
rapidly being appointed for this quick seller. Write 
today for descriptive booklet and our liberal new 
Selling Plan 


The Saunders Sealer Co. 


Dept. 23) 1814 E. 40th Street 
Cleveland, Ohio 












agencies are 













CARBON PAPER AND RIBBON 


MACHINERY 


Hard Finish Carbon Machinery 


15 years’ experience 





WALDRON COMPANY 


NEW JERSEY 


JOHN 


NEW BRUNSWICK, 




















“RIGHT IN SIGHT 
TO WRITE” 





With a DUDLEY No. 6 COPY 
HOLDER attached to your type- 
writer, copy is ‘‘right-in-sight-to- 
write’’. This makes following and 
comparison error uncom- 
mon. Light weight but rigid. 
The name Dudiey covers a lot of 
office helps that you need. Sup- 
for descriptive 
circular and prices. Now is the 


best time. 


DUDLEY MFG. CO. 
MARION, OHIO 


easy 


pose you write 

















Mona-, Bi- and Tri- Chrome 
Typewriter Ribbons 


Perfect Combinations 


SNELLING & SON: Manufacturers 
So. Brooklyn, N. Y. 


MORE POPULAR EVERY DAY. 

















A nickel plated brass socket 


which will never come loose. 


A highly finished glass funnel 


which snaps in and off the socket. 


A medicated air filter 


which can be exchanged at will. 





ANTISEPTIC TELEPHONE MOUTH PIEGE 


Price 50 cents complete 


None genuine unless “MAXIM” 
appears on glass. Avoid cheap substitutes. 
Send for descriptive booklet. 


MAXIM SPECIALTY COMPANY 


11 Waverly Place 17-21 Quincy St. 
NEW YORK CHICAGO 
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TYPEWRITER NEWS—Continued. 


Mr. O. J. Carow, of the Monar: Typewriter 
Company in Chicago, who has just recovered 
from a serious illness, is now back at his work 
agai Orders are now commencing to come 
Mr. Carow graduated from the factory as 


thorough typewriter man 


repair man, and is a 


Mr. Wyckoff, manager of the Monarch Typ 
writer Company in Chicago, spent his vacati 
visiting at Poughkeepsie and his me at Ri 


field Springs, New York 
. * . 

Mr. Gilcher, of the Monarch Typewriter Cor 
par whil making an extended trip throug! 
the east is visiting his home at Syra ise, al 
expects to renew his acquaintances at tne 
rctory 

* ¢ @ 

Manage Martin, of the ¢ ig ffice of 
Blickensderfer Typewriter Compar returned 
son time ago from his trip to e facto! 
New England He had a very pleasant trip 
comes back well satisfied with the esuits o! 


rney 
> * . 


Mr E. J. Goldblatt, of the Monarch Typs 
writer Company, who begins his ation next 
week, expects to compete with t mana 
catching big fish or telling a big story 

> - © 

Mr. Warren Burkhart, of the Monarch Type 
writer Company, while spending his vacation at 
a camp on Lake Geneva reports catching 
several large pickerel and otherwise enjoying 
himself to the fullest extent, ' 

“ > * 
Blickensderfer people good W 
udvertisers. They favor black and white 
toons In a glass case beside the d ind 


window is featured a full nicke 





during some weeks, and at other tim 
machine ill of whose metal parts e g 
Pica d 
> & * 

Mr I ( Goldblatt, of the M irch Type 
writer Comfy although he is or 4s vacatior 
is so tied up to the office that not leave 
it He drops into the office every da in order 
to keep in touch with his customers 

* 2 *& 

The ladies of the Monarch Typewriter Cor 
pany in Chicago, had a delightful time whil 
being entertained by the manager at his imp 
I Lake Geneva for a veel i, begi ng 
Saturday, the 16tlI 

: a7 

[hese disp sa very att nd 
n focusing a great deal of tter upo! 
Blickensderfer windows 

+ > > 

Mr. H. M. McKenzie, of the Monarch Typ« 

writer Company, was in the Chicago office for 


a short while on Saturday H had to returr 


to Omaha Sunday night in order to kee} 
engagement with one of his sales managers o1 
Monday morning. Mr. McKenzie say 


good in 
good He 


are 


also be 


Nebraska, ther 
was recently tra 


the Omaha office 
> * > 
Miss Ruby Dukes, of the Mor rypewriter 
Compal in Chicago, was c: i away by e 
sudden illness of her sister who was in Ariz i 
She will stay away indefinitels We hope her 
ster will recover at an early dat 
£4 
Manager F. R. Anderberg, of E tt-F 


Company's Chicago office, is delighted wit 
offices in the new Hunter Building, at M 

ind Madison Streets The new juarters 
spacious and beautifully arranged nd give ide 
opportunity for the display of the vell-knowl! 
Elliott-Fisher book typewriters and typw 
dding machines These offices 1 r s 


and north, ind have ibundant ight or 
sides The Elliott-Fisher business du! g 
summer months has shown no p¢ eptibls 
1 Mr Anderberg is oking nus 
prosperous fall business 
* > > 
Mr. L. B. Armstrong, of the Monarch Types 
writer Company won both rizes giver fo 
salesmanship during the first half of 191 M1 
Armstrong is one of the youngest salesmen i 
Chicago 
> > . 


Mr. G. R. Forsytl bookkeeper for the Mon 





arch Typewriter Company in Chicago, is spend 
ing his two weeks’ vacation at Lake Park 
lowa, accompanied by his wif M1 Forsyth 
reports that this is the best vacation he has 
ever had 
> > > 
The window of the L. ¢ Smith & |! S 
Typewriter Company, on Wabash A r ~ 
been a point of attractior for i great ma 
peop during the last tw " ks on act yf 
telegram sent by the pr nt of the con 


pany to Manager 

him of the sale of 521 L. ¢ 

e DuPont Powder Company rhe teleg 

isted in the middle of the window and 
window, and along tl I 

the telegram 


Edwards yr app 
* Amit 


door is copied n wide strips 





AMFIL 





@ There is as much difference between re- 
covered platens as there are grades of 
rubber and standards of workmanship by 
which platens are re-covered. 


@ Like everything else the various qualities 
are differentiated by the prices. 


@ The platen is the heart of the typewriter; 
oneof its most important organs. Upon 
it depends the character of the typed 


pages. 


@ The surface of the platen is the key to 
the paper feed; the resiliency of the rubber 
controls in large degree the evenness of 
impression. 


The Amfil is a re-covered platen 
of the same standard as those fur- 
nished with new machines. 


@ The Amfil is ground on machines of 
our own invention by our own process. A 
surface of velvety character. which grips 
the sheet and precludes slipping is assured. 


@ Of equal importance are the absolutely 
true cylindrical ends and the uniformity 
of standard obtained through the Amfil 


process 


@ Many of the branch managers and the 
most particular dealers throughout the 
country are using Amfil platens. 


@ The man who is not using them is sure to 
use them once he has them. 


@ There are two kinds of platens, the Amfil 
and the other kind. It will pay you to 
use the Amfil. 


@ We work for the trade exclusively. 


@ Write for the ‘“‘ Heart of the Typewriter” 


box yk. 


3 Plants. Ship to the Most Conveniest. 


Ames & Filstead 


332 Dearborn St. CHICAGO 
108-110 Duane St. NEW YORK 
1649 Champa St. DENVER 
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The Automatic 
Tabulator 


@ The Tabulator is a neat celluloid rule, 7 inches long and linchwide. On the front 
of the rule are two scales showing the typewriter scale and on the reverse side is 
marked the distance between single space lines on one edge and the distance between 
double space lines on the other. Can be used on all machines having ten type to 
the inch 


The Only Device of the Kind 


@ This device is the only one of its kind on the market. It is for the use of com- 
tent typewriter operators, and enables them to center their work accurately along 
both vertical and horizontal lines without any loss of time. With it a typist can 
turn out any number of typewritten pages and have every one uniform in appearance. 


Saves Time, Adds Neatness and Tone 


@ This Tabulator is not a time consumer, but atime saver. Practical stenogra- 
phers use it for all classes of work, such as letters, contract work, descriptions, state- 
ments, documents, legal forms, copy matter, etc 


RETAIL PRICE 25c. 


THE TABULATOR COMPANY 


STEELVILLE, MO. 

















WE SELL 
TO THE 
TRADE ONLY 


Some Facts in Which Every Dealer is Interested: 
Ist. We carry a very large stock of all makes of typewriters. 
2nd. We are receiving additional large shipments daily for the Fall trade. 
3rd. We do not draw any stock for retail use, and therefore give dealers 
the advantage of a selection of all stock received by us. 
4th. Every machine is guaranteed to be complete with all parts and in 
good bright condition from use. 
5th. We can supply you with first class machines at right prices. 
If you have not received our latest price list write for it at once. It 
will interest you. 
We invite you to call. If you can’t call write for our special prices 
for the Fall trade 





B. D. Underwood 
Typewriter Exchange 


171 Randolph Street, 
CHICAGO, ILL, 








































TYPEWRITER NEWS—Continued. 
paper, making a single line clear across the 
window. This window has attracted an unusual 
amount of attention and comment. 

> > = 

Mr. Hans Torland, of the Monarch Typewriter 
Company, spent his vacation at Williams Bay 
Lake Geneva. Mr. Torland has recently been 
placed in a territory of his own, where he has 
been very successful. He was formerly repair- 
ing for the Monarch in Chicago. 

. > 7 

Mr. lL. B. Wyckoff, manager of the Monarch 
Typewriter Company, returned from his camp 
at Lake Geneva with two 7-pound pickerel, 
this catch being the prize of the season on that 
lake 

. 7 o 

The Chicago office of the Remington has not 
abated any of its interest during the dog days 
The Remington policy favors attractive window 
displays, and the illustration of the Remington 
with Wall adders as demonstrated by “Miss 
temington,”’ has been a leading feature of the 
Remington windows during the summer These 
windows never fail to attract attention, and at 
almost any hour of the day one or two people 
may be seen busily reading the demonstrations 
to which the attractive ‘‘Miss Remington” points 
in the various illustrations. 

Cincinnati, Ohio. 

Mr. W. F. Molloy, who some few years sinc« 
acted as salesman under the Cincinnati office o 
the Smith Premier Typewriter Company, and 
who later had a connection with the L C 
Smith & Bros. Typewriter Company, has re 
turned to the employ of the Smith Premier 
Company He covers a city territory as sales 
man in Cincinnati 


f 


. * 

The Cincinnati (Ohio) office of the Smith 
Premier Typewriter Company reports the re- 
ceipt of an unusual number of repeat orders 
for the No. 10 Model Smith Premier during May 
June and July This is an indication that this 
splendid typewriter is growing in popularity in 
the Cincinnati district 

+ . 

Miss Sara H. West, who has successfully 
acted as employment department manager for 
the Cincinnati (Ohio) Smith Premier office for 
a number of vears, has accepted a position with 
the Ohio Valley Exposition Company She has 
been succeeded in the Smith Premier office by 
Miss Ida Dunn, who gives promise of making a 
great success in her department 

Dallas, Tex. 


During the recent heated term C. M. Rork, a 
large, fat man and a veteran salesman (not an 
ordinary traveling man) under 8. L, Ewing, 
state agent of the Fox, had a stroke, and during 
the paroxysm was heard to mutter 

“A neat young man with a limber tongue sold 
me a ‘skate’ and now I’m stung; blew the town 
when he got his check, left me holding the sack 


by Heck I could murder the duck who ped 
dled said skate, I'd clean his plow if it wasn’t 
too late; but it’s up to me to be out and doing 

I know what I'll do, I'll write to Ewing He's 
Texas agent for the light running Fox, it works 
mighty easy and stands the knocks; he'll take 
my old mechanical pest and give my typewriter 
peace and rest.’’ 

There is a deep political significance in the 
last three words, which will be readily under 
stood by the Texas people 

Davenport, la. 

Miss N. C. Carson, who represents the Mon 
arch Typewriter Company in Davenport, Iowa, 
is doing some tall hustling for the Monarch 
in her territory Miss Carson is a staunch 
believér in the Monarch typewriter as the best 
machine on the market. 

Hartford, Conn. 


The Underwood factory has closed down fi 
two weeks beginning with Friday, July 29. This 
has been done to give the whole factory staff 
a holiday They will be working again ful 
time when the Underwood convention meet 
the factory on the 15th of August 

Hong Kong, China. 

A letter from Wm. Meyrink & Company 
dealers for the Smith Premier at Hong Kong 
China, advised that during the month of May 
more machines were sold than in any other 


month of the year 
Ilion, N. Y, 

One hundred and thirty-five sales managers of 
the Remington Typewriter Company, from New 
York, Chicago, St. Louis, Cincinnati, Spokane 
San Francisco, and other principal cities in ths 
country, met at Ilion, N. Y., July 25, to discuss 
new parts and appliances for the Remingto1 

11 o’ 


machine The party arrived at o’clock and 
was conveyed from the station to the Foreman’s 
Club in automobiles There were two business 
sessions, one in the morning and the othe 
in the ifternoon and the members of the 
party went through the plant on a tour 
of inspection A banquet was served at the 


clubhouse at 1:30, and at 5:30 the party left for 
New York 
Jacksonville, Fla. 
Manager H. D. Land, of the Jacksonville office 
of the Smith Premier Typewriter Company, 


" 





TYPEWRITER NEWS—Continued. 
made a hit on the Fourth of July by reporting 
the fight returns, using a Smith Premier ma- 
chine and stereopticon films for transferring the 
news from the wire to the screen before two of 
the theatres in Jacksonvill The same arrange- 
ment was carried out by the Smith Premier’s 
sub-office at Tampa. 

Little Rock, Ark. 

It is said that the Underwood Typewriter 
Company has recently completed a census of 
typewriters in Little Rock, with results favor 
able to the Underwood 

— « > 

Thomas W. Baird, who was for a number of 
years, connected with the Smith Premier Type- 
writer Company, has again entered the employ 
of that company and is now the Arkansas state 
agent for the Smith Premier 

Louisville, Ky. 

Mr. L. H. Amrine, formerly manager of the 
branch office of the Underwood Typewriter! 
Company at Topeka, Kan., has been promoted 
to the Louisville (Ky.) office of the same 
company 

Memphis, Tenn. 

In line with other features of the growth 
the typewriter interests in the South, the Mem 
phis office of the Underwood Typewriter Com- 
pany makes a remarkable showing in its Em 
ployment Department, which is in charge of 
Miss Jessie Reeves As compared with th 
years 1908 and 1909 this year the positions 
filled show an increase of nearly 1,000 per cent 
Over 100 high class stenographers alone were 
placed in well paying positions during the 
month of July, 1910, the aggregate of whoss 
monthly salaries is considerably over $7,000 
The Memphis office of the Underwood Company 
is one of the handsomest and most commodious 
in the United States, affording practice facili 
ties for hundreds of: young women and young 
men. 


of 


7 oa * 

A. B. Miller, formerly a salesman with the 
Underwood, but recently connected with the 
Royal Typewriter out of New Orleans, has been 
taken on again as a salesman for the Under- 
wood, under Manager Howison at the Mem 
phis office Mr. Miller is one of the best 
known travelers in the state of Mississippi, and 
is extremely popuiar 

* * - 

J. W. Wooten, who has won an enviabl 
reputation as a “machine a day” salesman in 
the state of Mississippi under the Memphis 
office of the Underwood Typewriter Co., has 
been made sub-office manager of the Under 
wood office at Fort Worth, Texas, and in nin¢ 
days, averaged two sales a day. 

Milwaukee, Wis. 

Andreas Bwuthe, Wisconsin and Upper Mich- 
igan manager of the Monarch Typewriter Com- 
pany, reports that business is fairly good 
despite the dullness manifest in many other 
lines. Several good sales of the Monarch in 
Milwaukee and about the state have been made 
during the past week Mr. Bothe has returned 
from a business trip to Racine and other points 
in Southeastern Wisconsin 

New York City. 

The following recent incorporations are an- 

nounced United Letter Duplicating Company; 


Universal Office Supply Company; Spiro Manu- 
facturing Company; R. L. Carter Company; 
Roberts Numbering Machine Company; Uhlig 


Gunz Company, and the United Ribbon & Carbon 
Manufacturing Company 
- * > 
O’Connor, Lawrence & Ellison, leased store at 
No. 9 Church street to the Graves Typewriter 
Company, Ignace Lewis and Frederick Mayer 

. > > 


The Forestry Bureau, Department of Agricul- 
ture, have just purchased from the Under- 
wood Typewriter Company, 150 of their ma- 
chines. 

. > 7” 

Charles E. Smith, the well known touch 
typewriting teacher, and author of Smith's 
Practical Touch Typewriting System, has joined 
the staff of the Underwood school department 
and is assisting Mr. Oden 

J > * 


S. E. Read is now with the Smith Premier 
Typewriter Company He resigned his position 
with the Oliver for whom he has been doing 
special work out of Chicago for the past eight 
years, on June 15th 

. * 

The New York office of the Smith Premier 
Typewriting Company is receiving congratula- 
tions on the two 50 machine orders it took last 
month 

. * > 

A. J. Haggerty, who made an unusually good 
record with the Royal in New York, has ac- 
cepted a territory with the Smith Premier 
Typewriter Company 

> * 


Col toosevelt’s carriage stopped in front of 


the Smith Premier office for about twenty 
minutes during the parade on the day of his 
return Some say it was on account of con- 
gestion of traffic on the street. Others allege 
that it was pre-arranged by the ex-President, 
and that the fame of this handsome new office 
reached him in Africa 


} 











Something to crow about. 





@ The continual rise in popular favor of 


Satin Finish and Cobweb Carbons 


is heralded from coast to coast by the increasing or- 
ders from dealers who find there customers calling for 


that ‘Spider’ Brand. 


@ The making of a fine typewriter carbon paper is an 
accomplishment. It means experience, skill and 


brains, as well as excellence of materials. 


@ Like other good things worth having, these papers 
tnust be seen to be appreciated. Write for samples 
and prices. <A postal will bring them to you at once. 


@ Our dealers’ proposition is worth your looking 


A. P. LITTLE 


Main Office and Factory 


ROCHESTER, NEW YORK, U. S.A. 
Branch Offices: 
NEW YORK, PHILADELPHIA, PITTSBURGH, CLEVELAND, WASHINGTON, D.C. 
Distributing Offices: 
For Chicago and the West: 
ROCK WELL-BARNES CO., CHICAGO. - 
For London and the Continent: Wm. Hoare & Co., 28 Basinghall St., London E. C. 
For Australia: Stott & Hoare, 426 Collins St., Melbourne. 

The New York Office is a spacious ground floor at 287 Broadway, Cor. Reade St., the 
finest and best equipped office 1 world devoted solely to Typewriter Supplis. 
Typewriter Men, Purchasing Agents always welcome. 


largest, 


Dealers, 
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TYPEWRITER NEWS—Continued. 

Mr.. Neison Miller, the popular advertising 
manager of the Underwood Typewriter Com- 
pany, has been confined to his room with sick- 
ness for the past ten days. 

. * . 

Great progress is being made with the huge 
addition to the factory of the Underwood Type- 
writer Company at Hartford. Full details have 
already appeared in our columns. When com- 
pleted the factory will have an area of about 
sixteen acres, 


7 « > 
The Victor Typewriter Company still continue 
very busy The factory is running full time, 
which is quite an exceptional thing for this time 
of the year. The company is now preparing to 
deliver their new wide carriage machines of the 


No. 2 model. The carriage of this machine will 
take paper 14 inches wide and write a line 12 
inches long The carriage is interchangeable 
It is anticipated that the 18-inch carriage of the 
Victor will be ready in about 3 months 
- > > 

The New York office of the Smith Premier 
Typewriter Company has just closed a deal with 
the United States Motor Car Company which 
is composed of the Columbia Motor Car Com- 
pany, the Maxweil-Briscoe Company, the Stod- 
dard-Dayton Company, Brush Electric Com 
pany, the Gray Motor Company and the Courier 








of his best men were recently promoted t 
home office and branch office positions 


There are not more than six original investigators 


P erhaps a little too frank, but nevertheless | machines, and that company now uses 141 Smith 
true. You have not made a typewriter ribbon, but | arith eneouraging feature. of the present season 
you have inked a piece of cloth that will make a writ- Hil turing company’ that it will take on ‘an extra 
ing on the typewriter, if you pour ink from your ink i possible the" filing-of large advance: fall rders. 
bottle on a piece of cloth. ill en eee caste 

| | OP ee 

There is no more class than this to the manufac- | aummaee vanert, Semegete. 
turer who has not by original investigation found to his i the factory at Hartford for the week begin in 
satisfaction that such and such a combination of yarns i ong a Rg 

. . - Hil for it, it promises to be a most successful af 
makes the cloth required, and such and such ingredients i — a Ay ay BAB 
make a proper ink, to give the finest work on a par-_ | tory nd Mr. Kimball wil actas judge. ti 
ticular typewriter. i) _ ery | 

| Manager Howison of the Memphis office o 

Ordinary practice is to use a $" cloth, ink the whole} i fed over the fact nn Ree ote | ales: 

piece the same way, and spool it for any machine. / | =] that it is without doubt the most, eftctivs 


Ernest Lee, a brother of Walter Lee of the 
Controller's Department of the Underwood 
Typewriter Co. at New York, has recently been 
promoted to the position of assistant bookkeep- 
er of the Memphis office of the Underwood 
Mr. Lee is a graduate of the University of 
Berlin, and has been in the United States less 
than a year The manager of the Memphis 
office is very proud of the efficient service he 
has obtained out of these two German boys, 
who have come direct from Berlin to his em- 
ploy in the South. 


department in this country, every order is filled 
promptly, no errors in marking boxes, spools to fit the 


| | * * * 

In the Typewriter Ribbon Business. | ask beeches caiaioa aot tee teas alent 
prize for the highest number of sales of Un 
derwoods at the Memphis office in the three 
months just past, and was given a ten days’ 

> ° trip to New York. He is fast approaching the 
Our ribbon department is today the finest ribbon | title of a “machine a day” man 
| s * - 


several typewriting machines are used. 


oo 


Typewriter Ribbons made. Will you try a sample 
(free for the asking) and satisfy yourself? A\ll prices. | tr Mieest. Gemmnemee atthe Semel Co... hes 


| 
Wi 
/ | | broken all records in selling typewriters in a 


MANIFOLD SUPPLIES CO. See eae 


M S Typewriter Ribbons are the best wearing | 
| 
| 


doing for the Underwood Co. in Southern Ar- 
kansas He is a thorough repairman, as well 
as one of the most courteous men on the road. 


C. BE. Chapleau of the Underwood force at 
Memphis, Tenn., celebrated his fifth year in 
the service of that office as salesman He is 


A. L. FOSTER, President 0. G. DITMARS, Vice-Pres / well known by his competitors, and seldom - 
| ever loses to them. He is said to be one o 
i | the few men in the ranks of high class sales- 
i K N | . 
o T ii} } men who is more content with his earnings 
188 190 hird Avenue, BROO LYN, - Y. | I |} aS a salesman than with the prospective glory 
iI of an office manager. 

il > @& ¢ 

conama W. W. Moore, who is now selling Underwood 


HT | Typewriters in West Tennessee, led the force 
u! of salesmen of the Memphis office for July. 
Mr. Moore is a son of Supreme Court Judge 
Moore of the state of Tenessee, and is well 


liked in his territory. 
. * > 





The L. C. Smith Bros. Typewriter Co. have 
just opened an agency for their machine in the 








TYPEWRITER NEWS—Continued. 


city of Memphis. Mr. Jeff Hicks, formerly 
manager of the Underwood at Kansas City, has 
charge of the business, and he has associated 
with him EB. C. Johnson, formerly of the Un- 
derwood office and Mr. Kent, formerly of the 
Oliver Ct 


. = > 
represented 


The Monarch Typewriter is now 
house 


in Memphis by the well known stationery 
of A. R. Taylor and Co 

- . * 
pewriter Co. having 


The Sr Fremier Ty 


closed its ranch office in Memphis that ma 
chine s represented b the Taylor Rebuilt 
Typewrit« Co Mi Taylo is probably one of 
the best known typewrit men in the South, 
and conducts an act ¢ ind aggressive second 
hand business, as we as an agency for the 
Dalton Adding Mas 

L. W. Bowker, former manager at Memphis 
of the Re gton, has opened up a supplies d 
pot in this city, and is shing typewriter sup 
plies very ird He was for 20 years in chargé 


in Memphis, but was 
ompany and placed on 
Bowker is one of the 

and saved it in the 


of the Remington business 
recently retired by that 
the Advisory Board Mr 
dealers wW made money 
business 

Oklahoma City. 

D D McDonald, formerly manager of the 
Albany »ffice of the Underwood Typewrite1 
Company been transferred to the manager 
Oklahoma City office for the same 


ship ot t 
company 
Peoria, Ill. 

R. S. Smith & Company, of Peoria, Ill., who 
represent e Monarch, report business in their 
territory better than it has been for years 
Last mont was their banner month and they 
expect to improve from month to month, 

Philadelphia, Pa. 

Thoug Underwood hustlers are just as 
busy as t can be, traditional July dullness 
to the «¢ trary notwithstanding, and though 
they are keeping sales quite a little beyond 
the point of factory supply, they still find tim«e 
for tl great American sport, recognizing the 
fact that the man who plays best can work 
best too Now there is in the Quaker City 
a very strong commercial amateur team, the 
Edisons i since the New York Underwood 
team recently defeated the Brooklyn Edisons, 
the Quak Underwoods are trying to get their 
New York brethren over in town to meet the 
local Edisons And if the New Yorkers are not 
too good there is some hope that a team of 
local Underwoods may hallenge them. 

* 
Charles Hand, vice-president of the parent 


d in Philade phil dur 


Underwood C« 
ing the week on his 
trio of Pennsylvania 
which operate under sé 


ympany, calle 
round of visitation to the 
Underwood Companies 
parate charters 

> 


* 
Charles Maginnis, formely with the American 
Multigraph Sales Company, has joined the Un 
derwood for and has been assigned to Bucks 


and Montgomery counties. Charles Keller, for- 
merly with the Monarch company, is another 
addition He will travel in Lancaster and 
Chester nties 
> * > 

“Jack’’ Weill, the Oliver man who is knowr 
from coast to coast, and who is now connected 
with the Denver office was a visitor at the 


Philadelphia office during the month. 
* * * 
Blickensderfer, of the 
called at the Philadel 
month R, A. Rossman, 
Blickensderfer organization in 
attached to the Philadelphia 
Quaker City manager, P. F 


Vice-President W. J 
Blickensderf Company 
phia office during the 
who was with the 
Connecticut, is now 
office TI former 


Foley, who is now in charge of the St. Louis 
office, paid his old haunts a honeymoon visit 
during the month 
° > 

There hav been changes in the Philadelphia 
office of the Standard Folding Typewriting 
Company L. M. Jones came from the factory 
at Groton to assume charge of the _ repair 


to establish him- 
business at 
these 


left 
exchange 
ets Despite 


department Cc. H. Korb 
self in the typewriter 
Eighth and Walnut stre 


changes the July record of the Philadelphia 
office shows a 33 per cent increase over June 
while June was 66 per cent advanced in sales 
over May 
- . + 
Manag BE. W. Pet ase, of the Philadelphia 
office of e Remington Company, spent the 


earlier portion of July on his vacation enjoving 


a power boat trip in Long Island Sound, Then 
he went to New York for the convention of 
managers, accompanying his fellows on the 
special train to Atlantic City, furnished by the 
company The managers met during the last 
week of July at the St. Charles, Atlantic City 
and at the close of tl convention Manager 
Pease entertained at the Philadelphia office 
many western managers en route home. 
we 

The Liberty Typewriter Company, of Phila- 
delphia, ' purchased aJl the typewriters 
(over 500) taken in exchange by the L. C 


Smith Bros., from the E. I. DuPont Company, of 


Wilmington, Del 
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14 YEARS 


Factory Development 


Results count. 


Fourteen years ago we 


were newcomers, today we have a large modern 
factory turning out more carbon paper than any 


other factory in the world. 


Many of our customers years ago, new- 
comers like ourselves, were very small, today are 


the largest dealers in their cities. 
hard times at our factory or with dealers selling 





The line that can’t be matched. 


ARBON 


We have a department making a specialty of Roll 
Registers, Adding Machines, etc. 


carbons for ewriter 


Ty] 


PAPERS 


MANIFOLD SUPPLIES CO. 


A. L. FOSTER, President 


188-190 Third Avenue, 


0. G. DITMARS, Vice-Pres 


BROOKLYN, N. Y 


There are no 
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Bennett typewriter 18 



























» Line Space Lever 
G teed 
f —- Keyboard Lock in U.S. and 
or one 7 ; — é Canada. 
year. , , Folding Paper Table 
Movable Scale Inquire price 
Ribbon Reverse in foreign 
countries. 
Type Guide 
Bell 


Keyboard— 84 Characters 


All the ESSENTIALS 
of the $100.°° Machine 


+ 


The **Bennett’’ does ail the work of the high cost 




















tvp.writer. The only low priced machine writing with 
ribbor It has standard k yboard Weighs 44 pounds 
housard of testimonial letters fron protessiona and business 
Sf n wwe that ihe **Benmett’’ completel. satisfies their require 
ment ‘ : 
Ren Every **Benmett’’ machine is backed by the manufacturers’ one 
s , year guarantee 
ointer ’ : bes 
one Those who have secured the agency jor the ** Bennett ire 
. . untiversauly uccessj/ui m tts sale 4} they are familiar win {Me 
Capital Sk ift »peration of a typewriter as a demonstration means a sale 
f 
Figure Shift Agents wanted tor a tew unfilled territories 
sible Writi , als als r r + ~ 
er: 7 Cc. N. H. BENNETT TYPEWRITER CO. 
eed Guide saan ; , a 
=e 366 Broadway, New York City 
L Marginal Stop 








THE WELTY SWINGING TYPEWRITER 
TABLE REVOLVES 


The advantage is obvious. It is neat, strong, 
rigid—supported by an adjustable bracket 
that can be attached to either side of the 
desk and which can be locked at any angle from 
the desk. 








SOLD WHEREVER SHOWN 
Write for prices and trade discount 








J. E. THOMAS, President A. K. GOODRICH, Secretary 


THE PIONEERS IN THE BUSINESS 
OF REBUILDING TYPEWRITERS 








Mechanic’s Tools and 


Typewriter Parts 
Supplied to the Trade 


Cylinders Recovered 
All Makes 





TYPEWRITER INSPECTION CO. 
317 BROADWAY, NEW YORK. 


ESTABLISHED: ---1892. 





. A. WELTY CO., Waterloo, lowa | 
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During these extremely hot days, Mr. H. C 
Clark, representing the Monarch Typewriter Co 
is very busy at Hotel Brighton supplying the 
hotels with Monarch rentals and many of the 
members of conventions who are holding their 
meetings at this popular resort 

> > > 


In spite of the extremely hot weather we are 
having, the Monarch sales force in Philadelphia 
and vicinity, are selling more machines than 
they did the summer months of last yea 


Portland, Ore, 


© A Murphy, a salesman for the Smitl 
Premier at Portland, Ore., had a narrow escape 
recently from serious injury in an automobile 


accident being saved only by his presence of 
mind He came out with numerous bruises, but 
was glad to escape with his life 

* o . 

J. EB. Brown, manager for the Smith Sony 
at Portland, Ore., is making quite a nar for 
himself in his new management 

Reading, Pa. 

Cc. A. Hetherington opened a typewriter office 
at 16 South Second street, and represents the 
Bennet portable typewriter. 

Rochester, N. Y. 


R. G. Daniel has been appointed manager « 
the Rochester office of the Underw 1 Typ 
writer Company in place of T. F. Baker, r« 


signed 
San Francisco, Cal. 
This is the vacatfon season all yvver the 
coast, and many of the typewriter boys, as well 
as their customers, are taking their annual out 


| ings in the country In fact, the outing isn’t 


annual with all of them, but the majority are 
managing to get away fora while this summer 


Business accordingly is not booming this month 
as it has been in the earlier part of the year 
but the boys expect to get back on the job in 
another month with renewed vigor, and intend 
to make up for any time that ma be lost 
| Some of them are keeping their hands in ever 
on vacation, sending in quite a lot of good 
orders from various parts of the count 
> > * 

E N Bartlett, supervisor of agencies or 
the Pacific Coast for the Smith Premier Type 
writer Company, will leave in a few days for a 
visit to his old home at Detroit, Micl taking 


a well-earned holiday 
> . * 

The Smith Premier organization on the coast 

has made some fine sales to schools this month 

Among the purchasers of these machines ars 


| the Brownsburger Business College and _ the 
| Los Angeles Business College, of Los Angeles 





Cal.; Heald’s Business College at Riverside, Cal 
Munson’s Shorthand School, and the San Fran 


cisco Business College, of San Francisco, and 
the Northwestern Business College, of Spokane 
Wash The Holmes Business College, of Port- 


land, Ore., ordered 25 machines, and altogether 
these orders reach big numbers The Board of 
Education at Oakland, Cal., has also purchased 
a lot of Smith Premier machines 
> > > 
Mr. Wilde, California manager for the Rem 
ington Typewriter Company, has been visiting 
the company’s headquarters in tl east the 
greater part of the month, but is expected back 
on the coast in a few days. 
* > * 


The Royal Typewriter Company was disap 
pointed in regard to its new offices, the building 
being still incomplete. The office was crowded 
out of its temporary place on Market street 


| the lease expiring the middle of the month, and 


is now located next door to the new building, on 
| Front street off Market Mr. Lyncl 3 assured 
however, that the permanent offices will be ready 
before the end of next month, and he will get in 
as soon as possible He reports a better busi 


| ness than he expected, considering the present 
unfavorable location 
| . 


> > 
J. C. Phelan, assistant sales manager of the 
Royal Typewriter Company in New Yorl made 
| a short visit to the San Francis branch a 
few days ago, and is now in Los Angeles He 
will stop here again before returning east He 
stopped at Reno to see the fight on his way out 
* > > 
A. Greenfield, formerly with the Royal organ 
| ization in Chicago, is now a member of the 
Pacific coast force, working in the Los Angeles 
territory 
> > > 
J. Gunzendorfer, of the Typewritoriun Inc., 
| is receiving the condolence of his friends in 
the trade on the recent death of his mother 
> * . 


F. F. Wright, of F. F. Wright & Company 





agents for the Elliott-Fisher billing and 

machines and the Comptometer, has found so 
much attraction in the beauties of the Kings 
River country that he has prolonged his outing 
which was to have been two weeks He wil 
probably return before the end of the montt 
and is expected to have a new fund of fish 


and game stories 
* 7” . 

Walter Warren, manager of the San Francisce 
office of the Oliver Typewriter Company, has 
visited both the Los Angeles and the Portland 
offices recently, and reports an excellent record 


at both branches 
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TYPEWRITER NEWS—Continued. 

The display in the window of the local Oliver 
office for Independence Day received mucl 
favorable comment It consisted of a mammoth 
exploded firecracker, with an Oliver typewriter 
between the two ends, and the words, “The 
Oliver has exploded all records.”’ 

> * 


J S Byerson, recently promoted from a 


clerical position in the Oliver office in San | 
Francisco to a place on the road, has demon 
strated that the Oliver people made no mistake 
1s he s ecuring big results in the Nevada 
territor 
Seattie, Wash. 

Johr J Stehle, manager for the Smith 
Premier at Seattle, Wash has just returned 
from a vacation He is a great fisherman, and 


is boasting about an eight-pound trout which he 


Lugnt 


Sheboygan, Wis. 


The Mallman adding typewriter, an inventior 
of James Mallman, will be manufactured in this 
city in a factory soon to be erected. A com 
pany with a capital of $1,200,000 has been 
organized under the laws of California The 
main offices will be in this city. James Mall 
man is president of the company; J. R. Hen- 
derson. of Los Angeles, Cal., is vice-president 
Otto Kaufman, cashier of the German bank of 
this city treasurer, and G M Keach, of 
Pasadena, Cal., is secretary 

Shreveport, La. 
From the office appliances viewpoint thé 


city of Shreveport is a most progressive place, 
and we have no doubt in other respects as well 
it 

made American 
their growth and vigor The Underwood Type 
writer Company maintains a branch establish 
ment here under the management of F. A 
Young. Branches are also maintained by the Roy- 
al Typewriter Company, the Burroughs Adding 
Machine Company, National Cash Register Com- 


shows that spirit of enterprise which has | 
cities famous the world over for | 


pany, ete 4 Shreveport dealer represents the | 
Remington, and besides the foregoing there is 
the Shreveport Typewriter & Supply Company 
which handles the rebuilt lines. 

> * . 


The Underwood ‘Typewriter Company _ has 
opened a branch office in Shreveport with J. ke 
Armstrong as manager and F. A. Young in 
charge of the mechanical department They 
report business especially good for this season 
of the year, and their country territory to be in 
a booming condition, with an increase of busi 
ness every month 

* > 
E. C. Douglass of rebuilt fame has arranged 


to act as local dealer for the L. C. Smith Bros 


Typewriter Company The Shreveport Typ 
writer and Supply Company, for which Mr 
Douglass is manager, reports an excellent r¢ 


built business. 
* > * 


H. M. Hite, north Louisiana representative 


for the Royal, reports business to be flourishing 
* . > 
Walter F. Smith of the Remington Type 
writer Cé pany is on the sick list. His office 
however, yntinues to do good business. 


Springfield, Mass. 
The Underwood Company has opened a large 
branch in Springfield, Mass The greater part 


of Massachusetts, Vermont and New Hampshire 
will be covered under this new headquarters 
which will be one of the company’s largest. 


St. Louis, Mo. 
Reports floating northward from the St. Louis 


office of the Underwood Typewriter Company 
indicate that July has been a record-breaker 
in that office It is said that the St. Louis boys 


have sold more Underwood machines during 
July than in any other one month since the 
office has been opened 
Stratford, Conn. 
C,. Wellington Walker, who it is said, has in 


vented a noiseless typewriter, has equipped a 
factory in Stratford for the manufacture of a 
model of the machine Boston parties have 


opened negotiations for the exclusive handling 
of the typewriter in case the applied-for patents 
are granted 
Syracuse, N. Y. 
What is said to be the largest typewriter 
order ever given is that recently placed with 


the L. C. Smith & Bros. Typewriter Company, 


for 1 of the Smith visible writing machines 
This order was given by the DuPont Powder 
Company) f Wilmington, Del., and makes their 
typewriter iniform in all departments. 

. * - . 

Energetic Canadian H. A. Johnstone, of the 

home iffice of the Smith Premier Typewriter 
Company has accomplished much _ since he 
becan Canadian supervisor He has estab 
lished many excellent agencies and already the 
sale of ma nes in the Northwestern provinces 
of Canada has been quadrupled 

- > > 


Erik Zadig, brother of Ad. L. Zadig, Monarcl 
ler at Stockholm, Sweden, has been in Syra 
euse for several months, taking a complete 
course on th “Making of a Monarch.” 

>. * . 


July 9th was bonus day at the Monarch fac 
tory A bonus has been given for several vears 
to the aligners, adjusters and foremen 
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quality is in every ribbon and carbon paper turned 
out of this factory. A rigid inspection insures 
uniform, high-grade work throughout. 








A carbon and ribbon for every office need is our 
ambition. That we have achieved this ambition 
is shown in our extensive line of various grades 





and weights. 


When you have an order about which you wish 
to b2 especially particular—don’t forget 








Keystone 


quality. It stands. supreme in the ribbon and 
carbon world—it is the standard by which all 








others are measured. 





Dealers: A line in time will save nine—nine com- 
plaints, A line to us and a green stamp are all 
that is required to bring to your desk complete 
particulars of our proposition, samples, prices, etc. 











You owe it to yourself to know what our proposi= 
tion is, whether you take it up or not. It will 
take you but a moment to drop us a postal— 
DO IT. 








Keystone 


Carbon Paper Mfg. Co. 


Home Office and Factory FRANKLIN, PA, 
New York Office: 26 Broadway 
































VLLALL LL 


LIKE TWO aise 
LIKE TWO VISES 


SUPERIOR 
PAPER FASTENERS 


hold the papers together secure and 
straight so they can’t pivot 
¥ The two points do the business—double the 
gripping capacity as in no other paper fastener. 
§ And “Superior” Paper Fasteners get the busi- 
ness for the dealer because they are the business 
man's favorite. And they 
PAY A GOOD PROFIT 

Dealers everywhere are having big 
“Superior.” 


te the trade 
success with the 

Ge” Write for samples 
Superior Mfg. Co., Sydney, Ohio, U.S.A 


and prices. 














Typewriter Specialty Co. 


72 West Broadway - New York 
——— Manufactur- 
@i tte SPECi4 > 
Pas va ers of 
22 WicstOnoroe™ 
-* Covers 
for 





Typewriters, Adding Machines, 
Duplicating Machines, etc., etc. 











The PHONE-EZE 
Telephone Bracket 


Stays Put 


Turns All 
Way Around 











A child or a grown 
person standing or 
Seated can use it 


Style— 
A—Side of 
top desk 
B—Top of flat 


roll 


desk. 
C—Side of flat 
desk 
D—Wall or par 
tition 


E—Top of roll 
top desk 
F—Floor or sta- 


tion use 














Style F Ask your dealer or write 


SEELY OFFICE APPLIANCE CO. 


95Liberty Street New York City 
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TYPEWRITER NEWS—Continued. 


Typewriter business is good for this time of 
year. Several managers who have visited Syra- 
cuse the past month say that sales are keeping 
up well, showing great activity in some sec- 
tions of the country; especially is this true of 
foreign trade. 


. . . 
The Monarch and the Smith Premier works 
closed down their plants August ist for the 


vacation of two weeks, which has been 


annual 
time, giving the employes 


the custom for some 
a much needed rest. 
**e* ¢ 


July 16th, was a disappoint- 


Typewriter Day, 


ment to hundreds of typewriter people, on ac- 
count of the rain. The Smith Premier works 
closed down for the day and invited the em- 


factories 
held at 
three 
disap- 
luck 


ployes of the Remington and Monarch 
to their annual field day, which was 
South Bay. Instead of several thousand, 
hundred braved the rain—only to be 
pointed on arriving at South Bay, 3etter 
next year. 


L. Y. Hagen 


oe « 
billing expert for the Monarch 
Typewriter Company, stopped off on his way to 
New York on July 12th. Mr. Hagen, on re- 
turning from a trip to the coast, says that 
the Monarch billing machines are taking well. 

> > * 
of the Union 
July 12th 


Typewriter Com- 


Fred Miller, 
visiting the Smith 


pany, was in town 
Premier factory. 
> . . 

Brand, who was for several years 
mechanical engineer at the Smith Premier 
factory, has been promoted to position of as- 
sistant superintendent. The promotion is a 
very popular one Mr. Brand is a brother of 
George Brand, superintendent at the Monarch 
factory. 


Walter N. 


Sydney, Australia. 

A. MacDougall, the Smith Premier repre- 
at Sydney, Australia, writes: “We are 

over business for the first six 
1910 and over the prospect for the 
the year. As we write, Brisbane 
reports the fifth repeat order from one concern 
and we are meeting with exhilarating news 
every day. The game in Australia is certainly 
booming.” 


Mr. 
sentative 
enthusiastic 
months of 
balance of 


Topeka, Kan. 

Cranet Company,,of Topeka, 
to their already large printing 
business, the dealership for the 
know 


Kan., have added 
and stationery 
Monarch type- 
throughout the 


writer. This firm is well 
middle west as one of the oldest and largest 
firms in their line, a 

Manager J. C. Wilson, of the Wilson Office 
Supply Company, Topeka, agents of the L. C 
Smith & Bros. Typewriter Company, is proud 


led the whole territory 


of the fact that his office 
under the jurisdiction of the Kansas City office 
during the month of June. This is a feather in 
the cap of the Topeka office, for the territory 
in the above mentioned jurisdiction includes 
Kansas City, Mo.; Topeka. Kan.; St. Joseph, 
Mo.: Joplin, Mo.; Salina, Kan.; Wichita, Kan.; 
McAlester, Okla.: Muskogee, Okla.; Oklahoma 
City, Okla.; Enid, Okla., etc. 
Washington, D. C. 
S. P. Johnson, the well known manager of the 


Washington office, is receiving con- 
upon one of the biggest month’s 
history of his office 

> 7 7 


Monarch 
gratulations 
business in the 
Dunnington is celebrating the second 


co 
in his position as government sales- 


anniversary 


man for the Monarch He says Monarch Light 
Touch makes the sales come easier every day 
” * > 

The so-called “dull season’ has no terrors for 
A. C. Proctor, of the Monarch sales organization. 
He “goes right at em,” and “gets ’em’’ too e 
surely is a hustler. 

. . 

Miss Rosenthal, the Monarch bookkeeper, 
spent her vacation in a sea trip to Boston and 
return She says sailing beats aviation “all 
hollow.”’ 

Wichita, Kan. 

Mr. S. M. Swope, in charge of the Wichita 
office of the Oliver Typewriter Company, reports 
good business in that section Mr. Swope is 
closing his seventh year with the Oliver Type- 
writer Company at that point and has his 


territory pretty thoroughly Oliverized 
. * . 


Exchange, W. E 


The Wichita Typewriter 

Mathewson, manager, handles the Yost type- 
writer on a dealership basis for Southern 
Kansas He has a large stock of new and re- 


has established an enviable 


built machines and 
record in this field 
Worcester, Mass. 

G. E. Frost, of the Frost Stamp & Stationery 
Company, Worcester, has just returned from a 
visit to the factory of the L. C. Smith & Bros 
Typewriter Company, Syracuse, N. Y He is 
now more enthusiastic than ever over the ma- 
chine for which his company is local agent, 
and will doubtless use many of the pointers he 
got at the big factory to good advantage this 
fall Mr Frost stopped off in New York on 
his way home, and called on some of his friends 


there 


| 
| 
| 
| 
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PARTS 


For All 


TYPEWRITERS 








We are equipped, for immediate 
shipment, with the most complete 
stock of parts in the world. 


aN 


Illustrated Catalog No. 12 in 
Four Languages 


SUPPLIES 


THORP & MARTIN Co. 


79 Queen St. BOSTON 
LONDON, E.C. U.S.A. 











Check the Articles that You Use 


and oe in the mail, but be sure to check 
the articles that you use even if they are 
only leased or on trial. 











Adding Machine 
Typewriter 
Phonograph 


Autographic 
Register 


Bill-Lading 
Machine 


Card Cabinet (size) 
Telephone 


Dua or Brad- 
Streets Book 


Special Machines 


“*As Convenient as Your Favorite Pen’’ 


My business is to locate your Adding 
Machines and Typewriters, your Tele- 
phones, Bill of Lading Machines, fate: 


aphic Register Machines and Small Card 

ndex Cabinets, your Dun and Bradstreets 
Book, etc, where they will do the most 
good. Will you cut out this ‘‘ad’’ and send 
ittome? That’sallI want, but I want 
you to de it now. HENDRICKS. 


Adjustable Table Co. ".'""""2"""'., 














NOTES FROM PHILADELPHIA. 

The Philadelhpia Underwood office su 
ceeded in securing a very good order from 
the William Penn High School. Atten- 
tion was given during the month to the 
show in connection with the Society of En 
gineers of Pennsylvania at Harrisburg. The 
Underwood exhibit was in charge of Frank 
R. Coffin and of L. R. Roberts who dem 


onstrated the wonderful Underwood Auto- 
matic Operator. Miss Rose Fritz also 
gave speed exhibitions Herman Fengler 


resigned from the sales force to take a 
position with the Wales Adding Machine 
Company, his territory being taken by 
Charles A. Maginnis. J. F. Allard of the 
Adding Department, was a caller. 


= 


The Blickensderfer Company is making 
a specially attractive display in front of its 
7th and Chestnut street office, a handsome 
new case filled with the new No. 8 alum 
inum model and other styles having just 
been put in place. Vice-president W. J 
Blickensderfer paid the local office a visit 
during the month as did T. J. Maher, man 
ager of! the New York office To H. J 


Gray there fell the sales prize recently. 
W. J. Finnegan has gone to Connecticut on 
a brief vacation and C. F. Chapman in tour 
ing northeast Pennsylvania Wherever 
shown the No. 8 model is meeting with 
sales 


After some absence A. J. Malsbury has 
returned to his first love, the Oliver, and is 
now again traveling from the Philadelphia 


office. The last meeting of the Red Circle 
Club, the organization of Oliver sales en- 
thusiasts was held several weeks ago 
and a good dinner and a good address by 


Assistant Manager W. M. Cashin enjoyed 


Miss C. Louise Griffiths of the Philadelphia 
office was granted a three months’ leave of 
absence to make a trip to Europe. 

The Philadelphia office of the Elliott 
Fisher Company has lost the salestrophy 


it won in the spring, and with such a dis- 


tinguished record—lost it however, only 
temporarily, for it has been taken to Harris- 
burg for exhibition there with other Elliott 
Fisher goods during the convention and 
show of the Society of Engineers of Penn- 
Sylvania. But there is consolation in the 
Philadelphia office despite the temporary 
loss of the trophy because Office Appli- 
ances, with its story of the prize winning, is 
on the desk of every salesman who contrib 
uted toward its winning. Manager Rug- 
gles regards Office Appliances as about as 
necessary to the equipment of his sales 
force as paper or pencil, and for that reason 
every salesman regularly receives his copy. 
Returning from his vacation, Mr. Ruggles 
is now in good shape for another year’s 
success. Not very long ago the Philadel 
phia office was honored by the visits of G. 
F. Watt, general manager from the home 
office of P. V. Gilfillan, special railroad rep 
resentative, and of W. J. Everett, purchas- 


ing agent 


| 
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Spruce up 

that Ribbon 
and Carbon 
Department 





@ Union Ribbons and Carbons will spruce up the 
business of any dealer handling ribbons and car- 
bons. 

@ We believe that the quality of the goods, the fair- 
ness of the price, and the method of treatment 
and co-operation afforded by the “Union’”’ House, 
is such as will sustain any dealer in going after 
the biggest slice of business in his territory. 


What proportion of the business in your territory are 


you getting now? 


@ If you are handling other than ‘“‘Union’”’ goods, 
take thought of the morrow, with the prospects 
of some other dealer getting this line for your 
territory, and get acquainted with what we have 


to offer 
It costs nothing to get samples and prices. 


@ Inthe manufacture of our product, we employ 
the most skilled labor, the best material and the 
latest discoveries of our laboratories—the result 
is carbon papers and ribbons which will stand the 
test of time and wear. Impressions that will be 
legible for all time, not simply bright records 
which will fade away in a few months or years. 


Best of all, there is a good margin of profit that 
you can conscientiously make on your trade 
while giving them satisfaction. 


A trial order will convince. 


Union Ribbon & Carbon Co. 


9th and Thompson Streets 
PHILADELPHIA, PA. 


























First and Latest Typewriter Award. 


has been 


IDESPREAD 


manifested by the typewriter world 


interest 


in the award, announced in a re 
cent issue, by the Franklin Institute of 
Philadelphia of the famous Elliott Cresson 
medal to the Underwood Typewriter Com 
pany for “utility, skill and 
workmanship.” 
The Franklin Institute is the 
scientific institution of the United 
It had worldwide recognition and authority 


perfection of 


pioneer 
States 
accepted everywhere 


and its awards are 


as authoritative on whatever subject it 
gives its attention 

But special interest attaches to the Un 
derwood award because it is the latest and 
freshest deliverance of this ancient and hon 
orable institution upon typewfiters, while 
its earliest records deal with typewriters at 
a time when they were still almost mere ex 
periments. Thirty-five years of typewriter 
development are spanned by the first and 
made by the institute’s 


the last reports 


committee on science and arts, which in 
September, 1875, 
of the Scott 
typewriter 


century, bestows the Elliott Cresson medal 


recommended the award 
Sholes-Glidden 


half a 


medal to the 


and now, after almost 


on the Underwood. 
What a contrast is afforded between those 
which 


two reports—the earlier one repre 


sents a typewriter as a sort of cross be 
tween a sewing machine and a piano, the 
machine 

And 


prophetic 


latest which shows a writing 


practical, 
curious—to 


indispensable mechanism. 


how some extent 
are the statements made by the committee 
thirty-five years ago when there was sub 
mitted for its judgment the original patent 
Sholes-Glidden machine, an 


writing by machine, and 


papers of the 
actual sample of 
of the enthusiastic sales 
Sholes-Glidden 


that “This machine is destined to supersede 


the announcement 


promoter of the machine 


the pen” and is recommended to “ministers, 


editors, reporters and authors’’—business 


men are completely overlooked—as being 


twice as rapid in its possibilities as the pen 

Here, then, is a little study in typewritet 
contrast—one which will bring reminis 
cences to the typew riter veterans and per 
sales 


instruction to the enthusiastic 


the direct living connecting 


haps 
man of today 
link between them being the venerable H 
R. Heyl, 
tached his name to the report of thirty-five 
years ago and again to the one just made 


scientist and philosopher, who at 


In a report of many pages, all yellowed 
by age and bearing date of September 1, 
1875, the Franklin Institute's committee on 
science and arts reports 

“That they have carefully examined the 
typewriter and find it a novel and ingen 
ious instrument to facilitate the production 
of manuscripts by substituting for pen writ 
ing a system typewriting which is suffi 
ciently simple and practical in its operation 
that it may be employed generally by every 
one who has any writing to do. 


Franklin Institute Makes Latest Award of 
Merit. 


“The machine in general appearance is 


very neat and compact, occupying about the 


space required by a sewing machine and 
its writing parts embody to some extent 


the action of a piano. Projecting from the 
front of the machine is a bank of keys equal 
in number to the letters, figures, characters, 
etc., required, these keys being so arranged 
that in both striking them 


alternately may have about equal labor to 


writing hands 


without interfering 


other. 


yerform crossing or 
g 


with each Each stroke upon a key 
raises a lever having on its end a steel type 
and the whole series of type levers are so 
arranged in a circle that all the types when 
operated in succession strike a common cen- 
tral point. Above the circle of type levers 
les a drum upon which is placed the paper 
to be written upon, this drum having as re 
quired both a rotary and an automatic in- 
The line and let- 


provided for. An 


termittent lateral motion 
ter spacing are thus 
inked ribbon is placed between the type and 
the paper, which, by a sharp blow from the 
type, gives off its color to the paper 

other in 
ventions worked 
upon similar plans to produce typewriting, 
find 


“Your committee is aware that 


have from time to time 


but in the machine now before us we 
the first and only one that has been reduced 
That this machine 


over the pen 


to practical completion 


furnishes many advantages 


and ‘ink method of writing is evident, for 


the matter written upon it is much more 
easily read and is more condensed than 
hand writing, and while accomplishing 
easily double the amount of writing, the 
labor of operating the machine is_ less 
fatiguing and more healthful. The addi 


tional advantage of being able to manifold 
the sheets interleaving them with transfer 
giving two to ten 
writing at 


and thus from 


of the 


paper 
copies one operation is 
of great value. 

“We find nothing in the typewriter which 
can not be readily mastered by = an 
intelligent boy or girl and consider it one 
more valuable contribution to the collection 
of practical time and health-saving inven- 
tions. We feel justified in expressing .our 
appreciation of the ability and worthy ef- 
forts of the inventors of the typewriter and 
in recommending the award to them of 
the Scott legacy medal and premium.” 

The inventors are named as C. Latham 
Sholes, Carlos Glidden and J. W. Soule, all 
of Milwaukee, Wis. As an exhibit there is 
attached the circular of the sales agent, J. 
W. Bain, 838 Chestnut location 
within the shadow of the present offices of 
the Remington machine, whose prototype 
the Sholes-Glidden instrument Mr. 
Bain submits an actual sample of the work 
done and with due enterprise actually’ made 
his application for an examination in type- 
Of course the committee’s 


street, a 


was 


written form. 


findings are entirely in the good round 


hand of some now venerable copyist 

The 
as ragged as a rip saw and his circular is 
adorned wood cut that in tidy 
would hardly be called artistic. In his cir 


Sholes-Glidden typewriting is about 


with a days 


cular Mr. Bain sets forth, paragraphically, 


the very superior merits of the typewriter 


for writing. He assured prospective buyers 
that 


a minute,” 


“an expert can readily write 60 words 
that the Sholes-Glidden 
“does not run by a treadle and requires no 
“that a 


marvel 


winding up;” furthermore person 


after two weeks’ write with it 


faster than with a pen.” 


practice can 
In the other report, also of many pages, 


written in 
of a modern Underwood machine, the pres 


the clear and beautiful character 


ent committee on science and arts reports 
“In the thirty-five years which have 
passed since the Frinklin Institute was 


called upon to pass judgment of the merits 


of the first practical machine 


that was then being offered for genera] 
Glidden in 


typewriter 
use, 
as embodied in the Sholes and 


vention (later the foundation of the wel 


known Remington typewriter), the writing 


machine has become indispensable to our 


business life. It is but natural that such 


an important and useful a piece of mechan 


ism should have undergone in these years 


many changes in construction in response 
to the demand of greater efficiency and 
wider range of work as its use became more 
general 

‘To these improvements an army of in 


genious mechanics have given time and tal 


ent, out of whose efforts the marvelous!y 
complete typewriter of today has_ been 
developed.” 

“The Underwood lacks none of the de 


sirable features that practical use has qual 
ified as essential to the typewriter complete 


In all these find the same pains 


taking simplicity and efficient 


parts we 
form of de 
sign 
“Abundant 
to examine minutely 


opportunity was given the 


committee every de 
tail of the manufacture of this writing ma 
chine at the factory in Hartford, Conn., 
where under the most able management the 
best materials obtainable are converted by 
a very superior equipment and through 
exacting workmanship into a writing ma 
extraordinary 


chine of perfection in its 


minutest details. 
“In recognition of the meritorious 


embodied in the 


very 
Underwood 
exceeding 


inventions 
standard typewriter and of its 
simple and efficient details of construction, 
producing a writing machine of the most 
advanced type, with unsurpassed capabili- 
ties and excellent workmanship throughout, 
the institute awards the Elliott-Cresson gold 
medal to the Underwood Typewriter Com- 
pany for the ingenuity, skill and perfection 
of workmanship displayed in the Under- 
wood typewriter.” 
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We manufacture 


Roll and Flat-Top 
Office Desks, 
Standing Desks, 
Typewriter Desks, 


Office Tables. 
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A FULL LINE OF 


Sanitary Desks 





WRITE FOR NEW CATALOG TUST ISSUED 


J. F. DIETZ & COMPANY 


309 West Third Street, Cincinnati, O., U. S. A. 
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TO DISTANCE COMPETITION 


DO NOW what your competitor will do NEXT YEAR OR THE 
YEAR AFTER. The sooner you install 


if 


the sooner you'll get results from this wonderful BUSINESS 
ECONOMIZER. A CHEAP BOY or GIRL can then do 
work which now takes HIGH PRICED EMPLOYEES time. 
If you use THE WRITERPRESS AS IT SHOULD BE 
USED you will find the volume of your business shooting 
up ata surprising rate while your expense remains station- 
ary. It’s always ready, always willing, never takes a vaca- 


















tion 

No other machine can do what THE WRITERPRESS 
does. Think of the business possibilities of a machine that 
will turn out 10,000 ACTUAL TYPEWRITTEN LETTERS | 
in a day, or from 5,000 to 6,000 actual typewritten letters 
WITH NAME and ADDRESS FILLED IN, already for 
the mail, or by simply attaching a DIRECT INKING CAR- § 
RIAGE do the bulk of your printing, when you want it, in 
the desired quantities at ONE-HALF TO THREE QUAR- 
TERS SAVING on your present expense. 

The QUALITY of WRITERPRESS work is NOT 
EQUALLED by any other machine of this character, as 
WE WILL PROVE if you will allow us to send you actual 
samples of its work. WRITE US on your business letter 


heads. 


THE WRITERPRESS CQO. 
187 Writerpress Bldg., BUFFALO, N. Y. 


New Yerk Office, 362 Broadway Chicago Office, 215 Dearbers &. 
Lenden Office, Moorgate Station Chambers, E. C. 
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f ad Carbons 









are enough different from the usual run of 
Similar lines to mean more profit in your sup- 
plies department. They carry a uniform qual- 
ity standard that insures the satisfaction of 
the user—an essential factor in the building up 
of your business. They are made 


FOR THE TRADE 
- ONLY 


We do not enter into competition with the dealer 
by selling the consumer. 
e 


Ox 


know trade conditions and trade require- Sed 
ments and make our goods accordingly. Our eal 
prices and quality get the business. Your co- = 


ai 
ey, 


operation means more for you 





Write Today. 53 
Republic Carbon & & ~ 
Ribbon Mig. Co. eS 
OFFICE & SALESROOM: Pe 
46 West Broadway, New York & 
, FACTORY: ; re 
180-182 Center St. * 
New York e re 
me es 








A. STENHOUSE & CO. 


RUBBER STAMPS, BRASS STENCILS, NUM- 
BERING MACHINES, NOTARY SEALS, ETC. 


Special Discounts to Patroas of This Journal. 
Phone Central 3385 
79 Clark St., - Chicago, Ill. 








Ask fora 
Sample Roll 


Adding Machine Paper 








more 


Roll will demonstrate 


This 
clearly than in any other way— 
the 


CHARLES BECK COMPANY 


609 Chestnut Street 
PHILADELPHIA 


superiority of our product 
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New Multigraph Ad. Manager 


Efforts of Sales Manager Jared to be Sec- 
onded by One of the Brightest 
Advertising Men in the Field. 


ID you ever meet Tim Thrift, deat 
Reader? If not, you ve missed 
something worth while. Tim Thrift! 
| There's magic in that name—and in the 
| man His card reads ‘Timothy Burr 
| Thrift,” and that, too, is just as magical 
|as plain Tim. The Timothy of old was a 
| strong man—and so is this on There is 
| something in a name. Ever notice it? Was 
| there ever a finer, stronger, simpler mai 
than Timothy? Have we had many bright 
|er minds than that of Burr? And, too, 
doesn’t the word “burr” suggest something 
that sticks to its job like blazes and makes 


good whatever soil it lands according t 
ts destiny? And Thrift—but why multiply 
instances when we have Tim Thrift him 
self? 
Chere be some 
men who are gifted 
with stick-to-it-ive- 
ness and tireless en- 
ergy. They find some 
| work and they eat it 


up. Their normal con- 
dition is 160 pounds 
the 
the 


pressure to 


square inch with: 


monkey wrench 


hanging on the safe- 
ty valve. They turn 
out their work with 


the assured: smooth- 
Corliss 


from 


ness of a en- 


| gine, and pass 
one position to 
another, the wonder 
and chagrin of lesser 
Such a man 1s 
Thrift, 


a boy 


; men. 


Tim and such 


was Tim be- 
him it i 


story 


fore 
good story —the 


| of his life from boy- 
here 


the 


hood and we 


present some of 
tacts 
Tim’s business ca- 


| reer began at the age of ten years, 
| he sold the Evening .News in the 
father died 


old, 


| Ghicago. Tim’s when he 


| but nine months and at an early 


) 





TIMOTHY BURR THRIFT. 


when 
city of 
was 


age 


| the boy began to do his little mite towards 


supporting his mother. 


| Later he moved with her to 
taine, Ohio, 
| tions he sold the local papers and 


establishment of 


where, 


in the printing 


| Carter. Printing came naturally to the 


Bellefon- 


during his school vaca- 
“deviled” 
Mohr & 


boy, 


and it was not long before he had acquired 


|a little hand power printing press 


| 3x5), and a small assortment of type. 
with, the desire to 


natural 


| this to play 


publisher was a one, and 


| little magazine was launched, which Tim 


(chase 
With 
become a 


soon a 


called Ch Lucky Dog.” It gaine 


local reputation which Tim says was prob 


} 


ably because of his youth, but w 


was worth reading anyhow 
At seventeen, (his mother hav 

appointed matron of the young womans 

dormitory of Wittenberg College, Spring 

field, Ohio), Tim Thrift was given t op 

portunity of becoming a student in that 

institutio1 He was wide awak t the 

chance, and still in possession of his print 

ing outfit and publication, assut the 

duties of college life 

It was at this age that he defnit 

cided that advertising should be h life 

professio1 He possessed a pretty 

ough knowledge of printing, in addition to 
some natura ility 
along that lin ind 
felt that the tf da 
tion which he |} il 
ready laid w a 
good, substalr tial ne¢ 
to build on. His col 
lege course vas, 
therefore, selected to 


include or: 
studies as would be 


to him later on 


of use 


in advertising work 


In Springfield the 
‘plant” of the “Dog” 
was augmented witha 
job power press and 
a large  assort t 
of type \ siness 
manager’ Ww 
quired, and 
lication soon grew to 
a circulation ot ver 
five thousand copies 
thirty-two pag f 
reading matte! ind 
sixteen pages of ad 
vertisements Mt 


Thrift did all the 


editorial work and 


the printing hile 
his “business manager” secured the adver- 
tising. 

The little publication became quite popu- 
lar, and the future seemed bright, indeed, 
when serious differences arose between the 
“business manager” and the editor, result- 
ing in the former withdrawing from the 
enterprise. The question then arose wheth- 
er it was better to continue the magazine 
at a sacrifice of a college education, or 
drop it and finish the school work Che 
latter course was chosen, and thus, says 
Mr. Thrift, “the long-suffering public was 
spared another national magazine.” 

During his vacations at this period Tim 


agency de- 
Home 


circulation and 


“Woman’s 


worked in the 


partments of the Com- 











ro 











panion.” The experience gained there was 
of great practical value, as was anticipated 
before the work began. 

In the spring of 1903, at the age of twen 
ty, the chance came to get a job as ré 
porter on the Cleveland “Press,” and, as 
the college course was practically com 


pleted, and as Mr. Thrift was anxious to 


continue the line of work he had laid out, 
he took advantage of it. This was his in 
troduction to Cleveland and there he has 
been located ever since After “cubbing”’ 
on the “Press” for some months, resulting 
in the discovery (by himself) that he would 


never make a successful newspaper man, 
Mr. Thrift secured a position with a large 
wholesale grocery concern. They had a 
small printing plant, which he built up, at 
the same time doing more or less adver 
tising work. He worked for this company 
two years, mainly because it gave him the 
opportunity to put many of his own ideas 


into effect and to experiment in one way 


and another The concern was more or 
less conservative at that time, and it was 
a case of “show them” all the time, which 


put a value on the young man’s efforts 

From the grocery firm Mr. Thrift went 
to the Sherwin-Williams Company, paint 
and varnish manufacturers. During his 
first year with this company he had charge 
of their three magazines, and also took 
care of all special service and trade jour- 
nal work. The second year the trade sales 
advertising was placed in his charge and 
he occupied more or less of an executive 
capacity 

Next he associated himself with the Fin 
ley System Restaurants, conducting adver 
tising and printing departments. Mr. Fin 
ley is recognized as one of the most unique 
advertisers in the West, and is a man of 


clever, gingery ideas. The experience her 
gained gave Mr. Thrift opportunity to 
study human nature and peculiar condi 


In the fall of 1908 Tim Thrift becan 
advertising manager for the Wilson Dress 
hook Company. A little later he was made 
secretary of the company and finally han 
dled both advertising and sales as man 
ager It was from this concern that he 
went to the Multigraph Company on July 
18 of this year. 

Mr. Thrift in giving this summary of 
his experience, shows how he_ worked 
along certain definite lines in preparing for 
the business he had selected as a profes 
sion He says he never expects to quit 
learning, and adds that learning is, in fact, 
the fascination of advertising. He states 
that the best school of advertising is the 
school of experience; that for him it is still 
In session,, 

In speaking of the Multigraph, he says 
it is the most wonderful proposition in the 
whole range of advertising, because it is 
so intimately associated with advertising 
He says it produces advertising, that it is 
a medium for the spread of advertising, 
and that its possibilities are practically 


boundless 
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STOP! LOOK! 










On your office chairs before buying. This 
trade mark guarantees a famous McCloud 
‘‘Back-Rester.”’ 

THe Davis CHAtR Company has for sixteen 
years made a specialty of manufacturing 
easily adjusted Spring Back Office and 
Typewriter Chairs. These chairs are 
made physiologically correct, support- 


ing the back any way you sit. 


< 


DEALERS: 


Be sure to handle this popular line, and 
o reap the advantage of good advertis- 
ing and an established reputation. There 
is good profit for you. Write at once for 
further information. 


The Davis Chair Company 


Department 7 Marysville, Ohio, U.S. A. 














VALLEY CITY DESKS 





have raised the quality standard 
of the furniture world. 


Write for dealers’ proposition, 


VALLEY CITY DESK CO., CRAND,RAPIDS 















































Famous Furniture House 


Career of the J. Dornette & Bro. Company 
One of Value and Interest. 


HEREVER men have _ gathered 

and done their work there has 

been a lesson for men. It needs 
only that the work shall have been well 
done, with enthusiasm, with energy, faith 
and courage. The field of Thermopylae 
did not make the history of Greece; but 
the historians hardly less than the report 
ers like best that which lends itself to the 
love of conflict and justifies the tall black 
headlines. Had we the real history of the 
ancient peoples we should know more of 
their lives and less of their battles. With- 
out minimizing in the least the valor and 
self-forgetfulness of the warrior, we should 
get a truer knowledge did we know more 
of the courage of that artist or craftsman 
whose years of patient labor gave us the 
priceless statue or the beautiful vase, or the 
splendid combination of arch and column 
which stands amid decaying ruins as the 
mute testimony to a genius who bodied 
forth his dreams in bronze or stone, and 
died without the written record of his life 
to bear example and encouragement to oth 
er men. Of wars and battles we know ev- 
ery necessary incident; of the daily lives, 
the struggles, the artistry and the crafts- 
manship of those who have passed on be 
fore us we know very little save by scat- 
tered examples which have escaped the 
hand of Time. 

But even without these records we can 
recast in imagination what these men must 
have been. We can see their enthusiasm, 
keep with them day by day in their labor, 
as little by little they perfected their tal 
ents until their fellows hailed them for 
what they were. Then as now there were 
many men of many different occupations 
Some excelled by virtue of their industry 
and their courage and determined enthusi- 
asm; others, molded in a more plastic clay, 
yielded a little in the race and made up the 
great mass of the men and women of the 
time 

Perhaps never in all the world has there 
been a land where the daily lives of men 
and women have written a clearer lesson 
than right here in these United States 
Compared with our wars our peace has 
been as a great library to a single book 
Our history is more the history of the 
wonderful achievements of peace than of 
the battles we have fought, though of bat- 
tles and of victories we have had not a 
few. 

It is in the progress of our manufacturers 
that one of the most interesting records 
has been written. Our manufacturing indus 
tries are the eighth wonder of the world, 
Not the least of these is the office furniture 


industry, which of recent years has sprung 


into such prominence. Among the leaders 
in that line of industry is the J. Dornette 
& Bro. Company, of Cincinnati, O In 


their field of work they have made history. 
The founders of this now well known con- 
cern are John and Henry Dornette, who 
in 1877 started a little cabinet makers’ shop 
in a two-story brick house at the corner 
of Sixth and Stone streets. They occupied 
the second floor, the first floor being -ac- 
cupied by a lawyer who was the owner of 


the building. Here the two young men 
started the manufacture of desks and ta- 
bles. After two months had elapsed, the 


lawyer notified them that would have to va- 
cate, because a home-made mortising ma- 
chine they had invented made too much 
noise. Hereupon they rented at a nominal 
sum an abandoned sugar refinery at 332 
West Pearl street where they carried on 
their business for several years with in- 
creasing success. In 1884 they began to 
cast about for a factory site of their own, 
and hit upon a locat‘on in what was then 
known as the Mill Creek Bottoms, where 
the Ohio river constantly menaced the 
land in the spring of the year. Here they 
were able to buy ground at a low figure, 
where they erected the first factory in that 
section—a part of the city which is now 
covered by immense plants of all kinds. 
But the Dornette factory remains still one 
of the principal features of this locality, 
and it is due to them that this tract has 
become so immensely valuable, for they 
showed that the hands and brains of men 
could circumvent the strength of the river 
and create a great factory where other men 
feared to build. 

This, in brief outline, is the history of the 
company’s material origin and struggles. 
The Dornettes, however, had the right sort 
of backing—not the financial backing that 
one hears so much about these days—but 
the good, solid German character, the Ger- 
man thoroughness, the German love of do- 
ing things right and doing them just as 
well as they can be done. That kind of 
backing was worth more than a _ million 
dollars in hard cash, but they couldn't fig- 
ure it in their inventory, and it is the sort 
of personal property that the assessor has 
never been able to discover. 

It is a very simple old story, after all, 
coming right down to the meat of the mat- 
ter. The Dornettes knew how to make 
furniture well. They found that there was 
going to be a big need for desks and kin- 
dred goods or that they would get the 


best results by concentration—anyhow, 
they concentrated on desks and sectiona 
bookcases and poured all their skill and 
character and love and thoroughness into 
the making of the Dornette desks and se 


tional goods, and, necessarily, they wo 


out. When any necessary article is so well 
constructed as the Dornette lines the work 
of the salesman is half done before it is 
begun 


Personnel of the House. 

John Dornette, Sr., the founder of the 
J. Dornette & Bro. Company, was born in 
Lemke, Germany, and came to America in 
1863, was employed at his trade of cabinet 
maker in various Cincinnati furniture fac 
tories, and worked for a while in the fur 
niture factory at Sheboygan, Mich., about 
1870 He returned to Cincinnati and 
worked at various factories Che first 
start in the manufacturing business was 
made in 1877, and was brought about by 
the failure of the furniture manufacturing 
nirm for which the brothers John and Hen 
ry were working. The proprietor not hay 
ing sufficient funds to pay the balance ol 
wages due, offered them a pile of lumber 
in the yard, which was accepted, a shop 
rented and the first desks made at the cor 
ner of Sixth and Stone streets, the old 
building still standing. 

Henry Dornette came to Cincinnati from 
Germany in 1866, and had learned the trade 
of cap-maker, but on arriving in this city 
could obtain no employment at his trade, 
and his brother John took him into thi 
furniture factories with him and he ther: 
learned the cabinet-makers’ trad 

The fortunes of the two brothers have 
been inseparably linked since their arrival 
in this country, and they have always been 
companions and are today Chey married 
sisters in Cincinnati and have always ri 
sided near each other. Both have raised 
large families, John being the father of 
fourteen children, all but two whom are 
living. Henry has eleven, with nine living 

The brothers have always been devout 
members of the German Presbyterian 
church, of which they are well known offi 
cers. John is a member of the Ohio Syn 
od of the Presbyterian church He was 
the founder of the church society which 
now owns and operates the German Dea 
coness Hospital in Clifton and the Ohio 
Maternity Hospital in the East End. John, 
Sr., is a member of the governing board, 
and the executive head of the hospitals 
His sons are well known in public life, 
Ed Dornette being a prominent architect, 
and for several years the architect of the 
public schools. John Dornette, Jr., is the 
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secretary-treasurer and general manager of 
the factory. He was for two years a di- 
rector of public service, and is now super- 
intendent of the street and sewer repair 
department. He has been prominently 
mentioned for mayor of the city. 

John Dornette, Jr., is a Shriner, an Elk, 
a member of the Business Men’s Club, the 
Queen City Furniture Club, the Cincinnati 
Furntiture Exchange, and a number of 
benevolent ard social organizations. He 
is the first vice-president of the Blaine 
Club. 

The Dornettes have always been public 
spirited and have given freely of their 
means in all matters pertaining to the pub- 
lic welfare. 

The Dornettes have always made it a 
point to give the most careful attention to 
the construction and finish of their work, 
taking great pride in the workmanship of 
their product. Rather they would lose mon- 
ey on their product than. turn out an ar- 
ticle that was not worthy of their name. 

In 1901 they invented and perfected a 
typewriter desk, which is today considered 
a standard of excellertce. The table is so 
constructed that the machine does not need 
to be fastened in its place, as the platform 
does not tip on being lowered or raised. 
They have also a sliding top attachment, 
and an improved knee-hole, which enables 
the operator to sit close to the machine at 
all time This typewriter desk is patented 

Two years since they added to their line 
of desks a line of library cases made on 
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the unit principle, with which any number 
of combinations may be made to suit the 
room in which the library is iocated. These 
cases have sliding glass doors, which may 
be removed by pushing a small metal slide, 
so that both sides of the glass may be read- 
ily cleaned by the housekeeper. These 
cases are known as the Dornette Sliding 
Door Sectional Bookcases. They are high 
grade library furniture, and built with the 
» details that has 


same careful attention t 
made the Dornette desks famous 

The lumber used by the J. Dornette & 
Bro. Company is all carefully selected by 
one of the best lumber inspectors in the 
country, Jim Thistlewaite, whose word is 
never disputed by lumbermen. It is all 
thoroughly air-dried, and then kiln-dried 
on the premises. 

The brothers John and Henry are the 
factory men, and all the work is personally 
supervised by them. 

The office is managed by John Dornette, 
Jr., assisted by John L. Dornette, son of 
Henry Dornette, and Paul Dornette, son of 
John Dornette, Sr. Henry Dornette super- 
vises the buying of all supplies. 

The Dornettes are the founders of the 
West Cincinnati Business Association, an 
organization which has forwarded all the 
improvements in the western section of the 
city, built great sewer systems, the great 
Harrison avenue viaduct, and many miles 
of streets. John Dornette, Sr., is the first 
vice-president, and John Dornette, Jr., is 
an active member of the beard of directors 





HOUSE ORGAN IN NEW RAIMENT 
\ brilliant new coat of blue and gold 
bedecks the July number of the Loya 


Sixty-five 


This time on the frontispiec« ist after 
the first page of the magazine, appear the 
well-known features of J. C. Phelan, th 
Royal Company’s assistant sales manager 

On the editorial page is a ginger talk 
by George Ed Smith, the sal nage! 

[The rest of the magazin¢ s almost 
equally as good, filled with clever para 
graphs, cartoons, and a lively line of read 
ing matter calculated to promote the esprit 
de corps of the Royal organizatt 


A NEW MAGAZINE. 


“A manufacturer who has a brand con 
sisting of but a few letters, was recently 
offered $3,000,000 for the same, which he 
refused.” 

This is one of a number of « tations 
from the cover of the Trade Mark News 
a new magazine published by the Trade 
Mark Title Company, Fort Wayn« diana 
which makes its first appearance tl 
month 

Judging from the copy received e see 
for it a splendid future, for in these days 
of progress, the Matter of a trade mark is 
a matter of protection, and pt n is 
most essential to success 

The Trade Mark News is 
gotten up, tastily printed and interesting 


compiled 














"RE WwROST RELIABLE SELLERS 


DORNETTE 








OUR LATEST SANITARY 


DESKS 
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AN OLD TIME TYPEWRITER MAN. in the apartment hous hot 
The portrait herewith shown is that of ness in San Francisco hich 
H. E. Baker, president and manager of thi very successful until tl 190¢ 
Baker-Hoey Typewriter Company of Los which time he has been d g 
Angeles, Cal the old reliable typewriter line 
Mr. Baker ts d time personal friend Angeles 


SYSTEM IN MONTHLY STATEMENTS 

The monthly statement is usually the pre 
liminary attack of the Collection depart 
ment [It discloses the fact that the colle« 
tion trenches have been dug and that the 
guard is mounted and ready for action 

In most business houses, however, the 
customer is given much leeway to which he 
is not entitled by the practice of mailing 
statements on the first of each month and 
at no other time, regardless of when the 
bill is due 


If a business house has this custom of 





sending out statements the first of each 
month and sells on 30 to 60 days’ time, and 
a customer makes a purchase the fore part 
of the month, the bill really does not be 
come due until after the first of the next 
month, and unless the customer discounts 
his bills he pays no attention to a state 
ment sent him before his account is actually 


due: therefore, if another statement is not 





sent this customer until the first of the suc 


H. E. GAKER. ceeding month he has been granted the 
of the late George H. Patterson, founder privilege to take a considerable time in ex 
of Office Appliances. He has been a type cess of that to which he is entitled. It 1s 
writer man for many years, changing from also a fact that many merchants fail to take 
time to time, as is the habit of most type into consideration that in making a pur 
writer men, until 1903, when he embarked chase they enter into a contract which is a 


The Ross Patent Ball-Bearing 


Anti-Friction Filing Cabinet 


Is just a little bit better than the best. It has all the good things which 
experience has found necessary in the past to include in high-grade 
cabinet making, with this one important feature added: 


A PATENTED BALL-BEARING TRACK ARRANGEMENT SO THAT EACH 
DRAWER WILL SLIDE IN AND OUT WITHOUT FRICTION OR BINDING. 


Without doubt this is the greatest improvement in vertical filing systems since 
they were first introduced. Anyone who has handled the ordinary letter-file 
loaded with the weight of a year’s accumulation of correspondence, knows 
how desirable is a smooth running, easily operated drawer—one that won't 
stick, one that CAN’T stick, even in wet weather. 


Dealers who have looked into our proposition say i' is the best which any 
manufacturer has ever made them. Better write us to-day, and let us give 
you particulars before the territory is taken. We can give your filing and 
office furniture department a boost that will make it the most important part 
of the PRODUCING end of your business. It costs you nothing to find out, 
at any raie. 


Catalogue of Complete Line for a 2c Stamp. 


1ROSS MFG. CO. 





79 
double-jointed affair, the seller agreeing to 
make and ship the goods and to wait a 
certain time for his money, thus fulfilling 
his part of the contract; the purchaser’s 
contract consisting of making payment at 
due date. 

A large number of merchants agree to 
forget that they have entered into any con- 
tract of this kind, and in order to call at- 
tention to irregularities of this nature, the 
following plan has been adopted: 

Aug. 18, Statement. 
Please favor us with prompt settlement. 
Aug. 28, Statement. 

Please Note—This account was due Aug. 
18. We ask you to give it immediate at- 
tention, 

Sept. 7, Statement. 

Your attention has been drawn to this 
account three times. Unless we receive 
settlement by Sept. 21 we shall draw on 
you at sight without further notice. 





NOW WITH BUSINESS SHOW. 

F. C. Patterson, an office appliances man 
of wide experience, has become Eastern 
representative of the Annual Business Show 
Company. Mr. Patterson is a believer in 
business shows in general and a special 
enthuisast regarding the events put on by 
the Annual Business Show Company. 





The man who loves his wife, his children, 
his friends, who smiles and is kind, will 
make a good angel when the time comes. 








Muskegon, 


9 Michigan 
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CHAIRS 


FOR 


OFFICES, HOMES, 
RECEPTION 


DESK CHAIRS WALKER’S SONS’ STORE IN CEYLON. 
OFFICE STOOLS 
CEYLON REMINGTON OFFICE. and energetic as their handsome b ling 
COSTUMERS The metropolitan looking building pic would lead the beholder to believ Tt 
their fine work that 


tured herewith is in Colombe on the island owing t h the Reming 
SANITARY, STRONG of Ceylon off the coast of India It is the ton cause on Ceylon Island is in 
M4 establishment of Messrs. Walker Sons & gratifying condition 
Steel Tendon Kind Co., the representatives of the Remington —— 
Typewriter Company on that island. This THE REMINGTON MAGIC TYPE- 
WRITER. 


is one of the largest and oldest 


JACOB anp JOSEF “aaa 
business houses in Ceylon and enjoys a The pictures shown herewith 


a very clever window display in th 


K O H N | most enviable commercial standing store 
One has only to look at their establish of Stott & lIloare at Sydney, Aust: 
No. 10 Remington typew1 














ment here shown to see that it would be a Here a 
f the world’s big cities. Fur worked without any visible 
lette r, and 


credit to any « humat 
thermore, Messrs. Walker Sons & Co. have It writes out letter after 
NEW YORK proved by their work in behalf of Reming its own unique advertisement. Hour afte 
ton typewriters that, as representatives hour it gives out its phrases, telling the 
gressive passersby of its own special 


110-112 W.27th Street 








merit 


they are every bit as capable. pro 
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LEOPOLD DESKS 
THE NAME STANDS FOR QUALITY 


Think Leopold 
when you XA ink Desks 
and you Think Best. 


Get New Catalog. 


Leopold Desk Co. 


BURLINGTON, IA., U.S. A. 














' WATCHING THE MAGIC TYPEWRITER. 
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Of course there is necromancy about 
this work. The machine is operated by a 
master machine in another part of the 
store at which an operator sits, out of 


sight the peopl passing the window 














H. J. WOOD. 


The, dispyxy was designed by HH, jJ 
Wood, a young Australian mechanician of 
the Remington staff on the far side of the 
Pacific. It is a very interesting and ef 
fective advertising display 


PRIZE CONTEST FOR STUDENTS. 

\ very interesting prize contest has r 
cently been arranged in the city of Mem 
phis, Tenn., by Manager Howison of the 
Typewriter Company, and a 
the students of the vart- 


Underwood 
large number of 
ous Business Colleges are taking part. The 
contests are held in the local colleges un 
der the rules governing amateur contests 


writing on the typewriter. Thirty min 


utes writing from unfamiliar matter is re 
ql d a penalty of one word for each 
mistak imposed It has the effect of 
impreé g ry oti ly the records ot 
each student and a lively interest is tak 
en by Ss as is students. Twelve 
students ¢ Nelson's College in that city 
r tly k such contest, all! 
touch” operators and the contest was wo! 
by Miss Elizabeth Smith of Memphis, who 
rad y 28 errors in 1,095 words, a net 
iverage itbout 36 words a minute. Miss 
Smith won the prize of a handsome medal 

the same was presented to her with 

ming remony by Mr. R. C. Howison 
who looks after the school business under 
Manager Howison'’s directions. Miss 
Smith’s services as stenographer were 
juickly appreciated and she easily found 
employment in one ¢ the local business 

ces 


“It is necessary to dare something cour 
ageously 
Howard Edward Griggs 


in all actively growing human life.” 
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This Machine Produces From 
1 to 100 Good, Bright Copies 
Quickly—Economically 


—ON 
ANY 
WEIGHT 
PAPER 


CAPACITY 
20 to 50 
COPIES 
PER MINUTE 





The Billograph is a new type of duplicating machine that offers an important 
service to such business houses as require from 1 to 100 copies of original 
matter speedily and economi alls > alld on any weight paper. Although 
the first duplicating machine to ‘offer efficient service in the order and 
billing field, its scope is so broad and varied that it lends the same efficiency 
to rapid and economical reproduction of specifications, statements, statistics, 
reports, notices, inter-house forms, instructions to buyers and salesmen, 
pric e-lists, stock quotations descriptions of real-estate, bulletins, maps, 
plans, real estate plats and other documents in colors, ete. And every copy 
is clear and readable—no blurred carbon effects. The sheets come out flat 


and do not curl. 








BINOG RAPH 


DURLI cafe R Efficient 


Simple 


fore lost between operations. Bands 
may be covered with original matter 
once each day. The ink is absorbed 
over night and they are again ready 
for use the following morning—and 
no washing is necessary. 


band supported by a steel plate and THE SAVING 


over which is run a simple mechar The Billograph offers to firms having 
ism for feeding and drawing off copy _ sufficient duplicating work of the 
by the same operation. Asingle turn character for which the Billograph 
of the crank brings a fresh surface is intended, a tangible saving of from 
into position to receive a new orig- 25 to 95%. One large business house 
inal. As it takes but five seconds to. states that our machine will save 
replace a band, little time is ther them fully $25,000.00 per year. 


hes RITE FOR BOOKLET 


Our new booklet describing the single type Billograph is just off the press. 


For a more definite vie rstanding of this new machine—and its new mission 
in the business world—simply write us on one of your business letterheads 


THE PROCESS 
The Billograph process is simpk 
no stencils to cut—no type to set. 
From original documents written 
with copying ink—copying ribbon 
copying carbon or indelible pencil 
impressions are made on a gelatin 


and we will be pleased to forward one of these booklets to you immediately. 


BILLOGRAPH SALES COMPANY 


444-51 MONADNOCK BLOCK CHICAGO 
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RIBBONS AND 
CARBONS ~& 


ROW 


Combine all the essential features of a 
truly Superior brand. In addition, the 
price is within reach of all. 














Making “Ribbons and Carbons"’ pay is a problem that 
confronts every supply dealer in the country. We have 
devoted a great deal of thought to th's problem of distribu- 
tion, as well as to the problem of manufacture. The result 
is our Special Proposition to stationers and type- 
writer supply dealers. Write us for this proposition 
today. Whether you take it or not, you will be interested in what 


we have to offer. 








A postal now will bring you this opportunity. Do it. 
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THE PRATT DOCFILE 


for filing all kinds of folded papers. 
Both back and front are made from strong, Noise 


durable press board, the front having 
blank space for indexing contents of the 


$1 Per Set SAVES 










packet : 

As the packet thickness increases, the Nerves t : 
= may oe oupes by “moly os ¥ 
the tapes through the sits in the ck a 
the left hand fastenings act as a hinge and Health REDUCERS ; 


do not have to be released. 





> > 
For All Typewriters. — 





The file will hold a pile of papers five inches thick. 
A sample file will be mailed to any address on receipt of a dime 


Pratt F. Mfg. Co., 111 Point St., Providence, R. I. 








WE WANT NEW AGENCIES 


Money 





Time 


Machine 


J. L. Chase Co., Toledo, 0. Fatcniess and 








To talk a great deal about business—but 
do this— while having a good time vaca- 


tionating just give 





vY¥ounesTrows oF 





a thought. You are planning for fall busi- 
ness, figuring out just what lines you are 
going to push, what lines you are going to 
acquire. Don’t forget this Allsteel line—it 
means more money 
Discounts to responsible dealers Write 


today 


The General Fireproofing Co. 


tus AME pores 





t’s Almost Too Hot 





Youngstown, Ohio 








ENTERPRISING COLUMBUS’ HUS- 
TLERS. 

A representative of Office Appliances re- 
cently visited Columbus, Ohio, and was 
shown through the plant of the North 
American Supply Company. This concern 
now occupies the four-story building at 
the northeast corner of High and Lynn 
streets. The building contains over 20,000 
square feet of floor space. The first two 
floors are devoted to the company’s retail 
business. They carry in stock everything 
in the office.equipment line and are terri 
tory representatives of. the Edison business 
phonograph, Montague mailing machine 
Fox typewriter, Neostyle, the Rone 
Copier, the Printograph, the Browne 
Morse filing devices, Cutler desks, and 
many other smaller but none the | 
prominent appliances. 





WILLIAM A. HANE. 


They have had remarkable sucx 
their fountain pen department, whi 
have featured specially, pushing in part 
lar the Onoto and Waterman’s Idea 
Several of the store’s fountain pen wit 
displays have attracted much att 
The store is specially well located 
purpose, as it occupies one of the best 
cations in Columbus, where thousan 
people pass daily 

The business was practically reorgai 
about a year ago. The two principa 
now actually engaged are A. A. Bratt 


who founded the business, and W 


Hane. Chey make a great combinat 
Bratton is one of the livest wires 

office equipment field. He is president and 
general manager, and has charge of the 


selling end of the business. Besides dir 
ing the outside sales force, Bratton 
self finds time to get out into the 
as well as to handle the concern’s larg: 
mail order business. When Bratton 
sonally goes after the prospect it is a fixe 








habit with him to return with the name 
on the dotted line. He came to Columbus 
five years ago and engaged in an accident 
insurance business, which was later sold 
because of the present busines growing to 
proportions which claimed all of his time. 

Mr. Hane, who is secretary and treas- 
urer of the company, has charge of the 
office, looking after all of the collections, 
etc. His specialty is systematizing, and he 
is particularly strong in helping prospect 
ive customers with new systems for the 
conduct of their business He is thor 
oughly versed in modern book-keeping and 
loose-leaf methods. He was formerly sec 
retary of the Armbruster Company, a large 
wholesale and retail dry goods firm in Co 
lumbus, in which position he made a re 
markable record. 





A. A. BRATTON. 


As will be seen from the pictures here 
with both Bratton and Hane are young 
men, and it can safely be predicted that 
they have a great future in store for them 


in the office appliance-field 


UNDERWOOD MANAGERS’ CON- | 


VENTION. 
[The Underwood Typewriter Company 
will hold a convention of their managers 


in New York city beginning Monday, Aug 
ust 15, and ending the following Friday. 
Headquarters will be at the Prince Georg: 


Hote :. 28th street. 


On Monday, the party will leave for | 


Hartford, Conn., where the convention will 


be opened, and where the fine new plant 
just completed, will be inspected. On Fri 
day there will be a dinner held at th 
Ross-Fenton Farm, North Asbury, New 
Jersey. 

The convention, it is said, will be a littl 


out of the ordinary, and a highly enter 
taining, as well as instructive time is antic 


ipated 
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Snap and clean-cut 
style in every piece. 


Stow and Davis build to serve business-men— 
sturdy oak tables for the one-man office, up to whole 
matched office suites, in hand-carved figured mahog- 
any, for large corporations, banks, and directors’ 
rooms. 

You can outfit all the offices in your community 
from our line—a few samples, to show quality (it’s 
Grand Rapids’ finest), and our catalog, will put you 
in line for a better business and more of it. 

CATALOG FREE—JUST ASK. 


Stow & Davis Furniture Co. 
Grand Rapids, Michigan 






























Desks of Quality 
When buying your line of Office Desks, con- 
sider Quality first — adaptability te your customers’ 











wants — reputation of the manufacturer and the margin 
of profit to you in handling. 


: MOON DESKS 


ia —_, 19S = ee are made first for quality — adapted to the needs of each desk user; 

aye no desk so completely meets the ideals of the busy business man — 

ist | they have a world-wide reputation— made from the very best and 

: carefully selected materials — built for use and beauty. 

=| The MOON TYPEWRITER DESK is unquestionably 
_— the simplest, easiest working typewriter desk on the market. The 

— typewriter attachment is in the pedestal of the. desk, doing away 

with the broken-up writing bed. ee 


MOON DESKS 


are before the public—used extensively by the government. 























MOON DESK CO. 
Sold to MUSKEGON, MICH. 


Dealers 


Only 


Catalogs on request 


MOON DESK CO. 
MUSKEGON, MICH. 
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ST. LOUIS BUSINESS SHOW. 


made ror 


Gre: ‘parations are being 1 t 
The L.E.B. Shock Absorber sss Wess Madkaie dieses thie tw & 

















For the Typewriter held in St. Louis at the new Coliseum 
Accomplishes So Much That It Passes Belief building especially adapted for the handling 
It prolongs the life of your typewriter. Keeps it in fine ad- of large trade expositions This show will 
ju ent. Reduces repairs one half. Delightfully softens the pak , 
touch. Makes more neat, cleaa and uniform work. Increases be under the sole management of F \\ 
typewriter's speed fifteen words a minute, and therefore the out Pp , : : se .. 
put of work. Enables the typist todo more work with less ef ayne, the originator of the business shogs 
fort, nervous strain and fatigue, and therefore increases her ind evervthing will be done to mak« it 
accuracy. Makes one ribbon last as long as three, and t k oo - ; : inate : 
f carbon paper go as faras three. Improves stencils. Reduces | grand success for the exhibitors 
e cleaning to almost nothing per month, because lint is not | : . = 
it and thrown up from the ribbon by the type. Eliminates Mr Payne states that h has severa 
ALL DRUM noise of the desk. Softens the click of the typebar ' plans never before used in connection with 
ind carriage Provides means for instantly attaching the type = 
writer to, and detaching it from the desk for repairs, sanitary a business show. which will create the 
leaning, et« Also prevents ‘‘creeping.”’ ; = 
greatest amount of interest and w insure 


| 
. | 
Here is the Simple Reason ; : 
Strike a rigid piece of steel with ahammer and you will cut and | a very large attendance of the class of p* 
bruise it Strike a spring with the same force and you will make no 



































* . . ’ = ee impression on it whatever, but the spring will react on the hammer, pl the exhibitors de Sire most O Treat h 
IN THIS EXCLUSIVE AGENCY instantly throwing it back. Your typewriter, set rigidly on the desk, One of these pl ins will be the issuing 
is the equivalent of the rigid steel, and therefore all the strokes of the : _—— 
typebars and carriage are cutting blows to the ribbon, carbons and invitations to all business concerns i1 St 
The best selling typewriter platen, and a destructive shock to the typewriter. But when mounted 
on the Shock Absorber —the spring—the force of the blow is absorbed | Louis and surrounding territory nviting 
attachment ever marketed. by the “give,” the resilieoce of the spring, and the effect is to deliver | 2 , 
j pressure, and quickened, equalizing typebar action, and not the de- | the heads of the different departments to 
You dive no credit and have structive cut and shock. It is to typewriters what springs and rubber | } E F *k Wo a | 1 
tires are to automobiles } the show -Xtra tickets will be furnished 
no risks of losses; cash flow- , 
upon written request, signed by an officer 
ing in every day; monopoly TEN DAYS FREE TRIAL : : ’ 
: of the company. All tickets and invita 
to you in your territory. For Louis E. Baltzley, 1303 Euclid St., Washington, D. ¢ a 
I encios* $3.00 for which you may send me one L. E. B. Shock | 
terms and territory address Absorber with the distinct understanding that if I desire I can re- | 
turn the Absorber any time within 10 days and you will refund my 
money | 
Louis E. Baltzley _{ iso: ry:ewriver Model No | 
Name | 
1303 Euclid St., Washington, D.C. a advo | 
} 
| 
ADDI NG For the ever popular Burroughs, Universal, Pike, 
Dalton, Wales, Comptograph and Standard 
M ACHINE machines should be carried in stock by the 
Stationer. 
If quality is an essential (and to the 
Banker it is) write for our prices and 
samples. 
. > 
Colonial Company, A on 
* 
p y; Mechanic Falls, Me. 
F. W. PAYNE. 
tions sent out in this way, will appear as 
coming direct from the exhibitors, thei 
names appearing as the signers I 
vitation and after each name ; rief de 
scriptio will be given of their exhibit 
STEEL This will enable the general business publi 
fbb Wein ’ to become more familiar with tl many 
anne ea FURNITURE different exhibits before visiting the show 
me eee es ; coal : . : 
SS Oar nen and when they see that some certa mak¢ 
hc hulieadadaieaeenoatate s for Banks, Court or kind of machine o1 device will | show! 
| ‘ 
worst’ Houses, Corpora- and demonstrated, this information wi 
bring out the person most deeply terest 


tions, Libraries, 


ed, thereby making it easier 


asneeeeerr™ 


ad 


eeecceserrs |” : State Capitols, hibitor to close up business right t tl 
City Halls, etc., etc. show 











This show has the endorsement f th 
| Business Men’s League of St. Li u 
Send us your draw- one day during the show will b: t aside 
ings for estimates. as Business Men's League Day and for 
members only Che list of members in this 
association is made up exclusiv f head 
Van Dorn Steel Files installed in Cook Co. Court House, Chicago, Ill. of all the leading business hous St 
Louis Chis will give the exhibitors op 
The Van Dorn Iron Works Co. sisting Sh Whaglig Whale distinc alaeeth 
METALLIC FURNITURE DEPT. to the attention of a large number of busi 


CLEVELAND, OHIO ness men impossible to reach in any other 


BRANCH OFFICES : NEW YORK, CHICAGO, BOSTON, PITTSBURG | way and st such an- opportune tim 
The New York and Chicago shows have 

















ww 
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educated hundreds of thousands to the 
greater use of many new devices, all of 
which has resulted in making a great in 
crease in business for the exhibitors in 
those cities. The same golden opportunity 
presents itself in St. Louis where the ex 
hibitors will reach thousands of business 
men—a large number of whom will be buy 
ers and dealers who have never had theit 
devices demonstrated to them. 

From the interest already shown by 
manufacturers throughout the country, this 
exhibition has every indication of being a 
great success, and as every show under M1 
Payne’s management has always been a tre 


mendous Success Iof! the exhibitors, ther« 


is an absolute certainty that this show 
will go down as one of the best combined 
sales and advertisi1 g propositions eV 


offered manufacturers in the trade show 
line. 

Not only will Mr. Payne’s plans fo1 
teresting the general business public creaic 
great enthusiasm, but the dates of this 
show, November 28th to December 2d, 
come at an excellent time of the year to 
reach the buyers of large corporations, as 
it is just before the new year and at a 
time business men are in the market for 
new systems and mostly interested in look 
ing up new devices to install in their places 
of business. Every company exhibiting at 
this show will be sure of receiving excel 


lent returns 


ENTERS THE AUTOMOBILE FIELD. 

Edward Aaron» Banschbach, mechanical 
engineer, who has had a broad experience 
in the office appliance and machinery 
fields, has recently accepted a_ position 
with the Buick Motor Company, at 1454 
Michigan avenue, Chicago, as a member 
of the company’s selling force. Mr 
Banschbach has seen considerable servic« 
with the Smith Premier Typewriter Com 
pany the Burroughs \dding Machine 
Company, and the Comptograph Company, 
which gives him a pretty thorough ac 
quaintance with the technique of fine ma 
chinery, an experience which will doubt 
less stand him in good stead in master 


ing the intricacies of the automobile busi 


ness 
A VISIT TO CARTER’S. 
The representative ol Office Appliance s 
put in an enjoyable and profitable forenoon 


recently while in Boston. It was his pleas 
ure to be shown through the new and 
finely equipped plant of the Carter Ink 
Company by F. W. Taft, their hospitable 
advertising manager With considerabl 
pride Mr. Taft explained each process of 
the manufacture of inks, adhesives, carbon 
paper and typewriter ribbons. The vast 
amount of material used and the wonderful 
facilities for carrying on the work of this 
great company was a revelation, and the 
ourtesy extended was greatly appreciated 


Life has three periods: The prospective 
youth, the Now of middle age, and Then of 
old age 


| 








Appearance 


Unsurpassed 


Convenience 
Unequalled 


Durability 


Unapproached 
and Guaranteed 





These three essentials of the 


best are combined only in 


Derby Office Furniture 


Appearance that distinguishes the finest business offices, 
secured by selected Circassian Walnut, Mahogany, Quar- 
tered Oak, scientifically seasoned; choice designs by 
experienced artists; finished to harmonize with the 
finest offices. 


Convenience that is serving the most systematic business 
man. 


Durability resulting from a method of construction, more 
lasting than solid wood, such as five-ply, cross-bound 
writing beds, cemented under hydraulic pressure, and 
equally painstaking construction of every other part. 

Our staple line includes all kinds of office furniture— 

Desks, Tables, Chairs, Cabinets, Wardrobes, Settles, Hat 

Trees, etc. Our thirty-five years’ experience in office out- 

fitting is at your service. 

Every piece of Derby Office Furniture is under expert supervision 
from start to finish and is unconditionally guaranteed not to shrink, 
warp, crack or split 


Catalog 815 on requ 1 your business stationery 




















DERBY toston: ass 











TYPEWRITER PLATENS REBUILT 


Recovering 50c; $40.00 per 100 TYPE W RIT E RS 


Under 100 M Over 100 M 
Remington No. 6 and 7..$20.00 $25.00 
Smith-Premier No. 2 and4 20.00 25.00 


Oliver Ma. 3. .a.9 oc ane 22.00 27.00 
Finished Platen covers ground on dead true Under 27M Over 27M 
steel mandrels shipped to any address prepaid L.C. Smith No. 2....... 30.00 35.00 
upon receipt of 50c each or $4000 per 100. 76 to 100M Over 100 M 
We use the best grade of air cured rubber Underwood No.4....... 40.00 45.00 


ALBRIGHT BROS. REBUILT TYPEWRITER CO. 
801 HOLLAND BUILDING, ST. LOUIS, MO. 




















Plea for the Independent Typewriter Dealer 


By One of Them. 


[Editor's Note—The following articl: heroic struggle and the exercis 
was written by a typewriter dealer, and ts . a ts strictest economy. But in 
Say . just such a source They feel the time - 
published just as it was received. We b«: justice this “assistance” whi 
: has come when the profits of the type ’ 
lieve in giving every man a right to ex 9 tacturers are obliged to exte! 
; writer trade should be more equitably dis 
press his own convictions, provided they , branches should also be extend 
tributed between the manufacturer and the : 
do not interfere with the rights of other ), dealers in the way of a much 
seller. Under the present strenuous com : 
people However, in publishing this ar ' discount and less exacting 
petition and the fact that the spot cash : 
ticle we are not assuming responsibility for : writer, therefore, repeats that he 
, ; ‘ sales, as compared with the time sales, are : Aes 
the opinions of the author. We cannot be dreds of other indépendent dea 
very limited, and that such extended credit 
sure that we agree with the position he iously, but hopefully, awaiting tl 
must be given in order to secure business, ' . ; 
takes, but his article is presented in th ance of a firm or corporation wh 
- aa together with the great expense of the 
belief that typewriter men generally will hs » furnish such a clientele with a 
- guarantee to “keep the machine in repair, 
be interested in his views We do not 7 all respects as good as the best 
it costs as much, or more, to sell a ma , ‘ 
quite understand the reference to the “in , , , same time, be willing to _— shar 
« chine as to manufacture it Besides, the ” 
dependent” typewriter dealer It prob , , equitably the profits with the d 
; burden of the success of any typewriter 


ably refers to the dealer who buys his ' dispose of their goods. 
, : rests largely with the seller, and, therefore, i 

machines outright, and operates a store 
' he ts entitled to a fairer and juster divis 


independent of any agency proposition. | ; 
i at 7 we ion of the profits than has been heretofore 


But it should be understo¢ 
oods must be of the very best 


none other will answer They n 





received. 

“pr ‘ ’ . - spec Fr no Ss erior 

HERE never was a greater demand lo those posted on the subject (and the €YeTy Tespect, 1 not sup 
; 7 


a more inviting field or a more op writer has had many years of experience, equal of any in the market . 
portune time than the present for with opportunities to ascertain the cost of | Ply invite failure and disaste 
the advent of a strictly first-class up-to both manufacturing and selling typewriter) other Chis, briefly, is the writer's 
date typewriter, manufactured specially for it is a well known fact that the branch what such a machine should bi 
the independent dealers and at such prices offices of the manufacturers of the leading Of course, it should be a sight 
and on such terms as will enable them, if typewriters of today, as a rule, do not play where “all of the writing 1s 
not to become multi-millionaires, at least even. But this does not matter, as the loss all of the time,” and should hay 
to live. There are hundreds of independent here is more than made up at the factory and universal keyboard. It should 
dealers throughout the country, like the end. Not so, however, with the independ type bar and ribbon machin¢ It 
writer, who are anxiously awaiting the ent dealer. He is obliged to make good, have 84 characters, no moré 
coming of just such a machine and from which can only be accomplished by a most It should have a decimal tabulator 





Dealers Everywhere Are Saying: 


“IT don’t know what is the cause, but MultiKopy Carbon Paper and Star 
Brand Typewriter Ribbons—always good sellers—are going quicker this year 
than ever before. May be it’s their advertising that’s doing it, but anyway 
they’re certainly selling to ‘beat the band.’” 

Send for our sale-building plans. 


There’s money in them for you 
and hints for bigger business. 


F. S. Webster Company #7. 
STHEWEBSTER 538 Congress St., BOSTON, MASS. 


New York Chicago Philadelphia 






NON- FILLING 
TYPEWRITER 












Se OPY, 396 Broadway 211 Madison St. 908 Walnut St. 
TTA Pittsburg London Paris 
Toy 432 Diamond St. 67 King William St. Rue Saulnier, 10 
Vienna Berlin Budapest 


esnaen on PAPERS Adlergasse, 16 Friedrichstr, 60 V Alkotmany u 19 














color ribbon arrangement with automat 
switch. It must have a perfect paper feed, 
one that will take in 40 sheets as readily 

( hat will register perfectly whet 
turning back the work for corrections, or 
for any other purpose; one that will tak 
and hold a filing card so that it can be 
written on close to its edges. While 

typewriter paper feed seems and, in fact, 1s 
simple, it is the one thing which causes 


more trouble in a typewriter than most 
any other. It is absolutely essential, ther 
fore, that this feature should be construct 
ed right It should have a light action, 
but at the same time an elastic and respon 
sive one, the quality and character of 
t 


which should be carefully considered. It 


should have the star wheel escapement and 
the universal bar should be located as neat 
the heel of the type bar as possible, so 
that the trip of the universal is effected 
the moment the type leaves the printing 
point With such a construction of the 
escapement the machine would never be 
troubled with the “Piles,” the great night 
mare of the repairman The type bars 
should be straight, avoiding as far as pos 
sible all bends and twists, and should pass 
through a guide at the printing point. Type 
bars and hangers should be so constructed 
that either could be easily and readily re 
moved and another substituted in case of 
necessity [It should have interchangeabl 
platens, not only of the standard widths, 
but so the wider lengths could be used on 
the standard base. Carriage should be ball 
bearing and as rigid as the frame. We 
would prefer the type bar shift, though we 
would not object to the carriage shift pro 
viding it be made easy of ‘manipulation 
and shallow as to depths. Machine should 


be low and compact and weigh not to ex 
ceed 25 pounds. It should have a line lock, 
a variable and a back spacer The writer 
takes to himself the credit of having first 
suggested the practical utility of the back 
spacer He recalls having made the sug 
gestion several years ago to a group of 


prominent and experienced manufacturers 
of typewriters in New York city, who 
were just about to place a new model of 
one of their machines upon the market, and 
it is interesting to note that though the 
suggestion was rejected at the time, as 
being impractical and not demanded, it has 
since been adopted by every first-class ma- 
chine in the market today. And, as a last 
word, would say that the simpler the ma- 
chine can be made the better. It should 
not be encumbered in any way with de- 
vices which are simply intended for “talk- 
ing points.” And _ provision should be 
made for adjustability in all the essential 
wearing parts 

Such a machine could not help but prove 
a success from the start and to the outfit 
who will place such an one upon the mar- 
ket, as above outlined, there awaits a great 
demand and a sure fortune. Who will take 
advantage of this great opportunity? 
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This Is Not An 
Exaggerated Picture 


Every person who uses wood filing 
equipment knows that damp weather 
causes it to swell or stick. Long 
periods of dry weather makes it dry 
up and shrink, crack and break. 

In case of fire it adds fuel to the 


flames 





Steel Filing 
Equipment 


cannot swell, stick, dry up, crack 
break and it is a fire-retardan 
protection to valuable records 


hould have our new cata 


The Berger Mis, Co. 


Canton, Ohio 


New York Chicago Philadelphia 
Bost on St. Louts Atlanta 
Minneapolis San Francisco 


EVANSVIL 


TYPEWRITER 
CABINETS 


For the price asked, thes« 


desks are undoubtedly the 




























+ 


most desirable on the 
market today. The cab 
inet shown herewith is 
made of select figured 
white oak. Equipped with 
arm rest, and stationer. 


holder 


Big Value For 
The Money 


Dealers, write for catalogue of complete line, 
discounts, etc. 


Evansville Desk Co., Evansville, 


nd. 

















FRANKLIN 
DESKS 





Are right—made right 
—finished right and 
look right. The price 
is right and we want the 
right dealer in every 
town to have the exclu- 
sive agency on a prop- 
osition that is bound 
to get the business. 


We are establishing 
agencies under a new 
co-operation plan which 
enables each dealer to 
get the full possibilities 
of his territory. 


Get in touch with us at 
once. It means success 
to the right man. 





FP a a et ada DAS PP ee ee Pe eee 
*- 
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Franklin Desk Company 


46 E. Jackson Blvd. 
CHICAGO 
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A Message from Switzerland 


Leading Swiss Dealer Visits America and 
Says Some Complimentary Things. 


ERR A. MULLER-SCHAERTLIN, 

General Manager of A. Muller & 

Co., of Zurich, Switzerland, was thi 
guest of the Emerson Typewriter Com 
pany, Chicago, during the week of August 
Irst. 

\. Muller & Co. are the exclusive whol 
sale dealers for the Emerson for the East 
ern Hemisphere, and have been doing a 
wonderful business with the machine. They 
are known throughout Europe and _ the 
Eastern Hemisphere and have established a 
reputation as typewriter dealers second t 
none on the continent. 

Personally Mr. Muller is a very pleasant 
gentleman to meet. He possesses a grasp 
of the typewriter situation abroad that puts 
him in the position of an authority on the 
subject Of demand, conditions and_ the 
proper method of handling that cannot fail 
to make him successful. While his pa 
triotism for his own country and home 
products is a prominent feature of his na 
ture, yet he is an enthusiast on America 
and American goods. 

He says that the demand for American 
writing machines abroad is naturally very 
great because of the perfection of our ma 
chines, and he sugested that while Ameri 
can machines are having an enormous sale 
abroad, and the number in use exceeds that 
of home product, the field is not yet culti 
vated to any great extent and that future 
years will show Europe to be as great a 
market for American manufacturers as 
America itself. He ventured the opinion 
that a machine such as the Emerson with 
all of its improvements and advantages 
and comparatively low standard price, is a 
sure winner. Herr Muller-Schaertlein b« 
lieves that the lower priced machine will 
become a prominent factor in the Euro 
pean typewriter field, owing to the lower 
general price standards which prevail in 
Europe 

\fter his visit to Chicago and other 
cities, Herr Muller-Schaertlin returned to 
New York on his way home. He has a 
large circle of friends and acquaintances 
both in New York and Chicago, having 
made previous visits to this country 
Wherever he went he was graciously re 
ceived and was much impressed with typt 
cal American hospitality. 

Upon leaving Chicago he dictated the 
following message to Foreign Dealers for 
the Emerson, which appears in the current 
issue of the “Emerson Booster” 

“It gives me great pleasure to addres 
you, my friends, and to tell you of my 
visit to America for the purpose of ac- 
quainting myself fully regarding the fac- 
tory, and the standing of The Emerson 
Typewriter Company. I find the factory 
to be beyond my own greatest expecta- 


tions—first-class in every respect 
sonnel of the officials and thi 
the company in America to be 
highest 

“My visit to the beautiful 
Woodstock, Ill. was a revelati 
The building is truly beautiful 
an architectural and manufactur 
point [It is amply capable of an 
that will ever make it possibl 
ders and to keep our promis 


delivery of machines 
| 


[ was particularly interest 
pressed by the experimenta 
Here | found complete equipment 
kind and work being carried 
men, showing that the spirit 


of the Emerson Compatiy is to 
improvement possible in theit 
They constantly search for ways 


of improving and increasing th 


A. MULLER-SCHAERTLIN 


of their writing machine \ 
coustantly striving, with high pal 
men and improved machinery, t 
their product better and_highe: 
shows an intention toward their 
ers and dealers that assures th 
very best that can be produced 
“Taking the factory as a whi 
modern in every way. It is equipp: 
the newest and latest machinery 
ranged and planned to take car 


output and you need feel no hesita 


recommending the Emerson Typewrit: 


the highest terms to your customers 
my own personal knowledge I am 
tell you that the company has ample 


tal, the officers are men of integrity 








ness standing and ability. They stand high 
are known for suc 


With 


officers, directors and 


in the community and 


business accomplishments. 


cessful 


this class of men as 


stockholders in The Emerson Typewriter 
Company, | feel sure and confident that 
every dealer and every user will be satis- 
fied that we are dealing with the very 
highest type of business men. 

‘I must say just a word for the general 
offices of the company in the new M« 
Cormick building. This is one of the fin 


est and newest buildings in Chicago, situ 


ated on Michigan boulevard, overlooking 
Lake Michigan. The offices are arranged 
most advantageously, excellently furnished 
and very extensive. I was very pleased 
with their appearances generally. 


“During my stay in Chicago I was most 


pleasantly entertained; hourly the officials 


of the company provided something for 
me I was guest at club after club, carried 
ibout itomobiles to the most remote 
sections the city, and was elegantly 
entertained the entire time, and I will 


carry back with me—to you—most pleasant 


However, most of 
that probably 


memories this visit 


all, my friends, I must say 


no greater enjoyment from my visit was 


obtained than that of my trip to the fac 
tory at Woodstock where, I tell you, that 
l saw one of the most modern and beauti 


] 


ful typewriter plants I have ever visited 


‘After my trip throughout Europe and 


my visit to America, | am more impressed 
than ever with the good reception the Em 


erson Typewriter has received, and I can- 
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not too strongly recommend it to you. It 


is popular wherever it has been used, and 


with such an excellent factory and so thor 


ough an organization behind it, I know 
ot no better typewriter that will prove a 
better selling proposition than this one 

‘With my best wishes for your gre 
success, my appreciation of The Emerson, 
and with complete confidenc« Ml the 
product and our ability to market it, I an 
most sincerely, A. Muller-Schaertlin, g 
eral manager, A. Muller & Co., Exclusiv 
Dealers for Eastern Hemispheri r The 
Emerson Typewriter Company.” 

Che arrangements that exist between Thi 
Emerson Typewriter Company and the 
Muller & Co., are such that foreign dealers 
transact all their business through the t 
ter firm, and in doing so, their relations 
ire the same as though they dealt direct 
with the parent company Prices, terms 
freight and other details are all handled by 


\. Muller & Co., exactly as 


dealer was placing his business direct with 
the concern in Chicago As a matter of 
fact, A. Muller & Co. are exclusive dealers 
or the Emerson in the Eastern Hemis 
phere « 


BILLIET TO VISIT AMERICA. 
Juan P. Billiet, of the Billiet & 


Cia, Buenos South America, who 


firm of 
\yres, 
contemplated a trip to the States recently 
and who was compelled to abandon it o 
illness, is, we lear fast re 


health Mr. Billiet 
such a 


account of 
hopes to 


later 


covering his 


have 


the pleasure of 
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NEAT ARRANGEMENT FOR TYPE- 
WRITER. 

well known fact that dirt and 

dust cause much typewriter trouble. 

The Spiro Manufacturing Company has 
levised an auto folding dust-proof cover 
that has features. It is 
made of the best quality of rubber cloth, 


It is a 


several desirable 


and is mounted on a nickel-plated steel 
frame. When the machine is in use the 
cover folds back out of the way, and 


when placed over the machine it fits close- 
shuts out all dirt and dust. Furth- 
frame, it retains its 
shape and presents an orderly appearance. 
Unlike the heavy steel covers, it takes up 
no valuable space, and is always conven- 
ient. It mislaid or lost, and 
presents a neater appearance than the or- 


ly and 


ermore, being on a 


cannot get 


dinary rubber cover. It can be easily at- 
tached to, and detached from the type- 
writer frame, and is made to fit any make 
of machine. Dealers will be furnished 


further particulars and prices by applying 
to the Spiro Manufacturing Company, 102 
West 10I1st street, New York city. 





The salesman ought to be able to read a 
customer sufficiently to know when to press 
an argument, and when to postpone it. The 
judge of human nature will detect 
moods in customers as readily as he will 
detect clouds in the sky, yet many sales- 
men make bores of themselves without 
knowing it. There is a difference between 
persistence and boorishness, and that dif- 
ference may be measured by the salesman 

he makes a study of perception. 


OC rd 





OFFICERS OF BURROUGHS ADDING MACHINE COMPANY TURNING FIRST SPADEFULLS OF EARTH FOR ADDITION TO PLANTIN DETROIT. 
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BURROUGHS PROSPECTS IN NEW 
ZEALAND. 


Mr. I. L. Berk, wh« -presents the Bu 
Roll Top DESK Bookkeepers sina puadates Siihiens Cosmenne in heb 

alia and New Zealand, recently forwarded 
Flat Top Typewriters tralia an ew Zealand, recently tf ; ; won 


an interesting post card to the home 
at Detroit 


os 
Sanitary The above is a reproduction of one side 
Berk sent 


of the card and on the other Mr 


this message—‘*My P. B.’s.” 


H. Herrmann Furniture Co. 
258 Canal St., - New York, N. Y. 





BLUEPRINTS FOR THE ASKING 


SOME NEW ZEALANDERS. 











Notwithstanding the fact that 























AL I ing people like this. Mr. Berk is making an 
enviable record in his new territory which 
is quite comparable to the good work he 
did in the states during the years he was 

SNE aR RR See 
here. 
. SAVES Time. Money, Trouble and Disputes —__— 
h Only Moderate Priced Automatic Time Stamp on the Market — GUARAN- cea OO 9 BUR- 
TEED FOR ONE YEAR. READ THIS: - . ; . 
WESTINGHOUSE ELECTRIC & MFG. CO., 17! La Salle Street, Chicago. [he great factory of the Burroughs Add 
Chicago, Ill., Jul 1909 yr \ acl ] Co a r¢ Jetrort : site | 
Ellis Time Stamp Company, 87 Fifth Ave., Chicago: me re — mpeny at Dets ; 
Gentlemen—In response to yours of the 27th, the Ellis Time Stamp we annually by many hundreds of p¢ e, Dut 
have had in use at our Chicago office for the past six months is giving entire’ we understand that no aggregation » fened 
satisfaction. This fact is emphasized by the additional orders you have : _—_ at no aggregatio sai 

received from our other district offices. ours very truly, more thoroughly welcome, and m 

Westincuouse Eusc. Mec. Co., W. P. Gaylord, Manager. % -all ai 5 th et le 

DEALERS — You can use it and sell it too. ORDER TODAY. Siastically received than was the boys c 

ELLIS TIME STAMP co partment ot the Detroit 7 M ( \ vhich 
. risited the plant recently. 

Metal Specialties to Order. . ° visitec - 

Send for Estimates. 87 Fifth Ave., Chicago The boys were much taken up the 
splendid machinery which they saw ther: 
and for a time the Burroughs plant as 

If you are 

followi d lead 
you will 

lead d followi 
a 








For the best lead try 


Carter’s Ideal 


Ribbons and Carbons 









Y. M. C. A. BOYS AT BURROUGHS PLANT 





sumed the atmosphere of a school yard at 
and just watch your recess timé 
. Each of the boys was presented 
following grow 
gs handsome leather note book and fine 


The propositions which we offer to dealers are very new lead pencil, and it was noticeable that 


attractive and are based on furnishing the best goods that 
can be manufactured. A postal will bring full information. 


The Carter’s Ink Co. 


Boston New York Chicago 


a great many notes were made by the b 
serving youngsters during their 
FORMER MANAGER RETIRES. 
\ change of management has taken place 
in the Rogers Manifold and Carbon Com 
pany. E. B. Quackenbush has retired, and 


' has beer succeeded by Howard WI! tneid, 

















OFFICE APPLIANCES gI 








president of the Whitfield Carbon Com- 


pany. 

Mr. Whitfield’s connection with the old 

established firm—the Rogers Manifold and — eC. an CS 
Carbon Company—is of long standing. As 


a matter of fact he started with the firm 
__ 
as an office boy many years ago, and has QC O h rid 
C in the wo 


held an interest in it for many years. He 
has now obtained a controlling interest 
and has been elected president. The busi iBat Our 
ness, which is in first-class condition, will 


be run on the same conservative lines as 
in the past [The same high standard in 
quality of goods will be maintained, and CC 


everything done to preserve the pleasant en bad my. ‘ ake , 
[he St. Johns Table Co. has that largest With an initial order we send aiu wt 


factory and it is located in the heart of wee EAA SE. : ae 
tomers and the firm The same directors Michigan's best timber, at Cadillae—a of stub legs for SPACE-SAVINE display. You 
store the full height table legs and when 


relations that now exist between their cus 


that have been running the company have combination of cost-reducing circumstan 

been re-elected, with the exception of ces, that makes possible the best values in a table is sold, have but six minute#worx 
course of Mr. Quackenbush. The factory office tables, that are possible to mals to loosen the corner bolts and change the 
is now in first-class working order, and St. Johns tables range from common tubs. Every table is perfectly rigid and 


single-drawer affairs in plain oak, up to 















































] « * 1 rar > ; 
the change “ asa n ) will , in St way the kind for the “trout Gite” The fa husky enough for the strenous life. 
rier it the conduct of the Dusiness. |! shes are standar .¢ of . 1m: rns : } 
inte ere with ‘ ( e b ishes are standard, the cut of the pattern Catalog and sample finishes cheerfully 
The offices of the company have been is classy, clean and attractive, and the ? shed to established offes seiiiiees 
2 m. OS ap rr ages Bs a Per furnishec » es ishec 
changed from 171 Broadway to 346 Broad q iality absolutely guaranteed, uncondi * ns a PP 
: . tionally dealers. 
way, New York 
oe 7. St. Johns Table Co. ) 
A BIT OF ATMOSPHERE IN BU- CADILLAC, MIU’ = 
CHAREST. : 
<_ 
a —_ 
i 1h —¥ “Th | fr 1 
} \ pe 
No. 25 No, 28 No. 46 No. 61 No. 20 
86.00 to #9 09 Oak or Mahogany Qtd. Oak, 42x84 Qtd. Oak, 6-Ply Top 82.60 to 83.50 
85.(0 to 8.0.00 $22.00 41x72 829.50 














DEALERS 


Your customers 
demand the best 
in chair manu- 
facture, and they 
will be more 
than pleased 
with the show- 
ing if you dis- 
play 

Marble & Shattuck 

Chairs. 








CHICAGO OFFICE #22) NEWYORK OFFICE | 7 
815 Marbridge Bldg. ey are made by 


243 Wabash Avenue / h ! Herald Square 


FRED D. HILLS §=\\_/J/ A.B. HUNN experienced highly 


paid workmen who 
put something bet- 
ter into their work 
than the mere me- 
chanics of chair 
building. Our cata- 
logue is free for 
the asking. 


WRITE TO-DAY 











Above is shown a picture of “David” 


whom the Smith Premier representative at 
Bucharest alls his best office man,’ 
David, as will be seen, is starting out to 
th Premier Model No. 10 | 





deliver ‘ Sm 

















As Good as Any— Betier than Many 


JOHN ALLEN & CO. 


478-480 Pearl Street, NEW YORK 
Manufacturers of 


Carbon Paper 


tT. er, pen, F 
vom pen, Pencil and Full 


Guaranteed Non-Sm ut. 
Long-lasting, Clean Writings. 


Typewriter Ribbons 


Fer all makes of machines. Will give best 
service and insure satisfaction te users. 


Write For Samples 














The DETROIT COIN WRAPPER 
ARE YOU SUPPLIED? 


These famous coin wrappers are quick sell- 
ers. Needed and used by bankers, offices 
and transportation companies and all firms 
who handle a volume of coin. 

SIZES TO FIT ALL U. S. AND 

CANADIAN COINS 

Saves half the time wrapping—cannot 
unroll and coins won't slip out. Millions 
sold annually. Once used no other will do. 
Pays you larger profit than others. Let 
us send you samples and prices. 

The Eureka Don’t Rip Coin Bag is the 
only coin bag that never rips. 20 sizes. 
Write for sample and prices. 





Detroit Coin 
Wrapper Co. 


371 Harper Ave. 
Detroit, Mich. 











GIBSON’S 


RUBBER 
STAMP 


INKS 


Sold in non-leaking 
screw top bottles.. 
with brush firmly 


secured in the 





brass cap 


A Boon to Rubber Stamp Users 


cap ot bottle is a rubber washer 
moulded with a convex face, which forces the ink 
down instead of letting it get outside to soil every 
thing it touches. This is easily the best container 
made for rubber stamp ink. 


Inside the brass 





The ink is the best quality possible to make and 
colors are strong. Made in red, violet, carmine 
black, green and blue. Retail at 25c each or $2.50 per 
doz. for 1 oz. size and 35c each or $3.50 doz. for 2 oz. size. 


Liberal Discounts to Trade. 


A. C. GIBSON CO., Inc. 
15 N. Division St., :: BUFFALO, N. Y. 
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ADDIN G MACHINE 
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(By Special Correspondence.) 
Denver, Colo. 


J. C. Pageler, formerly representing the 


Burroughs Company, has joined the Den 
ver selling force of the Dalton. Mr. Page- 


ler has a splendid record of achievement 
back of him in this particular line of work 


and is well and favorably known through 





| 


| out the territory he covers, and the Den- 
ver office is to be complimented on secur 
ing his services 

* * * 
Den- 
from 


Dalton Sales Manager Gholson of 
ver, Colorado, has moved his offices 
511 Commonwealth Bldg., to the new 
& Electric Building which has just 


completed 


Gas 


been 


Des Moines, Iowa. 


Sales Manager McMein of Des Moines, 
la., has appointed the Early Music House 
of Fort Dodge to seil Daltons in that ter 
ritory 

Madison, Wis. 

The Comptograph Company, an 
corporation with a capital stock of $900,- 
000 and $1,800 interests in Wisconsin has 
secretary of 


Illinois 


filed a statement with the 
state at Madison to do business in the 
state. 
New York, N. Y. 
G. H. Seward, formerly with the Elliott 
Fisher Co., and more recently with the 


Typewriter Co.’s Billing De 


with the Burroughs Add- 


Remington 
partment, is now 
ing Machine Co., and has a downtown ter 
ritory 

* * 


Wales Add- 


is pushing the interests of 


\lanager McFarlane of the 
ing Machine Co., 
the Wales with 
has lately taken 
floor of 180 Broadway, and is using same to 
In the front of the new 


considerable activity. He 


over the entire seventh 


good advantage 


addition is the demonstrating room, ad- 


oining Mr. McFarlane’s private office. In 


the rear of the demonstrating room is the 
shipping room, and across the hall is a 


room Adjoining the private 


large repair 
fice is the general office and salesman’s 
Ottumwa, Iowa. 

to the Iowa sales orga 


n 
Company is W. E 


addition 
zation of the Dalton 
Gibney, who has taken a sub-agency under 
Sales Manager McMein, with headquarters 
Mr. Gibney for the past sev 


\ new 


at Ottumwa. 
eral years has represented the Elliott-Fish 
er Company in that territory and his new 
indertaking gives every promise of being 
one, 
Poplar Bluffs, Mo. 

Griff Glover, vice-president of the Dalton 
Adding Machine Company, is at present en- 


a successful 


joying a much needed rest and getting a 
little recreation in the Adirondacks 
* * * 
The Dalton Adding Machine Company 


of Poplar Bluff, Missouri, have completed 


the deal for a most factory site 
three acres located on 
sluff 


railri ads 


desirable 
consisting of about 
the bank of Black 


Missouri, between 


River in Poplar 


two trunk line 


and within a stone’s throw of the new 
$100,000 Missouri Pacific-Iron Mountain 
depot. On this most admirable factory sit« 
are twelve buildings which must be wrecked 


for the new fac 


in order to make room 
tory. This new building is to be of the 
modern reinforced concrete typ¢ and will 


therefore be entirely fireproof. Ground is 


building and it 


being broken for this new 
is expected that it will be under way with 
in the next few days [The company ex 
pects to occupy the new building on be 
fore January Ist, 1911. 

* * * 

Grover W. Dalton has been doing a re 
markable business in selling Dalton adding 
machines in Southwest Missouri Eighty 
five per cent of his sales for the month of 
July were made on demonstration and 
without placing the machines for tria He 
says it is getting easier every minute 

San Francisco, Cal. 
The Burroughs Adding Machine Com 


pany has just delivered to the registrar ot 


voters, San Francisco, a machine for th 
recapitulation of election returns, whereby 
they can handle four precincts at one time, 
and adding the 


This 


fraternity 


or five candidates, listing 


same at a single operation. machine 


interests the 
much, as it will enable them to get the de 
much 


newspaper very 


results 


sired information as_ to 
earlier than heretofore. 
W. W. Cooley, San Francisco manager 


for the Burroughs, states that the display 
at the San Francisco Advertising Exhibi 
tion in the latter part of June was a most 
productive source of sales and inquiries 
The Burroughs booth was thronged with 
visitors every evening of the exhibition, 
and the show as a whole was one of the 
most successful events of the kind eve1 
held in San Francisco 
+ 
The Burroughs Adding .Machine Com 
pany has-soid five duplex machines to one 
San Francisco bank during July 
bari 
H. B. McDowell, salesman for the Bur 
roughs Adding Machine Company, is tak 
ing his vacation on a hunting and fishing 
trip in the McCloud river count 
northern California 
+t “ * 
rank Spiekerman, formerly Philadelphia 
agent for the Burroughs adding machine, 


was in San Francisco recently on an aut 
mobile tour of the coast. 

* * * 
Metcalf, manager for the 
Company, is 


coast 


my S. 


Comptograph comfort 


now 








ably settled in his new offices in the Com- 
mercial huilding Mr. Metcalf had a very 
attractive display of the Comptograph ma 
chines at the advertising exhibition, his 
demonstrations being a matter of great in 
terest. He is very well satisfied with the 
results of the show 


* 


The Burroughs Adding Machine Com 


pany is making a splendid exhibit of sev 
eral new models at the San Francisco Ad 
vertising \ens \ssociation exposition 
Manager Cooley being a member of the 
Association 


St. Louis, Mo. 


D. G. Silver, president of the Standard 


Adding Machine Company, spent a few 
days the latter part of July with his fam 
ily, fishing, at a nearby resort. He says 


the biggest fish he almost caught got away, 
and he is sure it weighed two pounds. Now 
} 


Dan thinks he’s a fisherman 
‘ 
Business is booming in St. Louis for the 
Dalton Adding Machine Company. The 


sales for the first six months of 1910 were | 


equal to the entire sales made during 1909 
The more important sales recently secured 
by the St. Louis office of the Dalton 
Adding Machine Company include the 
American Car & Foundry Co., Heine Safe- 
ty Boiler Co., Federal Lead Co., United 
States Medical Supply Co., St. Louis Amer 
ican League Baseball Association and 
Lemp Brewing Co. The Dalton is beine 
adopted as standard equipment by many 
of the largest concerns in the city. 
* 

G. A. Abrogast, agent for the Dalton 
Adding Machine Company at Columbia, 
Mo., reports an increasing business, with 


very good prospects for fhe fall. 


Seattle, Wash. 

J. G. Meeko, a first-class Dalton in 
spector, has been transferred from. the 
main factory to Seattle, Washington, where 
he assumes the position of combination 
salesman and inspector for the state of 
Washington. During the two years of Mr 
Meeko’s employment in the Dalton factory, 
he has acquired a thorough knowledge of 


the machine, and that he will give a good 
account of himself in his new field of en 
deavor goes without saying 
Sioux Falls, S. D. 
Charles L. Dalton, the youngest son of 


James L. Dalton, president of the Dalton 

Adding Machine Company, has blossomed 

into a full fledged inspector and as such is 

now in Sioux Falls, S. D., looking after the 

company's business in that territory 
Shreveport, La. 

\. R. Hutchinson, whose wife and son 
are in the East, expects to join them about 
the tenth of August 

* % 

The Wales Adding Machine Company 
have opened an office here, in charge of 
E. O. Cordell, who expects to do a fine 


business 
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RINER POSTAL SCALES 


Why the Triner Postal Scales 
are the On ly Positively Accurate and 
—e stifically Perfect Automatic Scales 
mac 

BEC AUSE— They do not show any 
howe 2 ion, no matter where the article 
is place d'on the platform, they reg: 
ister always correct. 

The y are constructed entirely of the 
best Cold Rolled Steel; absolutely no 
castings to bre ak in transportation, 
and handsome in design and finish. 
Sold by all Leading Stationers. If 
yours cannot supply you, we will pre- 
pay the express charges. 


TRINER SCALE & MFG. CO. 


1155-57-59 W. 2ist St., Chicago, Ill. 


Repeat Orders on Globe=Wernicke 
Office Supplies ° 


Mean More Business and Profits for You 


With the Globe-Wernicke Stationers’ Supply 
book on your desk to refer to and take orders from, 
you are on an equal footing with the best stocked 
stores in the largest cities 
—you are prepared to 
meet any demand—an- 
swer any question—or 
take definite orders for 
Office Supplies or Equip- 
ment—instantly. 


The Columbia Compressor Cover 


is one of the many Globe=Weenicke specialties that 
are steady, rapid sellers. In addition to over 138 
other articles, Office Supplies are listed, pictured, 
described and priced. The 132 pages of this book 
tell all that a dealer ought to know about Modern 
Office Methods—tell how to file invoices, letters, ra 
papers, catalogues—tell how to build up a ahs 
healthy, increasingly portable office equip- ,.a%, x 
ment department—in your store. te gge oy 
Ao CF 
Simply sign and mail us the cou- _ <%“g8.5" 
pon today and we will senditto . as ss 
you by return mail—abso- . A by 
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Here is at Last a 


Stenographer’s Table 


which matches in outline and 





color the Sanitary Desks (By Special Correspondence.) 
Handsome, Trim, Staunch and Atlanta. Ga. 

True. This is the selection of 

Chicago Typewriter Companies J. R. Spillers, branch manager of the 


American Multigraph Sales Company, 
Jacksonville, Fla. has been promoted to 
division sales manager at Atlanta to suc 


over all other makes Be sure 
and try a half dozen packed in 
one crate 







We are headquarters for Office ceed Mr. Gestefeldt. Mr. Spille rs went to 
Woattae PE PA ES | 
Tables as well as every other kind Jacksonville three months ago and has 
No. 481. of Standard Table for every pur- A ies ae a as “ 
ee | done s gor rork e has : 
pose. Being in Chicago means 3 ‘ Og work that ne | well 
Size 18 in. x 32 in.; 264 in. high, 12 quick shipments from our im- earned his promotion He recently took 
x 15 drawer and 10 x 15 slide. mense stock Write for catalog one of the largest individual orders the 
Price $3.25 each. K.D. Easily put = am tO ene, s lowes 
ce $ 25 ea yt and prices, which are the lowest company has ever had, amounting to con- 
up. Not less than a pair sold. for the best goods. + : ; 
siderably over $1,000 from a mail order 


927-945 NORTH WOOD STREET 


The Niemann & Weinhardt Table Co.,*”” cuicaco, 1. cigar house in Tampa. 


Chicago, Ill. 


The Roneo Co. have opened a branch of 


fice for the sale of their well known ma- 
chines in the Marquette Building, Chicago 
The office will be in charge of Mr. Ely 
Cincinnati, O. 
( \. Benford, for the last three years 


manager of the Wales Adding Machine 


D E S K S | Company in Cincinnati and for a number 





























The practical value of Olsen Desks is apparent of years Burroughs Adding Machine Com 
in every number in the Line. In the cheaper pany representative in Michigan, has just 
grades serviceableness is the dominant quality accepted a position with the American 
there is nothing deceptive to catch the eye of Multigraph Sales Company. Mr. Benford 


And as the grades improve this ‘‘serviceable”’ quality remains 


has always made good in a large way and 


the inexperienced buyer a2) 
conspicuously in evidence but it is supplemented by the charm of finer wor ds and the 
‘ of the cabinet-maker’s art which appeal so strongly to men of discriminating 


it is reasonable to assume that he will 





‘extras’ 
taste continue to do so. 
There is so much manifest “‘class’’ in Olsen Desks of all grades that they sell readily 
in preference to other makes that have only ‘‘price”’ to recommend them Cleveland, O. 
Pick out something from the new Catalogue to strengthen H. Bower, assistant general 
your stock on the sales floor do it to-day. manager ot the American Multiotr iph 


0. C. S. OLSEN CO., 2 BP ee Se) Fj Seles Company. bos jase retumed from th 








most a year past re-organizing the Amer 
ican Multigraph Sales Company in the 
O i ° t We place it at west 
p p oO r u n | . Your Service r. B. Thrift, commonly know as Tim 
rhrift, has accepted a position beginning 


A personal talk of five minutes would put you on our list of Client We 
Why 


can't possibly explain our Service in person or in this small space h with July 18 as advertising manager for 


the American Multigraph Sales Company. 


not sign up by mail? 
Mr. Thrift was for a time a reporter on 


The Editors of this paper claim that all Office Appliance Dealers are ‘‘Live 
Wires.’’ Now to prove it, let us have a card of inquiry from you 

We can help to increase your profits and your business. Our place is located 
in St. Louis, Mo. 


THE SYSTEMS BUREAU 
COMMERCIAL AND INDUSTRIAL ECONOMISTS 


the Cleveland Press, then for two vears 
had charge of the printing department and 
was advertising manager for the Wide 


mann Company, Cleveland, Ohio., then as- 
sistant advertising manager for the Sher- 
man-Williams Paint Company, and for the 





past two years has been acting as adver 


tising manager for the Wilson Dress Hook 





Company. Mr. Thrift’s ability as a writer 


How Do You Put Your Name Plate on Your Product? 


Are you using a dull, unattractive metal or celluloid name plate that you cannot decipher five feet 
Why not consider 


and his experience in the advertising field, 


away and which is expensive to apply? plus his knowledge of printing, gives him 


MEYERCORD DECALCOMANIA TRANSFER NAME PLATES | | ®, "2:2! en's! cauipment for his pre 


right now? They can be applied in a jiffy onto wood, glass, iron or japanned surfaces. Any size 

or style of design can be reproduced in beautiful colors and gold. Can be put underneath a coat Dallas, Texas. 
of varnish if desired. Used by all leading manufacturers of office appliances 

Write today for Samples. Sketches Free. Harry B. Mummert, Texas agent of the 

Writerpress, reports doing a fine business. 


THE MEYERCORD CoMPANY, INC., Harry is a hustler, and deserves success. 


American Manufacturers of Guaranteed Decalcomania Products Detroit, Mich. 

Branches in All Large Cities. FV Ww , “ee 
Main Offices: Suite 1107-1112 Chamber of Commerce Building, Chicago, Illinois - oodford, division sales man- 
ager of the American Multigraph Sales 























Company, Detroit, during the Elks’ con 
vention had a complete Multigraph equip 
ment loaded onto a big Ajax truck and 
printed news bulletins gathered by news 
paper reported during the automobile pa 
rade, which was very novel in the way of 
printing up-to-date news. The items wer 
gathered from observation during the pa 
rade, set up on the Multigraph and wer 
in print and being distributed to the crowd 
within ten minutes after they were written 


Kansas City, Mo. 

W. R. Dunn, an old specialty man, has 
just taken the division sales management 
of the American Multigraph Company at 
Kansas City, Mo. Mr. Dunn was for a 
time with the Dayton Scale Company, then 
with the N. C. R. and following this be 
came field manager for the Angl-dile Scale 
Company and for a number of years trav 
eled over the country appointing agents 
He has recently been with the Union Rub 
ber and Supply Company of St. Louis, 
severing his connection there to go with 
the American Multigraph Sales Company 
Mr. Dunn is a good live wire and we pre- 
dict great things for him in his new field 


New York, N. Y. 

There has been a change of management 
in the office of the U. S. Printograph C: 
Mr. E. C. Hawkinson has resigned, and has 
been succeeded by Mr. W. H. Mayer, who 


was formerly general sales representative 


for the same company throughout the 
country. Of late Mr. Mayer has been trav 
eling throughout the south, and has ap 
pointed agents for the Printograph in every 
city in that territory, and in every big town 
in the Mississippi Valley He has met 
with great success, and anticipates achiey 
ing like results with his fine machine in the 
New \Y heid 
x x 

Mr. E. C. Hawkinson, formerly managet 
f the New York office of the U. S. Printo- 
graph Co., has resigned, and is now with 
the Addressograph Co. They have given 
him a fine territory, and he is doing a good 


business 


Felix F. Daus, proprietor of the well 
known Daus Tip Top Duplicator, is now in 
Europe on his usual summer trip. He will 
return about the 1lth of October. Before 
he left, Mr. Daus, after many experiments 


discovered a new process for making the 
composition of his duplicator, so that the 
gelatine never dries out with age, no mat- 
ter how long it is kept. The composition 
has the further advantage of producing 


copies that have seldom been’ equalled 
While in Europe Mr. Daus will be on the 
lookout for anything new he can find in his 
particular line of work 


Philadelphia, Pa. 


The last of the July days were inform- 
ally celebrated as a sort of “Old Home 
Week” at the Philadelphia office of the 


American Multigraph Sales Company be- 
cause there returned to take charge as | 
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Your Office Chair 


business will grow and be one of 
your most profitable lines if you 
will but give it the attention it 
deserves and put in your store a 


stock of 


‘Quality’ Chairs 


Other dealers have built up a pro- 
fitable business in typewriter and 
office chairs by selling our “Quality” 
Chairs. YOU can do it too if you 
will let us help you. 

We have made office chairs for 
years and cater especially to dealers 
who have a class of trade appreci- 


ating highest quality at a fair price. 








If interested write us and we will send you our illustrated catalog and tell 
you more about our line. 


Cc. A. COOK CO., Manufacturers, 16-28 Osborne St., Cambridge, Mass. 














The Best Typewriter Ribbons 
Carbon Papers 
in the World 
are made in 


Cleveland, Ohio 


at 311 St. Clair Avenue, by 


The Buckeye 
Ribbon & Carbon Company _ 


We will Prove it by a Sample 


Multigraph and Other Wide Ribbons 


with PERFECT Match Ribbons 


























Write for Samples, Prices and Terms 























VOLGER’S 


“NEW DEPARTURE” 
QUICK DRYING INK PAD 





VOLGERS 
NEW DEPARTERE 
QUICK DRYING INK 
STAMP PAD 


R BLUR 





Made by the Manufacturer of the well 
known “Excelsior Pads” 


Warranted not to injure Stamps. 

Impressions Dry Instantly the very moment the 
stamp is lifted and penetrate the paper or 
material stamped. 


NO OFFSETTING 
RETAIL PRICES OF PADS: 


Se Ue MC 6a FOE ns GAT s 6 bh 06 00% 648s $0.25 
ic abahih dc ls veabacooedee-¢é 35 
No. 2. REET gt ad eae RRS ae 50 
No. 3. Dh dackdeadd abadedes wa.deacs 4d 1.00 
es ann ing st tie onéuc ies 6 1.00 


Trade price list sent on request. 


B.G. VOLGER MFG. CO. 


PASSAIC, N. J. 























IMGe 
IO JUDO Eom 
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It’s the 


Solidhed Display 


That Sells Tacks 
Mounted one dozen oa green blocks 
Supplied by Jobbers or 
BAWEESJACESON COMPANY 


ers 
38 Murray Street, New York 
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manager, H. M. Gestefeld, who formerly 
was connected with this office, and further- 
the distinguished Assistant 
General Sales Manager Chamberlain, who 
formerly had charge of the Philadelphia of- 
Mr. Gestefeld leaving a few 


months ago, has visited the 


more, visitor, 


fice. since 


home office at 


Cleveland, also the cities of Boston and 
Atlanta, where he was Division Sales Man 
ager and from which he came to _ take 


charge here. He succeeds William Mackey 
who resigned. The 
of Multigraphs made in a 


recent working exhibit 


Chestnut street 


where were shown the automatic 


inking, 


window 


feeding and the automatic ribbon 


znd the have 


machine, 
Multigraph 


automatic folding 


:esulted in a much stimulated 


demand Mr leaving At- 


Gestefeld before 


lanta, conducted a similar exhibition there, 
daily using upwards of 15,000 sheets. He 
has’ been succeeded at Atlanta by A. R 
Spiller, formerly manager of the Jackson- 


ville branch 


* * * 


W. W. Lesley, of Wm. Wood Lesley & 


the Philadelphia agent for the A. B 


Co., 

Dick Planotype, believes thoroughly that 
the public wants to know and see how the 
machines look and operate. Therefore he 
obtained temporary possession of one of 
the best located stores in the city—on 
Fifteenth street, just south of Penn square, 
and has been giving, for the past three 


weeks, an exhibition of the different dupli 


cating machines made by the A. B. Dick 
Company \s Fifteenth street is the main 
thoroughfare to and trom Broad street 
station, thousands of commuters and visit 
ors saw the beautifully arranged tempor- 
ary office, showing that an office can not 


be complete without a Planotype 


In large letters on one of the walls, he 
had painted this quotation from Hamlet 
“Be not first by which the new is tried, 


Nor yet the last to lay the old aside.” 


Many after reading this quotation 
smiled, passed on, and later wrote 
about the Planotype 


* * * 


asking 


for information 


H. M. Gestefeld, division sales manager 


of the American Multigraph Sales Company, 
Atlanta, Ga., has been transferred to Phila 


delphia, which is a timely recognition of 
his very efficient work since going to At- 
lanta. ‘“Gesty,” as he is known to his 


friends, will be at home in Philadelphia; as 
he seld Remington typewriters there for a 


number of years. It is the home of hrs 
wife’s parents, and he started with the 
Multigraph Company in Philadelphia as a 
salesman. 


San Francisco, Cal. 


The Western Specialty Company, which 
handles the manufacture and sale of the 
Mahlstedt Multicolor Press Duplicator, 
with offices in the Phelan building, are now 
putting in much-needed improve- 
ments at the factory at Fresno, Cal. The 
sales department, while still covering a 
limited territory, has been disposing of the 
machines as fast as they could be turned 


some 





out, and the enlargement of the shop has 


become a necessity. Plans are being made 
for a more extensive development in the 
future. The company has made sales to 
nearly all the large public service and pow 
er corporations on the coast The offices 
will be moved to larger quarters in the 
same building on the first of the month, 
and the office force is being increased. Sev 
eral new salesmen will probably be added 
as soon as the factory can turn out enough 
machines F. R. Geis has been promoted 
from a clerical position to a plac is sales 
man for this company. 
* * * 

Don Bailey, of the Bailey Specialty Com 

pany, has placed an agency for the Inter 


with the Neu 


state Standard Duplicator 
ner Company of Los Angeles 

H. L. Harrington, manager of the ad 
dressograph and mimeograph department 
of H. S. Crocker & Co., is on a business 
trip in southern California, and has sent in 
some large orders from that quartet R 
J. Ludlow, special representative the A 
B. Dick Company, has been in the city for 
some time past, and is holding down the 
local office during Mr. Harrington’s ab 
sence. Notwithstanding the recent reas¢ 
in the facilities of H. S. Crocker & Co., 
Mr. Ludlow says there is more business 
on the Dick machines than they easily 
look after He believes the present rush 
on mimeographs and addressographs is 
due largely to the prevailing dullness of 
general business, which induces local busi 
ness houses to send out many circulars and 


An objectionable 


the local business which has im 


advertisements by mail 


feature of 


pressed Mr. Ludlow is the extent to which 
Office specialties are sent out on trial, sales 
being very hard to close without this 
method He believes it would Ir pos- 
sible, and highly advantageous, if the lo 
cal specialty men would by common con 


sent eliminate the trial feature altogether 
and sell only on demonstratio Before 
coming here Mr. Ludlow spent some time 
with the Kilham Stationery & Printing 
Company, who have the agency for the 
\. B. Dick machines at Portland, Ore. He 
found the Portland people very ynserva 


tive at the start, but says that a little extra 


work brought out a very large volume oi 
business 
* > * 

H. G. Jameson, formerly with the Santa 
Fe Railroad offices, is now with the mim 
eograph department of H. S. Crocker & 
Co., where he is making a fine record 

* * * vo 

G. H. Shannon, coast manager for the 

Revolving Duplicator department of the 


Underwood Typewriter Company, started a 


branch office at Los Angeles about the 
middle of the month, with R. T. Baxter 
as manager. Another branch will be 
opened the first of August at Seattle, 
Wash., in charge of W. D. Jenkins 

* * 
The Ribbon & Carbon Company of 











North America has closed a large Flexo- 
type deal with the Navy Yard at Mare 
Island, which has taken a machine with 
automatic paper feed, attachments and ex- 
tra parts. An outfit has also been sold to 
the Modern Business College of Seattle, 
Wash. These machines will be a promi- 
nent feature of the company’s display im 
the new quarters on Market street near 
Front, which will be occupied September 1. 
. * * 

S. W. J. Matthew, of the Ribbon & Car- 
bon Company of North America, will leave 
soon for Portland, Ore., where. he will 
meet his northern representative, Mr. 
Neides, to give him instructions for han- 
dling the Flexotype in that territory. 

* 

The Flexotype was a prominent feature 
at the San Francisco Advertising Exhibi- 
tion last month, and a large number of 


inquiries have resulted from it. 


Syracuse, N. Y. 

The American Multigraph Sales Com- 
pany has just opened a division office in 
Syracuse, N. Y., W. L. Stickney, division 
sales manager. Mr. Stickney has been with 
the Smith Premier Typewriter Co. at In- 
dianapolis for a number of years and has 
always made good. He takes up his new 
work full of enthusiasm and hope and will 
be heard from 


TAKE BEAUTIFUL NEW STORE. 

The Gibson & Perrin Company, of Cin- 
cinnati, have just moved into very hand- 
some and roomy new quarters at 121-123 
West Fourth street in that city 

Fourth street is rapidly coming to be 
one of the principal business thoroughfares 
I 


of the city of Cincinnati and the move « 
the Gibson & Perrin Company to that store 
is one which gives indication of the rapid 
growth of this concern 

The company does a large printing, bind- 
ing and office appliance business, and their 
new quarters are two and a half times 
larger than the space they formerly occu- 
pied on Walnut street 

The present premises of the company 
consist of a substantial six-story building 
twenty-seven feet front by one hundred 
and forty feet deep, with a basement and 
sub-cellar giving a floor space of thirty 
thousand square feet. The company occu 
pies the entire building. The strength of 
this structure enables them to place their 
printing and binding department on the 
floors above the second. The stationery 
and filing cabinet departments and_ the 
salesrooms are on the first and second 
floors and in the basement. For the bene- 
fit of its customers and friends the Gib- 
son & Perrin Company has gotten out on 
its Own presses and in its one composing 
room a beautiful booklet printed in colors 
describing the company’s new home, and 
giving a series of views of the principal 
thoroughfares and buildings of the city of 
Cincinnati. 
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SILK GAUZE 


is the most complete 
carbon paperon the market. 
It is the ONLY carbon that is suitable for 
ALL classes of work. No other carbon will 


WEAR so long or so evenly. The copies are 
SHARP, INTENSE and will NEVER FADE. 


EACH SHEET is STAMPED and this means our GUARANTEE. 

Some dealers use the name COLUMBIA, but we are the original Columbia 
people and the ONLY MANUFACTURERS in the world using this name. 

IF SPECIALTIES are wanted write to us. 

Our RATTLESNAKE is the BEST MANIFOLDING carbon made—also 
the blackest 

Our RAINBOW is the LONGEST LASTING standard weight carbon— 
also the cleanest. 

We manufacture a complete line of carbon papers, typewriter, Multigraph 
and all other inked ribbons 

Our motto is; ‘‘Carbons and Ribbons of QUALITY.” 


Columbia Ribbon & Carbon Mfg. Co. 


Factory and Head Office, 111-113 West Broadway NEW YORK 





BRANCHES: 
225 E. Randolph St. 1305 Arch St. ZURICH 
CHICAGO, ILL. PHILADELPHIA, PA. Switzerland 








Broome’s Folding 
Typewriter Table 


Made of oak. Golden or Mission 
finish. Complete with drawer 
and slide. $25.00 per dozen. 1 
dozen to crate. Size: - 17x32 
inches, 26 inches high. 


THE BROOME MFG. CO. 
PERU, INDIANA 




















DESKS 
Roll Top Sanitary 
Typewriter . Flat Top 


We make desks which will satisfy the 
needs of every customer. you have and 
bring new customers to your store. 
Desk drawers are well fitted and have 
combination lock. Dustproof curtain 
on rol 1 tops. 

Investigate our line of 

VERTICAL LETTER FILING CABINETS 

Write for Catalog and Prices. 
Cable Address: PEIGE, Saginaw 


FEIGE DESK CO.  ‘fitica' Latter 


Desk No. 211. 826 Genesee St., Saginaw, Mich, U.S. A. No. 116, 
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ARITHSTYLE Co. 











The Baltimore Convention 


National Association 


and Manufacturers 


ROBABLY the 

of Stationers 
has held a convention in a 
more interesting city than Baltimore. Bos- 
tonians possibly may take issue with this 
statement, but that is a question for the 
Puritans and Cavaliers to fight out among 
neither nor the 


never 


themselves. Being one 
other, we want to go to both places for 
our history, and having seen Boston, pro 


pose to go the Jong trail to Baltimore the 


The Metropolis of the South Will Enter- 
tain the Stationers in True Southern 
Style During the Convention—No Sta- 
tioner Should Fail to Attend; It Is the 
Chance of a Lifetime. 


first, those upon whom the impressions 
will be strongest, will be the ones who 
are present at the convention, and not 
those who read about it in the trade pa- 
pers. The latter of course, will derive 
benefit, but their advantage will be less 
than that of those who actually hear the 


living words of the speakers. 
When a man hears a speech he must sit 











tenth of next October and revel in the 
spirit of the South. 

Every stationer in the land now knows 
why he should be a member of the Na 
tional \ssociation 
If he d oes not 
know, it is because 
he hasn't read. If 
he will take the Office Supplies 
matter on _ faith Typewseen’ Papers 
sometimes, suppos of All Kinds 
ing that he had not Mounting Boards 
mastered the rea- Card Boards 





sons for belonging 
to that body, and and Office Furniture 
go to one of the Rubber Stamps 
conventions, he will 


School, Church, Lodge 


The Barnum Stationery Co. 


BOOKSELLERS, COMMERCIAL 
AND GENERAL STATIONERS 


ESTABLISHED 1882 


442 Third St. _ Telephones | fimset Red 1941 











the fir 1904, which destroyed nearly 
the whole of the business section of the 
city, it took twenty months of gigantic ef 
fort to recuperate, but the Baltimore of 
today is more beautiful and many times 
more prosperous than the Baltimore of 
ten or twenty years ago 
saltimore is historic—its landmarks, its 
parks, its monuments, all possess an it 
terest to the historian and to every loyal 
citizen whose heart warms at the deeds 
done by the fathers 
Baltimoreans are leaving no stone u 
turned to make sure that the delegates 
and their ladies shall be well entertained 
The plans of the 
Baltimore associa 
tion for holding the 
sixth annual on 
a vention have now 
Engraving and Printing been completed 
Notions The last committee 
Agents for to be appointed, 
Monarch Typewriters, that on the recep 
Conkling Self-Filling Pens tion of visitors, was 
Waterman made on June 11 
Fountain Pens It consists of the 
following Fe tle 











men 

















never miss another 

one unless absolute W. A. Houston of 
necessity compels San Bernardino, Cal., June 18th, 1910 Jos Dixon Crucible 
him to stay away Company, chair 
To, read about a Office Appliances, man: W. F. Smith, 
conveation is one “1: presi ner 
. Chicago, Ill.. repre nting Amer! 
thing; to be on the Gent! can Pad & Paper 
ground and rub el- pees ; Company; R. H 
bows with the live Mr. J. Harold Barnum, the writer, a member of the above firm, is a Lewis. representing 
merchants and man- regular subscriber to your admirable magazine, ‘‘ Office Appliances.’ Dennison Mfg 
ufacturers there 1s It has every quality of excellence claimed for it by the publishers. Company; Martin 
quite another thing. Meyer of Meyer & 
The power of the The writer wishes to congratulate the editor not only on the vast Thalheimer; W. P 
living voice sticks fund of information and shrewd business articles therein, but most of all Reese of John W 
> > , . " . - . . .  @ ] om 

to the memory upon its Sterling Character, giving to a thorough business magazine an Kennedy & Com 
where the written , , pany; E. B. Luckett 

influential personality. ‘i 
word sometimes is : of Luckett - Rittler 
erased. “Office Appliances’’ will make a better man of a salesman and a Company; Arthur 
A man ought to : T. Selden of Young 
better salesman of a man. “ 

go to a convention, Si lv Y & Selden Company; 
of course, mot for sincerely ours, C. M. Falconer of 
the scenery, but to as Wut (Signed) J. HAROLD BARNUM. The Falconer Com 
help the cause of pany; W. E. Paul 
association work, Jr. of The Paul 
and to bring away Company; J. A 
benefit for himself from the debates, ad- and listen; the human element gives it in- Zimmerman of The Price Company; J. S 
dresses and personal associations of the terest. When he sees it in cold type he is Hopkins of W. Stewart Brown Company; 


convention. One cannot join a company 
of bright men without seeing the sparks 
fly somewhere and taking away some- 
thing of value to be turned over and over 
in- the mind and finally put into profitable 
effect. Probably a hundred plans, ideas 
and suggestions for the betterment of 
business will germinate and be started at 
the Baltimore convention, and those who 


will get the benefit of those suggestions 


likely to slur over lots of good that it con- 
tains, and his eye may not catch the salient 
points of the speaker’s message. 

While one should go to a convention for 
the sake of the work, it is a source of 
pleasure to know that the place to which 
one is going has sights and scenes worth 
while, apart from the convention. 

The city of Baltimore is a rejuvenated 


city. It has risen from the ashes. After 


Paul Adams of Adams & Hoker, and W. P 

Gildea of The Falconer Company. 
Convention Features. 

business sessions of the 


The regular 


Tuesday morning, 
Monday 


night 


convention will begin 
October 11, but 
the usual traveling 
be held \ 
for all 


tend this affair. 


on evening 
will 


store 


men’s 
rare treat is in 
fortunate enough to at 
Polk. Miller, of Richmond, 


who are 




















will have 


Vai, 2 
charge of the 


most unique entertainer, 


musical part of the program. 
bring 
southern negroes, 
lodies of the 


quartette of 
the old- 
they used 
the plat tations Mr. Miller 
the old school, 


He will with him a 


who will sing 


time me south as 


to he 


sung 


southern gentleman of 


an ex-Confederate soldier, who has a fund 


of side-splitting anecdotes, which he inter 


the musical numbers. He is 


also pronounced by the negroes themselves 
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Bay, a short distance beyond Fort 
S. military post, and pass 


peake 
Howard, the U 
thriving town 


ing through the Sparrow s 


Point, where is located a great steel plant 


where rails and other steel work is turned 
out and where many large vessels ar 
built It was here that the famous float 
ng dry dock Dewey was constru This 
was e largest and most successi 
ing dry dock ever Duilt it is towed 
from the Sparrow’s Point docks to. the 
Philippine Islands, where it is now doit 
splendid service in docking government 
vessels for repairs 

This outing will occur at a time of the 
year which is most beautiful in Baltimor 
and Maryland. The leaves have on the 
beautiful tints of autumn. The air is cool 
without being chilly. The sun _ shines 
bright; the birds are not yet all sped away 
to their winter homes, and the prospect 
of land and water and forest 1s most at 
tractive 

Shortly after arriving at the Shore, 


99 
been reserved for this oc- 
a shore dinner will be served, con- 
the the land and 
water for which Maryland is so justly fa- 
and crabs will be served 
a variety of styles by lusty southern 
who will sing delightfully while 
the luscious bivalves. There will 
be, besides this, a fine bafid, which will 
furnish music for dancing to those so in- 
clined. There is plenty of shelter should 
the elements prove unpropitious, and the 
grounds are arranged to accomodate with 
greatest convenience and comfort all 
who can possibly go. Other impromptu 
amusements will be provided no doubt to 
give zest to the affair, and it will certain- 
ly be an event long to be remembered. 

Special entertainment has been provided 
for the ladies, who will be taken in auto- 
mobiles around the city and suburbs on 
Wednesday afternoon. There will also be 
a reception or tea, the details of which 
have not yet been perfected. 


which has 
casion, 
delicacies of 


sisting ol 


mous Oysters 


negroes, 


pening 


the 


Office Furniture Part of Stationers’ Stock 


a supreme master of their favorite instru 
ment, the banjo. By all means time your 
arrival so that you may be present Mon 
day night, October 10, and enjoy this de 
lightful entertainment 
The banquet will be held Thursday 
night, as usual, leaving a clear field for the 
outing tendered on Friday by the Balti- 
more Stationers’ Association to all mem 
bers of the National Association and their 
friends. It is proposed to leave the hotel 
in the forenoon and go by trolley to Bay 
Shore Park, on the shores of the Chesa 
HOSE who have been closely con- 
nected with the commercial station 
ery business for the past decade or 
more will easily call to mind many changes 
in the kinds of goods handled in _ that 


line of business. For instance, several years 


ago we used to sell a large quantity of full 


bound demy and some medium ledgers, but 
that loose leaf ledgers have become so 


] 
I 


now 


popular and universally used by the larger 


concerns, the sale of demy and medium 
full bounds has almost entirely fallen off. 
Copying presses and copying books have 


had to give way largely to carbon and car 
bon copti¢ ~ 

Ve il filing is fast superseding the old 
flat letter files, and so one might multiply 


onditions that affect 
doubt the 
lines of mercan 


f changing 


the stationery business, and no 


true of almost all 


_ however, one change that marks 
the commercial stationer as a decidedly dif 
the stationer of 
ten or fifteen Then his field 
seemed to be along the lines of a distributer 
pencils, blank books, 
he is looked upon as an office out- 


ferent business man from 


years ago. 


of pens, inks, etc., 
but 


fitter, supplying all that is needed in the line 


now 


of modern office appliances. 

This has led him logically into the field 
of office furniture, including desks, chairs, 
all kinds of filing devices and book cases. 

And why not? When a man comes into 
our store for an office outfit, why should we 
not sell him everything that the modern of- 
Our experience in the office 

natural and 
time we com- 


fice demands? 
been a 
the 


has 
from 


furniture line 


healthy growth 


Stationers Should Carry Office Furniture to 
Reap Best Rewards. 
By Harry A. Tompkins of Scranton, Wet- 
more & Co., Rochester, N. Y. 


menced. We began by devoting a little 
few of the simplest kinds of filing 
and 


space toa 
cabinets, then we added a desk or two, 
lly for lack of space dropped desks from 
stock and sold trom catalogue only. After 
we saw that the field for this class of office 


fina 


appliances was a good one to work, we 
fitted up a basement and added quite a 
stock of desks, sectional bookcases and 
other items of the office furniture line 
Then we found that if we were to success 
fully compete in this’ line we must carry 
extra stock in our warehouse, which wé 


are doing and now we expect in the spring 
to take an adjoining store and bring at least 
a part of our furniture up on the ground 
make more of a feature of all 


floor and 


kinds of office furniture. 
We believe in exclusive agencies in this 


Take for 
one good comprehensive line of desks and 


line as far as possible. instance 


push it exclusively, the same with a line of 


filing devices and sectional bookcases. 


There is not much to be gained by try 
sell different 
the same class of goods, provided you have 


ing to two or three lines of 
one that contains a good range in quality 
and style or design to select from 
Stationer Organized to Handle Lines. 
The stationer as a rule has the selling or 
ganization that is capable of handling this 
line of goods along with other things re 


quired in a modern office and it is becom 


ing more and more customary for people 


needing office equipment to go right to the 
stationer and expect to be fitted out com- 
pletely. I am convinced that the stationer 
should make such a study of office furni- 
ture of various kinds that he will be con- 
an expert in the line so that the 
public will understand that dependable 
merchandise in this line can always be had 
of the commercial stationer as well as ex- 
pert service in selecting and installing it. 


sidered 


I believe, too, with our class of salesmen 
that we can sell a better class of this mer- 
chandise than perhaps we have been selling 
or than other dealers sell. 

With very few exceptions we are doing 
our customers a kindness in urging them 
to buy furniture of high quality and artistic 
design. 

Business men as a rule spend the greater 
part of their time in their offices. Why 
should not these offices then be fitted up 
with substantial and attractive furniture so 
that the environment during business hours 
as well as in their homes shall be satisfy- 
ing and inviting. What, then, is the few 
dollars which covers the difference between 
cheap and shoddy furniture and that which 
is substantial and attractive, when you are 
going to practically live with it for years. 
There ought to be something more in busi- 


ness than the mere acquiring of doilars 
and what can contribtue more to the pleas- 


ure of doing business than a _ nicely 
equipped office. 

Let the public understand that if they 
want the right thing, that which is best 
adapted to their needs, the stationer is 
the proper person to consult and then let 
us back it up by making good. 











Imagination in Business 


It was the question of the humble em- 
ploye. We will Mills, 
and he was one of workers 
in the service of a_ wholesale 
house. He came to me with his 
problem: He had been employed by this 
house for three years; he had received one 
small raise of salary at the end of the first 


say his name was 
of the army 
clothing 
serious 


year, and now, after two years of waiting, 
he was sidetracked, as he thought, hope- 
lessly stalled on the road to business suc- 
cess, one of the innumerable teeth in the 
mighty gear, of no special value, and with 
no prospects whatever for the future. 

He wanted to marry (on $6 a week!), 
and this had added to his discontent with 
his surroundings He came to ask me 
whether he had not better give up his situ- 
ation and trust to luck to find something 
better I urged at against such a 
course, and told him to look for something 
better while still holding his present situa 
He said he had tried that for some 
found himself restless. 


once 


tion 
time, but 

I said to him, “Mills, the important thing 
for you in this matter is to ascertain 
whether you are paid all that 
worth; and, that settled, whether you make 
yourself worth any more. But first of all, 
let us see if you can make yourself worth 
any more, whether you are paid it or not 
If you can, you had better stick, and look 
for your raise at the first fair opportunity 


you are 


He agreed with me in my hypothesis, but 
said he did not understand how that could 
be found out. I said: “I cannot find it out 
today, but if you will put yourself in my 
hands absolutely for three months, I will 
guarantee that we shall both have an an- 
swer to that question.” He agreed, and | 
went ahead. Here were my instructions to 
him: 

“For the first thirty days I want you to 
put your mind on one thing only; drop all 
oufside nonsense and focus your entire at 
tention, thought and energy upon this ques- 
tion: By what method which you can de- 
vise can your $100,000 worth 
more of goods every year than they are 
now selling? (Mills gasped!) Or $10,000 
worth more, or $1,000 worth more, or $100 
worth more? 

“When you have discovered your plan, 
work it all out on paper, put down the fig- 
ures in black and white, verify every item 
of expense, and take the complete showing, 
at a favorable moment, to the man on 
whom you must depend for your raise of 


house sell 


salary 
“However good the idea may be, when 


Food for Thought for the Employer and 
Employe Alike 


By Lorin F. Deland. 


{From Atlantic Monthly, April, 


1909.) 

you present it to him view it tentatively; 
tell him as modestly as you can that you 
believe the prosperity of the house should 
be as truly your concern as his; that both 
your fortunes are in the same boat; say 
frankly that you hope it may not seem pre- 
sumptuous that should seem to 
gest reforms or changes, but that you are 
really interested in the success of the busi- 
is this interest which must be 


you sug- 


ness, and it 
blamed for any seeming intrusion on your 
part. 

“Put it to him modestly, if he, decides that 
the idea is not good, say you are sorry for 
time, and get out as 

Then go to work on 


having wasted his 
quickly as you can. 
another idea. 

“When you carry this to him, if he nega- 
tives it also, make your excuses and ask 
him if there is any objection to your still 
studying and trying to plan out some 
method by which the business can be ex- 
tended.” 

In a general way, with a good deal more 
of explanation, I think I made him under- 
stand: how he was to present his idea, so 
that in no case would he be in danger of 
losing his position or the good will of the 
firm, by seeming to have their interests 
very closely at heart. 

Thirty days passed and Mills came to me. 


With all his thinking 


which the 


His report was brief. 
he had found no method by 
business of the firm could be extended even 
one hundred dollars a year. 

I then put him to work upon his second 
labor, this “See 
whether you can discover any method by 


month’s which was 
which, while losing no present advantage 
or trade, the firm can transact its 
volume with 
so that by your improved methods of con- 
ducting the business there shall be effected 
a saving of $50,000 a year, or $5,000 a year, 
or $500 a year, or $50 a year!” 

I thought he drew a rather long breath 
as he left me to go to work for thirty days 


present 


of business greater economy, 


on this proposition; but he, more or less 
manfully, went through the second stage 
of his labors, and at the end of another 
thirty days he came back to me with his 
report. He had been able to discover no 
new method whereby the firm could econ- 
omize on its present system. 


He had, however, discovered one thing, 
namely, that he would not need to go 
ahead for another thirty days with our 


experiment, for he had about made up his 


mind that he would continue where he 


was. 
I said to him: “So, Mills, you don’t 
for any more of my advice? Well, this time 


care 


I am going to give it to you without your 
My boy, just realize for one 
moment where you stand. With the enor- 
mous clothing which 
is being done, and with the undoubted ex- 
affected, 


worked 


wanting it 


volume of business 


which can be you are 


three 


pansion 


not able, though you have 


years in this house, to increase the volume 


of this business one hundred dollars a year; 


with the elaborate and necessary wasteful 
methods in which that great business is 
transacted, you are not near enough to it 


to be able to point out a better system in 
any department whereby the small sum of 
fifty dollars a year may be saved 

“Now, Mills, let me give you a last word 
of advice, and it is valuable advice My 
boy, lie low! Attract just as little attention 
Don’t let the pro- 


that 


to yourself as you can 


prietors or manager remember you 
have been three years in their employ, if 
You are absolutely an un 
If they knew 


capable you are of development and prog 


you can help it 


productive man how little 


ress, they would change you off tomorrow 
for some young man of greater promise 
Keep out of 


“Lie low, my boy promi- 


nence as much as you can, and go down on 


your knees tonight and thank God that you 
have got a situation where you are paid all 


that you are worth. [I don’t mean that you 
are a bit inferior to thousands of other 
young men who are in the stores and 


wholesale houses in this city; but you, like 
them, are simply sitting upon the head of 


one brainy man who sits in the counting 

room! He has to solve all these problems 
+ « * + « x 

Of course, I didn’t expect that this boy 


clothing 
whether 


going to revolutionize the 
trade. It was simply to find out 
he had in 
could employ in his business. I 
to stake my prediction of his fate on the 
result of that one question, and I think the 


was 
him any imagination which he 
was willing 


years have shown that I was right 


Note.—The foregoing article from the 
Atlantic Monthly was recently reprinted in 
The Office Equipper, that excellent little 
house organ of the Lowman & Hanford 


Company, of Seattle, Wash. 
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A Suggestion to Office Furniture Dealers 


VERYONE in the business of mak- 


Ing or furniture wish 


selling office 
es to make it pay his, of course, 
is altruism, and the main question is how to 
make it pay Che dealers to a man wil! 
find that the manufacturers are anxious to 
co-operate with them in every way possible, 
them to sell more furniture, to 
increase their stock, and to enlarge their 


held. No dealer 


to enable 


business and widen their 


who handles office furniture should fail to 
keep closely in touch with the manufac 
turers who supply his principal lines, nor 
should he be at all modest in making re- 
quests for suggestions, advertising plans 
and schemes for interesting the public and 


moving the goods Several manufacturers 
of office furniture go a step beyond the pro 
duction of their annual or semi-annual cata 


logue and publish a monthly bulletin or 


he lisé Orval To! the benefit of their deal- 
ers ‘| he se organs are inte nded, of course, 


to give the talking points on the new lines 


which come out from time to time, and to 
make suggestions to dealers with regard 
to the disposing of goods to the best ad 
Vantage ) such an organ cannot cover 
ali tlie contingencies which arise from day 
to day, so that the dealer should in the 
vent that he is desirous of information 
writc to the manufacturer at any time for 
suggestions as to the best way to handle 
this or that proposition 

Sonietimes it becomes possible for the 
dealer to figure on a large contract. In 
this event the advice and suggestion of the 
manufacturer will be of great advantage to 


him, and may of itself result in the secur- 


ing of the business which he might not get 


without such advice and assistance. 


lt is the manufacturers’ first interest to 


keep his factory busy and dispose of as 
many goods as he can at profitable prices. 
To do this, he must depend upon his deal 


ers throughout the country, whose selling 
ability and whose activity gives the meas- 
ure of his success. He is therefore at all 
times ready to give help to these dealers, 
and to co-operate with them in every way 
to dispose of their goods, in order that 
they may have room for new stock. 

The campaigns of education which man- 
ufacturers of office furniture are conduct- 
ing all the time are for the purpose of 
convincing the public of the desirability of 
their goods first, and second to enlarge the 
conceptions of the public with regard to 
the proper furnishings of the office. The 
desler can co-operate with the manufactur- 
er in his campaign quite effectively by 
preaching at all times in his independent 


Hints Gleaned from Correspondence with 
Dealers and Manufacturers with Re- 
gard to an Important Part of 
the Office Appliances Line. 


advertising and by word of mouth the ne 
cessity for the proper and convenient fur 
niture of office and business houses. A man 
spends about half his life in the office, and 
his friends and customers spend much of 
there, too, likewise He is 
entitled to 


their time 


therefore every comfort and 
facility for handling 


It is 


convenience, to every 
work quickly and without confusion 
a matter of proper pride and of good busi 
have a 


ness sense tor every concern to 


properly furnished office. This idea, per 


haps, has not been sufficiently enlarged up 
on by the dealers and by the manufactur 
ers. If a campaign were started among the 


furniture manufacturers and dealers in of 


fice furniture to educate the public with 


regard to the necessity for proper office 


furnishings, the results would be beyond 
anything now known in the office furniture 


manufacturer and 


line Of course, every 

every dealer has what he regards as his 
more intimate problems, and most men 
are so taken up with the handling of minor 
details that they have no time for the or 
ganization of large campaigns Chis, ot 
course, is to be regretted, ard the only 


way out is to secure the right sort of help 
to handle the detail until one reaches the 
point where larger campaigns can be 
mapped out more at leisure, and this is the 


effort of the 


most successful captains o 


industry, who know how to use the brains 
of other people quite as well as they know 
how to use their own. 

We hope to see the office furniture prop 
handled 


osition 


generally in a large way 
throughout the country. There are vast 
opportunities both in wood and steel which 
have hardly been touched, although appar 
ently both dealers and manufacturers are 


doing a large business. Occasionally mis 


iortune overtakes some furniture concern, 


whose capital has not been equal to its 


requirements, and we believe that such 
things ought not to be permitted to occur. 
We believe that there should be some way 
whereby a concern which has been running 
unprofitably could be braced up and put in 
line for a continuance of its business upon 
some basis that would at least permit it to 
work out without throwing a quantity of 
goods upon the market at less than a prof- 
itable price. Such conditions tend to de- 


moralize the market for furniture, and are 


never of any advantage to anyone except 
those who are fortunate enough to get in 
the stock at half its actual value. 

We believe in co-operation between man- 
ufacturer and dealer in the broadest sense 
on the basis of mutual confidence and help- 
ful suggestions. 





ENTERTAINS COMMERCIAL EDU- 
CATORS. 

J. >F. Howison, Manager Underwood 
lypewriter Company, Memphis, entertained 
at luncheon the managers of Draughon’s 
Colleges, during their 
annual convention in Memphis, July 29-30. 
rhirty guests partook of Manager Howi- 
son's hospitality at the cafe of the Busi- 
ness Men’s Club, the alcove of the dining 
room being reserved for the dinner. 

Prof. J. F. Draughon of Nashville, and 
Prof. Flannery of Oklahoma City, in be- 
half of the visitors, extended to Manager 
Howison the Underwood Company, through 
Howison, their hearty apprecia- 
tion of the many courtesies shown them 
during their stay in Memphis. 

Before lunch, the visiting school manag- 
ers inspected the handsome offices of the 
Underwood Company, located in the Busi- 
ness Men's Club Building. 


Practical Business 


Manager 





The population of Australia is compara- 
tively small considering the extent of the 
numbering only about 4,500,000 
Melbourne is the capital, 
and has a population of 538,000. The 
largest city of the continent is Sidney, 
which has a population of 578,000. Follow- 
ing this in size is Adelaide, the capital of 
South Australia, with a population of 
181.300, then comes Brisbane, the capital 
of Queensland, with a population of 137,700, 
and last is Perth, the capital of West 
Australia, with a population of 52,182. 
figures are according to the last 
census of Australia. 


country, 
pe yple all told. 


These 





TO BUILD BIGGER FACTORY. 
The Booth Manufacturing Company, 
Muskegon, Mich., manufacturers of filing 
cabinets, are moving to Howard City, 
Mich., where they will have a plant of 
much larger capacity than their former 
factory. 





BOOKKEEPERS TO HOLD PICNIC 

Plans have been made by the Milwaukee 
Association of Accountants and Book- 
keepers for the annual picnic which is to 
be held on August 28 at the Milwaukee 
Sharpshooters’ park. 
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Beautiful Chi Pen St 
L. E. Waterman Company Now Have 
One of the Finest Manufacturers’ 
Headquarters in the Central 
West. 

The new and enlarged quarters of the L. E. Waterman Company, which are lo 
L. E. Waterman Company are indicative cated in the principal cities of this and 


of the progress of this section, and is but 
another clearly defined result of the su 


cess that has attended the efforts of the 
foremost Chicago concerns. 

In their handsome new home at 189 
Clark street, the L. E. Waterman Com 
pany have one of the best adapted and 
finest manufacturers’ headquarters in the 
city. The entire interior is furnished in 
mahogany, with adequate and attractive 


show cases and display rooms for the best 


showing of their most interesting and at 


= 


Mt 
Fi 
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A CORNER IN THE NEW CHICAGO 


tractive line The facilities arranged for 
the reception of the wholesale trade are 
most complete and convenient, and the 
plans of the company will undoubtedly be 


highly appreciated by the concerns deal 


ing with this large and well-known manu 


facturer The regulation prism glass win 
dows, tlectric lighting and all modern 
finishings have been most carefully plan 
ned and perfectly constructed to accom 


plish the desired result of arranging a 
well adapted store in keeping with the 
superior product of the concern 

It is understood that the annual retail 


value of the sales of fountain pens by this 


company is more than $3,000,000 a year, 


of which Chicago and its surrounding 
country are large and active users and 
purchasers. Of all the branches of the 


all the foreign countries, it is said that the 


Chicago branch has come to its proper 


place, being the most important of all 
ADDITIONS TO CATALOGUE COM- 
MISSION REPORT. 
The chairman of the National 
Fletcher B. Gibbs, 
sent to the National 


tion and to subscribers to the commission's 


Catalogue 


has just 


_ommission, 


members of Associa- 


following additional 
bulletin 


the papers 


list of 


report 


Price box files; relative 


STORE OF L. E. WATERMAN CO. 


to retail price list issued by the Globe 
Wernicke Co.; price list of steel erasers 
and shears; price list of cash, bond and 


office boxes and miscellaneous tin goods. 


Other pages will follow as fast as they 
can be edited and printed. 

Those dealers who have not joined th 
association should do so at the earliest 
possible moment. A letter addressed to 
M. W. Byers, 41 Park Row, New York, 
will bring all the necessary information 


with regard to the dues, etc. 

In his letter to the trade announcing ad 
ditions to the report of the catalogue com 
mission Mr. Gibbs 

“We wish once more to emphasize the 
immediate and 


says: 


importance and value of 
united action on the part of all dealers in 
this nation-wide effort to establish profit- 





yielding prices. Lay aside any d hat 
you may entertain as to what action your 
competitor proposes to take. His neces 
sity for a reform in prices is as great as 
yours. You take the initiative and he will 
follow. Some dealers must bs rst; if 
each waits for the other, success 
delayed 

“A few unscrupulous dealers, with ew 
to taking advantage of the situation, will 
undoubtedly discount the revised prices 
Their efforts, however, can be fely 
ignored with the full assurance that any 
slight loss of orders will be more than 
compensated for by the profit made on the 
business actually transacted. 

“The maintenance of the recommended 
lists already has the co-operation and sup 
port of the leading dealers in the trade 
and it is beyond the question of a doubt 
that this well-organized movement t 
standardize profit-yielding prices will ulti 


mately attain the fullest measur 
cess.” 


NEW WHOLESALE STATIONERY 
HOUSE IN ST. LOUIS. 


Following closely upon the report the 
consolidation of two large book 
tionery houses in St. Louis comes t 
nouncement of the Missouri Glass 
Xany’s intention to enter this field 

This company has always been reg 
as one of St. Louis’ oldest and n 
stantial wholesale firms At one ti! 
trade was confined almost exe 


the glassware and china business 
terly it has also added lines of dé 
toy books, games, etc., and has n 


ed to add a complete line of stati 


fice supplies, school supplies, misc: 
books, druggists’ 


intention to make this 


sundries, et 
It is the 
complete in 


established pol 


ment detail ane 


1 


every 
ow their long 
keting reliable goods only 

The Miss 
tal stock fF $300.000.00 


the comparv, A. H 


ri Glass Company has 
The preside 


Brvant, states 


will have their offices and sales 

cated in their new building, which is being 
erected in the new wholesale district on 
Locust Street near Eighteenth This 
building is to be seven stories high, 


proof concrete mstruction, white enat 


eled tile front and fitted with every 

ern appliance for the economical pros 
tion of their business. The contract calls 
for completion of this building by Sept 


ber first, but some unavoidable delays 


occurred and they do not now exp 
be located in the new building unti 
the first of October 
As buyer in their new branch of trade 


the services of H. M. Kopplin have been 
secured. Mr. Kopplin has for a 
years been connected with the John L. Bo- 


number 


land Book & Stationery Company in the 
capacity of buyer and is well known and 
highly regarded by the trade in genera 




















No. 1225isa new cabi- 
net added to our popular 
No. 1220 line. his con- 
tains two drawers with a 
total capacity for 10,009 
3x5 index cards and three 
letter file drawers ca- . 
pacity of each 5,000 let- Pa 
The drawers operate 
on double roller bearings 
The front and top of this 
cabinet are Quartered 
Oak, sides and back beau- THE - - led full 1 hf bi 
tifully panelled Plain Oak Sf ii not tilt forward when extended full length from cabinet. 
or all Birch Mahogany. A —_— MANUFACTURING CO. 
handsome and substan- 162 UNION STREET, MONROE, MICH. 


tial cabinet at a moder- 
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Slee” 
FILING DESK 


PRACTICAL — CONVENIENT — _ INEXPENSIVE 


i Checks, Documents, Electros, etc. , 











There are nine styles of filing drawers for Letters, Index Cards, Cancelled ; 
nade for this desk. Any variety or combination of these drawers may be assembled in one desk to meet your custo- 
-- | 






ners’ special requirements. The desks are substantially built of Solid Weathered or Golden Oak and are also fur- 

ed in Birch Mahogany. The drawers roll on roller bearings, eliminating all friction and binding. The desk 
n below containsa drawer for 5,000 letters, one for 4,500 3x5 index cards, three small ar 

Write for large colored plate and description of this desk and dealers’ discounts 


ne large storage drawers. 





No, 1220 





24, Swinging Stand as shown attached 
koa to No. 555 desk can be securely 
locked at any desired angle by a single twist 
of the locking lever. ‘op 14x18”. Either 
Golden Oak or Birch Mahogany. Metal parts 
furnished in Black Japan, Nickel Plated or 
Oxidized Copper. Shipped K. D. ina corru- 
gated box. 






No. 555 Filing Desk 
with Swinging Stand 
Attached. 







lent applied for.) 
y in No. 1220 is a substantial file — capacity 20,000 let- 

—— ters. Equipped with lever locking follow blocks. 
Drawers roll on double roller bearing supports; drawers do 


Legal Cap size, Invoice size and two and three drawer 
h its of Letter size als de, at reasonable prices. Writ 

NEW YORK OFFICE: 108 FULTON STREET. A. H. DENNY, Manager paternibe ay ents kes oR P . 

» 2 for catalog and and dealers’ discounts. 


Address all mail to factory 
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THE FIRST GUme 


in our Fall campaign with Quality and Durability Loose Leaf Devices will be fired by you. In fact, our 
1 friends in the trade supply most of our advertising ‘“‘thunder’’ as soon as they see the good things 


YOO 
good 


we have to offer them. But we have something’ extra nice in a stock ledger proposition. 


A Steel Back Metal (RRB < WR Five hundred sheets 

NS —CBKQ yourchoice of three 
forms ruling, a 
leather tabbed in- 
in best Russia dex and the outfit 
Leather and Im- neatly boxed and 


ported Corduroy. i —_—~ labeled. 





Hinge Ledger(@ 
built along modern 
lines and bound 


r 





We carry four stock sizes ready for your shelves at prices that will surprise you 


C.S. & R. B. CO. sacramento &Carrol'Ave, Chicago C. S. & R. B. CO. 
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INTERESTING NUMBER OF ”PRO- 


GRESSIVE PAPERS.” 


the editorial mat 


The man who writes 
ter for “Progressive Papers,” the house or 
gan for the American Writing Paper Com 
pany, is Frederick M. Webster. In the 
May-June issue of his publication he has 
answered the question, “Who pays for the 
advertising?” In his opinion the advertiser 
pays for the advertising, because as a rul 


the advertised article costs no more than 
the non-advertised article and its quality 
is as good, sometimes better. The writer 


believes, as he says in his article, that the 
advertiser must give him 100 per cent value 
to protect himself against the ravages ol 
his non-advertising competitor. 

Now we don’t want to break in on a good 
argument, but it does occur to us that the 
position to 


non-advertiser is seldom in a 


“ravage” very much unless he himself gets 
into the advertising class and spoils the 
argument. Advertising is like a railroad- 


a means of distribution. The non-adver 
tiser whispers down a well; he is a 
the big advertiser perme 


shouts his 


local 


disturbance; but 
ates the 
with a megaphone, not because he likes to 
wants to pay for 


whole country, goods 


shout and not because he 
the megaphone, but because, when he has 
enough money behind him to pay for his 
shouting the only way he can make big 
sales and goodly profits is by shouting his 
goods as loudly as he can, as cleverly as 
he can and just as attractively as he can 


Big sales mean better factory manage 
ment, greater economy per item, bigger 
aggregate profits. We don’t find that the 
cost of the goods goes up when the man 


ufacturer undertakes an advertising cam 


Nor do we find that their quality 


paign. 

goes down Fact of the matter is that 
none of us would know about the goods 
anyhow if it were not for the advertising 
done to boost them. When a man can run 
a big factory with a night and day shift to 


fill the orders he gets from his advertising 
and his sales force he doesn’t have to wor 
ry about the cost of his advertising unless 
a price that is go 

Nor does the 


consumer or the dealer need feel that he is 


he is selling his goods at 


ing to break him anyhow 


paying for the manufacturer’s bacon If 


there weren't any advertising there wouldn't 


be any customers and without any cus 
tomers there wouldn’t be any business, so, 
as Chimmie Fadden used to say, “Wot 
t’ell, anyhow.” 

In the main we agree with Mr. Webster 


but we think that he could nave eliminated 
that argument about the non-advertiser ray 


aging anybody It is the non-advertiser 
who has to hunt his hole to keep from 
being ravaged 

Readers of Office Appliances will find 
“Progressive Papers” interesting Mr 
Webster’s article above referred to is 
worthy of a careful perusal. Then there is 


the first installment of an article on the in 
Europe from “The 
Theodore 


troduction of paper in 


Invention of Printing,” by Low 


DeVinne 
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To be sure, the American Writing Paper 


Company has not neglected to make its 
own little speech and to show some beau- 
papers. Dealers 


It will 


tiful samples of its fine 
should get a copy of this booklet. 


interest them. 





WELTY BUYS PARTNER'S 
INTEREST. 

Che partnership formerly existing 
tween Wm. A. Welty and R. L. Stetzel, 
under the name of the Wm. A. Welty Com 
has recently been dissolved, Mr.Wel- 


be- 


pany 
ty having purchased the interest of Mr. 
Stetzel. He will carry on the 
the company under the name of the Wm. 
\. Welty Co., assuming the obligations of 
the 


business of 


company. 

[The company has moved into new quar 
ters, and its business shows a very good 
outlook for the future. There are 
good contracts on hand and. the prospects 
that the company will have a very 
prosperous year. The partnership between 
the two gentlemen named above was orig 
inally take care of the interests 
of the retail in Waterloo during the 


period when it was necessary for Mr. Wel- 


some 


are 


made to 
store 


absent from the city during long 
the prelimi 
known 


ty to be 
business taking care of 
work of marketing the 
Conditions, however, are now 
Welty can remain at 
and out, on the road, and he 
therefore found it agreeable to buy out his 


trips 
nary well 
W elty pen 
that Mr 
others 


such home 


send 


partner and assume personal charge of the 
entire business 


GOOD ANNIVERSARY NUMBER. 


The July the 
Printer is the twenty-fifth anniversary num 
ber of that excellent publication, and the 
Company of New 
the un 


number of \merican 


Oswald Publication 
York 1s to be 
usual excellence of this, 


congratulated on 
its very latest pro 


duction. The edition is even more effec 
tively gotten up than the regular num 
bers of the magazine. It contains in the 


neighborhood of 192 pages and is full of the 
matter 
lithographers, _ et« 
the f 


most interesting imaginable for 
printers, engravers, 
Not the least interesting of 
of the magazine are the beautifully illus 


showing all the 


reatures 
trated advertising pages 
newest and most recent processes and ma 
The text 
character, 


pages 


chines in the printing art 


contain articles of an historical 


reviewing the past 25 years of the printing 
the titles include the 


/ Some of 


USsSINESsS 


rollowing 
T 


The Printer of America,” by J. Horace 
McFarland; “A Historical. Ramble;” “The 
Old Printer, Some Views of the 80’s;” 

Phe Higher Typography,” by Robt 
Seiver; “Review of Specimens of Print 
ng,” by Will Bradley; “Typographical 


Customs of 1885;” “Lessons the Typog 


rapher May Learn from the Past,” by 
Edmund G. Gress; “Type-Making in the 
United States, 1885-1910,” by Henry Lewis 
Bullen; “A Typographica! Study in Retro- 


M.; 


spect,” by Theodore Low De Vinne, A 
“Reminiscences of an Ink Maker,” by Sig 


mund Ullman; “Changes in Paper During 


a Quarter Century,” by Eugene St. John 
1 


These and other leading articles rela 
tive to the printing art, including an arti 
cle on the progress of printing processes, 
lithographic processes, book binding, a su 
vey of the newspaper field, etc., etc., for1 


the main portion of the text matter. Th: 


number is very handsomely illustrated 
the 


of a 


text with reproductions of the w 
number of the leading illustrators, in 
Frederick Dort 


Fisher, \p 


cluding Gibson, Jos. Coll, 
Steele, Leyendecker, Harrison 
pleton Clark and others. 

The twenty-fifth anniversary number of 
the Printer is which sub 


one 
scribers appreciate 


American 
will 


heartily and will 
carefully preserve in their files as a valu 
able compendium of information on the 
development of the printing art during an 
its history. 


important period of 


HEADS BIG ST. PAUL COMPANY. 


Six years ago Harvey A. Blodgett 1 
signed his position with the Brown-Tr: 
& Sperry ( of St. Paul, and 


cepted a posit Lithograph 


ompany, 
ion with the Hall 
Topeka, Kan. Here he 
remained for two years, but the call 
North too he finally r 
turned to the 
himself with the Minneapolis house, whi 


ing Company, of 


was strong, and 


[win Cities, and associated 


on his advent became the Cootey Blod 
gett Company After three and a half 
years in Minneapolis, during which ti 


Mr. Blodgett extended his alre ady wide a 
with the banking fraternity, the 


Sar 
noidings 


quaintance 
opportunity came to purchase the 
ind the 

& Sperry 


controlling 


of the Brown Treacy estates in the 


Brown, Treacy Company, thus 
securing the interest 1 hat 
concern 


D. S. Sperry retires from the activ 


agement the business and will tal ‘ 
well earned rest. E. D. L. Sperry becomes 
vice-president and will contiue in ch 

of the stationery department Mr 

gett will have the general management of 
the business, leaving the execution d 
tail in the hands of an excellent org 

tion; his time, energy and thought will be 
devoted to formulating and administering 


plans which have in view the expansi 
the influen the house, and the 
stant improvement of its service and d 
uct 

With a thorough personal knowledg 
every department of the business, gained 
in an experience of twenty-three years, 
mainly with this company, and loyalty sup 
ported by an organization of able jy g 
men who have grown up with the hous: 
Mr. Blodgett looks to the future with keen 
anticipation for the success of the Brown 


Treacy & Sperry Company. 


The art of paper making is said to ] 
been discovered by the Chinese, though an 


other central Asian people claim it 


























OFFICE APPLIANCES 











(STAND MACHINE.) 


























or pin is no stronger. 


ot error 


CLIPLESS PAPER FASTENER 


Guaranteed for Five Years 


Increases Capacity of your Files 25 % Saves, Time, Space, Mone 
y 


THE CLIPLESS PAPER FASTENER DOES IT ALL 


Securely fastens from two to ten sheets of paper together without the use of foreign material, in one operation, thus eliminating 
the use of clips, pins or fastenings of any kind and their attendant expense. 

The paper itself forms the fastening—it is neat and secure and destroys none of the paper. It is as strong as the paper itself—a clip 
The above illustrations show the fastening. 
Every\file remains independent of every other file—no clips to push off or pins to fall out. 
Use it to attach the carbon reply to your letters, before it leaves your stenographer's hands, thus avoiding the possibility 


ment. \ou will find it indispensable to 





Use it to attach to your letter check, drafts, estimates, price-lists, invoices, statements, etc. 
Use it wherever you would use a clip or pin. 

As to construction the Fastener is made of the best tool steel and is as perfectly finished as a surgical instru- 

ment. It will last a lifetime. We guarantee it for five years in all its parts. 
The idea is all ours—we are not imitators—we are the inventors, manufacturers and sole distributors of 

the “‘Clipless’’ 

Ask your dealer for the ‘‘Clipless’’ or write us. We will be pleased to send one to any responsible party 
on five days’ trial,express prepaid. We have 
sold thousands in this way tothe best firms 
in this country— we bank on your judg- 





(HAND MACHINE) 





} 
your business— you will buy it. Itis 
our faith in the ‘“Clipless’’ that 
prompts this offer. Send for one 
today 


—PRICE $3.50— 





LENGTH 6 1/2 INCHES 


DEALERS:— 
Write for trade discount. No middleman’s profit. You deal with us direct 


CLIPLESS PAPER FASTENER COMPANY 
NEWTON, IOWA 













Write for Prices 
and Catalog 









The Seal of the Users Approval 


is found in the universal sale of the 


I-P. Loose Leaf Price Book 


Aside from the special uses for which they were designed, 
the great adaptability fits them for all manner of general 
office forms, which may be kept up to date, properly 


indexed and easily accessible. : ~# =. 


The Mechanism of the I-P Book 


is marvelously si le, effective and durable. The mate- 
rials and binding are of the highest possible standard. Its 
universal adaptability and splendid construction have 
made it the most extensively sold of all loose leaf books, 


It is the Favorite of the Dealers 


because it is the favorite of the users. It is carried in 
stock in all practical sizes, eight rulings for each side. 


Sold Through The Trade Exclusively. 


IRVING-PITT MFG. CO. 


KANSAS CITY, MO. 




















































ELLING goods to a people of a dil 

ferent language and temperament is 

something which cannot be under 
taken in an offhand manner if one expects 
success. It is a matter demanding above 
all things the most scrupulous courtesy 
and attention to details. It demands close 
stydy of the foreign market, of the people 
and of the conditions under which the 
goods are to be sold and the purposes for 
which they are to be used. It demands 
a knowledge of credit customs and terms 
and of the tariffs and customs regulations 
ci the countries in which it is expected to 


do business 
Torreon as a Market and Distributing 
Point for Goods. 


Consul Charles M. Freeman, of Durango, 
presents briefly the advantages which the 
principal distributing center of that region 
possesses for the operations of American 
exporters to northern Mexico: 

Che progress of Torreon has been unique 
in the annals of Mexico. At the present 
time it is an active, growing commercial 
and manufacturing city and one of the 
greatest inland distributing points in th¢ 
whole of the Republic, being located almost 
in the exact center of Northern Mexico. 
The irrigation works now being developed 
on the Nazas river will add millions to this 
section and place the city in a position such 
as is enjoyed by no other in the Republic. 
The territory of which Torreon is the nat- 
ural business center includes all of the 
State of Durango and much of the States 
of Coahuila, Chihuahua, and Zacatecas. Tor- 
reon’s facilities for distribution are of the 
best, as it is at the junction of two great 
railroads, the Mexican Central and _ the 
Mexican International, where 26 trains ar 
rive or depart daily. The city is but 385 
niles from the United States via Eagle 
Pess, 410 via Laredo, and 517 miles via El 
Paso, Tex. It is nearer to more large cities 
of the Republic of Mexico than is any 
other place in the country. 

The fact that Torreon is so well situated 
as an important railroad center, that it is 
the business headquarters of the Laguna 
which nine-tenths of all 
grown in Mexico is pro 
practically all of the rub 
guayule, which 


district, in 
the cotton 
duced, that 
ber manufactured from 
amounts to an annual value well up in the 
millions, is shipped from this point, and 
that it is near the Mexican coal fields at 
Sabinas, have combined to give the city ad 
vantages for the establishment ‘of indus 


The Mexican Trade 


Some Suggestions from Our Consuls in the 
Sister Republic that American Ex- 
porters Would Do Well to Heed. 
trial and commercial plants which its pro- 
gressive people have not been slow in turn 
ing to account. It is called the American 
ity of Mexico from the fact that many of 
the prominent business men are from the 
United States, from the general style of 
iis numerous fine business blocks, from the 
activity and life to be seen on its thor 
oughfares as compared with most other 
cities of Mexico, and from the fact that 
there is a larger per cent of people in th 
city able to speak and understand English 
than in any other place in the Republic. 
Two papers are published in English. In 
no city of the size can be found a _ finer 
electric-car service, and all of the electric 
lines running out of town do a freight 


business. 
What American Manufacturers Must Do to 
Hold and Increase Trade. 


The following report, concerning the con- 
ditions under which foreign trade must be 
conducted in Mexico, is addressed to Amer- 
ican manufacturers by Consul William E. 
Alger, of Mazatlan: 

American manufacturers 
stand that if they wish to increase their 
business relations, or if they desire to hold 
even what trade they may now have with 
Mexico, they must send personal repre 
sentatives who are able to speak and write 
fluently and who 
knowledge of the 
These repre- 


should under- 


the Spanish language 
possess a_ thorough 
necessary technical terms. 
sentatives should be of pleasing appearance 


and address, know how to make friends, and 


how to hold such friendship when once ac- 
quired, for, other things being equal, a 
customer will patronize the man he likes 
best; in fact, it may be truthfuly said that 
the well-liked salesman will get and hold 
trade, even if his terms are not quite as 
favorable as those offered by a stranger 

The salesman should represent but one 
line of goods, have an intimate knowledge 
of that line, be able to explain it and il- 
lustrate it, and to show its advantage over 
similar lines of different origin. He should 
be well posted as to transportation routes, 
freight rates, classifications, and _ similar 
matters, for all such things count in the 
selling of goods. 

What Latin Americans Expect. 


The home people should have patience 
a trade worth having can not be built up in 








a day. They should back up their repr: 
sentativ« every possible manner, for he 
knows better than they do the wants and 
wishes of the customers. All orders, no 
matter how insignificant, should be filled 


All corresponds I 


to the smallest detail 


should be answered promptly and in a po 
lite and detailed manner. The Latin Amet 
ican is not accustomed to the laconic and 
concise style of American business corré 
spondence, and no attempt should be made 
to force him to adapt himself to our styles 
and methods. Prices should be quoted in 
the metric system, for that is the system 
used in Mexico; quotations made in pounds 
and yards are not understood, and it sh 
not be expected that the customer will take 
the time and trouble to reduce weights 
and measures. Full postage should be 
placed on all correspondence, for it is most 
annoying to pay penalty postage, often on 
catalogues which are printed in English and 
unintelligible to the intending purchaser 

Stop sending catalogues and prices in 
English. Bear in mind that the man on the 
spot is the one that secures the trade. Have 
your representatives make frequent visits, 
allowing them ample time to become ac 
quainted and to cultivate those friendships 
so necessary to their business. Keep in 
mind that it takes time and patience to s: 
cure new business, but that the reward 
will prove worthy of the effort. 


Correct Invoices and Packing. 


Special care should be taken that in 
voices, particularly press copies, be clear 
and legible, that they be absolutely correct 
and contain every detail, such as marks, 
numbers on packages, etc.; for the least 
error a fine is imposed by the customs au 
thorities at the port of entry. A point 
that is often overlooked, and one which 
European exporters are careful about, is the 
number of invoices furnished. An import 
er is likely to be very much annoyed if he 
asks for five copies of the invoice and then 
receives only one, which may or may not 
be legible Exporters should familiariz¢ 
themselves with the nomenclature in us¢ 
and with all requirements imposed 

Most important, see that all articles ex 
ported are up to sample, and that they are 
carefully packed, the packing being as light 
as is consistent with safety, taking into a 
count the rough handling and crude meth 
ods on transportation to inland towns 

Manufactures should note the foregoing 
They involve th: 


points very carefully 


essence of export success 
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John Holland Self-Filling and Safety Fountain Pens 


Up-to-the-minute in latest construction in pen making. 
Each unconditionally guaranteed as to pen and holder for two years. 


Eureka 








OHNHOLLAND- 

J MAKER | ——— e 

YWILPATMAY. 2906 \E Self=Filler. 

Sleeve Self-Filler.—Very large ink capacity.—Made in all sizes. 
28 John 

—g=i2™ 

aan Holland 
Self=-Inker. 
Safety 
Self-Filler. 





Combined safety with self-filling.—The very latest—a — boon for travelers. 
»w cases furnished free with two dozens 


We make a very complete line of dropper filled pens in plain and fancy holders Babes: F  amagh — 
pens and up. Attra ctive terms giver Bes = ulers Of ount. 
The John Holland Gold Pen Conia 
Est’d 1841 127-129 East Fourth St., Cincinnati, O. Catalogues Free. 








THEY MAY IMITATE THE STYLE BUT— 
THEY std DUPLICATE THE QUALITY 











“THE PIONEER STEEL BACK LEDGER” 


THE FAULTLESS 





“With a Fixture Case of Cold Rolled Steel’’ 





Central Bridge Plate Cover Hinge Clips Quadruple Screw 
Prevents Buckling Flat Opening Double Speed 
Cold Pressed Steel Centered Toggles - Inside Plates 
Tensile Strength Prevent Tipping Dust-proof 
“FAULTLESS DEALERS ARE LOOSE LEAF LEADERS” 





342 Broadway, Milwaukee, Wis. 


THE ° 
FAULTLEss Stationers Loose Leaf Co. 203 seciecy New York City, 


MECHANISM “SELLS TO THE TRADE ONLY” Withe tar Comatans Be ete j 











Interesting Loose Leaf Line 


CATALOGUE is a dry, uninterest 


ing, unproductive sort of a thing 
to encounter as a rule. At least it 
is so in pretty nearly every line of business 


except in the office appliances business, 
but the office appliances field is so lively 
and so full of the 


of invention and the spirit of progress, that 


wide awake, so genius 


a catalogue becomes condensed history, 
and is ofttimes as interesting, at any rate 
to the man who is interested in business 
progress, as the latest historical novel by 


an Indiana author 







A MANN POST 


the additions to the 


literature of 


One of 


most 


recent 


loose leaf is the annual cata 
logue of the Wm. Mann Company of Phil! 
adelphia, whose @evices include the already 
well known Mann Yale lock 
the Mann Yale lock typewriter minute and 
record book, as other 


utility to the loose leaf user. This catalogue 


ledger and 


well as devices of 


contains about 56 pages, and it is full of in 
teresting information from cover to cover 
It is really a text book to the dealer in 
not the 

productions, 


him 
Mann 


and only 


different 


loose leaf, gives 


style of the 


their size, shape, general and 


but it 
many 


appearance 
him how to order and 
gives that the 
find useful in his selling campaign to cus 
tomers. In fact, the book is written 
a view to help the dealer move the goods, 
affords an 
demonstration 


uses, shows 


points dealer wil! 


with 


study up 
methods of the dealer 
will find very valuable The 
page is followed by a complete table of 
contents, alphabetically 
quick reference to any device in the book 
The next page the instructions 
for ordering, and the following page gives 


and opportunity to 
that 
indeed. title 


arranged, giving 


contains 





MANN CURRENT LEDGER. 


William Mann Co. Gets Out Useful De 
scriptive Booklet. 


a description of the different styles of bind- 
ings. For instance, style A ledger is bound 
in full American red Russia leather back 
and sides; sides are of extra heavy bind 
beveled 


board with round cornered 


back is lettered in gold, sides being 


er’s 
edges; 
gold filleted. 

Style B is bound in American red Russia 
back drab cordu 


sides of 


leather and corners with 


binder’s 


sides; extra heavy 


roy 





BINDER. 


The mechanism of the Mann ledgers is 
very attractively displayed on page 8 by 
means of half-tones showing the const 
tion of the locks and the use of the Yale 
key in locking and unlocking the ledgers 
Besides its extensive ledger lines, the m 
pany manufactures a transfer binder, i 
cluding sectional post binders, and hings 
transier binders with non-protruding sec- 
tional posts, and a current spring holder, 
besides special devices for interchangeabl: 
leaves, including complete bookkeeping 
equipment Also described in the 





OPERATING LEDGER MECHANISM. 


board with round cornered beveled edges; 


back-is lettered in gold and sides 
filleted Other are described in a 


similar manner. 


are gt Id 


styles 





THE LOCK MECHANISM. 


\ page is given to the description of each 


of these different styles, and sometimes 


more than a page, according to the require- 


ments of the book under consideration 


logue are the Mann slotted lock binder 


sectional posts, and a similar bind 

solid posts Also an automatic binder with 
both sectional or solid posts as desire 
There is also described a top lock binder 
with detachable key, and a set screw bind- 
er with solid posts. A simple device is 


1 


Mann threaded post binder in three styles 


and several different styles of spring back 
sheet holders, and an aluminum | 

This company also manufacturers a line ot 
clip holders and a tariff prong file for filing 
letters, order blanks, receipts, and St 
sheets of all kinds. An interesting d é 
is the Leslie cable binder, designed to meet 
the requirements of those who want to uss 
one leaf or a thousand leaves securely 
bound, without solid or _ sectional metal 


posts. It consists of two bound backs 


nected by a cable at each end and having 
a locking device in the top 
at the back by hinged irons t 


the exp 


cover 
reinforced 


give extra strength, giving all 


sion that any circumstance may requ \ 





MANN MINUTE BOOK. 

















OFFICE APPLIANCES 109 


COME TO ST. LOUIS 


WHERE THE 1910 


NATIONAL BUSINESS SHOW 


WILL BE HELD IN THE 


COLISEUM 


NOV. 28th to DEC. 2nd Inclusive, Under the Management of 
F. W: PAYNE, Originator of the Business Shows 


the first National Show ever held in St. Louis, presents to every manufacturer an excellent 
3usiness Public of not only St. Louis but the entire West and Southwest, 





























This Show 
opportunity to reach the general 
throughout which, this show will be advertised very extensively 


TO DEALERS 


Every dealer or person interested in the sale of office appliances should not fail to attend this Show—the 
largest and most complete Show ever held. If you are looking for new lines and devices do not miss seeing 
this Show, where all the new and most up-to-date appliances will be exhibited. Here you can compare the rela- 
merits of the many different devices and TALK DIRECT to the representative of the house about the 
as for the general business public. 


agency for their goods. This Show is held for your benefit as much ¢ 
Season Passes permitting the holder to attend the show as often as they choose will be furnished, without 





‘ge, to all Dealers upon written request. 


TO ADVERTISING AND SALES MANAGERS 


If you have ever thought of making a thorough campaign in this territory, NOW IS THE BEST TIME 

TO DO IT, for never before has there been such an excellent opportunity offered to reach and bring your devices 
lirectly before the Business Public and Trade in this section of the country 

COST OF SPACE is $1.00 per square foot which includes ALL necessary decorations, such as railings. 

gn, electric current, desks, chairs, tables, watchmen, in fact everything except the exhibit, 

lowest ever asked, is just enough 


floor covering, S12 


This Show will be run for and by the exhibitors. The price for space, the 


to cover all necessary expenses for the holding of this Show 


ANOTHER IMPORTANT FEATURE 


an invitation from the management to 
ttend the Show. The names of ALL exhibitors and a brief description of their exhibit will be printed at the 
vritten request, signed by an officer of the Company, 


ckets will be furnished, without charge, for their entire office force. This will avoid any duplicating in dis- 


Every concern doing business in and around St. Louis will receive 








bottom of invitation. The invitation will state that upon 


tributing the tickets. 
Every concern wishing to be represented at this Show should arrange NOW for their space, as the results 
of a show usually depend upon the location of space. 


Write today for diagrams, full particulars, etc. 


F. W. PAYNE = 


SECRETARY AND MANAGER 


ST. LOUIS COLISEUM CO.. ST. LOUIS, MO. 
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Every Kind for 
Every Purpose 





Thomas gummed tape is made in all widths— 


all kinds—ail grades—including KRAFT. 


q It is being used for a hundred different purposes, in laundries, 
in box factories, in binderies, in distilleries, in department 
stores, in libraries, in banks, in groceries, in flower stores, 
in express offices, in furniture factories. 


Stationers and Office Appliance Dealers Everywhere 


are getting big results with the Thomas line from users of all 





makes of sealing machines. 


Write for Catalogue—Surprising Prices. 


Thomas Stationery Mfg. Cempany 


New York Salesrooms: Rooms 537 Peari St. SPRINGFIELD, OHIO 











number of other devices are shown, includ from Milwaukee, where he attended the 


ing the Anderson adjustable leaf ledger, Knights of Pythias Convention. Judge C. 
which was described in a previous issue ot D. Myers, President of the Pantagraph 
Office Appliances, also several different Company, is a member of the Supreme 


Tribunal of K-P. 


The Pantagraph Company is a live firm, 


kinds of punches. 
All in all, the new Mann catalogue is a 


very interesting book for dealers, and doing a big office appliance and stationery 
should be in the possession of every deal-  pusiness in the heart of the prosperous 
er who makes a specialty of loose leat corn belt of the state, where every farm is 


goods. the farmers wear good clothes 


and ride in automobiles. 


clear and 





ATTENDS K-P. CONVENTION. 





E. A. Mott, Purchasing Agent of the 
Pantagraph Printing & Stationery Com A knowledge of how to make a living is 
pany, Bloomingtin, Illinois, was in Chicago better than four diplomas in dead lan- 


early in August, stopping off on his way guages 





BRANCH HOUSES IN GERMANY 
How American Products Have Been Suc- 
cessfully Sold. 

Agent George A. Maki 
from the 


Consular 


writes Prussian city of Sor de 


scribing the manner in which manut 


ers in the United States have explo ( 
German market 

The importation of America 
into Germany has increased so 


the past decade, and the outlool 


er expansion appears to be so assut that 
with few exceptions all concerns the 
United States successful in this 
established permanent offices ul 

rooms in the Empire's larger t 

sonally directed by competent <A) S 
fully acquainted with the languag d 
business customs, and constantly rry a 
full stock of goods To this alo : Dé 
attributed a large percentage of the steadily 
increasing sales of American product ( 
German merchant is not satisfied w t 
alogues and samples; he desires to 

goods and to know that he can la is 


hands on a reasonable supply at sh 


tice. Some of the larger and 


nent concerns have in recent years 


extensive plants and are now ma wet 


ing on the spot 


In most cases where America 


not established their own branch 


Germany the goods have be: p in 
the hands of native agents. Such goods 
are generally consigned to the agent, freight 
paid through, the agent paying 


As a rule, exclusive agency has 

to one firm, or in some cases, Wern y 
has been divided into northern 

ern sections For instance, the tw 


est German agents for American 1 


have come to an understanding 
the Empire into two parts 


neither to 


divided 
visions, encroach 01 
tory of 


goods the 


the other. For many 


giving of exclusive age! 
Germany is not considered a so 


ness principle; agencies by cities w 


erally insure larger sales and more 


There is the agent who sells to the 


and small jobber and the agent who sells 


to the wholesaler only. Of cours 
depends largely upon the article to be sold, 
as a typewriter can best be sold to the 


individual purchaser. A leading American 


sewing-machine concern regular 
] 


vasses the smallest hamlets and sells from 
house to house 


American firms having no branch USK 
in the Empire and not wishing to sigt 
have, in many 


their goods to an agent 


cases, succeeded in introducing their goods 
to an agent have, in many cases, succeeded 
in introducing their 
man market by furnishing German dealers 


goods upon the G 

with a liberal supply of .descriptiv« 

ture printed in German, with German di 
i geiées 


Breme it 


mensions, weights, measures, an: 


the latter c. i. f. Hamburg or 








alogues of this sort are easily understood 
and enable the dealer to accurately compute 
the cost. 

The successful sale of merchandise in 
Germany, as in the United States, depends 
to a great extent upon judicious advertis- 
ing, and firms counting on building up a 
successful business should not fail to adver- 
tise, not only in the leading dailies, but also 
in the numerous class and trade journals. 
of the prosperous American 
concerns established in the Empire are 
known to spend several hundred thousand 
dollars annually in advertising. Non-ad- 
vertising is often the reason for failure to 


Some most 


place goods 

German and 
without exception receive, from manufac- 
turers desirous of increasing their trade 
liberal time in which to make their pay- 
ments. American manufacturers who are 
not prepared to grant a three to 
months’ credit can not hope to successfully 
compete in the German market. 


merchants expect, almost 


six 


TYPEWRITING AND TELEPATHY. 

“When I first began,” said a young wom- 
an who is learning typewriting and stenog- 
raphy, “a stenographer friend of mine told 
me that after a time I would find myself 
taking stenographic notes in my head, and 
this has already come quite true, though 
I find that I am more likely to take such 
talk down on a mental typewriter—I sup- 
pose because as far as I’ve got I am more 
advanced in typewriting than I am in ste- 
nography. 

“When you learn typewriting, you know 
they teach you on a typewriter with keys 
all blank; no letters on them. You have 
hung in front of you a card on which are 
printed all the letters and signs of the key- 
board and you are expected to learn the 
keys by their position and so be able to 
play on the machine without looking at it. 

“When you have learned the position of 
all the keys in this manner they dictate to 
you such simple words as c-a-t, cat, to be 
written on the typewriter without looking 
at the card, and when you find yourself 
able to do this you think you have come 
to be quite a typewriter. 

“But to get that far you have to do a 
good deal of hard work and your work is 
likely to follow you even in your sleep. 
Why, I’ve dreamed many a time of picking 
out letters and lines of letters on the type- 
writer. Next the typewriter began follow- 
ing me in my waking moments, too, as it 
does now, except that now, being somewhat 
more advanced as I am, it follows me in 
a somewhat different way. 

“Now when somebody talks to me or I 
hear somebody talking I find myself taking 
it down on a typewriter in my brain as | 
might on a real typewriter from dictation 
Of course I can’t begin to write as fast as 
anybody can talk, but I can do better than 
I did at first, and I pound away on that 
mental typewriter and keep up as well as 
I can. And when I find myself far be 
hind, well, I stop right there and make a 
fresh start on the talk from that moment 

“Whether this mental practice on the 
typewriter does me any good or not | 
don’t know; perhaps it would be better for 
me to forget the machine if I could when 





I am not actually at work on it studying; | ners 


> |e 
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EFFORT 


| CRANE’S 
| MINIATURE BOXES 
Made in Dresden White, 

| Daybreak Pink and Bal- | 
| tique Blue Linen Lawn | 
Something dainty and | 
chic for little people. | 


| BIRTHDAY 
GREETINGS | 
Made in miniature 
from Dresden White | 
Linen Lawn with plain 
| 


| 


the 


size 


edge, Gold Bevel, Col- 
ored Borders and French 
Borders, with a bright 
birthday wish printed on 
each sheet, 


CONGRATULATIONS 


In uniform size and style 
as ‘Birthday Greetings,” 
with ‘“Congratulations”’ 
| printed on each sheet. 


CHILDREN’S PARTY 

INVITATIONS 
In Dresden White, Day- 
break Pink and Baltique 
Blue Linen Lawn, min- 
iature size, with Colored 
Borders and dainty form 
of children’s party invi- 
tations on each sheet. 


CARTES LETTRES 

The latest conception in 
lined envelopes in a var- 
iety of colors and cor- 
respondence cards, beau- 
tifully boxed. 





United 


BEST 


VF 





when intelligent thought and skill unite. 
heart 
achusetts, where the paper-making industry 
has been established for over a century and 
where it has become a fine art, there are made 
the justly celebrated papers of Z. & W. M. 
Crane, Crane & Co. Old Berkshire Mills and 
the artistic productions of the Eaton, Crane & 
Pike Co. 
the best papers and the highest artistic skill 
are brought together. 
and extensive advertising has made this the 
‘Line of Least Resistance’ for every dealer. 
These papers have found great favor in the 
States, Canada and many foreign 
countries and stand pre-eminently as the 
MADE. 


“Made in Berkshire” is the syn- 
onym for standard and quality. 
Your customers will look for it. 
Is your stock complete? 


EATON, CRANE & PIKE COMPANY 


PITTSFIELD, MASS. 


New York Office: 
Brunswick Building, 225 Fifth Ave. 








COUNTS 


In 
Berkshire Hills in Mass- 


of the 


Under conditions which are ideal, 


This with judicious 














but anyhow, the typewriter pursues me, and 
so when I hear people talking I pound 
away on that mental machine in my brain. 

“And in the same way I take, as m) 
friend had told me I would, stenographic 
notes of things I hear people being 
particularly caught by the words I hear 
spoken for which I have learned the con 
tractions, and soon I suppose as I become 
more advanced in stenography I shall be 
gin taking ‘mental stenographic notes right 


Say, 


ilong.”’—New York Sun. 
TOWER EMPLOYES TO HOLD 
OUTING. 
Employes of the Tower Manufacturing 


& Novelty Company of New York City 
will hold_ their fifth annual outing at Evit 
Midland Park, Grant City, State 





Island, on August 14. These people call 
themselves the Broadway Ramblers, and 
they are organized especially for the promo- 
tion of the successful consummation of 
these annual events. 





This faculty of fine perception permeates 
into every move of a salesman. It makes 
him considerate of others, and gives him a 
personality with added grace. Always, a 
salesman should ask himself, “Am I creat- 
ing the best impression possible, both of 
myself and of my goods?” Here lies the 
test of perception. It enables a salesman 
to perceive when a visit or an argument is 
untimely—when absence would do more to- 
ward a sale than presence. On the other 
hand, it will reveal to a salesman those 
golden moments when arguments are dol- 
lars —The Macey Monthly. . 
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Linen Sinew 
Which Forms the 
Warp and Woof of 











ud 
= 





Gives it a Degree 
of Strength Not 
Attained in the 
General Run of 
Correspondence 
Papers. 


The natural flexibility 





of the fiber, retained 


through our special siz- 





ing process, produces a 
fine printing and writing 
surface, having a whole- |, 
some, sound rattle, with- 


out brittleness. 


Dealers 


who are unacquainted 
with Banker’s Linen will 
find a knowledge of its 





price and qualicy some- 


thing to their advantage. 


Southworth Paper Co. 
MITTINEAGUE 
MASS. 

















OFFICE APPLIANCES 











How Big Company Made Good 


Michigan Concern Grows’ From 


Small 


Acorn to Big Oak in Short Time. 


HE success and the rapid growth of 

the Browne-Morse Company, of Mus 

kegon, Mich.,is the result of an ideal 
firmly held and as faithfully executed as 
is humanly possible by men who know 
their business and work conscientiously to- 
ward the attainment of a given end. The 
members of this company have a single 
aim—an ultimate goal none the less single 
because it embraces a complete line of fil 
ing devices. In short their idea is to be 
second to nobody in the quality and the 
completeness of their filing cabinet lines 
Indeed, they desire to attain the highest 
mark possible in this line of manufactur« 





LARGE COMBINATION CABINET. 


and that they have gone far toward the at 
tainment of their object is proved by the 
remarkable results they have achieved and 
the rapidly increasing growth of their busi 
ness 

The two men who form the Brown: 
Morse Company are made by nature to 
be partners. Browne is a fine detail man 
He knows all about the factory, just what 
every man and every machine is doing, and 
just what every stick of lumber and every 
piece of furniture costs. He has factory 
detail down to a fine point, and is an ideal 
executive He is a quiet man and very 
popular among the factory employes 

On the other hand, Morse, while equally 
well-liked, is a high tension worker and a 


splendid sales general. He is keyed a 
time to the point of white heat enthusias 
He understands all about the Brow 
Morse goods and believes so thoroug! 
that these lines are leaders that he 
convince even the skeptical of their 

He takes care of the sales end of the 
ness, and is very successful in firing tl 
salesmen with his own fervid enthusias1 
for the Browne-Morse goods. 

Few concerns have a more perfect 
organization than the Browne-Morse Cor 
pany. It is conducted under the manag: 
ment of one of the most capable and 
rienced men in that line of work back« 
by a corps of well trained and energet: 
salesmen who are thoroughly familiar with 
the filing cabinet situation through 
country. This force although not the larg 
est selling organization in the office 
ture field is one of the strongest and 
due to this organization and to the qual 
of the Browne-Morse product that the bu 
ness of the company has shown such rap 
advancement The following figures show 
the remarkable increase in the sales with 
a recent period. The sales for the se 
six months show an increase of one hu 
dred and seevnty-three per cent over tl 
first six months The third six mont 
shows an advance of sixty-four per 
over the second six months; the fourth 
months advanced a hundred and twel 
per cent over the third six months, and 
is stated that the prospect for the next 
months is even more encouraging, promis 
ing an increases in sales over all previ 
records. 

In introducing the Browne-Morse line 
the trade the company have _resctrict: 
their advertising in trade journals to onl; 
the most aggressive publications, centering 
their special efforts in reaching every dealer 
interested in office filing furniture, with let 
ters explaining the special features en 
bodied in the constructioh, also the 
pleteness and salability of their line, 
well as reasons why they are creating such 
a strong demand not only in this country 
but also in foreign countries. 

It is the policy of the Browne-Morse 
Company after once establishing an agency 
to assist them in working up a good, profit 
able business in their line, by sending out 
circular letters, literature, etc., to all of their 
prospective customers explaining the sp 

















cial features, durability, completeness and 
reasons why it will be advantageous for 
all their prospects to use “Quality Cabi- 
nets.” Also furnishing them with a com- 
plete line with which they can successfully 
meet all competition and satisfy the re- 
quirement of every customer—whether the 
customer wants the bast grade of filing 
cabinets made, or finds it necessary to 
limit his purchase. Every demand of the 
trade can be met perfectly. 

They have several salesman on the road 
who are continually organizing sales forces, 
planning circularizing campaigns, etc., for 
their agents which have proven very suc 
cessful to their hundreds of dealers in all 
parts of the country, keeping their cus- 
tomer satisfied and ioyal to them. Their 
slogan is “Once a Browne-Morse Custo 
mer, always a Browne-Morse Customer.” 

In designing the Browne-Morse line of 
quality cabinets the company made a care 
ful study of every detail embodied in the 
construction of all the different styles and 





COMBINATION MORSE CABINET. 


1 


grades of filing cabinets made, and endeavy 
ored to improve in the general design and 
styles of construction. They have carried 
out a uniformity of design in the style of 
their goods so that their different styles 
and sizes of sectional solid cabinets can 
be stacked tqgether and present a uniform 
appearance, giving them character and in- 
dividuality 

In the construction of their lines the 
Rrowne-Morse Company has adhered to 
the best standards of filing devices in gen- 
eral use, choosing for their horizontal sec 
tions a size forty-two inches wide in seven 
teen inch and twenty-six inch depths, whick 
gives great variety of standard sizes with 
the least possible waste of space. In the 
upright or lateral sections they have adopt- 
ed a size fifty-two inches high and twenty- 
seven inches deep. 

In their cabinet line—‘Little Sections 
of Quality’—they have conformed to the 
same general design and style of construc- 
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~All Pens Dip i 


Underwoods Inks 


@ For Fluidity, Perma- | 
nency, Non-corrosion of 
the Pen, and Splendid 
Copying Qualities, these 
inks have never been 
equaled. 


Ask for it at | 
your stationer’s | 






























MANUFACTURED BY 


JOHN UNDERWOOD & C0.; 


30 Vesey St., New York. ‘ 






90 Richmond St. E., 120 Queen Victoria St. 
TORONTO, CANADA. LONDON, E. C., ENGLAND, 
19 Pearl Street, 36 Boulevard des Italiear, 


BOSTON, MASS. PARIS, FRANCE. 
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WAX SEALS CHECKS CORPORATE SEALS POCKET NOTARY METAL CHECKS 


nN 


WE ARE NOT AeanTe FoR THEsE Goops 
WE MANUFACTURE THEM 


SEALS, STENCILS, STEEL STAMPS, BADGES, 
NAME PLATES, METAL CHECKS, 
RO erie ron camnaeue 


MEYER & WENTHE 
92 DEARBORN 8T. 
CHICAGO _ sé RUBBER STAMPS 








123456 
NUMBERING MACHINES 
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| tion as in their standard horizontal. They 
are the originators of a line of small se 
| tions which are uniform and can be stacked 
| with the standard horizontal sections 
Only the best material which will give 
| great strength and durability is used I 


hyir 


construction of Browne-Morse cabinet . 





















shires 


A sheet of paper which introduced a new element into 
business correspondence; a factor which the most pro- 


All exposed surfaces are of quarter-sawed 





white oak, carefully selected for beauti 


grain effect, and wherever oak will give 
greater strength it is used for inside 
| struction as well. Where there is any 





sibility of warping or twisting, built 














three or five ply stock is used. 
No expense has been spared Im securil 





thé most expert workmen in their resp: 
tive lines, and this “know how” of cabinet 





| building means much not only to the deal 
ers in filing cabinets, but their customers 


gressive business men take into account. as well. 

, The Browne-Morse Company claims that 

It gives to the letter that subtle touch of agreeable- | the special features used in the constru 
ness not adequately described as ‘‘quality’’; an im- my a Smee comsnete: ame Eom strong, 

/ durable, and able to withstand severe us 
pression, without a recollection of detail, akin to that age. The cross frames in all their laternal 
sections are halved into vertical rails, glued 
made upon one by the well-dressed man or woman. end anled: acti aiiiy eelinto shollow 
grooves or simply nailed together rhe 


horizontal sections have a strong fram 
work as a foundation on which the stru 
ture of the section is built independent o! 


Business letters on Old Hampshire have an atmos- 
phere of refinement not attained by ordinary pa- 


the intermembering slats, making each s« 


pers. 
‘ P . , War | tion stronger by just the strength of this 

Old Hampshire is not made for esthetics: it is sold to frame work in addition to the strength of 
hard-headed business men, on the assumption that it jthe slats. All the drawers are dovetailed 
together, which makes a joint that cannot 


pull out—the wood will break before 
will let go. 

Another excellent feature of the Browns 
| Morse line is the standardization of style 


is profitable to make your customers and prospective cus- 
tomers think well of your concern and your goods. 


Old Hampshire is also put up in papeteries for those x aa ing 
dealers whose customers demand the best. Take for example the 3x5 sixe card 
| drawer. It will fit any 3x5 opening in their 
. | various devices and styles. This same fact 
Samples upon request | can be said of all their standard sizes 


drawers. 
One of the special features used in tl 
construction of their cabinets is the 


Hampshire Paper Company 
South Hadley falls, Mass. Saeco matiaaes ies. ta mee 


EXPORT AGENTS: | ter how heavily the drawers are loaded, 
National Paper & Type Company, 31-3 Burling Slip, New York City. | they will run just as easily, as there is no 

possibility of any friction other than that 
| caused by the laws of gravity. 

The Browne-Morse Company has adapt 
ed for their line of cabinets the new light 
golden oak finish which gives the cabinet 
a rich and one of the most beautiful oak 
finishes ever produced. It will not mar 


EVERY LOOSE LEAF LIES FLAT WHEN USING nor scratch white and is also water-proof, 
THE IMPROVED UNIVERSITY BOOK RING Prva zeny re 2% -_ and a ys left 
|; dea without a gioss, guarantee Oo fr 
































Open Sidewise 5 It meets every requirement for the . ; . 
4 . . é > Sa a jays. f sec 
rom A to B temporary tiading of student's main the same alw ay All of their sé 
Closes from and stenographer’s note books, | tions are also finished throughout the i: 
BtoA and various loose leaves. Simple, : - ey ; 
strong and neat Made in four | side in a hard oil finish precluding any pos 
A sizes. No. 1, 1} inches diameter | sibility of warping or twisting due to cl 


light weight; No. 1, heavy weight, 
14 inches; No. 2, 1} inches diam- 
eter, light weight; No. 2, 1/, inches . ; ; , , 

trimmings of solid cast brass or a plain 


diameter, heavy weight. Unjointed 
ring, 1 inches diameter. heavy design finished in a brush Or dead 
brass heavily lacquered to prevent tarnish 


ing, which harmonizes with the plain, sub 


| matic changes. They have also selected 


Patented Nov. 24, 1908 Write for particulars. Patented Feb. 4, 1902 


OTTO KELLNER, JR., 4028 STATE STREET, CHICAGO 





stantial construction of their cases 


























Some of the goods which they manufac- 
ture are illustrated in the 
to the massive con 
their complete line 


ing particular attention 
struction and styles of 
which has a wonderful sales prop 
osition 


proven 


AN INTERESTING PEN WINDOW. 
are fine fe 
The president and manager of the com 


illustration which ‘appears on this 


llows and good men to know 


and its secretary 


Both 


pany is A. A. Bratton, 


and treasurer is W. A. Hane. gen 


tlemen are widely experienced in the of 
fice appliances field, and deserve all the 
success which may come to them. They 


This company is one of the most enter- 





cuts shown, giv- 
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bon-Less copy, and one carbon copy 
should prove useful in many businesses. 
The Carbon-Less Paper Co. has increased 
its capital to $200,000, and in future will be 
as “THE Carbon-Less Paper Com 
pany” of 400 West 


York. 


known 


street 


Twenty-third 


» 
iN CW 


BOSTON STATIONERS 


HOLD 
OUTING. 

The picnic held by the Boston Stationers 
at Nantasket Beach the last of June was 
Carbon-Less Paper. This is the regula 
distinct success. The event was well at 
tended by stationers and their clerks, who 


out en masse and appeared in a 


Nantasket Beach 


turned 


body at During the af 





DISPLAY OF ONOTO PENS IN WINDOWS OF NORTH AMERICAN SUPPLY CO., COLUM- 
BUS, O. 


prising concerns in central Ohio. It deals 


in commercial stationery and office appli 
ances and does a large and prosperous 
business. 
page is 


graph of an 


a reproduction of a recent photo 
Onoto Pen display in the 
windows of the North American Supply 
Company's store at Columbus, O. 


FURTHER DEVELOPMENTS IN CAR- 
BON-LESS PAPER. 


The Carbon-Less Paper Company, after 
a large number of experiments, have much 
improved the and quality of 
their Carbon-Less paper. Samples of the 
new product will shortly be mailed to all 
enquirers. also about to put on 
the market what call.their Reflex 
Carbon-Less Paper, with a coating of ordi 
nary carbon on the back. By the use of 
this paper it is possible to make three cop 
writing, the original, one Car 


appearance 


They are 
the y 


ies at on 


ternoon and evening field sports were pulled 
off, some of which were for gentlemen and 
for These 
ball game, sack race, potato race and other 
like 


others ladies. included a base 
events. 


MAKES MANY BRASS CASTINGS. 
Nearly 25,000 pounds of 
per day are turned out in the foundry of 
the National Company, in 
Dayton, O. 
castings which must be handled repeatedly | 
into the | 


brass castings 


Cash Register 
Most of the pieces are small 
and gZ0 


before they are finished 


construction of the registers The com- | 
pany has an electric railway running flat 
cars through every part of the foundry, 


which covers 157,500 square feet 


Don’t take a job unless you are prepared 
to be loyal to the interests of your employ 


er Faithfulness and loyalty count for 


more than genius or brilliancy 











“*The Best 
of All”’ 


There are many im- 
portant points which 
bio must be considered 
zibe in the selection of a 
sibs POSTAL scale 





Maft and Exp.1! 
Commercial, 1 
5 ee 
Vietor - - 1 


Reliability 
Durability 
Accuracy 
Economy and 
Efficiency 


Are a few of the most important. 


The Pelouze 
Postal Scales 


embody all of these good qualities. | 
These scales give not only the exact 
weight but the cost of postage in 
cents. Their use does away with 


postage mistakes yaronal - - sibs 





and waste. The Union ~ - - 2}tbs 
Pelouze Scale is a olumblan - 11 
wise investment. te 1% 





For sale by leading, 
dealers every=-] 
where. Every scale 
warranted. 


Send for Catalogue “S” ” 


Pelouze Scale 
& Mfg. Co. 


232-242 E. Ohio Street} 
CHICAGO 

















GOLD PENS &no stvtes 


Gold Pens for Jobbers and Fountain Pen 
ufacturers. 
IMPRINT WORK A SPECIALTY 








PROMPT REPAIR SERVICE 


All makes Gold, Fountain, Stylographic Pens, 
Pencil Cases perfectly repaired and returned 
day received. Satisfaction Guaranteed. 


GEO. P. GAYDOUL, 47 Aan Street, NEW YORK 














Trademarks and Copyrights 


Send your business direct to 
Washington. Saves time and insures better service. 


Personal Attention Guaranteed 
25 Years’ Active Practice 
Specialty :—Typewriting and Adding Machines 
Address E. G. SIGGERS 


Suite 33, N. U. Bidg., Washington, DC. 
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SOLE MAKERS OF THE ROYAL BRANDS 
CENTURY BOND LINES—AMERICAN 





TUXEDO LINES pw FAST 
MAIL LINES O 


NOENDAFTSSRECEIS 


THE LARGEST & MOST COMPLETE 
LINES IN THE WORLD. 


914 WALNUT ST- PHILADELPHIA. 
WESTERN OFFICE-209 STATE ST CHICAGO 


WALTER H.FURLONG - MANAGER. 


LINES— 








Safety Fountain Pen 
and Pencil Holder 


Fits any Pocket 





Holds Securely One to Six 
Pens or Pencils 


Absorbs Ink From Leaky 
Fountain Pens 


Preserves Pencil Points 
Por Sale By All Jobber 


Send lSc postage for sample 


TheValleyCity Novelty Co 
Grand Rapids, Mich 

















‘6 
75,000,000 “0. K.” pra 
SOLD ie pow or 3 should 


their 
RITY. 
They Add TONE to 


Your 


ID Stationery in the OF FICE,BANK., 
~ SCHOOL or HOME. 
There is genuine pleasure in 


their use as well as Perfect Se- 
curity Eadly put on or taken 
< S- the thumb and finger. 
n be used repeatedly and 
“they ali work.”’ - 7 of ~ 3 sizes. Put upin brass 
boxes of | cay wok” each. 
Handsome. Compact. Strong. No Slipping, NEVER! 
All stationers. Send 10¢ for sample box of 50, assorted. 
IMlustrated booklet free. Liberal discoun ito the trade. 
The O. K. Mfg. Co., Syracuse, N. Y., U. S. A. Noi 








WHEN IN 


DETROIT 


STOP AT 


HOTEL TULLER 


ane and absolutely fire- 


<7 Adams and Park Sts. 

In the center of the The- 
atre, Shopping and Busi- 
ness District. 

mee large Convention 


Se | me | 


a 
me Grand Roof Garden 


e. 
Music from 6 to 12 p. m. 
sal room has private 


ISI oor. 


Eu n Plan. 
Rates $1.50 per day and up 


L. W. TULLER, Prop. 














| tribe are 


the 


| which is on 


OFFICE APPLIANCES 





TINY TYPEWRITER. 

About three years ago Cockanoe tribe, L. 
O. R. M., of Norwalk, started a traveling 
canoe from their camp and affixed to it a 
hat as a symbol of Norwalk’s industry. Since 
tribes have received the 
canoe has added a token. The 
canoe has now reached Sonquassen tribe of 
majority of the 
works of the 

Typewriter company their gift has 
made at the factory and is said to be 
smallest typewriter ever manufactured. 

The design and details made by 
\. Utz, a Red Man of Sonquassen tribe, and 
made by the’ Royal 
the tribe. It is com- 
and four 
-half inches long, three and one-half 
wide and two and one-half 
It has been attached to the 
exhibition in the window of 
the J. L. Dower company, 26 Asylum 
There has been considerable 
ry between the different tribes as to their 
gifts and Sonquassen tribe thinks it has 
affixed something to the canoe which will 
be hard to beat. é 


then twenty-two 


and each one 
Hartford, Conn., and as a 
employed in the 
Royal 


been 
were 


the 
works 


typewriteer was 
given to 
most details 


and 


plete in measures 


and one 
inches inches 


high. canoe, 


street. rival- 





BIG COMPANY BANQUETS'- EM- 
PLOYES. 

The Keuffel & Esser Company if Ho- 
boken, New the well known manu- 
facturers of drawing materials, 
ception and banquet to their employes at 


Jersey, 
gave a re- 


Grand View Park, Jersey City Heights on 
the evening of July 19. This event was 
| held to. celebrate the forty-third anniver- 
sary of the firm’s organization 


\ feature of the event was that four of 
the employes of the firm who were present 
celebrating the twenty-fifth anniver- 
sary of their service with the 
Each of these employes was presented with 
a handsome souvenir pin as a token of the 


were 
company. 


appreciation of the firm. 

\t the banquet table-among the guests 
of the company there were twelve men 
who have worked continuously for the 
company for twenty-five years or more 
| These men occupied places of honor at 
the head of the table, with the company’s 
official representatives. 

Nearly 500 people sat down to the ban- 
quet C. M. Bernegan, Vice-President of 
the company, acted as toastmaster. During 


attendants sang 


the 


visiting 
merry in 


the evening the 
popular airs 


old-fashioned way. 


and made good 


The four men who on this occasion com- 
pleted their twenty-fifth anniversary with 
the K. & E. Company are Phillip Ferber, 
Jacob Suleder, Fred Melchoir and Charles 
Pfeiffer. They were the recipients of many 
congratulations and tokens of good will 
and esteem, and responded to these kind 
words and deeds in appropriate manner 

All of the officers of the company with 
the exception of Keuffel, were pres- 
ent at the banquet; also Leon Schermer- 
horn, the company’s sales manager. Presi- 


dent Keuffel was absent on account of the 











the 


fact that he is summer in 


Europe. 


spending 


DEATH OF HENRY DEXTER. 


Henry Dexter, the founder and for many 


years the president of the American News 
Company, died on July 11 at his hom 
New York 

Mr. Dexter was a very remarkable mar 
When he died he was in his ninety 
eighth year, and while he had not bee: 
in active business for many years, he pre 


served his faculties in a remarkable d 
gree. Mr. Dexter was born at West Can 
bridge, Mass., March 14, 1813 He re 
ceived his education in the schools it 
Cambridge, and later was employed in 


publishing houses in that city and in Bos 


entered the hardware busi 


ton. In 1836 he 

ness, and remained in that line for six 
years. He spent a number of years in the 
wholesale book business in Boston, and in 
1864 he organized the American News 
Company. 

Mr. Dexter was a man of great energy 
and public spirit. As a memorial to his 
son Orrando P. Dexter, he gave to the 
New York Historical Society a new build 
ing at Seventy-seventh street and Central 
Park, West. 

Mr. Dexter retired from business forty 
five years ago, since then he has_ spent 
much of his time in travel He was a 


religious institutions 


contributor to many 


member of several societies, among 
the American Museum of Natural 
American Bible Society, American 


Y. M. C. A. and the Metro 


and a 
them 
History, 
Tract Society, 


politan Museum of Art 

Mr. Dexter had preserved almost per 
fect health until the last of May, when he 
was stricken with cerebreal hemorrhage 
From this he recovered to some extent, but 
was finally taken ill and died. 


NEW ASSOCIATION. PROPOSED. 


\ plan has been broached, and 1s said 
to be now under consideration, looking to 
the formation of an association of travel 
ing salesmen to be confined exclusively t 
the stationery trade If the plan goes 


an organiza 
trav 


through as at present outlined, 
tion will be formed composed of the 
and whole 


eling salesmen of manufacturing 

sale stationers. They will hold conventions 
once a year, and will invite their friends, 
the retailers and their friends the whol: 

salers, to join them and listen to their dis 


cussions. 

The 
year, since 
Manufacturers and 


mature this 


National 


is SO near? al 


probably not 


plan will 


the the 


meeting of 
Stationers 


hand. 
We might point out that the National 
Association of Stationers and Manufactur 


ers already has a special feature devoted to 
nd that this migl 


rf 


the traveling salesmen, a 

readily be expanded into a general organi 
zation for salesmen, to meet each year at 
the same time and place as the National 


and Manufa 


Association of Stationers 


turers. 



































IS SUCCESSFUL AS FOREIGN 
AGENT. 

The success in export business achieved 
by the Thaddeus Davids Company, one vi 
the oldest manufacturers of writing inks 
in the United States, will no doubt prove 
of considerable interest to our manufa 
turing readers particularly, because their 
business has been established in an up-to 
date way 

Some time ago the Thaddeus Davids 
Company secured the services of William 
J. A. Bailey for a trip around the world 
with their‘line. Mr. Bailey is familiar with 
the foreign markets, as he has traveled ex 
tensively and is, therefore, in a position to 
introduce their goods. As he speaks seven 
languages, he is easily at home in almost 
any country. 

Mr. Bailey’s system for building up the 
business of the Davids Company is based 
on the experience of his previous travels. 
When he reaches a city he secures the 
services of a local salesman, working in 
conjunction with him to market the goods 
he carries. After he leaves the city he thus 
has a local man behind to follow up the 
business. 

It is well known that the objection to 
sending a traveier into foreign lands is that 
after he has quitted a city there is no one 
behind to carry on the campaign. This ob- 
jection has been overcome by Mr. Bailey, 
and as a result the Thaddeus Davids Com 
pany have representation in some eighty 
cities located in South America, South Af- 
rica, Europe, Australia, India and the Far 
East. 

Mr. Bailey plans a similar trip early this 
fall, and wishes to «epresent several manu 
facturers in the foreign field. His office 
address is 32 Broadway, New York city. 





A HANDY TOOL. 

An ingenious tool is the Johnston V-Bit 
Screwdriver,. which is the invention of W 
\. A. Johnston, of Knoxville, Tenn., 
vice-president and general manager of th 
Johnston Patent Positioning Screwdriver 
Co., and president of the Marble City Type 
writer Co., both of Knoxville, Tenn. 

This new screwdriver has a great many 
uses. Repairmen will find it almost indis 
pensable in repairing typewriters, adding 
machines, cash registers, phonographs, 
clocks, and other small machinery. This 
screwdriver is used by jewelers, carpenters, 
electricians, and other mechanics, and is a 
handy tool to have about the home. The 
company invites correspondence from deal- 
ers, and is prepared to give special dis 
counts to the trade. 





C. L. McFarland, of the San Francisco 
office of the Burroughs, is on a vacation in 
the east, passing his time in New York, 
Boston and Detroit 

“Most people would succeed in small 
things if they were not troubled with great 
ambitions.”—Longfellow. 
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reaches its highest practical value in the 


Sengbusch Self-Closing Inkstand 


This well is absolutely non-evaporating, and closes after every dip of the pen. It is 
so constructed also that the writer cannot over-dip his pen, and so flood the holder with 
superfluous ink. The ink is always fresh for the user. 

In addition to these superior qualities of mechanical construction, the Sengbusch 
stand is built on beautiful lines which are pleasing to the eye. The result is that this 
patent ink-well has become the most popular stand on the market, and it should make 
up a part of the equipment of every well appointed stationery store. 

Stationers who are not now carrying this well in stock should se- 
cure circulars at once, as they are losing a sure profit. 








WRITE TO-DAY FOR TRADE DISCOUNTS AND CATALOGUES OF OUR COMPLETE LINE 





Sengbusch Self-Closing Inkstand Co. 


320 Montgomery Building, MILWAUKEE, WISCONSIN, U.S. A.- 








Cuspidor Selling 


When we began making a 7} inch self-righting, all brass Cuspidor with 
soldered seams to retail at one dollar, leaving a profit of a dutch one per cent, 
we created a stir in the cuspidor business. And now comes the No. 28 Sani- 
tary (patent applied for), strong as a cast Cuspidor and a great deal more 
easily cleaned, retailing for $3. This one, like its worthy predecessor, is now 
causing dollars to flow your way. Get our catalog showing the No. 28 
and 27 others. Made in Detroit. 


THE IRELAND & MATTHEWS MFG. Co. 

















Mann Yale Lock 
Typewriter Minute and Record Books 


have merits not pos- 
sessed by similar books. 
The Yale Lock feature 
gives bound book se- 
curity to all of the 
leaves. 


They are “ideal” for 
minutes and records of 
every sort, because a 
leaf cannot be written 
upon by the typist 
until the person in pos- 
session of the Yale key 
removes it from the 


book. 


Furthermore, the 
vise-back makes it im- 
possible for a leaf to 
be torn from the book 


without leaving evi- WILLIAM MANN COMPANY 


dence of its intentional 





extraction. Makers of Loose-Leaf Devices Copying Books and Papers 
Full description and ({)X)) 529 Market Street, — PHILADELPHIA AW) 
prices gladly furnished. © Copying Paper Mills at Lambertville, N. Y. Ray 

















Some Window Suggestions 


MODERN window display is a thing 
that, where it is well constructed 
at all, never fails to pay, and every 

year good windows pay better and better. 
There is so much advertising of all sorts 
that people are coming to look to advertis 
ing as a means of information, as well as 
an attempt ‘by the merchant to sell his 
goods. So, also, the window display is com- 
ing to be an enlightener and an instructor 
to the public at large. 

In arranging a window there are certain 
principles involved just as certain principles 
are necessarily followed in painting a pic- 
ture or cooking a dinner. There must be 
harmony and proportion. 


WINDOW DISPLAY DESIGNED BY MR. 
ALDERMAN FOR BOBBS-MERRILL 
BOOK STORE, INDIANAPOLIS. 


Where it is desired to show the effect of 
something in a room the window, if it is 
arranged in the form of a small room or 
office, must have some regard to the laws 
of perspective, in order to be attractive 
and to insure the attention of the pedes- 


trian. 
All men are artists, whether consciously 





Art of Window Display Governed by 
Distinct Principles. 


or otherwise. That is to say, each man 
has certain instincts regarding what is ap 
propriate and artistic, and what is not 
While few people are able to create artistic 
effects, yet the greater majority of people 
will be able to recognize errors, without 
the capacity to explain wherein the error 
lies. So, he who trims a window must 
build a picture that presents the thought 
he wishes to convey, and as in conversa- 
tion or in writing, that which is discursive 
and high flown is offensive, so in window 
trimming that which is over-crowded and 
contains too many details, fails of its ob 
ject 

\s a rule, concentration and proportion 
are the two laws which the window trim- 
mer must follow in order to be sure that 
his windows attract the attention for which 
he works. 

In his anxiety to show as many kinds of 
goods as possible at one time the dealer is 
strongly tempted to overdo his show win 
dow, and a window that is overloaded must 
inevitably defeat its own end. A display 
of this kind makes one wonder if the 
dealer has not dumped in his whole stock, 
so bewildering is its infinite variety. If 
the passers-by were to wait to give respect- 
ful attention to each of the articles they 
would have to stand outside an hour or 
more. This may not prove comfortable or 
convenient. The weather may be bad—too 
hot, too cold, too rainy, and anyway it is 
better to draw people inside and perhaps 
offer them chairs while examining the 
stock. A roomy interior with plenty of 
show cases for small articles, invites the 
customer to look around, and for some 
psychological reason not yet analyzed, the 
impulse to buy it much more responsive 
when the “subject” is in the store than 
when he is merely looking in from the 
street. 

By all means feature particular articles in 
the show window, for even those pedes 
trians whom it fails to draw in will at 
least, after a glance, pass on with a clear 


¢ 


impression on the article. This is bette: 
than an indistinct recollection of a kind 
line of stands and paper, has here a certai! 
advantage over one sclling a mixed stock 
of stationery and office devices, but its 
methods may be studied to advantage. The 
window in mind usually has a novel idea 
with a brief motto connecting the them: 
of three-ring display, and the habitual pass 
er-by will soon learn that there is a periodi 
surprise always in store for him 

A large typewriter company which is on 
of the most persistent of advertisers has 
made one of its branches widely known, 
because of its original conceptions and 
striking treatment. To be sure, a hous: 
selling nothing but typewriters, with a sid: 





ANOTHER BOOK WINDOW BY MR. ALDER- 
MAN SHOWING FORCE OF 
CONCENTRATION. 


telling of the merits of the typewriter. It 
is briefly done, so that people in passing 
vehicles, or even on the opposite walk can 
get its message, and the simplicity of the 
thing usually permits them to read as they 
run. Most mechanical and “mystery tricks’’ 
huve been used so much that it is difficult 
to get really new ones, but this house has 
introduced several during the past few 
years. Its window is often sensational, but 
always in good taste. Many of its themes 


are taken from calendar events, but it 











DW. BEAUMBL &2 CO. 





Office and Factory, 


THE THREE “RIVAL” 
FOUNTAIN PENS 


RIVAL NON-LEAKABLE 


Perfect Fitting, air-tight joints form a perfect, abso- 
lutely non-leaking writing instrument. 


RIVAL SELF-FILLER 


No metal parts to injure rubber sacs. Can be 
twisted to fill right or left and cleaned at same 


=e Catalog, illustrating all styles 
and giving prices and dis- 
counts, willbesent to dealers 
on request. We guaranice 


every pen. 
RIVAL No. 3 with Gold or 
Sterling Silver Filigree 
Mounting, for Holiday and 
Fine Trade. 





35 Ann St. NEW YOR K 


























every instance the idea of the holiday or 
anniversary is associated with some char- 
acteristic of the writing machine. 

The novelty and post card demand may 
be among the causes the dealer plays all 


his cards at onee in the show window. | 


Odd novelties sell more or less to the 
young people, but it is to the business and 


prefessional man to whom the dealer must | 


always appeal. When goods for the 
lighter hours are displayed by the side of 
articles made for business uses, the combi- 
nation is likely to be incongruous. After 


the youth has filled his eyes with the | 


pocket flashlight and diablo outfit, he may 
pause a moment longer to look at the new 


duplicator, and wonder how the blamed | 


thing works. But the steady-going busi- | 
ness man is not so apt to sift out of the 
motley collection the things in which he is | 


interested. 

When a dealer draws on his entire stock 
to dress his window he cannot hope to at- 
tract attention by a new effect. The only 
change he can make is to shift the position 
of the assortment and let it go at that. 
This is where the special article plan pos- 
sesses so great an advantage. 


A week’s exhibit of leather articles sprin- | 
kled with more or less regularity of posi- | 


tion on a pale tint of crepe tissue empha- 
sizes the fact that the Smith-Jones Com- 
pany carries a good assortment of this 
kind of goods. A hand-made card notice 
states that they have just stocked up on 
the newest things in leather. The next 
week this can give way to stenographers’ 
supplies. A hundred dozen or more note 


books can be thrown into the window in a | 


hit-or-miss fashion. This is crowding, but 
it is a crowding of homogenous things. 


Each note-book helps attract attention to” 


the heap; consequently no elbow room is 
necessary when the display is treated in 


this manner. Pencils, copy-holders, etc., | 


complete the class. Following this, foun- 
tain pens might be displayed, but they need 
elbow room and a rich background. These 
in turn may give way to calendar pads, 
invoicing accessories, and so on through the 
line, making every shot hit. 





In making a sale the salesman shouldn’t 
go round slamming the drawers in and out 
to see how easily they work, but find 
out the customer’s name and business and 
what he wants his outfit for. If he is a 
real estate man for instance, the salesman 
takes him to a series arranged in the best 
possible way for the use of the real estate 
business. He shows him the compartments 
set apart for legal blanks, for contracts, 
deeds, correspondence, promissory notes, 
prospects, etc., and in addition suggests 
many things in the way of equipment to 
meet special needs such as facilities for the 
keeping of salesmen’s records, prospects, 
appointments, records of work done, etc., 
so that at any time the salesman or the 
employer will know what work is done and 
what should be followed up from day to 


day. 
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H-H Loose Leaf Price and Memo Books 


OUR TRADE MARK 
OUR 
METAL PARTS are 
absolutely the BEST 


that Experience 





and Mechanical 





A GUARANTEE OF Skill can produce. New Model MEMO BOOK 
SUPERIORITY er ose hes Best yet. Now Ready 
Send for Sample—Today. 


H-H RING BOOKS cnpiniigs all others 


Workmanship, Finish and Material in every book Fully Guaranteed. 


Sold through dealers only. Write for Catalog and Discounts 








HAMACHER-HAWKINS MFG. CO. 
22d and Campbell Streets :: Kansas City, Mo. 


NEW YORK OFFICE: Room 716, 320 Broadway 























“LA FRANCE” RIBBONS 


are guaranteed to contain the highest grade of 
imported fabric. We do not accept orders for 
domestic cloth made ribbons. 


Poor Ribbons are 
dear at any price 


We offer the best you can get, and at a low price. 


We manufacture all kinds of Carbon Paper. Our 

“Nosmudge” and “Gold Leaf” brands. have 

stood the test of years. Write for samples’ and 
prices. To the trade only. 


HIRAM STRAUS & CO. 


411 Frankfort Ave. Cleveland, Ohio 
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“VERIBEST BRAND” 


Carbon Paper and 
Typewriter Ribbons 








**VERIBEST” Carbon Paper 


Standard weight, for manifolding one to five copies. 

Medium weight, for manifolding one to ten copies 

Light weight, for manifolding one to fifteen copies. 

Six colors: black, purple, blue, red, green and brown. 

Veribest brand typewriter carbon in all weights is made from an imported 
white tissue, and instead of being surface coated, by our special chemical 
process, the coating is driven into the fibre of the tissue. 

This process of coating requires 20% more ink than other carbons: 
has that much greater durability, greater cleanliness, sharper writing 
qualities, and is absolutely free from curling or flaking. 

It has a distinctive appearance, which is as great a selling point 
as its unusual merit. 

We claim for the VERIBEST brand that it— 
Has the strongest colors; 

Is the cleanest writing; 

Is the best manifolding; 

Will outwear any sheet of carbon in the market. 

These are strong claims, but a test of the samples which we will send 
you on request, will convince you of the truth of what we claim. 


**VERIBEST”’ Brand Typewriter Ribbons 


lMade from the highest grade of imported cloth, and having all of the 
merit that we claim for the same brand of typewriter carbon. Record, 
copy, hectograph, rapid roller, also bi-chrome and tri-chrome. 


**VERIBEST’”’ Brand Semi-Inked Ribbons 


Made on a fine grade imported fabric, inked on one side only’ 
guaranteed to be sharp writing, clean handling and cannot fill the type. 
grades. 


Multigraph, Writerpress, Printograph ribbons, in three 


Guaranteed full length, and wound on regulation spools. 

Our line is complete, includes everything in typewriter, billing, pen 
and pencil carbon, and ribbons for every machine and every purpose, 
at the right price. 

We would like a representative in every city, and would like to hear 
from dealers who are looking for a high grade, distinctive line of type- 
writer supplies. We can show you a good profit and will protect you in 
the way of an exclusive selling arrangement. Write us. 


GUERTIN-DANFORTH COMPANY 


611 Bulletin Building, Philadelphia, Pa. 
Factory: BURLINGTON, N. J. 


Address all correspondence to the Philadelphia office. 























RIBBON eacer'xews 


(By Special Correspondence.) 





Atlanta, Ga. 

G. W. Garratt, a well known typewriter 
supply man, has joined the force of the H 
M. Ashe Company 
erly on the road, but decided that 


Mr. Garratt was form 
Atlanta 
was a good city to locate in permanently 
He became connected with the Ashe Com 
pany upon his return from Europe re 
cently. 
Binghamton, N. Y. 
The Binghamton Ribbon and 


Binghamton, New York, a 


Carbon 
Company of 
company which has just been incorporated, 
will soon put on the market a new carbon 
paper, the invention of Charles E. Greene, 
a director of the firm. The new article is 
claimed to have the advantage of making a 
cleaner copy, is more lasting, and does not 
“rub off.” The new concern will manu- 
facture typewriter ribbons and _ carbon 
paper. 
Birmingham, Ala. 

The Multi-Copy Company, a new firm 
which is to establish in Birmingham a gen- 
eral business in the sale of typewriters, 
printing 


mimeographs, printing 


machinery, dynamos and 


presses, 
other electrical 
printing appliances, was yesterday incor- 


porated, application for charter being filed 


in the office of the probate court. The 
company is capitalized at $5,000, divided 
into 500 $10 shares. Officers and incor 


A. S. Boyd, president, 245 
shares; L. M. Smith, vice-president, three 
shares; A. S. McElroy, 
treasurer, one share; J. P. Boyd, 250 shares 


and L. C. 


porators are: 
secretary and 


Barnett, one share. 


New York, N. Y. 


The. Columbia Ribbon & Carbon Mfg. 
Co. fear they will be forced to locate their 
factory elsewhere, and maintain present 


Sales Man 


ager A. B. Holmes reports business as ex- 


quarters as a stock room only 


ceptionally good 

This company has been making some 
changes in its European sales organization, 
amd now seem to have a perfect system 
Business seems to have had a steady growth 
from the beginning; this they attribute t 
quality of their goods 

While it is very flattering to the Colum 
bia Ribbon & Carbon Mfg. Co., 
been 


some little 


confusion has at times caused by 


foreign concerns adopting not only the 


name “Columbia,” but the Columbia’s trade 


mark as well. 
San Francisco, Cal. 

A few big orders have been placed this 
month by corporation offices and the like, 
but the general trade has been very quiet, 
sales falling considerably below the usual 


mark. This is attributed to the “between 


' 
i 

















seasons” condition in most mercantile lincs 
and a substantial improvement is expected 
in the next few weeks 


+ + o 


Mr. Neides, who has been handling the 
carbon lines of the Neidich Process Com 
pany for the Ribbon & Carbon Company of 
North America at Seattle, Wash., has re- 


turned to Portland, Ore He expects to 
take up other lines of this company before 
long. 

* _ * 


S. W. J. Matthew, of the Ribbon & Car- 
bon Company of North America, has just 
taken one of the largest orders for carbon 
paper ever placed by the United States 
War Department on the Coast, in compe- 
tition with every other line. Mr. Matthew 
expects to leave his offices in the Pacific 
Building about Sept. 1 for his new location 
on Market street near Front, the lease for 
which has been finally closed. He will 
have plenty of room, with a fine display 
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window, and will be in the same building 
with the Royal Typewriter Company and 
McNutt, Kahn & Co., the large loose leaf 
and stationery house 


* * . 


Bertram J. Asch has just taken the posi 
ion of sales manager for the new Ink Rib- 
bon Manufacturing Company, 467 Market 
street. The factory, under the supervision 
of Mr. Bushnell, is keeping busy, and the 
company is beginning to make itself felt in 
the local field. 

St. Louis, Mo. 

George E. Dyson, local representative 
for Mittag & Volger, Inc., of Park Ridge, 
N. J., reports business in his line about 
normal. There being so many _ stenog 
ranhers absent on vacations has put a 
slight crimp in business during July. 


* * * 


Miss Blanche Young, formerly of the 
Modern Typewriter Supply Co., has re- 


I2!I 


signed with that concern and will engage 
in business for herself. She has opened 
offices in the Ozark Building, under the 
name of the Young Ribbon & Carbon Co., 


and will carry a general line of supplies for - 


ill machines. Miss Young’s experience and 
her extensive knowledge of the ribbon and 
carbon business, together with her ability 
and attractive personality will ‘doubtless 
bring her success. 





BIGGEST BOOK OF REGISTRATION. 

The MacGowan-Cooke Printing Com- 
pany of Chattanooga, Tenn., has recently 
built a book weighing 275 pounds for W. 
E. Hardison, of Lookout Mountain War 
Museum, Lookout Mountain, Tenn. This 
book will hold more than 250,000 names 
and is said to be the largest register now 
in use anywhere. This big book is used 
for the purpose of registering the names 
of tourists to the famous Lookout Moun- 
tain battle field and war museum. 


Five Million Dollars Lost Each Year Shows How Badly Bank Depositors Need The 





FOSSILS please take no notice of this ad; but Office Appliance Dealers 
with an abundance of red blood corpuscles had better become acquainted 
[t’ll be profitable. 


with the ZCP. 


7 ~NwanaDoe 
vee NWFEUIDIDAOMOUSDOCCOO>D 





Why not NOW? 


Zono Check Protector 


Yet most of them con- 
tinue to risk the very heart 
of their business because 
they don’t know of the one 
machine that protects as 
perfectly and operates as 
quickly as the most costly 
and that sells for only Ten 
Dollars. | 


ZONO MFG. CO. 
50 Union St., Pasadena, Calif. 








same. 





with the fountain pens you sell if they come from our modern 
Whether the pen bears your imprint or ours—we 
The public will be pleased. 


pens for years for some of the largest and most p ; 
plete line of fountain, stylographic and gold pens, for foreign and domestic trade. 


the most discriminating and our prices are right. 


SANFORD & BENNETT {CO. 


THE PUBLIC WILL BE PLEASED 


and completely equipped factory. 
make them either way—the result will be the 





We are the largest manufacturers of imprint fountain pens in America and make only high grade pens. The fact that we have made 


articular buyers in the country is our best advertisement. We manuf 
The quality and workmanship of our lines will satisfy 


Patentees of the Safety “-Autopen”” (self-fille and non-leakable) 51.53 Maiden Lane, New York 


The ““Gravity’’ Stylo and ““Commercial”’ Fountain Pen 
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Everyone NEW PENCIL SHARPENER. 
A California man has invented a pencil 

W kj f sharpener that works like a pair of scis 

or Ing or | sors. One section of the scissors has 
| long tubular member tapering to fit ove 
Business the end of a lead pencil. This tube is 

cut away in front to expose one sid 

the pencil and a little curved strip pass 
around to hold the latter firmly in place 

















The movable section of the scissors has 















That is what our 


Automatic Loose Leaf Salesmen Books 


are doing. Everyone is working for business. Our book tells its own story to the 
consumer and tells it quicker and more precisely than any salesman can 


an unusually sharp blade. One end of the 
pencil is thrust into the holder and th 
movable part of the cutter is operated as 


| 
| 
| 
| 
{ 
: 
| 


a scissors would be. The pencil is thus 
neatly pared down to an artistic point that 
is even and well shaped. The fingers do 

7 2 : : not become smeared, as when the sharp 
No special knowledge of the loose leaf business is required to sell these forms. Every dee ; i ey” 
stationery store in Chicago is now using them. We manufacture more Loose Leaf ening is done on the thumb, and there is 
forms than any other house in the world, carrying 130 different forms in stock. As 
we get out new forms, we send them to you and you insert them in the book. Stat- 
ioners and Dealers we offer you the outfit for 100 systems at cost. Qur charge for 


no danger of breaking the point, as so 
often happens when the sharpener hacks 
away as if he—or she—were chopping 


this sample book is $2.00. One sale of loose leaves alone will earn for you the first ia 
cost of the book. Even this ‘‘first Cost’’ of $2.00 is refunded to you as soon as you down a tree. The cutter takes up practi 
have given us orders amounting to $25.00 list, within a year. So that with this $25.00 cally no room in the pocket Unfortu 


worth of business, the Automatic Salesmen Book has cost you absolutely nothing. nately, we don’t know the name of the 


We also manufacture locse leaves and binders, indexes etc., to order, also bound blank books of all kinds 
Our Ruling Dept. is the most thoroughly equipped in the City. We will gladly give you estimates for 
ruling and for binding : 

Write today for a complete list of our stock forms and further information regarding 
our Automatic Loose Leaf Salesmen Book. You will find our proposition a money- 
maker. It will make an expert Loose Leaf man out of every clerk in your store 
It will attract to you a class of business in which there is a large margin of profit 
for you. Today’s the day. To-morrow you may miss your opportunity Write 
now, a postal will do. 


WEIL BROS & CO. 302 Dearborn St. Chicago, Ill. 


inventor of the above device, and we would 
appreciate that information for the ben: 
of those who may be interested 


DEVICE FOR CARD FEEDING. 


An Englishman has invented a suction 
| device for lifting cards during the process 
of feeding them into printing presses, o1 
| duplicating machines. This invention 
| makes it easier to lift the cards and to 
keep them clean. It consists of a tubu 


“QilT ZEOOQOE” LINE lar handle, with a short, flexible tube at 
LOOSE LEAF MEMOS AND DIARIES one end and the other end attached to a 


ized 
M As thin as a sewed memo. flexible tube ing fre the > atic 
erceriz Varioas Bindings and Prices Ws ig i ‘alee r preel e wit ms 
7 . < « « >. 4 re « 8) OLS ri¢ 
Silk Ribbons TRUSSELL MFG. CO. 








suction and prevents the short tube from 
POUGHKEEPSIE, N. ¥. . . . 
sticking fast wherever the mouth comes in 


d Branch, 108 Fulton Street New York City : : : 
oun on contact with something This plunger 


keeps the opening from the handle into 


7 

Special Spools ca Ey Mew ap line sis rca, 
DEA LERS the button at the top is pressed the part 

Senuhlnterns | toward the suction device is opened, and 
solid hub metal spool with 
or without automatic nb- 
bon hook. Remington 
visible special spool, 
Smith-Premier visible 


special spool. 








Make money b¢ selling | the card can be picked up and conveyed 
SIMONSON’S: PATENTED | to the press without being soiled or with 
METAL-TIPPED GUIDES 

WRITE 

ROGER A. SIMONSON & Co. eS Be RE: 

160 Michigan Avenue GETS PATENT ON SWIVEL CHAIRS. 


CHICAGO, ILL. John Jacob Astor, 23 West Twenty 


out the fumbling of the hand method to 
make sure only one card has been take1 





for free sample, liberal discount and sixth street, New York, is reported to 


“COTTON KINC : 99 attractive proposition to dealers have patented a securing device for swivel 
office chairs. 


The device is described as “a chair | 


Ribbons come in single color, bi-chromes THE ~; 8 , 

and tri-chromes perfectly divided in all | ing a seat, a plurality of legs, a plate con- 
or. ie “- necting the legs adjacent to the floor and 

combinations. . ewan — | having a central aperture, a vacuum cup 

These ribbons have superior lasting qual- | mounted within the aperture and adapted 


ities and give a unified clear-cut impression. CLIP aa PAPER FASTENER | | to engage with the floor; also a rod ex 


Makers of ribbons for Roneo Letter Copier. — tending upward from the vacuum cup, hav 
THE CORNER CLIP that binds all papers securely | | ing rack teeth at one side thereof and a 


Ask for our special proposition. Fills every business requirement. Lies perfectly flat. pinion in engagement with the teeth, a 
Equally useful as a temporary or permanent fastener shaft supporting the pinion with a handle 


PEN CARBON MANIFOLD co Does not interfere with reading matter and will not - aS J 
+ become undone in handling papers. Low-priced and | at the outer end of the pinion for rotat 


indispensable to progressive business houses. Ask ‘ : ; ba 
ing the chair therewith. 











nay 



































i $ deale nd 10c. today for a trial box of one hundred | | 
New Brunswick Ne: | | San SBeATenS" wie termi end wreee | | waceceia at 
WEST MFG. CO., 1112 Chestnut St., Philadelphia, Pa. Ask a price and talk quality. | 




















“BILL” CHRISTOPHER GOES WITH 
Y. & & x w. 

William B. Christopher, one of the best 
known men in the loose leaf field, has 
allied himself with the Chicago Shipping 
and Receipt Book Company, and is now 
in the East on his first trip for his new 
employers 

Mr. Christopher fills a special mission; 
he will act as the direct personal repre 
sentative of President Wilson. This does 
not mean that Mr. Wilson wili hereafter 
be tied to his office desk. He will con- 
tinue his calls on the trade, but the growth 
of the C. S. & R. B. Company’s business 
necessitates his spending more time at 
headquarters than heretofore. 

Anybody who knows Wilson knows that 
it takes a big man to fill his shoes, and 
Christopher is just the man to be the per 


sonal representative of Wilson. 
“Bill” will handle special contract work, 





W. B. CHRISTOPHER. 


and will do special work on the De Luxe 
Loose Leaf Ledger. He is one of the best 
men in the field. 

“Big Bill” Christopher has as many 
friends among the large buyers as any man 
in the trade. He has a radiant, impressive 
personality. He is at home anywhere and 
in any company; can talk on any topic, 
sing a song, tell a story, or make a 
speech. 

His coming will make no changes in 
the rest of the C. S. & R. B. staff; Denni- 
son, Doyle, “Dr. Watson” Arrington, and 
Fargo will each attend to his respective 
duties. Christopher was put on the force 
because the company needed just such a 
man to fill the special niche to which he 
has been assigned. 





W. W. Erskine, California sales manager 
of the Dalton Adding Machine Company, 
with offices at 209 Pacific Building, San 
Francisco, has secured the services of H. C. 
Grubbs, formerly employed in the factory 
of the above named company in the ca- 
pacity of department foreman. Mr. Grubbs 
is a man of exceptional ability and a bril- 
liant future is predicted for him in his 
new field of endeavor. 
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is a ready seller with 
stationers and office 
appliances dealers. The 
best 50c inkwell on 
the market. Of all 
glass construction with 
no tin or rubber attach- 


ments. Can not be tip- 
ped over. Easily 
cleaned by simply lift- 
ing out the funnel. 
PATENT APPLIED FOR 
RIGHT PRICES TO DEALERS 
Sample Crystal Inkwell to dealers, postage prepaid, 50 cents. Add a dozen to your next order for inks. 


Send for full particulars regarding the complete Keller line 
of inks, pastes, mucilages and sealing wax. 


THE ROBERT KELLER INK CO., DETROIT, MICH. 





THE ORIGINAL *“*GEM” PAPER CLIPS 





ARE UNEQUALLED FOR QUALITY AND FINISH. ASK FOR THE BLACK BOXES! 


CUSHMAN & DENISON MFG. CO., 240-242 W. 23rd Street, N. Y. City 











FIREPROOF WASTE BASKETS AND LETTER TRAYS 
EARN DOLLARS 


Made of Cold Rolled Steel, 
Oxidized Copper or Brass 
Finish. Absolutely Fireproof. 


ATTRACTIVE and SANITARY 
Write for Prices of 


PRESSED STEEL 
SPECIALTIES 
DUGGAN-RIDER COMPANY, = ERIE, PA. 
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The Opportunity of a Life Time 


@ I am authorized to negotiate the sale of controlling 
interest in one of the best commercial stationery 





office appliance houses in the central west. 

@ It has had remarkable success and is very profitable. 
@ It occupies a three story building. 

q It employs forty people—it has the agencies of the 
best lines in the field. 

q@ Its owner has other interests to which it is desir- 
able to give his attention. 

@ $25,000 will buy the controlling interest. 

@ The present owner will remain an inactive stock 
holder. He will render every assistance possible. 
@ Any man who has $25,000 cash or two men who 
have $12,500 each can secure a great business which 
will put them on easy street in a few years. 

q@ The house is known to every manufacturer as one 
of the most desirable customers in the field. 

@ The most careful investigation is invited. 

@ It is the opportunity of a lifetime. 

@ I would not connect my name with it if it were 


not as represented. 


Address 


Evan Johnson 
Care of Office Appliances 














LOOSE LEAF?) 





(By Special Correspondence.) 
New York City, N. Y. 


Robert C. Macke, manager of the New 
York branch of Samuel C. Tatum Com 
pany, spent part of July with his family 
at Lake Cayuga, N. Y., and judging from 
mis tanned and healthy appearance, Friend 
Macke knows how to get the best results 
from a vacation trip quite as well as he 
knows how to get the orders on a business 
trip. He is back on the job now with re- 
newed enthusiasm for the Tatum lines. Mr. 
Macke’s friends will be pleased to learn 
that Mrs. Macke’s health, which has not 
been of the best recently, is steadily im- 
proving. ; 

x * * 

G. H. Peabody, who was formerely with 
the American Business Supplies Co. in 
Boston, is now with the Rapid Card and 
System Co. of 65 Duane St., New York. 


San Francisco, Cal. 
f 


Don Bailey, representing a number < 
specialty and loose leaf lines, reports a fine 
sale of Wilson’s Memindex. He has just 
returned from southern California, where 
he took some good orders, placing the 
Henry Conolly loose leaf line with Arey & 
Jones of San Diego. He states that some 
machines may soon be installed at his of- 
fice by the Proudfit Loose Leaf Company, 
which he also represents, for handling spe 
cial work for the local trade. 


“eS © 


It is reported that McNutt, Kahn & Co., 
the local loose leaf house, have taken on 
the Hammicher-Hawkins line. They ex- 
pect to get into their new establishment at 
Market and Front streets about the first 
of September. 


WILSON MAKES GOOD AUTO 
RECORD. 


Ralph B. Wilson, president of the Chi- 
cago Shipping & Receipt Book Company, 
is a member of the Chicago Automobile 
Club and likewise of the Chicago Athletic 
Club. On the recent club run to St’ Joe 
and return Wilson flew the banner of the 
Athletic Club, which won the race. Owing 
to the carelessness of a boy who neglected 
filling the tanks properly R. B. was penal- 
ized 3 1-10 per cent for taking on gasoline 
out of control, viz., at a point not desig- 
nated for taking gasoline. The racers hit 
up a fast pace, and Wilson knows now how 
a man feels who takes a journey across the 
desert on a camel. Fortunately there are 
cushions on the auto. ’Nuff sed. 

It is interesting to note that Wilson and 
his machine made a perfect score aside 
from the penalty imposed on account of 


the gasoline. 


" 
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Like all ACME machines, it is made right and works right. 


Meets all demands for the average office. 
Drives a broad, flat staple. Holds the thinnest and pene- 
trates the thickest paper. Very convenient for filing letters, 
binding vouchers, fastening pay roll envelopes, statements, 
legal documents, etc. 


Illustrated List furnished dealers on request. ACME 
BINDERS are sold by leading jobbers. 


Acme Staple Co., Ltd., Camden, N. J. 


European Agents: Progress Typewriter Supply Co., Ltd., 
85 Golden Lane and Hatfield Street, 
London, E, C. 








dg, With the “NO BLOT” 











Pen Attachment and Ruler 


You can draw either a straight, wave or dash line by one stroke of the pen. 


NO BLOT because the Pen cannot touch edge of Ruler. The Ruler 
is made of aluminum with a thin rubber backing which prevents slipping 
and makes it very flexible. 
EACH outfit consists of: 
Ruler, Pen holder, Pen attachment and Pen. 
Retail Price, 12-inch outfit. complete, 60c 
“ “aan: = 75¢c 


QUICK SELLER—GOOD PROFITS 


NOTE: Dealers, write us at once for our proposition. 


RodneyS. Pullen Mfg. Co.,1005 Chestnut St., Philadelphia,Pa. 


Canadian Agents: A. R. MacDougall & Co., 42 Adelaide Street, W. Toronto, Canada. 
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WILL BUILD BIG FACTORY. 


The Arlington section of Kearny, N. J. 


? 
in which are already located the large cel ADAMS 


luloid plant of the Arlington Company and | Improved Sanitary 


other big manufacturing concerns, is to | 
have a typewriter factory. The Uhlig- | 
(eee ean = fim Gunz Company, capitalized at $150,000, a 

stock company, organized five months ago 
under the laws of New Jersey, has pur 
chased fifteen acres of land in the meadows 
along Schuyler avenue, at the foot of 
Quincy avenue, upon which the _ factory 


Thumb Tacks buildings will be erected. The tract has a 


frontage of 475 feet on Schuyler avenue and 











Steel, Brass, and German Silver. runs back into the meadows 1,275 feet. The —— ! 
‘ ‘ contract for the sale was signed recently, | Hl 
en and Pencil Clips | -_ Ye | Te 
" Me P : the sale being made by H. B. Sewell. man- | ! 
2 Styles. 2 Finishes. 1 Price. : ‘ 
ager for the Fuller Land and Improvement | ; 
e $3.00 per gross to dealers. oe oa , ey | A brass screen allows free circulation of 
. : : ; Company. The price was about $12,500. “pomge" . 
Liberal discount to jobbers. : ; : fresh air in moistening beds where Slime 
Che company will erect seven factory | and Odors accumulate without it 
HOGE MFG. Co. | buildings, which will adjoin each other, and | NO RUST 
‘ir z cimate cost wi > $25 . They ‘ ' . 
108 Fulton St. New York | their ‘pproxim ate cost will be 5,000. Chey A double constructed Copying Cloth, or 
will be of brick and cement and two stories | 2in 1. Something new. It will interest 
high.- Ground will be broken in a few days Sample free 


and it is expected that the first building 
vill be completed by August 15. | | ADAMS MFG. COMPANY 


will be completed by 
PHILADELPHIA, U.S.A f 


—=--s -! 





Neighboring towns, including Ruther- 
ford, Passaic and Nutley, made bids for 
the establishment of the factory, but the 








“Modern B" Clip. 




















company decided upon Arlington, on ac- 


HEADQUARTERS FOR 


count of its convenience to the large cities. 
Officers of the company say they expect 
their product to revolutionize the typewrit 
ing industry, on account of the simplicity 


of the machine which they will manufac 
ture They say ‘it will be high grade in THREE BBA COMPANY 





Typewriter Ribbons, Typewriter Pa 
Carbon Paper, for all uses, — 


We manufacture the best line of TYPEWRITER “y spec I -onsiderably lower in 
°* mai SUPPLIES on the market. ted Yorn = ne Pe a egy | ' DETROIT, MICH. 
rice é e prese gn-grade ype Manufacturers of High Grade 
THE S. T. SMITH COMPANY writers. Richard W. Uhlig, of Rutherford, CAR B O N PA P ER 
11 Barclay St., New York City. Tel, 5922 Barclay. J | president -of the om ey co 
vice-preside Oo ; © any, S ¢ 





“Detroit BB" is a high grade manifolding 


carbon for the a” quis “Copy” work. 


Please send for our Catalogue gete —- les of Mani- 


fold, Fyoéwriter Linen and Carbo ; also ventor of typewriter parts, and has incorp 
Price Lists iE TI 








of egme. DISCOUNTS TO TH RADE orated some of his latest inventions in the “Superior BB’ is abe vy manitolder 
|} new machine. The other officers of the Raa De Le ol ie 
“on ‘ — ne rec » sae Py u an ung from four to six n co 
: " ae rT" : President, * pecs F. a, es All of our carbons are indelible and on in 
@t H | . -y of Rutherford; treasurer, Charles W. Uhlig, the copy, and are made in black, blue or purple. 
ve Zier hinye e € Arlington retary. Adoloh Amann Our Three BBB Typewriter Ribbons are unsurpassed 
oO ston: secret: ry, 4AdO d ann, O 
‘ ; DEALERS — Write for Samples A Prices. 





. 
H k | Arlington. Add Office, 1004 H 
erKkKimer re DETROIT, MICH. 











— WHERE ARE THESE TYPE- 
ich. WRITERS? 


_ Anew European plan hotel of class and dis 
tinction. Thoroughly equipped, liberal manage [The Lexington Typewriter Exchange, BOOK- KEEPER: 


ment, courteous treatment, everything right 








Rates $1.00 to $3.50 per day. S. Division at | Lexing<un, Ky., J. E. Byrley manager, CUT OUT YOUR TRIAL BALANCE of Persona! Ac- 
Goodrich. On five main car lines. Old English counts, b Led Bal P 
s < ‘ : ' . . y using our dger Balance Proof. It's 
Gatenial oad Wissen Calce whese euiaine and car | states that some time during the month 
. new, and you have not seen it. Write us and we will 
vise fo unencetied at mee _— ag Toh of July two Underwood typewriters were send we sestimonia's that will make you SIT UP 
o Oo . a on axe » . —_ . rr E 
Wealthy-Scribner south bound car stolen from their offices in that city. he AND x 


MILLER & HAM, Chattanooga, Tenn. 








machines are numbered 4—24733 and 











| 4—38518 respectively. 


“am WM. RITCHIE & SONS, Ltd. The Lexington Typewriter Exchange | a, Send for a Free 








Elder St. Edinburgh, Scotland. will appreciate any information that will 
Also at a mam Row | lead to the recovery of these machines. Sample Package 
Christmas and New Year PLE of — Pins: 
Birthday and Easter Cards Any good judge of human nature knows 





how distasteful it is to have somebody cell | The perfect pin for home an: 
: T office use. It can be inserted 


SERIES" 
him what he is thinking about. No man - without hurting the fingers, and 
should be too sure of his insight into others. | z winerone, me matte bow 


: a firmly imbedded, without break- 
MAX BECK But whether he is sure or not, it is fatal to | 


ing the finger nails. Always 
106-108 6th Ave., New York i the other that you are reading him. 











CALENDARS : PICTURE POST CARDS 











not possibly pull through. 
Strong, needle pointed, made 
in seven sizes. Write for the 
free sample package today. 


Cushman & Denison Mfg. Co. 
240-242 W. 23rd St. NEW YORK 


holds securely—the head can- 
Sones ent Gelinas No man likes to be placed under a micro- 
scope by a salesman, or by anybody else. 
Post CA bee Ds It is harmful to a customer’s pride to. have | 
JOBBERS ONLY a salesman show, by word or act, that he is 
being studied. 
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HANDY RULING PEN. 


The Ellis Time Stamp Company of Chi- | 
cago has perfected what is known as th: 
Golden Rule Ruling Pen for the use of 
stenographers, bookkeepers, draughtsmen 
| or for any one who does work demanding 








































































































red ink ruling or laying out plans for ‘ 
bookbinding or similar work. The pen is 
| also useful for underscoring in documents, This Tip 
ete. 
3 * 
This pen will rule either a single or a ' Doesn t Fray, Crack or Show Finger Marks 


double line and it answers every require 


ment of a ruling pen for about all classes Here is a rea/ office convenience 





celluloid tipped card index 


of such work. The pen rules straight or guides. Always clean, always whole, always in place. Fold 
curved, as may be desired, and no prac over top of card and stay there. Don’t crack, curl or fray. 


tice is required to make it operate satis 


Celluloid Tipped 
Guide Cards 


outlast all others. Three of the ordinary guides fail to give 
the service that one of ours gives. Ask your dealer for the 
“One-piece” Celluloid Tip Guides, or write for samples. 


Standard Index Card Co., 701-709.Arch Street, Philadelphia 











aa: 





CASH WITH ORDER to the trade only. We engrave a one line 


We Sx late and furnish 100 engraved cards best stock, postpaid, pasos so 
31 ock or Gothic 1.15, Solid Roman, Old agian of Trent t 1.25, 
a Shaded Old English or Block 1.50, Shaded ya a t oman 
1.60. Plate oe fying ~ds 20c leas than above cards trom 
GOLDEN RULE RULING PEN old plate 30c; 100, 50c. Wedding Stationery, jesinaes Cards. Em- 
: bosse d tae Bently 


The American Embossing Co., ™238Senecs Street 





factorily. The ink is supplied by a littl 
circular pad which comes in contact with 





a small double rimmed disc, and may b« 
} 


adjusted to rule light or heavy as may b« Mail Your Calendars, Hangers, etc., in the 


desired. It may be used free hand or with 
a ruler and never blots or smears. 


There is a good demand for such a pen © 

and a big profit to dealers in handling it al rapper- u e 
It is a quick seller, retailing at 50 cents. | 

Dealers are requested to send 50 cents to 


the Ellis Time Stamp Company, 85 Fifth “ THE MAILING TUBE THAT COMES IN A FLAT SHEET” 














avenue, Chicago, and obtain a sample. Ii 

the pen is not satisfactory it may be re- ‘ 

turned and the money will be refunded It will deliver your rolled mail matter Simply roi up itke this 
The company offers a liberal discount to | in perfect condition and the recipient 


dealers, making it a profitable item to 


stock. Correspondence is invited. has no trouble in removing contents 


from the Wrapper-Tube. 





GOOD LOOSE LEAF LINE. 
Any one who issues a catalog will find 
the “perfect” loose leaf binders all but in 
dispensable for keeping these documents in 


their proper order. The possession of one | : ; f ™ ; 
| DEALERS !—-You will find The Mail 


of these catalog binders enables a firm to 


Saves storage space, as it comes flat. 
The best container for all rolled mail 
matter. 


keep their catalogs on the loose leaf plan Wrapper-Tube the most easilv handled 
In this way, a firm can keep it catalogs | . . “4: 4 

3 ; , *Lact_ca aa y tor 
Shoaye We Os dene will Gl ele eee and quickest-selling mailing tube ever Ready for mailing 
accurate. This line of catalog binders is | made. We supply a sample assortment of popular $1zZes 
manufactured by the Chicago Binder & | and weights for $3.50 


File Company, whose large line of loose 
leaf devices is already well known to the 


trade. The business of this company is | . 
growing and is in splendid shape. They | The Mail Wrapper-Tube Company 


have recently purchased a quantity of new 
45 Murray Street, New York, N. Y. 








equipment and the company is making 








| 
great progress. 
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Improved PROUDFIT Mossby, Limited 


Loose Leaf Devices = 
" A Meterless Doggerel on Things Which Sometimes Happen. 











By William J. Mullin. 





thundered Mossby to the salesman whe 


{ “Get out of here! There’s nothing doing,” 


came a wooing. “Confound that fellow!” he yelped, with an angry bellow—‘“Thinks 


I don’t know how to run my office, and that in system I’m a novice—Comes round 


and buy. Drat him, and 





FLAT OPENING 





every day with an argument why I should try his device 
Every last one thinks I need his ‘office helps.’ Consarn it! I'll 
I'll show them I know a thing 





Unlimited Expansion 
the other whelps! 
see no more, and show every mother’s son the door. 
or so about how to make my office go—Every dub that comes around to bore I’m 


going to make good and sore.” * * * * 


| Please. Mr. Mossby, I couldn’t find the letter you said we received from Vetter— 


NO POSTS 


I looked all through the file and you know that took a long while. I got down every 


| box from away up high and looked thoroughly so I wouldn’t have to lie—It was 
| 


THe F AF G2. | nowhere to be found. I think you had better telephone System Company to send their 
: SEE man around” * * * * “Mr. Mossby I’ve discovered an error in the work of old man 


Ferrer: his footings were wrong—he got in some figures that didn’t belong, and on 


FACTORY AND MAIN OFFICE: I hate to make you feel 


Lyon and Campau Sts., Grand Rapids, Michigan, U. S.A the transaction with Harris we’re to the bad. How much: 


sad, but its eighteen hundred!—And all because the old man blundered. I do wish 


BRANCHES: 
New York City. Washington,D.C. Boston. Phila. | j , : aye ; ty : 
Detroit. Los Angeles. Chattanooga. you would buy an adding machine to-night—T’will set the old fellow right—And you 


Oklaho ma City Buftalo 





know we cannot let him go; he’s invaluable, e’en though his hair is white as snow’ 











“* * * 


MASON'S | oe 
Ss or PENS “" As her defense when he called her down the stenographer said, with many a frown 
cold 


“My machine is old—the ribbon is worn—the type was you bought it before | 


For d 
FE: 10c } was born. If you will get me a late model I'll promise to do the best that’s in my 
ill the bill” * * * * 


To convince you that our pens are of superior quality and | oO le “he ; + werw dav wv 1 - 1] 
durability wil mall 25 No. 20 Pens on Seslet. cf 380) Oe noddle. Cherish it I will—and every day you'll find I’! fill 
gross only $1.00 prepaid. Order today. Satisfaction “ ’ ’ : ” : eres. 

a! Xe _— *“Here’s another check that’s raised,” broke in Robinson nearly crazed—“This time 


anteed, W. L. a60N Co., ENE. N. H. 





it’s tour hundred dollars, and it’s the one we mailed to cover those collars.—Say, Mt 





| Mossby, a small investment in a check protector will safeguard our exchequer—W 


IMPORTED BRUSHES |} you call up the man to-day? Whatever he asks don’t hesitate to pay.” It’s rough—it’ 


FOR THE | tough—but it’s time we were up to snuff” * * * * 

STATIONER’S TRADE { “Pennem, is your posting up to date?” Thus asked Mossby after a little while. The 
\ book keeper’s face bore no hate—likewise no trace of guile “No sirree: These old 
TRIDENT BRUSHES | bound ledgers always keep me late—— If to stay and work them is eternally to be my 




















s ZC fate, you'll have to get a new book-keeper and ever on him wait. A card ledger has 
always been my tool—and my work was therefore up to rule—Loose leaf accounting 
also, I imbibed in school—With your methods how do you expect me to be a jewel? 

| Call in Smithers—an order with him place—and you'll find me going at my old rapid 
pace” * * * * “Tell Green to come here,” shouted Mossby, and he looked as he felt, 
| mighty queer. “What did you mean by ordering three tons of four inch beam? 
Didn’t you know we were overstocked, and had besides, five tons on the steamer that’s 
. | just docked?” “I could find no bill, sir, and the boy said we were low—Now if you 
had that stock record this condition would not be so—such mistakes couldn’t happen 
no one would be caught nappin’” * * * * 
" “Now, Warner, you as Superintendent have got to tell, why Jones Company always 
us undersell—Are your men loafing on the job?—It seems to me sometimes you hav: 
about as much system as a mob; what's the matter with the factory? Now, I want an 
answer that is satisfactory.” “Well, sir, I am told that Jones has a Cost System that 
tells him everything, and you know sir that we haven’t anything’—I think it would 
be wise, sir, for us to install one, and with the Jones Company cause a stir” * * * * 
"The shades of night were falling fast—Mossby had lingered until he was last— 
The rain did beat upon the window sash—Akin to the moisture that from his eyes did 
a, splash. Mossby bowed his head upon his desk—He dreamed a dream—A dream that 
: told him things were not what they seem 
We carry in stock German Water Color Brushes. : ; ; 
Our imported line of these brushes is unexcelled for "A vision came—it showed him a leader in the business gam¢ 
quality and finish. They are of excellent value. Sizes { Troubles all were forgot—upon system’s pinnacle he stood at the top—Each day’s 


One to eight. Samples and prices sent on application. 
WE CAN SAVB YOU MONEY 


JAMES H. RICE CO. ear the larks sweet music were making—He awoke with a start—placed his hand upon 


Iilinois and St. Clair Sts. . . ; ; 
CHICAGO, ILL | his heart—Swore by everything ’neath Heaven that his dream worked the leaven—it 
. ns had furnished the cue. * * * * He bought, he wrought, and lo, his vision came true 


success added to his wealth an excess,—of lucre and happiness * * * * 
7 The moon had waxed and waned—The morning dawn was breaking—Into Mossby’s 
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The Most Gom- Carbon Papers, Transfer Papers, Stamp Rib- 

(By Special Corresnondence.) —= bons, Carbon Rolls, Typewriter Ribbons, Type- 
lete Line..... writer Oil, Numbering Machine Ink. 

Fond du Lac, Wis. 


The annual convention of the Wisconsi: 





Interesting Proposition to Dealers. 


J.A. HEALE & CO. 


Retail Furniture Dealers’ Association wil 
be held at Fond du lac, Wis., August 1, 2, 
and 3 Among the speakers will be, Presi 
dent W. D. McKinstry, of Beaver Dam, 
Mayor E. W. Clark, of Fond du Lac; W 
F. Saeker of Appleton, Maj. E. R. Herron 
of Fond du Lac, A. E. Banderob of Osh- 
kosh, F. B. Hollenbeck of Watertown, and 
Henry F. Krueger of Neenah. 


MANUP ACTUROSS 


| 


{ 
| 
| 
. 
1 
y 


Kansas City, Mo. 





Mr. John S. Howe, secretary and treasur 











er of the Robt. Keith Furniture & Carpet 


Co. of Kansas City, was in New York fot Drawing Inks, Blacks and Colors 
some days during the latter part of July Eternal Writing Ink 


, : Sea 9 \ Engrossing Ink 
On his trip east he visited all the principal Phen oyna, EO a 
. : 8 hoto Mounter Pas 
cities interveiwing the various office equip ( Drawing Board and “Library Mucitage 


ment manufac a ee - : Office Paste 
é inufacturers along the line. On i} Liquid Paste 


reaching New York he made the office of Vegetable Glue, etc., etc: 





the International Bourse his headquarters 


Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Supplied to the 















[he company he represents have just pur 
| 
' 


chased the Business System store of the 


Trade. 
Consumers, emancipate yourselves from the use of corrosive and ill- 
smelling inks and adhesives and adopt the Higgins’ . Inks and 


Adhesives. They will be a rev elation to you. 


AT DEALERS GENERALLY 
bids received for furnishing the new Man 


! - = 


Joseph A. Roach of Kansas City, which 
makes them one of the largest firms in the 
office appliance line in this territory. 


Manitowoc, Wis. 





Owing to the fact that two of the three 




















y d Manufact 
| CHAS. M. HIGGINS & CO., Refined Inks and Adhesives 





itowoc, Wis., city hall were not filed with- 




















in the time specified in the advertisement 
for bids, the city council has re-advertised l 
for figures on the furnishings. It is ex- | || Main Office and Factory, Brooklyn, N. Y., U.S.A. New York—Chicago—London 
pected that the contract will exceed $1,000. | 
4 
Edward Larson, of Manitowoc, Wis., has 
taken up his new duties as office manager | 
of the Newaygo Furniture Company of 
Newaygo, Mich. Mr. Larson was formerly 
assistant cashier of the Manitowoc Savings 
Bank and resigned that position to accept 7,825,973,418,922,347,817,603, 
his present one with the Newaygo Com 217,510,938,249,123,415 


pany 


' : * 

[he state capitol building committee at 
Madison, Wis., has awarded a contract to 
the Smead Manufacturing Company, of Jer 
sey City, N. J., for steel book racks to b« 


used for the state library in the new cap 
itol [he contract price was approximate Can you repeat that number? : 
ly $12,000. It is planned to move the law i 
library into its new quarters by September THE REASON WHY; The right quality at the right prices, | 
- 7 and immediate shipment characterize Crescent i 

Bank and Office Pins. ( 


The A. H. Andrews Company, of Chi 





cago, manufacturers of office’ furniture, 
chairs, seats and desks, is negotiating with 


the business men of Sheboygan, Wis., for § (* T RASS & 
the removal of its plant from Chicago to RES EN B 
that city. The company is planning to DETROIT, MICH. e 


leave Chicage owing to its need for larger 


a Rg ae 


= 
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THADDEUS DAVIDS COMPANY 


ESTABLISHED 1825 


DAVIDS’ SEALING WAX 


ee Se 


eee eel 





We make the most popular brands of Sealing Wax, in all grades 
and colors, and make a specialty of imprinting private brands of 
Sealing Wax, for commercial stationers. Get our prices and we 
will get your business. We are the oldest Sealing Wax manufac- 
turers in America. If you are in the market for good wax, either 
imprint goods or our own brands, let us hear from you. The 
merit of these goods completely told in one word—Satisfaction. 


THADDEUS DAVIDS COMPANY 


95-97 Van Dam Sireet, New York 











The Bristow 
Radial Distributor 


A new device for Economizing the 
time of the people whose time 
is the Most Valuable 


Compartments are assigned for the 
distribution of papers by designating 
markings upon the /vorine end plates 
dispensing with baskets and trays. The 
base of a distributor with fifteen com- 
partments occupies about the same 
space as one basket. Write for com- 
plete catalog 


FREDERICK BRISTOW 


East Orange New Jersey 











THE ROTARY LINEOGRAPH 


New Model Clean Simple Expeditious 


eight, complete.8Ibs Prints anything from a postal 
to a foolscap 
The Most Modern, Simple and Rapid 
Duplicating Device on the Market. 
IMPORTANT Lineograph Machines are sold without 
restricting the user to purchase or use 
our supplies. We make the best and scientifically 
adapted materials. regardless of the great reduction in 
our selling prices from those which hitherto obtained, 
and are under no necessity to resort to expedients other than the superior excellence of our goods to retain 
Send for Price Lists and Descriptive Booklet. 





pat ronage 


The Lineograph Company, 


Makers of Duplicators and Supplies 


112 Fulton St. New York, U.S.A. 
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| 





quarters. It is negotiating for a site larg 


enough so that all of the necessary build 
ings can be erected and none of them w 
be more tha story in height. 
&."< * 
Pupils in the manual training depart 


ment of the Appleton, Wis., high scho 
have been engaged by the members of th 
board of school commissioners of that cit 
to build furniture for one of the school 
om< Cs. 


Milwaukee, Wis. 

Che Crocker Chair Company of Sheboy 
gan, Wis., other larg 
furniture concerns, 
eight-story Munn 
a period of ten years, with a total rent 


together with six 


has leased the n 


building in Chicago 


of $275,000. The Crocker company has had 
a branch in Chicago continuously for tl 
past twenty years 
* * 7 
Contracts have been awarded by the Ap 


Chair Company for the ere: 
Appleton Junctio1 


pleton ( Wis.) 
tion of its new plant at 
Eight buildings, all 
of brick, will go to make up the 
new plant. The 
feet, the warehouse 56x96 feet, the boiler 
house 40x46 feet A kiln, bending 
room, sawmill and smaller warehouses will 
constitute the others. Spur tracks are now 
being put in and the shipping facilities of 
excellent. 


of which will be co! 
structed 


factory will be 56x112 


dry 


the concern will be 


- * 
The Illinois Furniture Warehouse Men’s 
held its 
Wis.. 


Stay at 


convention at 
recently. During thei: 
the Woodland 


17 
royally, 


\ssociation annual 


(Jconomowoc, 
three days’ Park 
hotel, the 
much pleasur: 


delegates were treated 


was intermingled with th« 
Numerous 


business which was transacted. 


boat trips were taken over the many lak« 


which surround the little Wisconsin tow! 
while motoring also proved an important 
factor in the entertainment of the guests 
On the evening of the second day a bar 
quet was served in the Woodland Park 
and a concert was given by Prof. Jaffe) 
orchestra of Milwaukee. 

eo: 2, @ 

During a recent severe electrical storm 
the factory of the Chippewa Falls., (Wis 
Chair Company was struck by lightning 
which started a fire that destroyed the 


Together with the factory, 90,000 
lumber and 3,000 chairs, 


building. 
feet of hardwood 
stored in the warehouse, were also burned 
Che 


Insurance, 


a 


loss is estimated at $25,000, with $9,000 


Neillsville, Wis. 


\t the present time, the prospects for 
rebuilding the plant of Wisconsin Furni 
ture Company, at Neillsville, Wis., which 
was destroyed by fire, seem bright. Th 
\dvancement Association, composed 
business men of that city, have assured 
President Mohlenrich of the furniture com 


pany, that buildings will be provided, if the 


concern will agree to remain in Neills 


| ville 





New York, N. Y. 

H. R. Taylor, formerly connected with 
the S. S. Stafford Ink Co., has resigned his 
positic « with that firm and will hereafter 
represent the Unit Steel Cabinet Com 
pany, of 332 Broadway, New York City, in 
the Middle West. He will make St. Louis 
his headquarters 

Philadelphia, Pa. 

The Uneek Cabinet made by the Bliss 
Meinke Manufacturing Company was in 
troduced to the Philadelphia trade during 
the month by M. E. Baird, general agent 
This cabinet increasing the efficiency of 
the office stenographic force by keeping 
an ample supply of forms in position for 


instant us¢ A compartment is also pro 
vided for accessories. It holds the papers 
compactly with no possibility of being 


soiled and when not in use can be closed 
into the containing drawer and shoved into 
the desk 

San Francisco, Cal. 

The Rucker-Fuller Desk Company is 
comfortably established in its new home at 
677 Market street, where it has the largest 
office furniture store in the city. Mr. 
Rucker has been in the east to arrange for 
new stock for several weeks, but will re 
turn in a few days. 

* * os 

Mr. Victor, coast manager for the Yaw- 
man & Erbe Manufacturing Company, has 
returned from his tour of inspection among 
the outside agencies. He has taken an or- 
der for a complete Bertillon system for 
the city of San Diego, Cal. 

- * + 

A-large number of contracts are being 
placed for steel shelving and furniture for 
new court houses, etc., in various parts of 
the state 

* 4 * 

The Commercial Supply Company, on 
Fourth street, is filling one side of the 
store with shelving, on which the stock of 
Macey filing supplies will be placed. The 
goods have in the past been stored in the 
basement, but it is believed that the new 
arrangement will be much more convenient 
besides showing the goods off to better 


advantage. 





BIG FIRM GETS NEW MANAGER. 

C. A. Smith, formerly of the firm of 
Charles E. Pless Company of Winston 
Salem, No. Carolina, has resigned his posi- 
tion with that firm and has identified him- 
self as business manager of the office equip- 
ment department of the Huntley-Hill- 
Stockton Company. Owing to the long 
practical experience Mr. Smith has had in 
this line of work it is believed that the 
Huntley-Hill-Stockton Company, which is 
one of the largest furniture houses in the 
South, will profit greatly by associating 
with their firm a man of his ability. 





Do the best you can. Help what you can, 


and what you can't help learn to endure 


philosophically. 
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Saw POST PRICE BOOK 


FOR LOOSE LEAVES — 


Differs from ordinary “ring” book. Takes up much 
less room in the pocket and holds the sheets as firmly 
and permanently as the “old style” bound book. 


Furnished in any size orbinding. A penny or any 
small coin opensit. No key and no projecting screws. 
Expansive. 17 stock sizes. 





Adapted for Price Books, Catalogue Covers and 
Office Records of all kinds. 


SHEETS DO NOT TEAR OUT 
Ask Us About It. 


THE SAM’L C. TATUM CO. 


3306 Colerain Ave. Cincinnati, Ohio, U.S. A 
New York Office: 185 Fulton Street 


























Our Paste Remains Soft 


Besides having all the qualities required for a superior Office, Photo and 
Library Paste. Our 


INVINCIBLE 


possesses a feature that no other manufacturer can successfully prove for his 
product—IT DOES NOT DRY OUT OR SPOIL—but REMAINS MOIST 
AND USABLE for years if necessary. Send for sample and special prices. 


The National Paste Co., Columbus, O., U.S.A. 




















J 
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THE MAGAZINE OF OFFICE EQUIPMENT 
THREE MONTHS’ TRIAL SUBSCRIPTION 25 CENTS 











Reynolds Envelope Sealer 


WHY PAY FOUR PRICES? DEALERS: 
This hand driven machine will This is acknowledged to 
probably do more and better work be the best selling: office 


than any electric machine on the - 
market and no mechanism to get specialty on the market to- 
out of order. It costs but one- 
quarter as much. 
READ WHAT OTHERS SAY: 
“We have used a motor ma 
chine for some time. The ‘Rey 
nolds’ Hand Driven Machine beats 


~~ 
f you do not get in on 
“this money-making device 
your competitor will. 

One dealer will be ap- 


it.""—W. C. Free, President Free n . ; ; 
Sewing Machine Company, Chi pointed in each city with 
cago, exclusive territory. 


Profit. ab 
Write today giving refer- 
ences and territory wanted. 
“T have seen the Reynolds En 


velope Sealer seal at the rate of showing tee Reynasie yt ln H. J. REYNOLDS & CO. 
“J » *__Rdwin PF iat sizes of letters without adjustment. S 
eed ed —_ a > ——- pacity 100 per minute. Size of machine, 55 State Street 
resident Monroe Nat. anx, 7x8xi4 inches Pat. U.8., 1910. Foreign CHICAGO U s A 
, o We . 


Chicago, Il. patents allowed and pending. 


**The ‘Reynolds Machine’ is the 
best Envelope Sealer I have seen 
at any price.” R.O. Evans, Pres 
ident Provident Securities Com- 
pany. 
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(By Special Correspondente.) 
Atlanta, Ga. 

Ed M. Simpson, formerly of the Simpson- 
Keller Company, druggists’ sundries, has 
purchased the half interest of D. B. Kauf- 
mann in the firm of O. E. Weidlich & Co., 
manufacturers of fountain pens, for $50,000. 
The new firm will be known as Weidlich 
& Simpson, and while already employing 
over 100 people at their factory, Fifth and 
Sycamore streets, it is their intention to 
greatly enlarge their plant, owing to their 
increased trade in Europe, as well as in 
the United States 

Mr. Kaufmann 
in order to take an active part in the Smith 
Electric Tool Company, with which he has 
been for some time 


disposed of his interest 


connected 
Huntington, W. Va. 

Gallick-Reitz Company of Huntington, 

W. Va., has incorporated to sell and deal 


in books, stationery, office furniture, fix- 
tures, both wholesale and retail. Capital, 
$10,000. Incorporators: J. R. Gallick, H 


B. Gallick, C. R. Wyatt, Charles J. Reitz 
and R. F. Wood, all of Huntington 
New York, N. Y. 

A $400,000 building is to be erected at 
the corner of Church & Vesey streets soon, 
to replace the two old-fashioned five-story 
brown stone front structures now standing 
there. The new building will be eighteen 
stories high and will add materially to the 
architectural beauty of the block. The 
property was purchased by John T. Under- 
wood, president of the Underwood Type 
last February. 

Oneida, N. Y. 

Albert H. Tipple has bought from W. W. 
Darbee the stationery and book department 
of the latter’s store in the Baird biock. Mr. 


writer Co., 


Tipple formerly conducted the _ variety 
store on Chestnut street. He has many 
friends who will wish him success in his 


venture. 
San Francisco, Cal. 

E. B. Hanson, special representative ol 
the Onoto Pen Company, has placed his 
line with a lot of stationers along the coast 
south of San Francisco, and in the Santa 
Clara valley, as well as putting in many 
new displays at San Francisco and Oakland 
stores. 

ee s 

W. J. Getty, formerly with the Schwa- 
bacher-Frey Stationery Company, has taken 
up the lines of the Weeks-Numan Company 
Pencil Company. He 
lines in the 


and the 
expects to 
near future. 


Lippincott 


add several cther 


* * aa 


charge of the 
Joseph Dixon 
Geo. V. 


A. C. Bowles has taken 
San Francisco office of the 


assisted by 


Crucible 
Guyer. 


Company, 
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Philadelphia, Pa. 
The Philadelphia office of Philip Hano & 
Company secured during July both a new 
Alfred H. 


home and a new manager. 
Cohen became the successor of W. J. 
Davis and offices at 724 Chestnut street 


were taken instead of the smaller quarters 
formerly occupied in the Real Estate Trust 
Company building. 

« 6 + 


July saw a new stationery house added 


to the Philadelphia contingent and one 


‘which it is believed with the formal open- 
ing on August 15th will take a prominent- 


place. The incorporation of the new firm 
has elements of sensational interest for it 
resulted by the withdrawal from the 
Stuart Brothers Company of the Pres- 
ident C. Aubrey Huston, the vice-pres- 
ident John Storer, the sales force con- 
sisting of Joseph Young and William 
Owens and Emil Kinkler, head of the 
shipping force. The fact that this quartet 
of old Stuart hustlers has taken a lease 
on the building immediately adjoining at 


410 Market street and that it proposes to 
carry a similar line to that carried by the 
old house and to cover the same territory 
special interest 

company 


out of town has directed 
to the venture. The 


already made application for a charter and 


new has 


is to be incorporated with the following 
officers: President, C. Aubrey Hustom; 
vice-president, Joseph. Young; secretary, 
William R. Owens, and treasurer John 
Storer. The officers will serve on the di- 
rectorate. When the new firm is ready tor 


business, after the artisans now in charge 


of the new home have completed exten- 
sive alterations, Mr. Owens will cover the 
southern field, and Mr. Storer, Pennsyl- 


vania, Ohio and West Virgina. Mr. Young 
will look after nearby trade and Mr. Hus- 
store 


be in charge of the and 


The Owens-Storer Company 


ton will 
warehouse. 
will occupy the entire four floors and base 
the new home which has a front 
feet depth of 120 feet 
Minor giving excellent 


ment of 
age of 20 and a 
through to 
shipping advantages. 

The Stuart Brothers Company rising to 


street, 


the occasion which the departure of part of 


once secured as 
general manager Hart T. Mitchell, of the 
firm of Mitchell & Mr. Mitchel! 
was general manager for the Stuart Com 
and is thoroughly 


its force necessitated at 


Severs. 


pany some years ago 
familiar with the 
There is to be a reorganization but 


worked out. 


position he now occu 
pies. 
the details 


The Stuart Brothers Company is, however, 


have not yet been 
confident of going on with increasing suc- 
cess. 
* * * 
Another -but smaller jobbing firm retires 
ago a number of 
carried stationery, or 


Some two news- 


who 


years 


dealers, also 


ganized the Quaker City Novelty Com- 
pany at Fifth street above Market street, 
to do a general jobbing business. With 
time all retired save Edward Bradley. 








About a year ago reverses were encoun- 
tered but the creditors granted an exter! 
Since then the stock has been stead- 


paid off and 


sion. 
ily reduced, 
the interests of the 
During July, however, the creditors decid 


accounts 
creditors 


many 
improved 


ed to clear up the business and Robert A 


Preuscher, an expert accountant, was 


The stock as an entirety 
Philadelphia job 


placed in charge 
has been offered to the 
bers and probably will soon be disposed 
of. Mr. 
ably known in the trade, has been offered 


Bradley, who is well and favor 


a position by one of the jobbers 
* * * 

Mr. Preuscher is also looking after the 
creditors of George Zorn & Company, the 
toy, games and novelty house which dur 
ing the month became embarrassed prin 
cipally by its continuance of old-time meth 
ods and by the 
carried. At the creditors’ meeting a finan 
cial statement showed liabilities of $88,952 
69. The 
value of $55,000 slightly exceed the liabil 
ities and if the stock 
on, the creditors 


excessively heavy stock 


assets, on the basis of a stock 


and accounts can 

realized will not suffer 
* * * 

example of dealing with cred 


Sidney J. But 


A worthy 
has 
goyne, formerly 
Company, but 


itors been given by 


trading at the Burgoyne 


now organized and doing 


business under his own name After th 
dissolution of the Burgoyne-Bingham Com 
pany, he continued the business. Through 
an unwise partnership he lost heavily. His 
creditors reached an agreement, but Mr 
Burgoyne voluntarily decided so far 


creditors their full 
he said: “As 
Burgoyne Company 
that 
statement showing the amount of your a 


possible to pay all 
letter 


soon as 


claims. In a 
the liquidation of the 


is completed, I ask you send me a 


count less the amount you accepted in set 


tlement. It is my desire to pay you per 


sonally in full and while this may tak« 


some time to accomplish, I wish to keep 
the matter before me and to make dis 
tribution from time to time.” 
x * * 
Before leaving for a tour of Europ¢ 
Charles Mann, head of the William Mann 


Company and president of the Philad« ia 


1 
ty 
\ssociation, appointed Mr. Bur 


yI 
Stationers’ 3 
goyne chairman of the Nominating ( 
mittee to 
the September meeting. On the 

William J. Coane. of the 
Joseph Dixon Crucible Company, and Rol 
Altemus, of Roland Altemus & ( 
It is expected -that a large delegation of 
Philadelphia members will attend the meet 
National Balti 
October 

Ss & 6 


recommend a list of officers 
commit 
tee are also 


and 


ing of the Association in 


more in 


The death recently of Miss Martha Wall 


brings out a little story whose moral 
worthy of emulation. Miss Wall enteréd 
the employ of Charles J. Cohen, the Chest 


nut street envelope maker, some fifty 


years ago at a time when envelopes first 
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Hotel Belwedere, A Modern Conwention Hotel. 


The matter of hotel accommodations is Headquarters National Association of Sta- The Belvedere is a large, modern, fire- 
tioners and Manufacturers—Sixth An- 
nual Convention, Baltimore, Oct. 
10th to 15th. 


always a question of concern for the con 
vention delegate. Experienced delegates, 
knowing what it means to seek hotel or 
rooming accommodations on such occa- p 
sions in a strange city, appreciate the im- 
portance of making advance hotel ar 
rangements. 

A convention frequently seems to be a 
signal to hotels to boost the rates to almost 
prohibitive figures. Every evidence indi- 
cates that no such tactics will be employed 
during the coming Baltimore convention of 
the National Association of Stationers and 
Manufacturers Oct. 10th to 15th. But the 


indications also are that there will be a 








proof structure beautifully located in the 
heart of Baltimore. There is every con- 
venience found in the finest metropolitan 
hotels. The Belvedere is convenient to all 
lines of transportation, other hotels and 
the leading theaters and banks. Those 
who expect to attend the convention should 
by all means make their reservations at the 
Belvedere as early as possible, so that there 
may be no misunderstanding or intonveni- 
ence on arrival in Baltimore and because 
it is a practical certainty that the demand 
for rooms will tax the capacity of even this 
big hotel to overflowing. Those who make 
their arrangements in good time will get 
the best choice of accommodations. 

The rates at the Belvedere will be found 
to be very reasonable indeed, so that no 
one who expects to be present at the con- 








large attendance, and, if possible, pros- 
pective delegates should make their hotel 
arrangements in advance. ¢ 

Visitors to Baltimore are assured of ev- 
erything in the way of physical comforts 


the most fastidious could desire. Balti- 


than at the Belvedere. 


more has some fine hotels, and we are as- 
sured that there are none better anywhere 


than the Hotel Belvedere, which has been 


tion to the comfort 


selected as the convention headquarters. 
Nowhere will one find greater refinement, 


better service or a more perfect cuisine the United States. 


THE HOTEL BELVEDERE. 


in its appointments and is managed with a 


thoroughgoing conscientiousness and atten- 


guests unsurpassed by : 


vention need hesitate to make arrangements 
at once with the management of that hotel. 


It is strictly modern 


They will find many attractions in Balti- 


more, and with comfortable quarters and a 
and well-being of table unexcelled, visitors will take away with 
any other hotels in them a sense of satisfaction and many hap- 


py recollections of their trip. 





In All Probability You’ve Never 
Appreciated Your Export Possibilities 


OR you with your quality product that has made 
| good in America—the most exacting of all na- 
tions—the export field is ripe for exploitation. 
The success of your output at home is practical 

| assurance of foreign recognition. This trade, pro- 
perly gone after, means that much greater sales, greater profits 
at a comparatively small expense. Your organization has been 
perfected. Export business can be added for only the cost of 
going after it. 


AMERICAN EXPORTER 


“The Strongest Single Power in Export Trade’’ 





Offers a service of inestimable value to the far-sighted man- 
ufacturer seeking trade abroad. Representative space reg- 
ularly in its two editions each month, English and Spanish 
(EXPORTADOR AMERICANO), brings you in direct com- 
munication with the foreign merchants, the source of export 
orders. The advertising is supplemented by our Foreign Trade 
Service, which is free to all advertisers. 


This service is the final linking up and intelligent cultivation 
of foreign fields. It includes: 


135 William Street 


The translation of correspondence in any language emanating 
from the advertisement and the translation of the reply into 
the proper language. 
Commercial reports on foreign merchants that will enable the 
determining of their responsibility. Specific information on 
any foreign trade subjects, reports on markets, opportunities 
for the sale of any particular goods, etc. a Nice for our 
Domestic Supplement, a monthly export 


Ad writing and Art Services in designing jas advertising 
copy. 
The services of our own representatives in connection with 


our Frequent Foreign Trade Tours to the larger export mar- 
kets. These trips are undertaken solely for the benefit of our 


advertisers. 


In short, by our service, we aim to help our clients in every 
way possible that they may accomplish their purpose of es- 
tablishing or enlarging their export trade. 


We'll be glad to send you particulars of our publication and 
service. This incurs no obligation. Will you let us help you 
make an investigation of your export possibilities? 


AMERICAN EXPORTER __ New York City 
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She remained 
until at her 
made 


were made by machinery. 

with the firm continuously 
50th anniversary advancing years 
rest imperative. She was then retired and 
pensioned by the firm she had so faithful- 
ly served. The incident is worthy of re- 
cording and of remembering when argu- 
ments are advanced that in these days of 
competition cordial relationship between 
employer and employe has disappeared. 

+ + + 

lately told the 
Philadelphia firm 
and 


story 


Office Appliances 
of how an enterprising 
had enlisted the auto in its 
thus outdistanced competitors. And 
a Philadelphia jobbing firm, the Charles 
Christeson Company, has under consider- 
ation giving its couftry sales force or at 
least one member of it as a start, an auto 


service 
now 


specially arranged to carry a line of sam- 
ple trunks. It is believed that not only 
can the cost of traveling be cut down, from 
high livery bills, but that in addition much 


valuable time can be saved, and best of 
all, the firm be given prestige and dis 
tinction because of its enterprise. 
* * * 
J. A. G. Longaker of the Longaker- 


Prentice Company was entertaining a num 
ber of guests aboard his power yacht, the 
Wissahickon, at his summer home, Fed- 
eralsburg, Md., last week, when an ex- 
plosion occurred. Through the fearless- 
ness of Mr. Longaker and -his sens, all the 
guests were brought to shore safely, al- 
though some had to be rescued ‘from the 
waves after they escaped the flames. 
. * * 

Three years ago George E. Mousley, the 
Market street jobber, removed from 509- 
511 Market street, which he had long oc- 
cupied, to larger quarters at 505 Market 
street. Now he is back again at the old 
home—but only to use it as a temporary 
adjunct to his own place for a sample room 
and warehouse. He will probably occupy 
it until after the rush of the holiday busi- 


ness is over. 
. * * * 
Milwaukee, Wis. 
Two Milwaukee concerns, the H. Nie- 


decken Company and the Siekert & Baum 
Stationery Company, have been awarded 
the contracts for supplying the state with 
stationery for the next two years. The 
contract. of the Siekert & Baum Company 
amounts to $4,621.50 and that of the Nie 
decken Company amounts to $1,719.50, 
making a total of $6,341. A noticeable 
feature of the bid was the price of rub- 
ber bands and which was double 
that of the last contract. 
* * * 
St. Louis, Mo. 

The Thompson Sales Co. are 
cated in their new offices on the second floor 
of the Fullerton Building. They have 
more spacious headquarters and are more 
prominently located than heretofore, being 
on the Pine Street side of the building. J. 
W. Thompson has been busy of late push- 
ing his several specialties. 


erasers, 


now lo- 
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Harry Decker, Mgr. Stationery Dept. of 
Woodward & Tiernan Printing Company, 
has been very busy of late on account of 
several of his men being away on vacations. 
He has been holding his end up as buyer, 
manager of the mail order department, and 
Mr. Decker says if busi- 
slower he would not be 


general hustler. 
ness was a little 
compelled to work so hard in the good old 


summer time. 
* a. * 
C. S. Severson, the Eighth street sta 
tioner, has become a full fledged auto 


driver, and is now contemplating a drive 
to Baltimore in October to attend the na 
tional. Convention of Stationers and Manu- 
facturers. Mr. Severson business 
in his line booming, and states that he is 
surprised how good it really is. He prob 
ably has a way of his own in getting it. 
* * * 


reports 


The Ross Letter Printing & Supply Com 
pany are doing good business as a result 
of thew novelty, the Arrow’ Envelope 
Opener, a clever device consisting of a 
cardboard arrow on which is printed vari 
ous advertisements. By pulling out the 
arrow at end of envelope it cuts its way 
through, thus serving two purposes 

* * * 

A. Wenemeyer, the North, St. Louis sta- 
tioner and printer, had a very artistic dis- 
play at the North St. Louis Industrial 
Show held at the Celiseum the week of 
July 25th to 30th. It consisted of Mittag 
& Volger’s ribbons and carbon papers, 
Levison & Blythe’s inks, Venus pencils, 
Wright’s fountain pens, etc., and the show 
ing was a very creditable one. 

$3@- 4 

Charles Holman, formerly buyer for 
John L. Boland Book & Stationery Co., on 
account of the recent consolidation with 
the Blackwell-Weilandy Book & Stationery 
Company, has negotiated a new position, 
and will travel a northwestern territory for 
the Meyer Bros. Drug Company, of this 
Mr. Holman is an energetic worker, 
himself 


and will undoubtedly do well for 
and his firm. 
« 7 x 

Notwithstanding the warm weather, dur 
ing July and the large amount of people 
being «way on vacations, business in sta 
tionery and printing lines has kept up fair- 
ly well and prospects are good for an early 
pointing to in- 


fall business, indications 


creased sales over corresponding months 
of 190°, 
© « 7 
Francis K. Adams, of the S. G. Adams 


Stamp & Seal Company, departed on an 
extended fishing trip with his wife, July 
3lst. He will fish for trout in Colorado, 
near Denver, and expects to be gone about 
a month. 
aa * © 
Shreveport, La. 

The M. L. Bath Company, Ltd., 
arranged to add to their already flourish- 
ing business a special department, and we 
understand they have secured the services 


have 





of a competent man to take charge of this 
work. They will handle such supplies 
typewriters, 
ness Phonographs, Printographs, 


adding machines, Edison Busi 


* * OK 
M. L. Bath, of the M. L. Bath ¢ 
pany, Ltd., is making an extended tri 
through the North and East, combining 
business and pleasure, and will 
about the 16th of August. 
os * 
Messrs. Hirsch and Leman continu 
do their usual good business and things 
seem to be booming with them. 
Pittsfield, Mass. 
T. Cooney has opened a stationery a 


North street 


scheduled for 


office appliances store on 


The 
August Ist. 


opening was 


DEATH OF WELL-KNOWN LOOSE 


LEAF MAN. 
Rufus B. Rood, one of the best 
leaf salesmen in Chicago, for a long time 
connected with the loose leat department 
of Cameron, Amberg & Co., and later with 
Loewenbach & Son, of Milwaukee, as gen 





THE LATE R. B. ROOD. 


eral salesman for Chicago, died on Satur 
day, July 30th 

Mr. 
funeral 
and the body 
day to Sandwich, IIL, 


Rood was 58 years of age Che 
held on Sunday, 
taken on the following 


Mr. Rood’s former 


was July 3lst, 


was 


home, for burial. 

The deceased leaves a daughter, who is 
the wife of a prominent railroad man 
siding at Denver, Colo. 

Mr. Rood was a very able salesman, and 
was one of the first men to take up the 
selling of loose leaf specialties as a 
Probably there was no man in Chi 


bus! 


ness. 

cago better informed on the loose leaf 
proposition from the selling standpoint 
than Mr. Rood. His death brings sincers 


sorrow and regret to his many friends 
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THE GREGG 
WRITER 





A Monthly Magazine devoted to Shorthand, 


Typewriting and Commercial Education 
FEBRUARY 1998 





VOL. X NO.¢ 











“A publication is valu- 
able as an advertising 
medium in a more or 
less exact ratio to the need 
of the reader of that pub- 
lication.” 


The Gregg Writer is needed by 
every writer of Gregg Shorthand. 
It is read and studied and re-read 
by Gregg writers all over the 
world. 


Your need for the magazine is 
found in the fact that it has the 
larg: st circulation of any of the 
shorthand magazines, and carries 
with it the biggest influence of 
any. 


The fact that Gregg Shorthand 
won the recent International 
Shorthand Speed Contest is vast- 
ly increasing the circulation and 
intluence of the magazine. 


Send to-day for sample copy and 
sworn circulation figures. 


The 


Gregg Publishing 
Company 


New York Chicago 











30 
CENTS 


Secures 
This 
Great 
Reference 


Book 


An entirely new, 
up-to-date, down- 
to-the-minute Ref- 
erence Book, for 
book-keepers, 
cashiers, account- 
ants and business 
men. 

This magnificent 
volume weighs 
nearly 6 pounds; 
contains over 500 
pages, 200,000 
words and 700 il- 
lustrationsof forms 
and tables; beau- 
tifully printed on 
fine paper; hand- 
somely and strong- 
ly bound ; produced 
and presented to 
the business worid at a cost which brings it within the reach of all; easiest 
for reference, plainest for acquiring information, and most economical 
when compared with all other publications of like nature. 





It is yours on payment of only Fifty cents 


down and the balance in monthly installments of 50 cents or $1.00 as you prefer. 
Monthly installment price, $4.00 per copy; introductory special cash price 
(less 10 per cent) only $3.60. 
In either case the expressage is prepaid to your address in the United States 


and Canada. 


E. H. BEACH, Publisher, 


LDL I 


DETROIT, 
Michigan 








Send 25 cents for 12 months’ trial 
subscription to 


BEACH’S MAGAZINE 


OF BUSINESS 
Teaches Business, Business Systems, Book- 


keeping, Accounting, Shorthand, Advertising, 
Law, Correspondence, Short Cuts, Etc. Etc. 
Splendid Business Stories. 


E. H. Beach, Publisher, 69 W. Fort St., Detroit, Mich. 
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of Office Appliances 








Berlin, Germany. 

Otto Waser, No. 2 Calvanstrasse, Ber- 
lin, Germany, would be pleased to receive 
correspondence from American manufac- 
turers of office novelties, supplies and ap- 
pliances, for the German market. 


Chattanooga, Tenn. 

The MacGowan-Cooke Printing Com- 
pany, 808-810 Chestnut street, Chattanooga, 
contemplate going into the office appli- 
ances business. The company is at the 
present time engaged in the printing and 
publishing business and in the manufacture 
of loose leaf ledgers, binders, etc. 


Cologne, Germany. 

J. Duxmann, an importer and commis- 
sion agent, desires to deal in American 
novelties. Manufacturers of office appli- 
ances might find it profitable to correspond 
with Mr. Duxmann with a view to placing 
agencies with him. 


Hong Kong, China. 

Lee & Company, wholesale 

would like to hear from manufacturers of 

office appliances. Catalogues and lists sent 

to them should be accompanied by trade 
prices and discounts. 


importers. 


Little Rock, Ark. 


Parkin-Longley Company has just 


The 


opened in new quarters at 107 Louisiana 
street, with a complete line of stationery, 
office supplies, desks, tables, chairs, 
They have one of the handsomest stores 
in this section of the country. 


etc 





The - Office Company has 
practically completed arrangements to open 
a large store in the business ; 
Little Rock with a full stock of all office 
specialties and devices. This is the first 
business of the kind to be opened in this 
section and it will doubtless achieve imme- 
diate success, as it is backed by gentle- 
men who have had a long and thorough ac- 


quaintance with the office appliances trade 


Appliances 


section of! 


Luzern, Switzerland. 
J. Suchsland & Sohn, importers, dealers 
novelties, agents 


Transatlan 


in office appliances and 
for the Compagnie Generale 
tique, the Wells Fargo Express Company, 
secure the agency for 

good, low-priced type 


etc., desire to 

Switzerland of a 
writer and some fast-selling office novel- 
ties. This concern has extensive 
tions throughout Switzerland and is in a 
position successfully to push any good 
articles it may take up. Its address is 
Schwanenplatz, 3, Luzern, Switzerland 


connec 


San Sebastian, Spain. 

Casa Inurrieta, Guetaria 5, San 
tian, carries on an extensive business in 
typewriters, phonographs and office acces 
sories. American manufacturers of office 
devices might find it profitable to get in 
touch with this house. While San Sebas- 
tian as a city is not especially well known 
to Americans generally, it is one of the 
older Spanish cities and the center of a 





Sebas 


conservative, well-to-do community. A 
properly conducted agency there should 
prove permanently profitable. Casa In 


urrieta handles the Royal typewriter among 


other office accessories. 


Stockholm, Sweden. 


The Aktiebolaget Affars System, one of 
the best known office appliances dealers in 
the Scandinavian peninsula, representatives 
for typewriters, adding machines, copying 
machines, and other office devices, are ready 
to consider the agency for Sweden for any 
article that sold to business men 
Commencing with July Ist, the 
will send out a house organ, which will be 
placed in the hands of business men and 
buyers of office appliances, and which will 


can be 
company 


1 


an unique position as to the 
duction of that 
the company takes up. The company does 
not care to consider anything cheap. They 
wish machines of merit in all cases, as qual 
ity is their watchword. They are prepared 
to give references and full particulars t 


place them in 


successful int1 any article 


manufacturers who desire to enter into cor- 
respondence with them on an agency prop 


osition. 


Madrid, Spain. 


Ramiro Garcia Suarez, Carrera San 
Jeronimo 30, is desirous of receiving cata 
logues, prices and discounts on office novel 
manufactured in the 


been established 


ties and appliances 
United States. He has 
in business for 12 years and has a capital 
of about $200,000 


New York City, N. Y. 
Charles S. Wise, of 35 
soon to a retail 
He manufactur 
ers’ catalogues, etc., 
to the 


Liberty street, 


expects open stationery 
receive 
should be 


York 


desires to 
which 
New 


store. 


sent 


above address in 
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COMMONWEALTH HOTEL 


Incorporated 
Opposite State House Boston, Mass. 











Offers rooms with hot and cold water for 
$1.00 per day and up, which includes free 
use of public shower baths. Nothing to equal 
this in New England. Rooms with private 
baths for $1.50 per day and up; suites of two 
rooms and bath for $4.00 per day and up. 

Dining room and cafe first-class. Euro- 
pean plan. 

ABSOLUTELY FIREPROOF 
Stone floors, nothing wood but the doors. 
Equipped with its own Sanitary 
Vacuum Cleaning Plant 

Long-Distance Telephone in Every Room. 
STRICTLY A TEMPERANCE HOTEL 


Send for Booklet. 
STORER F. CRAFTS, Gen’l Manager 

















LARGEST POST CARD STORE IN MINNEAPOLIS 


THE WEST NOVELTY CO. 


Printers and Publishers of Post Cards 
Small Books and Magazines to order. 
$1.00 will bring you 100 Assorted Post Cards that will sur- 
prise you. We ship same day order received. 


817, 819, 81934 and 821 Cedar Ave., MINNEAPOLIS, MINN. 


La Grange 





WOULD YOU BE WILLING TO PAY 


the price of a square meal for a book of useful general 
information which answers the thousands of questions 
that come up in the daily business and social Tite and 
can nowhere else be found? Of course you would 
—because such a book is indispensable to everybody 
and the knowledge it contains is worth many dollars, and 
because you know “Knowledge is Power.”’ It should 
be on every desk and in every home. Here is your 
opportunity—get 


“THE WORLD'S KNOWLEDGE’ 


a 512 page closely printed handy reference work, havin 
also a concise geography of the world with 50 al 
maps. Over 800,000 copies sold since first published, 
to those appreciating its value. A revised edition 
will be sent you postpaid for remittance of only ONE 
DOLLAR. Money refunded if contents are not worth 
much more to you. Get it at once—it will benefit you. 


THE KNOWLEDGE BUREAU 


Illinois 




















The Leading Financial Publication 
of the Middle West. If You Have 


Something to Sell to Banks, 
Bankers or Investment Houses, 
Write to 


THE 


O. M. PAGUE, Publisher 
CHICAGO 


NATIONAL BANKER 


112 Dearborn Street 


Send for Sample Copy 


A Journal Discussing the Leading 
Current Financial Topics. 
Subscription Price 

$3.00 Per Year 
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A NEW NAME 


We beg to announce that beginning with the September issue the magazine formerly known as ‘‘THE BOOK- 
KEEPER” will be given a new name, ‘‘BUSINESS and The Book- Keeper.” 

The fact is, THE BOOK-KEEPER has outgrown its name. During the past year there has been a gradual 
improvement in its contents. Its scope has widened. It is no longer merely a magazine of accounting. It has a mes- 
sage for the Man of Business under whatever circumstances he may be—in the store or factory, in the office or counting 
room or in the large field of man to man competition in selling. It has come to be a big, broad magazine of business, 
which stands for the highest ideals and practices 

These caanges have been brought about, of course, as the result of a definite plan. 
the conclusion that the readers of THE BOOK-KEEPER demanded a magazine that was not only complete and 
thorough in its technical features but which also mirrored the larger activities of business—a magazine that was both a 
practical aid to a man in his daily work and a guide to more important achievements. We have reason to believe, there- 
fore, that they will see the wisdom and advantage of adopting a name that adequately expresses the purpose 


Some months ago we reached 


of the magazine 


Fifteen 
Months for 
One Dollar 


HERE IS OUR 
SPECIAL 
OFFER 





Money refunded in Three Months if dissatisfied 


Take advantage of the “SPECIAL OFFER" by signing attached coupon 
THE BUSINESS MAN’S PUBLISHING CO., LTD., Detroit, Michigan 


SPECIAL FIFTEEN MONTHS’ SUBSCRIPTION COUPON 


THE BUSINESS MAN’S PUBLISHING CO., LTD., Detroit, Michigan. 


I énclose herewith One Dollar ($1.00) for which please send me ‘“‘BUSINESS and the Book-Keeper” for Fifteen Months beginning with 


September issue. 


If after carefully reading it Three Months I am dissatisfied, you wil! refund the One Dollar ($1.00) paid 


NAME CITY 


STATE OCCUPATION 
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Clipless Paper Fastener Co............. 
Cushman & Denison Mfg. Co............ 
ie Ay of RE Riemer Arar 
Superior Mfg. Co. te ? ee 
West Mfg. Co. 

PATENTS. 

BE. G. Siggers..... 

PASTE. 

See ‘“‘Inks, Adhesives, Etc.’’ 

PEN AND PENCIL CLIPS. 

Hoge Mfg. Co. 
Valley City Noyelty Co. 

PENS. 

Geo. P. Gaydoul (gold) ie orahen ae Dene teh 
W. L. Mason 7 seadad oie a der 

PINS. 

Crescent Brass and Pin Co 
Cushman & Denison Mfg. Co. 

POSTAL SCALES. 
Ds 8 on ceca ewelee a 
Triner Scale and Mfg. Co ; 

POST CARDS. 

Max Beck ...... 

Wm. Ritchie & Sons. 

West Novelty Co, . 
price BOOKS. 

See ‘‘Loose Leaf.’ 

PROCESS DUPLICATORS. 
Billograph Sale Co..... 

PUBLISHERS. 

American Exporter 
Pe. OOOO cavicces 
Business Man’s Pub. Co 
Gregg Pub. Co....... , 
Knowledge Bureau 
National Banker ...... 
Stationer and Printer. 

RIBBONS AND CARBONS. 

Jno. Allen & Co 
Ault & Wiborg Co.. 
Buckeye R. & C. Co.... 
Carbonless Paper Co 
Copter ae Bee Bee ok etek av' 
Columbia R. & C. ae Co.. 
Crown B. & C. Co....... 
nocee Co. ; 
Guertin-Danforth Co. 
J. A. Heale & Co... Sate 
Dee En ss on k aeedhesecess 
International Carbon ‘Paper a? 


Baltimore 
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Kayetene. anne Pamee 20.09% 20006500 69 

P. TRUBS dances daqee tubs Coenen 65 
Marizoid Supplies OB. s cbactea 6 dee saw kan 66-67 
Miller-Bryant-Pierce Co, ..... oeene ke a ia 
Mittag B Valse, os vccawececcccchwaten it 
Otiver, F. GW. Siiasen seats cee » oh garee une ll 
Pen-Carbon Manifold Co....... é5anctesee ae 
Republic R. & C. Co......... ciettannh. Cre 
Rogers Manifold & C. P. Co.. apa tere ere 
ae 8 OE eee 





SROHING BEWOM 6... 00ecs dhcchaneanevavean 
Straus, Hiram & Co 
Three BBB Co 
Union R. & C. © 
U. S. T. Ribbon Co 
F. S. Webster 


RIBBON AND CARBON er 


John Walarom Co... .0cccoscccovcs ee 
RULING PENS. 
TH OR rr ee eee 125 
SEALING WAX. 
aga Pawtis . Cas i siickvdgnathehse oon OO 
SIGN 
cit OO. cssataskese ewes eS ee 94 
STAMP AFFIXER. 
Office Appliance Mfg. Co............+. ans Ve 
Simplex Mfg. CoO........+seseeeevessens oo (an 
STAMPS, HAND. 
A. C,. Ge TO an on bis sndcadaneecoaes 92 
Meyer te Wks dosed se ccicctadbasssecs 113 
Stanmhesed. Oe Toiins +0hn ois sends tenes 74 
STANDS, METAL, FOR OFFICE ACHING 
Adjustable Tame Chics rcsovons ea 70 
Fowler-Manson-Sherman Cycle ( . eheepKe . 60 
STANDS, TYPEWRITER. 
pe SO. ee re cute Ge 
STAPLING MACHINES. 
AOmMO DERM DOeinsccscccdsvecas Vesvnsee Ge 
Swinaine T. be fa Bd iota ’ 
WEES fa bsnk vassandibiseesest tes 68 
Wels ite, oon RPO ery Tass s0eek ae 
SYSTEMS. 
ve SS. Saeeree er: verre cvbiéhone ee 
System’s Bureau .oicocceccssveccseve ‘ieee 
TABLES. 
Niemann & Weinhardt Table Co....... se fae 
St. Johns Table Co. o06.002 e000 000 gitddew 91 
Stow & Davis Furniture Co............. 83 
TABULATING DEVICE. 
TaBaIstor Go. oa cisese se ceed Ss at Ova eesie 64 
TELEPHONE BRACKETS. 
Seely Office Appliance Co........... ¥i-00 ae 
TELEPHONE MOUTHPIECES. 
Maxim Specialty Co. ......ss++++. endaios 63 
THUMB TACKS. 
Hawkes-Jackson Co.........+++6+ + 6sanen a ee 
Howe Me, CoO. 0. scvesecveves Piseresevée 126 
TIME STAMPS. 
Ellis Time Stamp Co...... dae Hhdedenes cuecne 
TRANSFER CASES. 
See “Files 
TRAYS—METAL AND WIRE. 
Frederick Bristow .......+++ CTO 
Duggan, Rider .Co...000.cerccccengecccess Sam 
TYPEWRITER COVERS. 
Typewriter Specialty Co........4...++.+. 70 
TYPEWRITER SUSHIONS. 
Baitstey, La Div ds cin ec rpicsecvies eee 
J. L. Chase > Spb eanap Raateraiege nibadned aes d ae 
T. W. Economy Co........-.- Lies ibebew’s 47 
TYPEWRITERS, REBUILT. 
Albright Bros, Rebuilt T. wy. be cecete 
Am. Writing Mach. Co. giviveress 3068 ae 
General T. ‘ Exchange. . Kina’ peste. ae 
Plummer & Williams......... F<) 
Rebullt FT. W, CO... cecvsrccccvcsacves icone Se 
Typewriter Emporium ........... BERT 
Typewriter Inspection Co. ........- 68 


B.D. Underwood T. W. Exchange...... 64 
Wholesale Typewriter Co.......esse000+- 8 


TYPEWRITER PARTS. 
Ames & Filstead ...........0+++ errr 
Beaubien & Booth Co... .....se.eeeee. «oe 66 
Bat, GUMUOIN OO is 6< oi cbeoceseseesceces 142 
Thorp & Martin........++.+++- esitin 0 joe 

TYPEWRITERS, NEW. 
Bennett, WP cess undics cl op ctdbeeeveve 68 
Blickensderfer MES, Geicitevise Weizeees ae 
Elliott-Fisher Co. .........+++. Pe eS: 
Emerson T, W. Co......06000. eee 
Monaren TW. GO. 0s isdvasececataes ‘i 6 
Getver Sy. Was. Wives bs chevcascene ..Back Cover 
Remington T. W. CO.cccccscesvsveceet ee 7 
Royal Typewriter Co... ...ccsseswcceeees 15 
L. C. Smith & BrOB....swsssvcvcveeses os. a 
Smith eke Typewriter o oe vos San 
Standard Typewriter Co.. WB vocnes . 16 
Underwood Typewriter Go:: 2odetpden odsn ae 
Victor Typewriter Co....... eee ee ons a 

VACUUM CLEANERS, 
Melle? BRS OO. o966sss0ctcibes 0baseeeeKe ee 








As a Subscriber 


@ It will keep you in touch with the conditions 
existing in your field—conditions which affect you 
either directly or indirectly. 

@ It will give you ideas that will help you make 
your business bigger and better. 

q It-will put you in the way of making more profits 
on your old lines and point out new “green pas- 
tures’’ for you. 

g It will inform you, as no other paper does, of the 
new things that are about to come upon the market 
—things the business men around you—your cus- 
tomers—will want to know about. 

q It will create added interest and enthusiasm in 
your selling organization and inspire you to greater 
efforts. 

q@ It will keep you in close touch with the men and 
concerns who make the things you are looking for. 
q@ It will enable you to find almost instantly any 
article you are looking for, if it is an office appliance. 
q It will pay back its cost to you a score or more 
times every year if you are the right sort of a sub- 
scriber. 


q@ It will show the relationship which various office 
devices bear to one another, and don’t overlook 
this fact—-they all dovetail. 





OFFICE APPLIANCES 


What OFFICE APPLIANCES Will Do for You 











As an Advertiser 


g It will put your proposition before more men 
who make their living buying and ‘“‘reselling’’ office 
appliances than any other paper on earth. 

gq It will put that proposition before them through 
a medium in which they have confidence—for they 
pay to get it. 

q It will help not only to keep your name before 
this army. of buyers, but to burn it into their minds. 


q It will often in a single month bring enough busi- 
ness to pay your advertising expense in it for a 
whole year. 


q It will present your proposition with a dignity 
and force which you can determine in advance. 


q It willcall upon more prospective customers each 
month than you can reach for the same amount in 
any other way. 

q It will not run up large expense accounts of 
doubtful accuracy. 

q It will live at least 30 days after reachmg desti- 
nation, and often 60, 90 or a year, which you can’t 
say of circulars. 

g It will cut out all waste for you, thus saving yow 
the cost of paying for waste. 

q It will create a wider and deeper interest in all 


office devices, because it creates discussion, and in 
this wider interest you are bound to share. 


q It will sell goods for you at a lower cost than 
any other plan you can put into effect. 





Manufactarers: Are you seeking a wider market for your wares? Are you looking for new agents, or better ones to sell 


your goods? 
‘timber’’ for your selling organization? 


Are you looking for some live dealer to cover a territory for you, or are you desirous of finding first-class 












‘Office Appliances” can help you in all these ways, and its publishers are always glad to co-operate in this direction. 
Sales Managers: Are you desirous of building up a record for yourself? Do you want to call to your fold a class of high 
grade salesmen who are able to get out and deliver the goods? Are you anxious to secure just a few more good territorial 
agencies for your firm? 

‘Office Appliances”’ can help you in all these ways, and its publishers are always glad to co-operate in this direction. 
Office Appliance Dealers: Are you dissatisfied with any of your present lines? Do you want to secure others that 
will produce for you ‘‘dollars’’ where you now make “cents’’? Isn't there some good office appliance that you could handle 
in addition to your present line, without any more selling cost, that would increase your dividends? 

“Office Appliances’’ can help you in all these ways, and its publishers are always glad to co-operate in this direction. 
Salesmen: Are you “working a territory’’ that does not pay you properly for your effort in behalf of your house? Is there 
some means by which you can double your earning capacity and thereby secure a larger ‘‘commission account’’? Is there 
any other line of selling that appeals to you more strongly? Ifso, 

‘Office Appliances’ can help you in all these ways, and its publishers are always glad to co-operate in this direction. 
Subscribers: Is there any special department of this publication that particularly appeals to you? Is there any other 
that would interest you more,were we to devote more effort towards it? What is the most important attraction you find in 


our columns? 
“Office Appliances”’ is aiming to benefit the greatest number of readers, and we want their criticisms, that we may help 


them and others. This is the subscriber's paper—published for his help and benefit. 


OFFICE APPLIANCES, 303 Dearborn Street, Chicago 






























OFFICE APPLIANCES 


The Eureka Bath and Cloth 


constitutes a perfectly sanitary system of letter press copies. The composition 
in the bath assures even distribution of moisture to the cloth, at the same.time 
The patent chemical surface cloth 
There are more Eureka 
The wire net in the composition makes 
They are furnished in all sizes from correspondence to 
Write for Eureka Booklet. 


CHICAGO, ILL., U.S. A. 


precluding bad odor, mustiness or mildew. 

with non-raveling edge affords clean, clear-cut copies, 

Baths in use than all others combined. 

them unbreakable 

way bill. Sold through the dealers. 

THE EUREKA BLOTTER BATH CO., 
6215-17-19 Wentworth Avenue 
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CHICAGO BINDER & FILE COMPANY 


The Acme of Perfection in a 


Non-Protruding Sectional Post Binder 

















CHICAGO BINDER & FILE CoO., - 


Aluminum Ends—Metal Hinge 
Powerful End Lock—Durable Covers 
No posts or knobs to scratch the desk 


Locks and unlocks with less than one turn of the key. 
Also furnished with rubber ends and leather hinges. 

Any size or style of binding to fit any sheet or special gauve. 
Will securely bind one, a few, or as many sheets as desired. 


118 S. Clinton Street, CHICAGO, ILL. 








WANT S 


NOTE—“‘Want” Advertisements are received 
for this department at 4 cents a word. Mini- 
mum charge one dollar, payable In advance. 
Only legitimate advertisements received, and 
those relating to trade necessities. 


HELP WANTED. 


WANTED—Experienced office furniture man 
to take charge of a first class office furniture 
department in large city in connection with the 
printing and office supply business. Do not 
answer unless thoroughly competent to make a 
success of this department. Address R. 14, 
eare Office Appliances, Chicago. 














WANTED—Good typewriter repairer for first 
class Chicago house on any standard machine; 
state experience and how soon can begin work. 
Address E. 13, care Office Appliances, Chicago. 


WANTED—SALESMAN—A high grade man 
to handle type duplicating machines, who has 
made good in that business. Must be familiar 
with the line, resourceful, good address and have 
a clean past record. To such a man a first class 
permanent opportunity_ is assurred., Address 
with full particulars, W. 12, care Office Ap- 


pliances, Chicago. 





WANTED—Salesman calling on commercia! 
stationers and dealers in office supplies to carry 
as a side line an easy selling office specialty. 
Liberal commission arrangement will be made. 
A. 10, care Office Appliances, Chicago. 


SITUATIONS WANTED. 














YOUNG MAN, unmarried, now selling small 
office device in several counties in Pennsylvania 
is open for position. Can furnish good refer- 
ences. Address Tll1, care Office Appliances, 


Chicago. 











N experienced stationery man who knows the 
commercial line throughout and who can get 
results wants position in Chicago or some nearby 


city. Good references. Giving up good Pacific con 
ssity of being nearer 


nections on account of neces 
Chicago Address K10, 
Care Office Appliances. 





SALES MAKERS WANTED! 


The BUICK MOTOR COMPANY can use 
two good appearing, active, self-supervising, re 
sourceful and tactful sales makers. 

BUICK sales makers are drawing $500.00 per 
month now, in these dull months; some draw 
more 

Strong office specialty salesmen make good 
automobile sales makers, especial.y adding ma- 
chine and cash register sales makers. The great 
est and most growing business in the world to- 
day is the automobile business 

Apply to an ex-office specialty sales maker, 

EDWARD AARON BANSCHBACH, 
Retail Sales Manager, 


Buick Motor Company 
1452 Michigan Avenue, CHICAGO, ILL. 








The Rogers Manifold & Carbon Paper Co. 


which has been established since 1869, manu- 
facturing a very fine grade of pen, pencil and 
typewriter carbons, desires to employ sales- 
men on a commission basis, either handling 
our line on the side, or exclusively. 


The Rogers Manifold & Carbon Paper Co. 
171 Broadway, New York 




















TYPEWRITER DEALERS 
ATTENTION! 


We have bought the entire stock Fay- 
Sholes-Remingtoa-Sholes blind typewriter parts 
—some visible parts. Send 10c for sam- 
ple of our New Platen Knob Cushion, the best 
cushion ever devised for platen knob and 
a good seller. We sell hundreds of them 
every month in our own retail store. 


Ben Samuelson & Co. 


Rebuilders of Fay-Sholes and Remington-Sholes 
Typewriters. 


R. 309, 225 Dearborn St., Chicago 


FOR SALE, 
FOR SALE—One multigraph machine, used 
two months; as good as new. Will sell cheap 
News-Republican, Kenton, Ohio 





FOR SALE—Complete equipment of machinery 
for typewriter ribbon making plant, brand new 
Ready to be shipped anywhere. About one-third 
usual price. Address Bargain, care Office Ap- 
pliances, 154 Nassau St., New York. 








BUSINESS OPPORTUNITIES. 


WANTED—A representative in each town to 
manage the subscription work of Office Ap- 
pliances. In the larger towns an enterprising 
young man can add materially to his incom« 
in the smaller towns there is a chance to pick 
up a little extra from time to time. The propo- 
sition we will make you is inviting and includes 
a number of different subscription offers, any 
one of which are easy sellers for a good specialy 
man. All communications in answer to this 
ad will be considered strictly confidential 
Some one in your town is going to make extra 
money by answering this ad. Are you the man? 
Subscription Sales Department, Office Appliance 
Co., 303 Dearborn St., Chicago, IIl, 


CATALOGUES WANTED from manufactur- 
ers of commercial stationery, law blanks, office 
& typewriter supplies and appliances. Fred 
Seyffarth, 435 Ralph st., Brooklyn, N. Y. 


TO LOOSE LEAF SALEMEN—I have some- 
thing of interest to every salesman of loos¢ 
leaf goods in the world. It doesn’t cost you a 
cent to find out. Address Chas, A. Sweetland. 
author of “The Science of Looseleaf Bookkeep- 
ing and Accounting,’’ 15 Boylston Bldg., Chicago 


Advertiser wishes to get in touch with the 
maker of the very latest and best carbon- 
making machine, for making the finest type- 
writer and pencil carbons. Address Carbon 
54 New Oxford Street, London, W. C., England 

















WANTED—An exclusive agent in every city 
to sell Transo (transparent face) envelopes) on 
a commission basis. ee business house a 
possible customer. Excellent proposition for 
men with selling ability. Samples and complete 
information on _ request. Transo Paper Co., 


Chicago. 


AN EXPERIENCED SUPERINTENDENT 


at present connected with one of the largest manufacturers in the field, is open for engagement as superintendent or manager of manufacture for 


TYPEWRITER, ADDING MACHINE OR OTHER OFFICE APPLIANCE 


Thoroughly experienced with proven ability as executive and factory organizer 


Address, Organizer, Care OFFICE APPLIANCES, CHICAGO 


Open for first-class connection with first-class concern only 








BROWN’S LINEN LEDGER 


RECORD PAPERS 


conform unqualifiedly to every requirement that custom has estab- 
lished; to every need that its varied use in the past sixty years has wrought 
out; to every one of those essential details demanded by the discriminating 


buyer who knows good paper when he sees it and holds it in his hand 







For Blank Books, Merchants, Bankers, Loose 
Leaf Ledgers, Permanent Records, etc. 


You can recommend Brown’s Linen Ledger and Record Papers to your most 
particular customer with the assurance that there IS but ONE quality in 


this stock, and that the BEST. 


L. L. Brown Paper Company 


ADAMS, MASS. 


ESTABLISHED 1850 
















Can't 
Leak 
In 


Your 
Pocket! 


Four sizes. _ Fills itself by vacuum. 
Sixteen styles points. $2.50 up. 







Canadian Office: 332 Craig St. West, Montreal, Canada 


ONOTO PEN COMPANY, 26! Broadway, New York 








Map Out Your Own 


Business Career! 


ON’T be the toy. of Circumstance. 
Map out your cwn career! Let it be 
one that brings all your powers into 

free play and full development. Too many 
young men are rushing into the over 
crowded professions or swelling the ranks 
of routine workers. Don’t make the same 
mistake. The most attractive career open 
to young men today is that of 

—Salesmanship. 

There’s magic in that word. It’s the 
open sesame to the best paying positions in 
the business world. 

The doors of Success Swing 
wide to the man who can sell 
goods. 

The demand for trained 
salesmen far exceeds the 
supply. Sales ability com- 
mands a premium. 

The Oliver Typewriter Com- 
pany, one of the largest employ- 
ers of salesmen in the world, has 
established a free training school for sales- 
men. The training is worth hundreds of 
dollars to the man who takes full advan- 
tage of its opportunities 

Here are some of the pre-requisites for 
acceptance as Local Agent for the OLIVER 
and a free course of training in the Oliver 
School of Practical Salesmanship: 

—Honesty 

—Energy 

—Initiative 

—Enthusiasm 

—Self-Reliance 


—Tenacity of Purpose. 
—Agreeable Personality. 


Take stock of your qualifications. No 
man who possesses the ones enumerated 


can afford to sink his identity in the color- 
less activities of a routine worker. 

Strike out for a_ successful 
career as Local Agent for 


Be — 


OLIVER 


Typewriter 


The noua Visible Writer. 
We can always make a place 
for qualified men who set their 
Stakes for: Success and then 
work to win! Our Sales 
Force is made up of just 
“this sort of men 
They are setting the world 
aflame with Oliver enthusi- 
asm. The result of their 
work is shown in record 
sales of the wonderful new 
Oliver Typewriter No. 5. 
It is reflected in the rapid rise of Local 
Agents to important posts in the Organi- 
zation. 

New territory is being invaded. This 
calls for the employment of additional 
Local Agents. The door is open to you 

Write at once for a copy of our 


Free Book—“The Rise of the 
Local Agent.” 


Your request for this interest ng book 
may prove the turning point in your career, 
just as it has for hundreds of ambitious 


business 


young men. 
Business men—ask for a Free Demonstra- 
tion of Oliver Typewriter No. 6. 


The Oliver Typewriter Company 


Oliver Typewriter Building, 93 Dearborn Street :: :: =: 3: 


Chicago, Illinois 











